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Healthy, Joyful and Convenient CJ
2004 Annual Report

Profile
Founded in 1953 under the name of Cheil Jedang, as a sugar manufacturing company within
Samsung, CJ Corp.(‘CJ’) separated from Samsung in 1996, and has developed as a leading company
by creating products that promote a joyful, healthy and convenient lifestyle.
As an operational holding company, CJ has strengthened its core business sectors
by continuing to be very selective in focusing on four core businesses. We also carry out
proactive global strategies so as to provide excellence to everyone, anytime, and anywhere.
In its half-century history coinciding with the rapid economic development of Korea,
CJ has established itself as the leading Korean food company, while enhancing the quality of life
of humankind by providing world-class technologies in bio and pharmaceuticals. Furthermore,
CJ has solidified its presence in such future-focused businesses as entertainment media,
home shopping and logistics so as to make customers’ lives more convenient and pleasant.
CJ, as a responsible member of society, puts its utmost efforts into enriching the lives of customers
by providing comprehensive cultural experiences. CJ is always there for you, anytime and anywhere.
CJ is a leading company that pursues the ideal of a healthy, pleasant and convenient society
through continued development and change.
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“In CJ Town, there’s
so much to do.
You can breathe in nice
fresh air here.
We love living in CJ Town.”

“Can we show you around CJ Town?
There’re so many kinds of delicious food
to eat, exciting things to see, and fun things
to do. Just follow us-let’s go enjoy CJ Town.”
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CONCEPT
Throughout our 2004 annual report, we portray happy people enjoying a healthy,
joyful and convenient life in imaginary CJ Town, which we use to visually
portray our corporate vision. And just as kids grow up quickly with
unlimited potential for realizing their dreams, CJ also has prospered
and developed fruitfully while following its own visions of success.
In meeting the diverse needs and desires of our customers, we at CJ have achieved
strong and consistent levels of growth and increased our value for shareholders.
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Financial Highlights

Financial Highlights

Non-Consolidated Financial Statements

December 31st of the Years

2004

2003

In millions of US$

2002

In billions of KRW

Operating Results
Sales

2,437.6

2,544.4

2,405.5

2,231.6

Gross profit

755.8

788.9

781.2

721.8

Operating profit

145.7

152.1

185.5

186.8

Ordinary profit

201.7

210.5

213.8

152.9

Net income

147.6

154.1

168.4

107.3

5.25

5,478

6,216

3,902

Total assets

2,592.6

2,706.2

2,561.3

2,612.2

Total liabilities

1,035.3

1,080.6

1,153.6

1,322.4

604.9

631.4

784.2

891.8

1,557.4

1,625.6

1,407.7

1,289.8

66.5

81.9

102.5

5.9

6.5

4.0

10.2

12.5

8.6

EPS (US dollars, In Korean won)
Financial Condition

Total borrowings
Total shareholders' equity
Financial Ratios (%)
Debt-to-equity ratio
Return on average assets (ROA)
Return on average shareholders' equity (ROE)

(1) Korean Won figures are translated, solely for the convenience of readers into U.S. dollars at KRW 1,043.80/US$, the prevailing rates as of December 31,
2004.

Sales & Operating profit

Debt Status

(In billions of KRW)

(%)

Interest Coverage Ratio
(Times)
102.5

2,404.5

2,544.4
81.9

2,231.6
186.8

66.9

185.5

66.5

5.6
5.0

152.1
54.7
37.8
3.1

Sales

Debt-to-equity ratio

Operating profit

Net gearing ratio

2002

2003

2004

Interest Coverage Ratio

2002

2003

2004

2002

2003

2004
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Consolidated Financial Statements

December 31st of the Years

2004

2003

In millions of US$

2002

In billions of KRW

Operating Results
Sales

5,352.2

5,586.6

4,615.0

5,456.0

Gross profit

1,921.1

2,005.2

1,699.5

1,607.4

Operating profit

366.6

382.7

372.3

345.8

Net income

140.9

147.1

166.2

121.3

5.01

5,229

6,137

4,412

Total assets

4,979.9

5,198.0

4,455.1

4,402.0

Total liabilities

2,791.3

2,913.6

2,656.5

2,704.9

Total shareholders' equity

2,188.5

2,284.4

1,798.6

1,697.1

EPS (In KRW, US$)
Financial Condition

Financial Ratios (%)
Debt-to-equity ratio

127.5

147.7

159.4

Return on average assets (ROA)

3.0

3.8

2.7

Return on average shareholders' equity (ROE)

7.2

9.5

7.5

(1) Korean Won figures are translated, solely for the convenience of readers into U.S. dollars at KRW 1,043.80/US$, the prevailing rates as of December 31,
2004.

Sales & Operating profit

Debt Status

(In billions of KRW)

(%)

(Times)
159.4

5,586.6

5,456.0

Profitability
147.7

4,615.0*
345.8

372.3

8.1
127.5

6.9
6.3

382.7

79.2

3.6

71.2
57.2

Sales

Debt-to-equity ratio

Operating profit

Net gearing ratio

2002

2003

2004

* Due to accounting change for CJ Home Shopping

2.6

2.2
Operating margin
Net profit margin

2002

2003

2004

2002

2003

2004
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Shareholder Information

Shareholder Information

Stock Information
- Listed on Korea Stock Exchange since 1973 (Ticker : 001040)
2004

2003

29,431,429
(23,994,927
common shares)

27,788,693
(22,403,856
common shares)

Total Market Cap. (In Billions of KRW)

1,596.6

1,478.4

Share Price (High) (In KRW)

71,500

64,500

(Low) (In KRW)

51,600

35,000

43.5

31.4

PER (H/L) (x)

13.05 / 9.42

10.38 / 5.63

EPS (In KRW)

5,478

6,216

EV/EBITDA (x)

6.63

6.22

Outstanding Shares

Foreign Ownership (%)

(1) Korean Won figures are translated, solely for the convenience of readers into U.S. dollars at KRW 1,043.80/US$, the prevailing rates as of December 31,
2004.

Stock Price Trend of CJ Corp
Stock Price (In KRW)

Trading Volume (No. of Shares)

Foreign Ownership Trend
Stock Price

Ownership %
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Dividend Information
Dividend/par value (%)
Dividend yield (%, In KRW)

2004

2003

2002

33

35

25

2.3

2.8

2.8

(Share price as of
Dec. 31, 2004:
70,800)

(Share price as of
Dec. 31, 2003:
62,100)

(Share price as of
Dec. 31, 2002:
45,800)

1,650

1,750

1,250

47.3

47.3

34.5

Cash dividend per share (In KRW)
Total dividend paid (In billions of KRW)
Dividend payout ratio (%)
Net income (In billions of KRW)

31

28

32

154.1

168.4

107.3

* Par value : 5,000 KRW

Credit Ratings
(Bond)

Korea Investors
Service, Inc.(A1~D)

National Evaluation
& Credit Information,
Inc.(AAA~D)

Korea Ratings
(A1~D)

2005

AA-

AA-

2004

AA-

A+

2003

A+

A+

A+

2002

A+

A

A+

Ownership Structure (Including Preferred Stocks)
Major Shareholders
Jay Hyun Lee and the related

Ownership %
2004
17.9%

Templeton Asset Management

8.0%

National Pension Corporation

4.2%

CJ Corp. Employee Shareholders’ Union

3.8%

The Government of Investment Corporation (Singapore)

2.9%

Total

36.8%

8

Letter to the Stakeholders

Dear Investors,
Partners & Customers

Despite difficulties on the domestic front, the management
and employees of CJ worked as one to maintain
our profitable growth.

Kyung Shik Sohn _Chairman & Chief Executive Officer

CJ’s sales were KRW 2,544.4 billion, an increase of 5.8% over
the previous year, thanks to increased sales in the Food, Bio
Pharma, Animal Feed and Bakery businesses.

Jay Hyun Lee _Chairman & Chief Executive Officer
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Welcome stakeholders!
In 2004, the Korean economy enjoyed robust exports due to burgeoning economic recovery in world
markets, but domestic consumption endured negative growth for the second year in a row caused by heavy
household debt levels and a sluggish construction market. Despite such difficulties on the domestic front,
the management and employees of CJ worked as one to maintain our profitable growth.

Extending Our Reach
In 2004, CJ Corp.(‘CJ’) aggressively expanded into
foreign markets with its Animal Feed and Bio Pharma
businesses, while focusing resources on core activities
such as basic foodstuffs and processed food. Throughout
the year, we managed our businesses based on cash
flow-oriented management by focusing resources on
our fundamental businesses. We strengthened our
dominance in the foodstuffs market with the acquisition
of Shindongbang CP, and our Bio Pharma business
performed well with increased sales of lysine and
nucleotides, as we stepped up development of our
high-end technology and our price competitiveness.
We also expanded our global reach and have animal feed
manufacturing plants in many locations extending from
plants in Indonesia, the Philippines and China, all the way
to Turkey in West Asia. CJ’s Bakery business also made
moves into the U.S. market, as part of our strategy to
establish a base for further expansion.

As the operational holding company for four core
businesses, we find it exciting to see CJ grow in multiple
directions into diverse markets. Our core competency
in Entertainment Media has also been solidified with the
acquisition of CJ Internet and with CJ CGV’s initial public
offering (IPO) during the past year. In addition, CJ Home
Shopping invested in a joint venture named Dongbang CJ
in China, and CJ Investment and Securities was stabilized
through rigorous efforts to improve its financial structure.
These endeavors by our subsidiaries have enabled CJ to
improve its business portfolio.
As the operational holding company, CJ generated KRW
37.9 billion in equity-method gains from subsidiaries,
the lion’s share coming from the profit of PT. CJI, which
manufactures lysine in Indonesia, and from the gains
generated through the partial disposition of DreamWorks
Animation shares. Additionally, we received disposal
gains with the sale of real estate in Yongsan.

Our Vision & Mission
Vision

Customers
Providing Our
y and
Jo
h,
alt
He
with
ce
Convenien

Mission

for Our
Increasing Value
yees and
plo
Em
Customers,
s
er
old
eh
Shar
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Dear Investors, Partners & Customers

Operating Results
Overall, CJ’s total sales were KRW 2,544.4 billion, an
increase of 5.8% over the previous year, thanks to
increased sales in the Food, Bio Pharma, Animal Feed,
and Bakery businesses. Operating profit amounted to
KRW 152.1 billion, down by 18.1%, and net profit was
at KRW 154.1 billion, down by 8.5%, due to the weak
domestic economy. On the other hand, debt levels were
down by 19.4% at KRW 631.4 billion and the debt ratio
dropped from 81.9% to 66.5%, demonstrating further
improvements in our financial condition. In addition,
our dividend payout ratio increased from 28% in 2003 to
31% in 2004 for a total of KRW 47.3 billion. Our shareholder-oriented management will continue to act as a
cornerstone as we maximize shareholder value through
sound management practices and continuous innovation.

What Lies Ahead
Looking ahead, 2005 is expected to be another difficult
year, with domestic market recovery unlikely until the
second half of the year, even though exports are
expected to continue to rise due to steady economic
growth in world markets. Increasing numbers of free
trade agreements between countries or regions have
been or are being implemented and under the WTO

2005
Management Strategy

system, trade frictions have increased due to heightened
pressure from market openings. The exercise of strong
leadership based on strong competitiveness has become
increasingly important in world markets where
competition with global companies has heightened.
Against this backdrop, we at CJ will exert our best efforts
to develop ourselves as a world-class company for a
better life, equipped with a solid base for further
profitable growth.
For 2005, we have set ‘Achieve and Solidify the Position
of Market Leader based on Profitable Growth’ as our
management goal and we will work hard to adhere to
the following management guidelines:
First, we will continue to strengthen CJ’s core
competitiveness. In increasingly globalized markets,
companies need to enhance and advance their
competitiveness in order to compete with multinational
corporations. CJ plans to do this by securing our core
competencies at a world-class level, while discovering and
driving new business opportunities for future growth.
We will also establish a high-profit business structure by
using a ‘Select and Focus’ strategy and by creating
synergies between our existing and future business areas.

Continue to Strengthen Core Competencies

ACHIEVE & SOLIDIFY THE POSITION
OF MARKET LEADER
(Based on Profitable Growth)

- Secure world-class level core competencies
- Discover future growth engines
- Solidify the high-profit business portfolio concentrating
on core businesses

Accelerate Globalization
- Seek & develop global business-minded people
- Build a global business model for each business area
- Execute globalization strategy through localization

Establish a Culture of Principle Management
- Understand & practice CJ’s value appropriately
- Expand the role & responsibilities of leaders
- Reinforce management with social accountability
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Second, we will accelerate our globalization efforts.
In order to operate under the auspices of the WTO,
no country or corporation can be guaranteed of survival
without coming to grips with globalization. CJ will continue
to expand into world markets by intensifying efforts in
increasing its presence in those areas or regions that show
potential for growth and opportunity. One such area is
the BRICs, and we will continue to search for the most
promising opportunities, while driving resolutely towards
making CJ a world-class corporation. We will set specific
global business models for each business area and take
the characteristics of each culture and market into full
consideration when choosing the best strategies to pursue.
Lastly, we will establish the culture of principle
management. We will manage our businesses according
to principles devised to meet the demands of an uncertain
and rapidly changing business environment.
CJ’s management values creativity and challenge, and it is
noteworthy that our management culture has brightened
and improved since adoption of these principles.
Additionally, we at CJ take our social responsibilities
seriously and will strive to incorporate responsible
practices into our management systems, so as to benefit
society and our customers further in 2005.

Going Forward
CJ will begin the year 2005 by pulling management and
employees together, to utilize our collective wisdom and
strength to achieve personal and corporate goals. The year
2005 will be very important to CJ as we now stand
at a critical juncture, where we must develop into a leader
of global markets as CJ for Better Life. We also intend to
maximize shareholder value, while increasing market
dominance by improving our performance through sound
management practices.
In closing, I would like to express our deep appreciation
to our shareholders for your ongoing support and
encouragement as well as your advice. I would also like
to give my best wishes to our customers, employees,
shareholders and their families for health and happiness
in 2005.
Thank you.

Kyung Shik Sohn

Jay Hyun Lee

Chairman &
Chief Executive Officer

Chairman &
Chief Executive Officer

CJ will begin the year 2005 by pulling management and employees
together, to utilize our collective wisdom and strength to achieve personal
and corporate goals.
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Four Core Businesses
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In pursuing health, joy and convenience,
CJ’s 4 core businesses consist of...

Food & Food

Bio

Service

Pharma

Entertainment

Home Shopping

Media

& Logistics
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Four Core Businesses

CJ: An Operational
Sales

(Consolidated) :

Sales breakdown

FOOD & FOOD SERVICE

BIO PHARMA

CJ is the undisputed leader in the food
and food services industry in Korea,
providing a variety of products and
services that meet the diverse needs of
customers.

Utilizing a fermentation strategy, CJ
strives to enhance its global standing
in the Bio Pharma industry, creating
a platform for a more joyful, healthier,
global society.

FOOD

FOOD SERVICE

BIO

PHARMA

CJ Corp.:
Manufacturer of
Foodstuffs, Processed
Food and Animal
Feed products

CJ Food System (60%):
Comprehensive food
materials and food
service provider

CJ Corp.:
A producer of MSG and
Nucleotides, which are
food additives

CJ Corp.:
Engaged in bulk and
finished product
pharmaceuticals business

CJ Foodville (85%):
Specializes in operating
family restaurants with
seven brands

PT. CJI (100%):
Indonesia-based producer
of lysine, threonine, and
nucleotides

Hanil Pharmaceuticals
(49%):
Pharmaceutical company
specialized in OTC and
licensed-in products

Shindongbang CP
(98%):
Market leader in the
starch business
Samyang Oil (100%):
Engaged in the oil
business
CJ MorningWell (63%):
Frozen food company

(%): Stake
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Holding Company
5.6

trillion KRW ( 5.4 billion USD)
(Consolidating)

ENTERTAINMENT MEDIA
CJ holds leading Entertainment Media
companies in Korea with a vast network
and a diversity of quality content to
satisfy a broader range of customers.

HOME SHOPPING & LOGISTICS
Using its advanced media, logistics and
marketing systems, CJ brings joy and
convenience to customers with home
shopping and logistics services.

ENTERTAINMENT

MEDIA

HOME SHOPPING

LOGISTICS

CJ Entertainment
(37%):
Operates film investment,
production, distribution
businesses and others

CJ Internet (11%):
On-line game publisher

CJ Home Shopping
(30%):
Korea’s leading home
shopping company

CJ GLS:
Total logistics solution
provider

CJ CGV*:
A multiplex theater

CJ Media (55%):
Multi-Program Provider
CJ CableNet**:
Multiple System Operator

HEALTH &
BEAUTY CARE
CJ Olive Young (50%):
Total health / beauty chain
Drug store

*37% owned by
CJ Entertainment

** 100% owned by
CJ Home Shopping

(%): Stake
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Four Core Businesses

Food & Food Service
(Foodstuffs, Processed Food, Animal Feed, Food Service)
Global leading food company based on dominant leadership in Korea

Competencies in Foodstuffs business, Expand base in
Processed / Convenience food, Stable profit generator
Strengthen business portfolio (M&A / Investment)
Establish brand power
Enhance product development capabilities
Secure competitiveness in the global comprehensive
food service market
Pursue businesses based on customer needs
Establish infrastructure for chilled food logistics
Leading animal feed business in Asia
Globalize feed business based on integration
CJ Competency
Korea’s leading food company
Pursue value-added processed / convenience
food business with foundation on
Foodstuffs Business
Secure Strong multi-brand management
Brand development capabilities
Operate a total of nine feed-related
operations in six Asian countries

Business Environment
Customer needs change with social and
cultural environment changes
Pursuing high-quality, convenience and
health
Accelerated global competition with
market openings
Convergence expansion of online / offline
and manufacturing / logistics areas
Enhanced importance of global animal feed
business
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Bio Pharma (Bio, Pharmaceuticals)
Bio: Global Leader in promising industrial materials based on bio technology
Pharma: Global player in new medicines and bio science

Bio
Continue expanding food / animal feed additives
business (accelerate globalization for new markets)
Strengthen world-class processing technology and
secure global price competitiveness
Lead next-generation promising business areas
by developing cutting-edge functional bio industrial
materials
Pharma
Reinforce new drug development and basic technology
Expand R&D network in Bio Science
Enhance brand and marketing competency
CJ Competency
Bio
Equipped with know-how and state-ofthe-art technology accumulated in
animal feed and food additives business
Existing efficient R&D capabilities and
R&D system for promising future areas
Pharma
Possess brand and marketing competence
Solidify production & sales capabilities
by acquiring Hanil Pharmaceuticals

Business Environment
Bio
New customer needs due to accelerated
industrialization of next-generation
technologies
Tougher global competition/Stronger
Chinese global influence
Continued growth of stable food and
animal feeds additives market
Pharma
Accelerated inroads by multinational
pharmaceutical companies
Increase in prescriptions for chronic
diseases and medicines for quality of life
New patents expected for many new
blockbuster medicines
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Four Core Businesses

Entertainment Media
(Movie, Theater, Cable TV, Game, Music, Media)
Global top-tier entertainment company based on a variety
of entertainment content and creative services

Secure best content capabilities in Korea
Build up ability to explore excellent content and secure them
Enhance existing areas and advance into new content areas
Take a leap forward as Asia’s best entertainment company
Take initiatives in Korean wave and develop content targeting Asian
market
Expand overseas sales and joint investment in preparing for
globalization base
Maximize synergies between businesses and promote globalization
Movies, online, music, media
Initiating globalization of cultural content as a leading company
CJ Competency
Secure rich, high-quality content and
infrastructure
Solidify firm market leadership
Establish omni-directional business
portfolio encompassing on / offline and
create synergies to take advantage of it
Movies: CJ Entertainment, CJ CGV,
CJ Enkino
Cable (PP / SO): CJ Media, CJ CableNet
Online: CJ Internet
Music: CJ Music

Business Environment
Form a trend pursuing pleasant,
convenient life
Advanced IT technology in everyday life
including digitalization and mobile culture
Accelerated convergence between
industries (movies, games, TV and
communications, etc.)
Lowered market entry restrictions in world
markets
Activation of Korean wave
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Home Shopping & Logistics
(Home shopping, Logistics, Health & Beauty Store)
Become Asia’s top player in home shopping / logistics

Take a leading position in Korea in home shopping / logistics
Enhance synergies between businesses and solidify core competencies
Provide differentiated services to meet customer needs
Reinforce establishing logistics / broadcasting infrastructure
Continue developing core competencies to advance into global market
place
Take full advantage of geopolitical location as a logistical hub
of Northeast Asia
Fortify global SCM capabilities and establish distribution / logistics
infrastructure

CJ Competency
Equipped with maximization of added
value (Synergies among businesses)
CJ Home Shopping possesses Korea’s
first and best merchandizing capability
and broadcasting infrastructure
(CJ CableNet)
CJ Olive Young leads the market by
creating Health & Beauty Store business
Secure successful global competency
(Dongbang CJ, Global Logistics)
Optimized Supply Chain Management
(SCM) capabilities

Business Environment
Increase in online transactions
More attractiveness in logistics as
a future-oriented business
Expand opportunities in global market
of online distribution business
Increasing need of global logistics and
one-stop service
Execute the government’s active
fostering policies for comprehensive
logistics industry
Expand Health & Beauty business
opportunities due to well-being trend

20

Four Core Businesses

Contribution by Affiliates (Equity-Method Gains)
(In billions of KRW)

Food & Food Service

Bio Pharma

Entertainment Media

Home Shopping & Logistics

considering one-off loss in 2004
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Forecast of Sales and Operating Profit Margin
(In trillions of KRW)

Food & Food Service

55%

Bio Pharma

11%

2005(E) Sales Breakdown

2005(E) Sales Breakdown

Entertainment Media

10%

Home Shopping & Logistics

24%

2005(E) Sales Breakdown

2005(E) Sales Breakdown

7%
5.0

4%
3%
1.3

2003

Operating Profit Margin

1.4

2005(E)

2010(E)

Sales

Disclaimer
Forward-looking information herein is based on current plans, estimates, and projections of CJ and CJ does not make any
representation or warranty as to the accuracy or completeness of the information. Also please note that the information is subject to
changes in market conditions.

22

Four Core Businesses

Consolidated Balance Sheets

As of December 31, 2004, 2003, and 2002

2004

2004

In thousands of US$

ASSETS
Current Asset
Cash and cash equivalents
Short-term financial instruments
Marketable securities
Trade accounts and notes receivables, net
Other accounts and notes receivables, net
Inventories
Short-term loans
Other current assets
Total Current Assets
Non-Current Assets
Property, plant and equipment, net of accumulated
depreciation
Investments
Intangible assets
Total Non-Current Assets
Total Assets
LIABILITIES AND SHAREHOLDERS' EQUITY
Current Liabilities
Trade accounts and notes payable
Short-term borrowings
Other accounts and notes payable
Current portion of long-term debt
Accrued expenses
Income taxes payable
Other current liabilities
Total Current Liabilities
Non-Current Liabilities
Debentures
Long-term loans
Provision for severance benefits
Other non-current liabilities
Total Non-Current Liabilities
Total Liabilities
Shareholders' Equity
Capital stock
Capital surplus
Retained earnings
Capital adjustments
Minority interests
Total Shareholders' Equity
Total Liabilities and Shareholders' Equity

2003

2002

In millions of KRW

260,658
43,265
91,515
321,491
108,426
455,348
48,802
250,408
1,579,913

272,075
45,160
95,523
335,572
113,175
475,292
50,940
261,376
1,649,113

198,616
35,868
166,697
258,180
135,182
461,910
42,284
262,370
1,561,107

210,346
37,460
142,382
290,662
39,694
389,102
27,662
231,850
1,369,158

2,020,676
944,772
434,501
3,399,949
4,979,862

2,109,182
986,153
453,532
3,548,867
5,197,980

1,861,592
690,245
342,199
2,894,036
4,455,143

1,855,335
805,458
372,052
3,032,845
4,402,003

193,514
612,933
255,190
404,817
118,179
106,723
342,737
2,034,092

201,990
639,779
266,367
422,548
123,355
111,397
357,749
2,123,185

199,420
725,315
192,125
177,297
113,264
31,596
335,927
1,774,944

285,668
543,989
173,423
467,709
181,935
75,908
97,393
1,826,025

285,479
210,143
79,540
182,066
757,227
2,791,320

297,983
219,347
83,024
190,040
790,394
2,913,580

431,996
145,024
71,075
233,528
881,623
2,656,567

418,308
108,813
62,890
142,160
732,171
2,558,196

140,982
801,279
522,323
(137,142)
586,815
2,188,541
4,979,862

147,157
836,375
545,201
(143,149)
612,517
2,284,399
5,197,980

138,943
803,018
445,918
(2,466)
413,164
1,798,577
4,455,143

138,943
806,000
314,142
1,096
436,899
1,697,080
4,255,276

* Korean Won figures are translated, solely for the convenience of readers, into U.S. dollars at KRW 1,043.80: USD 1.00 the rates prevailing
as December 31, 2004.
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Consolidated Statements of Income

For the years ended December 31, 2004, and 2003, and 2002

2004

2004

In thousands of US$

Sales
5,352,176
Cost of goods sold
3,431,097
Gross profit
1,921,079
Selling, general and administrative expenses
Salaries and employee benefits
368,045
Advertising expenses
185,299
Commission expenses
302,364
Depreciation
70,315
Others
628,452
Operating profit
366,604
Non-operating income
Interest income
16,186
Dividend income
3,554
Foreign currency related gains
90,870
Investment securities related gains
15,847
Gains on disposal of property, plant and equipment
43,098
Others
96,530
Non-operating expenses
Interest expense
86,901
Losses on investment securities using equity method
15,254
Losses on disposal of trade accounts and notes receivables
12,745
Foreign currency related losses
25,674
Investment securities related losses
15,409
Losses on disposal of property, plant and equipment
10,585
Others
162,773
Ordinary profit
303,349
Extraordinary items
Income before income tax expenses
303,349
Income tax expenses
153,124
Net income
150,225
Net gains on minority interest
9,313
Consolidated net income
140,911
Consolidated Net Income Per Share
Basic (In KRW and USD)
5.01
Diluted (In KRW and USD)
4.91

2003

2002

In millions of KRW

5,586,601
3,581,379
2,005,222

4,614,954
2,915,445
1,699,510

5,455,981
3,848,602
1,607,379

384,165
193,415
315,608
73,395
655,978
382,661

326,898
162,234
188,206
67,311
582,715
372,298

337,290
154,233
211,832
67,166
491,067
345,791

16,895
3,710
94,850
16,541
44,986
100,758

22,542
3,771
22,686
86
35,370
60,760

27,279
4,104
61,243
6,683
2,702
64,269

90,707
15,922
13,303
26,799
16,084
11,049
169,902
316,636
316,636
159,831
156,805
9,721
147,083

53,424
7,329
10,483
24,480
12,823
6,836
57,339
328,235
328,235
129,285
198,950
32,734
166,215

85,637
2,479
9,035
11,372
5,730
7,026
126,035
264,757
264,757
104,185
160,572
39,318
121,254

5,229
5,122

6,137
5,970

4,412
4,271

* Korean Won figures are translated, solely for the convenience of readers, into U.S. dollars at KRW 1,043.80: USD 1.00, the rates prevailing
as December 31, 2004.

During 2004, CJ’s four core businesses reaped satisfactory
results based on an operational holding company concept.
Our aggressive efforts to extend our global reach also made
progress during the year.
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”
Everybody is happy in CJ Town,
cause there’s so much to see and do.
Let’s stop at the market and eat some delicious food.
Oh, and I want to stop by the pharmacy
to say hello to the nice man there.
We could also go to the movie theater and
see any fantastic movie you want.

”
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“

I feel happiest when I can eat some
delicious food. Yum!
I want to be a famous cook
when I grow up.
My mom says I can be anybody I want.
She also says that the food in CJ Town is
delicious because it’s made with love.
Maybe that’s why CJ Town people
are so healthy and happy!

”
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Healthy eating for a happy life
FOOD &
FOOD SERVICE
As a company committed to
providing “Health, Joy and
Convenience” to the dietary needs
of the public, CJ Corp.continues to
focus on meeting the needs and
requirements of the public. Since
CJ’s establishment in 1953, we have
played a key role in combating
devastation and famine by
establishing the foundation for
creating a richer and more diverse
supply of dietary requirements.
Having started off as a sugar milling
company, CJ was, over time, able to
diversify from a simple staple foods
manufacturer to a diverse food
producer, with a portfolio of basic
foods, including flour and cooking
oil. This transformation eventually
allowed CJ to expand into processed
foods and other food items that cater
to the demands of the consumer.
CJ’s never-ending pursuit in search
of products that not only satisfy
basic dietary requirements, but also
provide enjoyment and satisfaction,
has led the Company to further
diversify its product portfolio.
As the largest contributor to CJ’s
total sales, food products take up
60.4% of total sales of the

Company, of which 63.1% is
Foodstuffs and 36.9% is Processed
Foods.

FOODSTUFFS
CJ started its Foodstuffs business
after entering into sugar
manufacturing in 1953. Since then,
we have expanded our product mix
into flour, cooking oil, and other
basic staple foods while leading
the domestic food market.
Based on its dominant position in
the market, cost competitiveness,
and superior financial structure,
CJ has generated stable profits in
the management of its Foodstuffs
business since the 1980’s.
In particular, although the market
has become saturated, our
Foodstuffs business has been able
to maintain steady growth and
continues to create added value by
unveiling new products and
upgrading existing product lines.
CJ’s strategies and efforts enabled
the Company to reach about KRW
1 trillion in sales in 2004.
CJ’s “Baeksul” brand is one of the
most widely recognized brand
names in Korea and is made with
the best quality sugar, flour, and
cooking oil in the nation. We have

been planning a renewal of the
brand to cope with drastic changes
in the market and to meet new
trends in the market since 2004.
To increase the competitiveness of
our sugar business, where we are
far and away the frontrunner in
terms of market share, CJ
successfully created such new
products as oligosaccharide,
cooking syrup, other sugar-related
products, and sweeteners by
utilizing its technological prowess.
In 2004, we acquired Shindongbang
CP. in harnessing the synergies of
the acquisition, CJ has maintained
a dominant market position in
sugar-related businesses.
The flour market has a very
competitive landscape since eight
companies are now involved in the
business. At the same time, CJ has
secured the largest market share,
has developed new blending
technologies and launched more
than 100 different products. In
addition, we laid a firm foundation
for producing better quality and
cost competitive products using
state-of-the-art technologies by
moving our manufacturing plant
from Busan to Yangsan.

NEW PRODUCTS
SONGI MUSHROOM PORRIDGE: Hetbahn branded porridge with natural ‘Songi’ mushrooms
Grown under pine trees, the natural ‘Songi’ mushroom has a unique pine scent and a delicious flavor. CJ launched this premium
Songi mushroom porridge, which is cooked for over three hours with oak mushrooms and fresh vegetables, in line with the
‘well-being’ trend in healthy foods.
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In the cooking oil business, new
products such as upscale soybean
oil, sesame oil, and olive oil brands
have been added to CJ’s product
portfolio. With such diversification,
we are committed to maintaining
CJ’s number one position, which
we secured with the acquisition of
Samyang Oil. We have also
maintained a 40% share in the olive
oil market and this tally is
continuing to grow due to the
sudden popularity of olive oil,
driven by the well-being trend,
which started in 2003.

The Foodstuffs business of CJ will
generate stable profits by hedging
against fluctuations in raw material
prices and exchange rates, while
maintaining steady sales growth.
We also expect to make a breakthrough in the saturated foods
market by developing new products
and materials through vigorous
efforts in R&D. CJ will continue its
efforts to become a leading
foodstuffs company in the global
market based on its current position
as a company with cutting-edge
food manufacturing technologies.

CJ launched a number of luxury
products to meet customer demand
for healthy foods, in line with the
well-being trend in Korea. These
new products include extra virgin
olive oil; Lowfree, a low-fat cooking
oil comprised of only two fatty
acids; Baeksul Fine Sweet, a
sweetener much sweeter than
sugar; and high-concentrate malt
syrup. We also launched special
pre-mixed products using healthy
ingredients, including carrots,
pumpkins, spinach, and black rice to
add color and freshness to dishes,
along with various cookie mixes.
In 2004, CJ expanded its product
line by launching several new
products such as “Chapsal-Yot,”
“Rice Free- Mix,” “Pure Olive Oil,”
and “Frying Mix.”

PROCESSED FOOD
Despite the Company’s slow 0.7%
growth in the Processed Food
business, we understand the
importance of maintaining a strategic
focus on launching new and
innovative products to maintain
and secure a strong and loyal
customer base. The sluggish
economic environment and the
one-time crisis that plagued the
frozen foods industry due to the
dumpling incident, caused sales to
decline in 2004. Although CJ’s
dumpling products were deemed
absolutely safe and with no
connection whatsoever to the
problems that plagued certain
competitors, CJ, as an industry leader,
chose to accept the incident as a
valuable lesson.

Acknowledging the need to prepare
for risks caused by one-time
incidents and the economic
downturn, CJ created new risk
management tools that will enable
us to effectively and efficiently
minimize adverse affects on our
operations stemming from social and
economic risk factors.
Among the leading processed food
products, was the Hetbahn (readyto-eat rice), with sales of KRW 41.7
billion and Dashida (Seasoning),
which maintained a strong KRW
193.3 billion in sales in 2004. New
products included 100% local
rice-based fresh noodles with three
kinds of anchovies, “Chajang”
spaghetti, Hetbahn porridge with
Katsuo seaweed, Meat porridge,
Organic vegetables such as Green
salad, and ‘Good for you’ low
noodles, a low calorie cold fresh
noodles dish. Other products in
2004 included Hetchan brand salted
seafood, Hetbahn branded porridge
with natural “Songi” mushrooms,
Baeksul Hamsville branded “Bulgogi”
ham with new seasonings, and an
Herb-sale specially designed to go
with meat.
Continuous efforts to maintain a
strong image and extensive efforts
to optimize R&D activities, we have
ensured that CJ’s products are

NEW PRODUCTS
GREEN SALAD: A salad made with fresh organic vegetables grown without use of agricultural chemicals
Our Green Salad is prepared using fresh organic vegetables chosen according to strict quality standards. The salad does not
require washing before eating because it is pre-washed in a 3-stage washing process. It can be eaten immediately after
opening and comes with a choice of dressings.

HAMSVILLE BULGOGI HAM WITH FRESH SEASONINGS: A branded ham with ‘Bulgogi’ flavor and seasonings
People will enjoy this delicious bulgogi-flavored ham seasoned with fresh onions, garlic, ginger, and pear juice. The ham
has a soft and chewy texture due to the use of pears. Bulgogi Ham can be roasted whole or diced to make tasty bulgogi
mixed rice dishes.
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always superior in taste, quality,
safety, convenience, and health.
In riding the well-being trend,
CJ has strived to establish itself as a
formidable player and strong
representative in the health industry
with various nutritional and vitamin
products under the “CJ Nutra”
brand name.
In 2004, CJ also targeted the global
market as part of efforts to expand
sales. With our popular domestic
cuisine products, we have expanded
our sales focus to include the Korean
population in the U.S., Southeast
Asia, Europe, and other parts of the
world. As part of CJ’s global strategic
theme, we have brought home
international cuisines that are gaining
in popularity in the domestic market.
To overcome the difficulties faced
in 2004, we are committed to
enhancing CJ’s customer-focused
strategy, by providing innovative
products to meet the tastes and
health needs of a diverse customer
base. CJ’s mid-to long-term
objective is to secure and maintain
a culture focused on the well-being
of the customer through strong
marketing campaigns and product
development investments.

ANIMAL FEED
As part of efforts to play a key role
in the industrialization of Korea, CJ
launched the Feed business in 1973
and has since become a committed
player in the development of new
products, achieving a diversified
product base of more than 120
products for dairy and cattle, hogs,
hens, and fish as well as feed for
pets with two manufacturing plants
in Korea.
With establishment of the CJ Animal
Feeds Central R&D Center in 1998
in Incheon, farmers are assured of
a quality standard and functional
feed for their animals. CJ maintains
the high quality of its feed products
by complying with international
quality certification standards, such
as the ISO and HACCP. The Central
R&D Center supports CJ’s global
approach by playing a pivotal role
in maintaining a high standard of
quality and innovation in new
products so as to meet domestic
and global requirements.
With a 11.9% sales increase over
that of 2003, 2004’s gross profit
decreased by 27.5% due to the
increased cost of goods sold
exceeding the increase in sales
prices. Despite such unsatisfactory
results in 2004, we remain
committed to playing a major role

in developing a healthy society.
CJ will continue to focus on new
and innovative products to meet
the needs of the market and to
provide a high margin product base.
In terms of CJ affiliates, which
operates the feed business, CJ’s
strategy is to expand into the livestock
business and as part of our overall
globalization efforts, we plan to
expand the Company’s presence
in Central Asia, South Africa, South
America, and India, to create a
global brand image.
With a strong market presence in
China, the Philippines, Vietnam,
Southeast Asia, and Turkey, we are
committed to expanding CJ’s basic
concept of health to an expanding
number of global consumers.
We will continuously strive to
maintain profitability with enhanced
risk management techniques to
effectively manage our raw material
cost volatility in the global market,
while strengthening the Company’s
global competitiveness.

BAKERY
Enhancing our product base,
CJ entered the franchised bakery
business in 1996 with the successful
introduction of the “Tous Les Jours”
brand. This success was based on an
effective and unique management
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to provide a ‘home away from home’
atmosphere for the Korean
community living in the U.S.
Bakery Business sales amounted to
KRW 81.8 billion in 2004, up
22.2% from 2003. The business is
expected to grow into an entity of
its own, providing an image of
freshness and deliciousness.
system that provided fresh baked
products to its customers. Currently,
with more than 470 locations across
the country, the stores are provided
with required ingredients and
semi-frozen dough through
a field-chain system in a timely
and efficient manner, providing
uniform quality and taste. This
allows each store to promptly
provide high-quality baked goods.

CJ FOOD SYSTEMS

Other related businesses include
CJ’s “Cafe Tous Les Jour,” a coffee
shop with a bakery, and “A
Twosome Place,” serving quality
cakes and bread, ice cream and
beverages, which caters to a younger
age group with its premium image.

Based on its domestic logistics
infrastructure and advanced
information system, the SAP R3 ERP
System, CJ Food Systems effectively
and efficiently supplies nonprocessed
raw materials to large restaurants,
food-service industries, hotels, large
schools, and institutions requiring
contract food services, while providing
processed and frozen food products
and kitchenware as required.

As part of our globalization efforts,
we were able to register the
Company’s brand in the U.S., Japan,
China, Singapore, Thailand, Indonesia,
and the Philippines. We recently
opened a store in Los Angeles, U.S.,

Established in 1988, CJ Food
Systems provides an integrated
and comprehensive service-oriented
product platform, which includes
the supply and distribution of raw
food materials, the purchase and
processing of raw materials, contracts
to supply meals to groups / schools
or institutions, and the managing
of restaurants.

In 2004, the contract business
supplied food services to 600
locations, including schools, hospitals,
industrial complexes, tourism sites,
and so forth. With the launching
of the “Misodam” brand, CJ Food
Systems will focus on utilizing the
Dry Kitchen System and the
Forward Flow Principle (FFP),
a first in the Contract Food Service
business. The FFP ensures that
foods being processed are separated
so that ‘contaminated’ products do
not mix with ‘non-contaminated’
products. In the system, products
and employees always move in one
direction to ensure separation of
contaminated from noncontaminated merchandise.
In the food-service industry,
CJ Food Systems established
the ‘Welly&’ brand, which caters
to travelers.The company currently
provides food and beverages to
three airports, including the Incheon
International Airport and Gimpo
Airport, the Korea Train Express
(KTX), and golf courses.
Since 2003, CJ Food Systems has
continually maintained a focus
on profitability even during its
restructuring efforts. The company
will continue to place emphasis
on its globalization effort by
establishing itself as the “Asian

NEW PRODUCTS
SWEETREE: CJ Foodville’s new neighborhood restaurant offering an array of delicious ‘comfort’ foods
To provide the maximum in dining comfort, SweeTree has been designed to give visitors the feeling of sitting in the shadow of
a large tree. The restaurant offers an open and comfortable terrace, and a nursing room to add to the feeling of ‘a home away
from home.’

WELLY&: A specialty restaurant introduced at travel outlets by CJ Food Systems
The concept behind Welly& is to cater exclusively to the well-being and comfort of travelers. Simple facilities, reasonably-priced
menus and friendly service make Welly& a great place to begin a trip. A variety of foods are available including Korean
selections, noodles, and beverages.
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Food Systems Leader.” Going
forward, CJ Food Systems will
establish itself as a company that
provides optimal satisfaction to
its consumers, while striving to lead
the food culture industry in the 21st
century.

CJ FOODVILLE
As an operator and manager of
restaurants, CJ Foodville diversified
its business to serve a wider range
of customers based on age, income
level, and tastes. Restaurants owned
and operated by the company
include: VIPs, a ‘fresh life’ restaurant
that provides upscale steak and
salad; Skylark, a neighborhood
family restaurant that provides
moderately-priced dishes; HanCook,
a Korean family restaurant;
SweeTree, a neighborhood family
restaurant; Delcucina, a delicatessen
that offers premium take-outs;
C-zen, which offers healthy noodle
dishes; and After the Rain, a Thai
restaurant.
Skylark first opened in 1994,
followed by VIPS in 1997, Delcucina
in 2001, HanCook, C-zen and After
the Rain in 2003 respectively. With
the addition of SweeTree to the

Company’s portfolio of restaurants
in 2004, CJ Foodville now holds
seven brands with 100 or more
restaurants across the country,
making it one of the dominant
family restaurant operators in Korea.
CJ Foodville will also play an
important role in CJ’s globalization
efforts by exporting home-grown
brands.

CJ MORNINGWELL
CJ MorningWell, the leading
company in the frozen food
industry, produces and sells frozen
products such as dumplings,
hamburgers, cutlets, and fried
foods. Originally CJ Frozen Foods,
the company name was changed
to CJ MorningWell to reflect the
company’s commitment to
enhancing the well-being of
customers by providing safe and
high-quality products. Successful
products include Baeksul Dumpling,
Nobiani, and Dongeureng-ttaeng.
CJ MorningWell began as a cooked
frozen products company and has
expanded into new areas such as
frozen cakes and various frozen
snacks, as well as the supply of
contract food services. The

company’s marketing strategy has
also diversified its focus from
supermarkets and discount stores,
to home shopping and the Internet.
As the first company in Korea to
receive the HACCP certification,
CJ MorningWell has always and will
continue to emphasize hygiene and
safety of its products with the
health of society as its key priority.
Despite the dumpling incident, the
company was fully cleared of any
wrong-doing, and CJ MorningWell
was able to recover and renew its
focus on hygiene and safety
procedures to ensure the continuity
of its strategy as a customerfocused company.
CJ MorningWell is committed to
maintaining its leadership position
by focusing on frozen foods and
cold-storage foods. The company
will continue to focus on its core
competencies in establishing itself as
the “World’s Best Food Company.”
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“

My grandma says I will grow big and strong someday.
I want to be healthy and live as long as grandma
and grandpa. They say the good medicine at CJ Town
makes them healthy. I want my grandparents
to live forever.

”
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Enhancing health for longer life
BIO PHARMA
Established 42 years ago, the Bio
Pharma business is committed to
creating products that cater to the
health requirements of society
through extensive research in
biotechnology, specializing in mass
production and fermentation
processes, and in pharmaceuticals,
through an impressive array of
product lines.

PHARMACEUTICALS
With the acquisition of Hanil
Pharmaceuticals, CJ has been able
to further advance the Pharma
business it first launched in 1984.
The acquisition strengthens CJ’s
ability to develop new products,
opens various marketing and sales
channels across the country, helps
expand its core product line-up to
blood circulation, anti-indigestion,
and antibiotic drugs, and allows for
better access to the over-the-counter
market. As Hanil Pharmaceuticals
held various licensed-in contracts
with Japanese pharmaceutical
companies, CJ’s Pharma business
will be able to fully take advantage
of these licensed-in contracts.
With the strengthening of the
Company’s marketing and sales
organization, greater synergies are
expected.

Following the establishment of
the pharmaceutical business,
with the successful development
of Hepaccine-B, a Hepatitits-B
treatment medication, the
pharmaceuticals business forged
ahead to a new level with
international acknowledgement of
the Company as a potential player
in the pharmaceuticals industry
backed by a strong research focus.
Through extensive investments in
new product development and
genetic modification technologies,
CJ has played a major role in the
development of vaccines, cytokines
and antibiotics.
Despite a 1.3% decrease in sales
in 2004 due to a lack of successful
new products, the pharmaceuticals
business expects greater potential
for stronger growth in the domestic
and international markets in 2005.
With a commitment to producing
high-technology products through
research, the pharmaceuticals
business plans to enhance its sales
by utilizing its distribution network
and fully realize the synergies from
the acquisition of Hanil
Pharmaceuticals. CJ will lead the
“Value Innovation” in the
pharmaceuticals market through
its brand and marketing power.

Taking on a globalized image,
CJ Pharma Inc. was established in
the U.S. to target the largest
pharmaceuticals market. This will
enable CJ to gain a foothold in an
advanced market through the
development and marketing of
standard and special medications.
Other past global endeavors included
the establishment of a Hepatitis B
vaccine factory in Myanmar and
the gain of a stronger foothold in
China through image and brand
marketing. We will continue
CJ’s globalization efforts to establish
marketing and manufacturing
facilities in emerging markets such
as Brazil, Mexico, Indonesia, and
Vietnam.
In line with these efforts, we received
approval from the Korean FDA for
Genexol, a treatment for breast and
gastric cancer. In 2004, the Company
signed an exclusive distribution
contract to sell Kremezin, a treatment
for chronic renal failure, with
a Japanese pharmaceutical company.
CJ also made an exclusive marketing
agreement with Statens Serum
Institute, a Danish Pharmaceutical
Company, for BCG Vaccine SSITM
in 2004.

NEW PRODUCTS
KREMEZIN: A retarder medicine used to delay dialysis for people suffering from chronic renal failure
The CJ Kremezin granule was introduced in early 2005, the first of its kind in Korea. Kremezin is an orally-administered
sorbent that eliminates uremic toxins in the gastrointestinal tract. It can treat uremia and can delay usage of dialysis.
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BIO
Launched in 1963 for the betterment
of society, CJ was the first company
in Korea to produce flavor enhancers
using in-house fermentation
technologies. Other initial products
included monosodium glutamate
(MSG), nucleotides (IMP, GMP,
and I&G). Also, PT. CJI, which is an
affiliate located in Indonesia, started
to produce lysine, a growth
stimulant for livestock feed,
and threonine in 1988.
CJ also achieved a first in Korea
with the development of nucleic
acids and was second in the world
in developing the product.
Sales increased by 1.6% to KRW
395.4 billion in 2004 mainly from
oversupply caused by increased
global investments in equipment and
facilities and from the strengthening
of the Korean Won compared to that
of the US Dollar during the 4th quarter
of 2004. The exchange rate affected
the bio business during the 4th quarter
since most of its products are exported.

CJ is continuing efforts to increase
domestic sales and further expand its
growing international presence. To
counter the increasingly competitive
environment for MSG, CJ entered
into a distribution and sales
agreement with a leading multinational food company, which will
allow CJ to expand its global sales
network. CJ is also building up a
strong competitive position in
developing countries such as India,
Pakistan, and West Africa. To
prepare for 2005, CJ has continuously
focused on developing high-margin
products to cater to a growing
domestic and global market.
With biotechnology making up
41.3% of the total sales of
Bio Pharma, the bio business is
growing in importance and is
expected to grow further with new
research and product development.
CJ separated its bio-research center
from the Central Technology Center,
to further the potential and support
of the bio business. In addition to the
Company’s core products such as
food and feed additives, and
functional materials such as fracto

oligo, the highly sophisticated
research center is equipped with new
equipment and processes developed
in-house. The research center will
place its efforts into furthering its
research into Micro Genomics,
Metabolic Engineering,
Biotransformation, Genome
Breeding, and other bio-technologies
that provide environment friendly
new materials and products.
With the acceleration of high tech
industries, the needs of customers
have become more diversified in the
bio industry. The lowering of national
barriers has allowed for a more global
competitive environment, with the
Chinese market taking the lead
in growing demand. The demand
for existing products such as food
and feed additives is expected to
remain stable. In the midst of
growing markets, CJ has prepared
itself by maintaining its leadership
through the development of
know-how and through global cost
competitiveness in the food and
feed additives area. CJ has also
been able to establish a foundation
for continuous future product

MAJOR PRODUCTS
LYSINE: A growth stimulant for livestock feed
Among 20 amino acids found in proteins, Lysine is an essential amino acid required by living organisms in relatively large
amounts. Research has found that CJ’s lysine is beneficial to the health of animals and is 100% available for animal feed.
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development utilizing its state-ofthe-art R&D facilities.
CJ has also set up a decision-making
system based on customer needs
and requirements. Through
expansion of its food and feed
additives business, CJ will strive to
enter into new markets to capture
and maintain a strong market share
and to accelerate its globalization
efforts. By obtaining key technologies,
CJ will strengthen its global process
technology and continue to maintain
its global cost competitiveness. CJ will
also lead the next generation bio
industry by expanding development
of its high technology bio industrial
materials such as microorganisms,
biodegradable products and health
& environment friendly products.

Demand for amino acids used in
animal feeds has increased due to
increased demand for feed for pig
breeding in China and South
America. Notably, the costs for feed
combinations increased because of
cost competitiveness between amino
acids and grains, a substitute for
amino acids.

PT. CJI

The establishment of an
environment-friendly production
process, successful sales of resources
converted from fermentation
by-products, and the addition of a
feed additive manufacturer as an
affiliate, significant cost reductions
were achieved.

In 2004, PT. CSI, an existing
manufacturing facility that produced
amino acids for animal feed, merged
with PT. CJI, a nucleic acid
manufacturing facility, to form PT.
CJI, a manufacturing company,
located in Indonesia. The merger
brought about an improvement in
the management structure, as well
as synergies from cost
reductions and operational
efficiencies.

In line with these trends, continuous
efforts were made to enhance
productivity, resulting in the highest
production levels, highest sales, and
highest profits from lysine since it
was first manufactured. To meet the
increasing demands for threonine,
facilities were expanded, which
allowed PT. CJI to grow into an
independent entity.

The newly expanded nucleic acid
facility successfully initiated
production in 2004, and has
successfully expanded its customer

base, increasing its global market
share. Through this expansion, PT.
CJI was able to significantly enhance
its market position in China.
2003 and 2004 witnessed a
significant increase in demand,
prompting competitors to expand
their facilities and new companies to
enter the market, resulting in
significant increases in competition
in the lysine market. Despite the
increased competition, R&D and
energy cost reduction efforts
significantly enhanced productivity
and reduced costs, allowing PT. CJI
to continue its aggressive marketing
efforts to maintain a solid market
position through increased
competitiveness.
Although a worldwide surplus in the
supply of nucleic acid is expected to
continue, this trend is expected to
turn around in the next two to
three years. The Company will place
its efforts into preparing for a
turnaround. CJ will especially place
emphasis on maintaining a solid
market share in China.
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Exciting and fun entertainment surprises
ENTERTAINMENT
MEDIA
CJ ENTERTAINMENT
Established as a division within
CJ in 1995, CJ Entertainment was
separated from CJ to become an
independent entity in 2000 with
a strong objective of providing
high-quality entertainment content.
By investing US$112 million into a
major Hollywood movie production
company, Dreamworks, a joint
investment company with
shareholders such as Microsoft,
Steven Spielberg, Jeffrey
Katzenburg, and David Geffen,
CJ formally announced its entrance
into the entertainment business.
Since then, CJ Entertainment has
distributed at least 20 to 30 notable
movies annually, making it the
industry leader in Korea.
Through its network consisting of
strategic alliances with superior
domestic movie production
companies, CJ Entertainment has
produced and distributed high quality
content. CJ Entertainment has

distributed such popular movies as
"Joint Security Area," "My Tutor
Friend," "Remembrance of
Murder," "Untold Scandal," and
"Once Upon a Time in High
School."
CJ Entertainment has established
itself as a leading foreign and
domestic film distributor through its
nationwide multiplex theaters, CJ
CGV, and through distribution of
VHS and DVD titles. As a core
company in entertainment media
business of CJ, CJ Entertainment
continually searches for and
develops new businesses. New
businesses have been initiated in
areas such as performing arts,
cable TV, movie portal sites, and
Internet games. In the performing
arts area, CJ Entertainment
introduced various theatrical shows
such as “Cats,” “Mamamia,”
“Jekyll & Hyde,” and others to local
audiences. By acquiring a majority
stake in CJ Media, CJ Entertainment
entered the cable TV market.

CJ Entertainment also acquired
CJ NKino, which operates a movie
portal site through the Internet,
and CJ Internet, which operates
an Internet game portal, Net
Marble. With these acquisitions,
CJ Entertainment will play an even
active role in online businesses.
CJ Entertainment will continue to
acquire and establish high potential
business models to become Asia’s
premier comprehensive entertainment media company.

CJ CGV
CJ CGV was established in 1996
and began its service with the
opening of ‘CGV Gangbyeon’
in 1998 as Korea’s first multiplex
theater. CJ CGV has redefined
the movie-going experience
in the Korean movie industry with
its focus on providing only the best
facilities, outstanding service and
unsurpassed entertainment choices.
As a result, it was awarded for
providing excellent movie theaters
for two years in a row.
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Entertainment Media

CJ CGV’s multiplex theaters are not
just movie theaters. They represent
the pinnacle of movie entertainment
by providing a diverse range of
entertainment services. The multiplex
theaters provide a comprehensive
entertainment platform where
moviegoers can spend their leisure
time and access various services
from food to information.
As of Dec. 2004, CJ CGV operated
207 screens in 26 sites in Seoul,
Busan, Gyunggi, Daejon, Gwangju,
and other major cities throughout
the country, reaching more than
100 million customers in aggregate.
Currently, CJ CGV is the dominant
multiplex theater in terms of number
of theaters, screens, admissions, and
especially, customer satisfaction.
With its success in the Korean movie
market, CJ CGV is exploring
overseas markets such as China and
Southeast Asia and is aiming to not
only be the best in Korea, but also
the best in the world.

dominant in various channels,
including m.net, the number one
music entertainment channel
among youth, and KMTV, Korea’s
music trendsetter, commanding
80% of the total music channel
market. Other channels include
Home CGV, a movie cable channel
with the largest Korean film library;
XTM, an extreme and dynamic
enjoyment channel; the Food
Channel, a favorite among women;
National Geographic, a documentary
channel; and finally AniOne,
a popular children’s cartoon
channel.

have also provided opportunities for
CJ Media to bring Asian movies to
Korea. The quality of its content
can be seen all over Asia, in such
countries as China, Japan, Taiwan,
Hong Kong, Vietnam and
Singapore.

Leading the digitalization of cable,
CJ Media was the first to offer cable
VOD services (CGV Choice) and
multi-channel digital audio services
(Ozic m.net) in Korea. Completing
the media value chain, CJ Media’s
programming has gone mobile and
can now be enjoyed anytime,
anywhere through both terrestrial
and satellite DMB (Digital
Multimedia Broadcasting) services.

CJ INTERNET

CJ MEDIA
CJ Media provides quality movies,
music, animation and lifestyle
programming through its nine cable
and satellite channels. CJ Media is

CJ Media’s strategic alliances with
networks in major countries have
made CJ content available
throughout Asia. These partnerships

CJ Media continues to pursue a
variety of online (i.e. digital content
distribution) and offline (i.e., live
concerts, production, management,
etc.) opportunities. From production
to cable TV and new media,
CJ Media is at the forefront of
Asia’s leading media industry.

CJ Internet is the new name for
Plenus, a comprehensive Internet
company. CJ Internet provides
online games. Plenus was acquired
by CJ and CJ Entertainment in June
2004.
Plenus, former CJ Internet, became
a leading Internet company in
September 2003 thanks to a merger
with an online game company
NetMarble (established in 2000).
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After completely spinning off
the film business division, Cinema
Service, in May 2004, CJ Internet
announced its vision of focusing
solely on the Internet business.
Currently, it provides online game
publishing, entertainment content
such as films and comics, and item
sales through its game portal,
NetMarble (www.netmarble.net).
CJ Internet had sales of KRW 141.4
billion in 2004. The outlook for
2005 looks bright thanks to
Internet-related core businesses
focused on the game portal,
NetMarble. The company’s
globalization efforts are in full swing
with expansions into China and
Japan. A contract was signed with
Sina. Com in early 2004 to open a
game portal site in China. The new
site opened in 2004.
CJ Internet’s future strategy lies in
stable earnings from the on-line
game divisions, NetMarble.
Moreover,the utilization of CJ’s
diverse entertainment and media
content (music, films, theater, and

broadcasting) based on its online
platforms will allow it to become a
global Internet company.

up to two million subscribers by 2006
and three million subscribers by
2010 through its multi-networking
services.

CJ CABLENET
Incorporated in March 2000 by
acquiring Yangcheon System
Operator's (SO) shares, CJ CableNet
is a multi-system operator that
broadcasts programs to subscribers
through its cable network.
CJ CableNet has eight SOs,
Yangcheon, Gyungnam, Masan,
Jungbusan, Haewoondae, Gaya,
Puk-incheon, and Dongbusan.
In addition to providing cable
broadcasting, CJ CableNet also
provides broadband and Internet
services to its customers, including
voice over IP (Internet Protocol).
The SO business is a high-growth
industry, showing an average
of 40% growth in the number
of subscribers. As of December 31
2004, CJ CableNet had 1.23 million
subscribers. High-speed Internet
subscribers amounted to 0.19
million as of the end of December
2004. CJ Cablenet plans to acquire

Revenues for 2004 recorded KRW
110.7 billion, an increase of 51.4%
over 2003.
CJ CableNet launched its digital
service from its Yangcheon SO
facilities in November 2004. Digital
services will be expanded to all SO’s
in 2005. The subscriber target has
been set at 20,000 by December
2005.
CJ CableNet is confident of
achieving a dominant position in
the SO industry, while establishing
itself as the leading company in the
convergence between broadcasting
and communications. CJ CableNet
will continue to play an important
role in the entertainment media
business, where high profitability is
expected.
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Home Shopping & Logistics

“

I just got a birthday present!
The Home Shopping delivery man dropped it off here.
He delivers stuff everywhere in CJ Town.
My mom and dad say that Home Shopping is so
convenient, cause we can shop at home and they’ll deliver.
I want to be a person like Santa Claus who delivers
happiness to everybody.±

”
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Delivering joy to your doorstep
HOME SHOPPING &
LOGISTICS
In the New Logistics business
industry, CJ aims to optimize
customer convenience and
maximize synergies stemming from
diverse business entities within
the CJ umbrella.

CJ HOME SHOPPING
In 2004, CJ Home Shopping
introduced a new home shopping
concept, which enables the
consumer to interact directly with
the manufacturer through the TV
medium. By operating diverse
online distribution channels, such as
TV home shopping, catalogs, and
Internet shopping malls, which are
open around the clock, CJ Home
Shopping stands ready to meet the
needs of its customers. Through
these various mediums, CJ Home
Shopping offers quality products at
reasonable prices and expedient
delivery services to maximize
customer satisfaction.
TV Home Shopping: As the market
leader in home shopping, CJ Home
Shopping is at the forefront of a
new shopping culture. Through
broadcasting via cable TV, CJ Home
Shopping provides high quality
products at low prices to customers.
CJ Home Shopping has accumulated
a significant amount of experience
and knowledge in the cable TV PP
(Program Provider) and MSO

(Multiple System Operator)
businesses, and aims to establish
new systems for high definition TV
broadcasting, leading the way to a
new era of satellite broadcasting.
CJ Home Shopping also placed a
significant amount of effort to
providing accurate and speedy
delivery services for its customers,
and is committed to providing
maximum customer satisfaction
through “after-service” activities,
including product exchanges and
returns of non-satisfactory products.
To further enhance customer trust,
CJ Home Shopping will announce
broadcast times so that customers
can better plan for their purchasing
activities.
Catalog: Over 1.5 million catalogs
are published every month to serve
a diverse customer base. Products
contained in the catalog range from
clothing, home appliances, jewelry,
and home interior items. The catalog
also provides customers with useful
buying tips and various discount
coupons.
CJ Home Shopping first published
its catalogs in 1996, which were
distributed to customers free of
charge as a service for those
customers without access to TV
broadcasting or the Internet. The
catalog enables customers to
purchase products at any time and
any place. The catalog was especially
well received by the silver
community, many of whom are
not familiar with the Internet.

Internet Shopping Mall: CJmall.com
offers a diverse range of services.
Through the Internet, CJ Home
Shopping offers live broadcasts
around-the-clock, accurate and
detailed product information, and
video-on-demand based eTV
services to allow customers to
watch video shoots featuring
products of interest. In case of
on-line catalogs, to maximize
customer satisfaction and
convenience, the Company
provides accurate details for
products that are only sold on
CJ Home Shopping through the
CJ Only Shop.

CJ OLIVE YOUNG
CJ Olive Young is a 50:50 joint
venture between CJ and Hong
Kong’s Dairy Farm International to
establish the first Health & Beauty
Chain Stores in Korea. Currently
there are 20 stores located in the
Seoul and metropolitan areas,
located in or near city centers,
universities, and offices. Plans have
been made for 20 additional stores
by the end of 2005.
As the “Well-Being” concept is
becoming a worldwide trend, many
people are becoming more health
conscious and are seeking beauty
in health. With the slogan, “All Live
Young with Olive Young,” Olive
Young is a specialized chain store
that seeks to provide a diversified
set of values to help customers live
a youthful and beautiful life.
By 2010, the Company plans
to expand its chain stores to 200.
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Home Shopping & Logistics

CJ GLS
Based on advanced logistics
technology and solutions, CJ GLS
(Global Logistics Service) strives to
lead the Korean logistics industry
through specialization, information
solutions, and standardization.
CJ GLS provides total solutions
to optimize the supply chain of its
corporate customers. With diverse
and in-depth expertise based on
advanced knowledge and direct
experience, the Company is
considered to be the best in the
logistics industry, and on this basis
seeks to provide the optimal
logistics processes for its corporate
customers.
CJ GLS is highly competitive in
dealing with foods, miscellaneous
items, pharmaceutical products and
other smaller items that require
a high frequency of transportation.
The Company also maintains an
accurate inventory management
capability through optimized
transportation solutions such as
intermodal transportation transport
and cross-docking, and logistics
control centers. The Company was
also the first to introduce a customer
order center, where customers can
place orders and file complaints,
while providing a specialized
One-Stop-Service for each
distribution channel.

CJ GLS’ main businesses include
Third Party Logistics (3 PL), a parcel
delivery service, and international
distribution. 3PL offers customerfocused services that cover the
entire value chain starting from the
execution of orders for the customer,
the initial stage of the logistics
agency business, to managing the
storage, transportation, distribution
processing, and consulting, with
distribution consultants in each
industry to diagnose the corporate
customer’s distribution flow and
situation, for those submitting
optimal solutions for redesigning
the process and distribution points.
Utilizing the experience and
knowledge gained from the
corporate logistics business, CJ GLS
leads the B2B (business to business)
and B2C (business to corporate)
parcel delivery business. CJ GLS
provides high-quality services
through advanced parcel delivery
systems and a nationwide network
with customized solutions.
As corporate activities have become
more global, CJ GLS’ international
logistics service integrates several
processes, from ordering and
warehouse management to
forwarding and delivery.

The company also offers
comprehensive services that include
import and export logistics at home
and abroad, as CJ GLS is closely
interlinked with global logistics
businesses.
Although CJ GLS currently operates
a local office in China, to take full
advantage of the high growth
potential Chinese logistics market,
CJ GLS will establish a corporate
entity in 2005 to expand its logistics
business in China and to
continuously maintain a global
business strategy.
CJ GLS’ vision is to become “the
leading Asian logistics corporation
in executing optimal SCM (Supply
Chain Management)” by 2010.
CJ GLS believes that in growing
from being the best in Korea to
becoming the leading Northeast
Asian logistics company will not
only bring about customer
competitiveness, but also
competitiveness on a national scale.
As a company committed to
leading the high-tech logistics
business, CJ GLS will continue to
pursue its goal of becoming a
world-class logistics company.
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GLOBAL BUSINESS
GLOBAL STRATEGY
For the past 40 years as Korea’s
number one domestic food
company, CJ has shared its highest
corporate values with its global
customers, while accumulating vast
global competitiveness. With this
experience and strong competency,
our objective is to become a top
500 global group by 2013.
To maintain its long-term growth,
we are committed to establishing
a global vision and to implementing
the vision through an effective and
workable strategy. CJ proclaimed
2005 as the beginning of
“Globalization” and has established
and implemented four principles:
maximize synergies, strengthen
global brand equity, establish a
Global HR System, and establish
success stories. As part of its global
commitment, CJ established sales
and manufacturing facilities in major
strategic regions, including the U.S.,
Europe, and Asia. We are also
aggressively targeting the BRIC’s
market.
With the export of 200 tons of
granule sugar to Okinawa in 1962,
CJ began to target the global
market with sugar, MSG, and
processed foods with direct and
indirect exports. By initiating direct
exports of lysine, nucleic acids,
and antibiotics in the 1980s,
we were able to initiate expansion
of its global strategy.

CJ’s formal globalization efforts
began in the early 1990s with the
establishment of a bio manufacturing
base in Indonesia to secure a stable
supply of raw materials such as raw
sugar, tapioca, and feeds from
Southeast Asia and China, and to
expand CJ’s manufacturing base.
The Indonesian manufacturing
facility was also used to secure a
stable leading position in the lysine
and nucleic acid market. This
“Select and Focus” strategy was
a success, and laid the foundation
for entering global markets.
Starting from 2005, CJ will effectively
initiate a new chapter in its
globalization efforts. By implementing
a step-by-step approach to realizing
CJ’s second leap forward as a global
company, it will strengthen the
global foundation of its B2B
business, formally initiate its B2C
business, and establish a new engine
for growth. It will be critical to
simultaneously pursue a customized
strategy focused on the U.S.,
Japanese, European and BRICs
markets, while pursuing a strategy
based on product and region.
CJ has successfully entered the retail
and wholesale food business and
bakery business in the U.S., a key
strategic region, by focusing on
ethnic groups with Korean or other
Asian origins and the mainstream
markets in the U.S. In Europe,
CJ plans to focus on processed food
and service products targeted
towards the local population with
such products as Kimchi and
dumplings, in addition to bio and
pharmaceuticals.

CJ has established a solid foundation
with products such as pre-mix, bio,
and pharmaceuticals for achieving
the number one position in Japan,
home to the largest Korean cultural
content outside of Korea and with
similar dietary habits to Koreans.
CJ will continue to strengthen its
brand image and diversify its sales
strategy.
With the objective of building
a second CJ in China, it will be
critical to aggressively support
the expansion of existing businesses,
the entrance of new businesses,
and the securing of a stable market
within China.
As the BRICs market is gaining
in importance as a fast growing
Emerging Market, CJ plans to
enter the BRICs market with a
comprehensive list of businesses
that provide for optimal profitability
and long-term expansion potentials.
CJ has grown over the last 50-year
period with the love and trust of its
customers, with a focus on the
domestic market. With strong
determination, CJ’s objective is to
emerge from the limitations of
being a local player to become a
leading global company.
(Please refer to overseas network
on page 118~119.)
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“

I’ll share my candy with you. If you get sick,
I’ll help you, too. I want everybody to be happy
and healthy, cause everybody together makes
CJ Town wonderful. Mom says that when you share
with somebody you make more happiness in the world.

”
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Food Safety

FOOD SAFETY
CJ became the first food company
to establish a food safety research
center for the safety of its products
and for the creation of a ‘new living
culture’ for the 21st century,
operating under a management
committed to the well-being of
humanity. With the establishment
of the center, we have dramatically
improved quality control through
a high level of professionalism
in systematically analyzing food
materials and effectively managing
food products. The center has
inspected the safety of a significant
number of products manufactured
not only by our affiliates but also by
other small businesses. In 1997,
the center obtained the Korean
Reliability Society certification for
the inspection of a total of 161
items, including microorganisms,
harmful heavy metals, residue,
preservatives, and additives.
In 2003, the center launched tests
and analysis standards that comply
with international standards, and
constantly strives to attain the
highest level of professionalism
and credibility from test results.
In the future, the center plans to
expand its inspection scope to
animal feed and chemical products.
The center applied the food safety
management system, HACCP,
across CJ’s facilities in 2000.
Utilizing the consulting services of
domestic and international
specialists, CJ introduced the
HACCP system and is currently
applying it across the whole of the

CJ Corp. and affiliates HACCP
personnel, trained by outside
consultants, are currently carrying
out internal consulting practices,
while directly participating in food
safety activities. By applying the
system across all facilities of the
CJ Corp. and affiliates and by
establishing a network connecting
all the facilities, management is
committed to preventing food
safety accidents.
In 1999, we upgraded our
management to provide a higher
level of satisfaction to customers.
Following the establishment of
CF-QM (customer-focused quality
management) in 2000, we have put
in place CD-QM (customer delight
quality management) starting
in 2004.
To ensure the highest quality in
CJ’s food products, we launched a
company-wide Six-Sigma campaign
that resulted in the training of over
240 quality control improvement
experts (Black Belts) and the
development of scientific and
rational quality improvement
processes that have enabled us
to innovate our manufacturing and
R&D processes and contribute
to improving performance.
To bolster CJ’s quality assurance
activities, we formed a quality
control department to focus
multiple resources on improving
product quality, while instilling trust
in the minds of customers. Our
quality assurance personnel
collaborate closely with the Food

Safety Research Center and
the Customer Management Team,
which provides consumers with
consultations on product quality.
CJ has also introduced a five-stage
“Safety Gate” whereby every new
product undergoes comprehensive
quality inspections, and any product
that fails to pass this procedure is
not permitted to proceed to
the next stage. In following
the “Safety Gate” procedures,
we conduct detailed safety
inspections of raw materials and
mock-up products at the third
stage, and examines packaging
materials and mass-produced
products at the fourth stage.
CJ attempts to anticipate any
damage that our products may
cause to consumers by thoroughly
inspecting for safety, right from
the design stage onwards.
In addition to producing
environment-friendly and sterilized
products, CJ is now poised to
ensure the safety of all of its
products.
To consolidate the Product Liability
Management System (PLMS) that
was put in place in 2002, we
conducted Product Liability (PL)
training for all employees to raise
awareness about quality and safety.
To improve the Product Liability
Prevention (PLP) system, we are
now developing guidelines for
Safety Product Development
(GSPD) and preparing for the
implementation of a Product
Liability Defense System.
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ENVIRONMENTAL
ACTIVITY
Since CJ launched environmental
protection activities in 1990, the
Company has continuously striven
to maintain a sense of integrity
through adherence to basic
principles founded on the concept
of maintaining an environment
that can be bequeathed to future
generations.
We have set the basic principles
behind our environment-based
management system by pursuing
customer management for
sustainable development,
strengthening environmental
competencies through aggressive
improvement activities, and opening
up information and plans related to
the environment.
To pursue customer management
for sustainable development entails
the adoption of a sustainable
management concept of a
harmonious development of
economic, environmental and
social factors, while executing
environmental management
activities, not limited to environmental regulations. Employees and
management are committed to

jointly participate in contributing to
society through environmental
management. Strengthening
environmental competencies
through aggressive improvement
activities entails the use of aggressive
measures such as limiting pollution
at the source and actively improving
inefficiencies and irrationalities
in environmental management
through Six Sigma activities.
Opening of information and plans
related to the environment entails
the release of Company information
on the environment through
a regularly published environment
report and invitations to citizens to
visit various company facilities,
allowing citizens to utilize the
facilities for regional environment
educational activities.
To strengthen commitment towards
the environment, we adopted the
Environment, Health & Safety system
to allow the monitoring of all
Company facilities for environmental
and safety issues through a network
spanning the CJ. The Environment,
Health & Safety system allows for
the standardization of safety and
environmental management
procedures and plans.
CJ also maintains and operates an
environmental and safety damage

assessment program to make the
workplace safe from poisonous
gasses and materials, and to ensure
that any such poisonous gasses and
materials do not reach citizens living
near CJ Corp. and affiliates’
facilities.
This program led us to institute
various beneficial environmental
practices, such as clean production
practices and the recycling of
materials that have aided in the
restraining of potential pollutants at
source, and the reduction of waste
wrapping materials through the
improvement of such materials,
allowing for reuse and recycling.
The Company also introduced the
Six Sigma system to waste disposal
management, which has led to the
lowering of pollutants and the
reduction of waste materials from
the manufacturing process. Other
measures taken included the
recycling of waste material for use
as fertilizer or animal feed.
We will continuously strive to
provide a pleasant environment for
customers and society as a whole.
We clearly understand that the
well-being of society directly
contributes to the health and
growth of the Company.
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Social Contributions

SOCIAL
CONTRIBUTIONS
CJ established a separate division
for Social Contributions in 1999
to fulfill its obligation as a socially
responsible corporation. Since then
CJ has actively carried out social
contribution activities with a
philosophy based on love of
humanity, nature and culture.
Among many activities, CJ has
focused on three main activities:
“Support for malnourished
neighbors,” “Employee Volunteer
Service,” and “Mecenat Activities.”

SUPPORT FOR
MALNOURISHED
NEIGHBORS
Utilizing its various business
infrastructures, CJ aggressively
supports and helps “Malnourished
Neighbors” through its support of
food banks and study rooms for
children. CJ also contributes through
fund-raising for the malnourished.
In 2004 alone, CJ contributed 1.3
million items worth KRW 2.77
billion as support through the food
bank program. This was distributed
through 5,000 welfare centers
across the nation. From 2000 to
2004, CJ contributed approximately
KRW 10.1 billion worth of items, as
valued at factory price. To enhance
society’s interest in food banks,
CJ carried out various academic

studies on the effects of food banks
and their meaning to society, in
2004. CJ also actively focused on
increasing contributions by
corporations in order to enhance
the corporate role in society.
Starting in 2003, CJ provided
birthday cakes to poor children
through Study Rooms. Through
CJ’s bakery business, Tous Les Jour
cakes were provided to 5,400
students at 200 Study Rooms
in 2004. As of 2003, CJ also initiated
and supported year-end events for
students in Study Rooms, by
providing food to 1,100 students
in 2003 and 2004 students in 2004.
For students that do not have
parents watching over them, CJ put
together a Do-It-Yourself cookbook
so that children can easily prepare
food by themselves. The cookbook
was distributed through 2,000
organizations, including Study
Rooms and regional social welfare
facilities. Other activities for Study
Room children include Tous Les
Jour bread-baking experiences and
movie watching experiences.
Starting in August 2004, in a joint
effort with World Vision, CJ
initiated fund-raising activities for
malnourished children in South and
North Korea. Through its businesses
such as Tous Les Jour, VIPS, SkyLark,
CGV and CJ Mall, CJ was able to
open way for its 525,000 daily
(15,750,000 monthly)

aggregate customers to participate
in the fund-raising activities.
CJ used the participation of
customers to create a matching
fund where each of CJ’s businesses
would match the amount of cash
raised from its customers. The funds
raised were used to support
malnourished children domestically,
while supporting the growth of
vegetables for children in North
Korea by providing necessary
vitamins and nutrients.

EMPLOYEE VOLUNTEER
SERVICES
CJ actively undertakes its social
obligations, while at the same time
aggressively carrying out employee
volunteer activities to encourage
individual employee participation.
In 2004, CJ held 38 regular activities
on a daily and weekly basis and
26 short-term programs.
Participants totaled 1,700 employees,
while the total number of hours
contributed by these individuals
amounted to 16,000 hours.
Special characteristics of regular
programs include the following
provisions: i) employees receive their
salaries while participating in
employee volunteer services,
ii) although small in number,
employees participate in volunteer
activities whenever required, and iii)
social workers participate from the
very beginning of each volunteer
program and evaluate each
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program. Volunteer activities are
strictly voluntary and are in no way
forced upon the employees. This
has contributed to the development
of advanced volunteer service
programs, while providing greater
satisfaction to, and continuity from,
employees. The programs are
diverse, including free lunches for
the elderly, the delivery of lunch
boxes to the underfed old-aged
population, study programs for
underfed children, NGO advisory
committee support, economic
education to children, and so forth.
In addition to regular volunteer
programs, CJ also operates
short-term volunteer programs.
To increase participation by
employees and management, while
providing easy access to various
volunteer activities, CJ initiated
tutoring services for JA(Junior
Achievement)-Korea children to
teach about the basics of personal
finances, the making of presents for
the poor during thanksgiving,
the preparing of Kimchi as a yearend activity, the delivery of
briquettes to the poor and elderly,
and the creation of volunteer
activities for new employees,
executives and directors-to-be.
For emergencies, other than cash
and merchandise support,

CJ also operates an emergency
relief contingency system to support
the efforts of affiliates such as
CJ Food Systems and CJ GLS so
that they will be able to effectively
utilize their infrastructure to support
emergency relief efforts. From 1997,
CJ has provided food for flood
victims. Among the relief efforts,
it actively participated in providing
food to victims of hurricane Rusa
in 2002 and hurricane Maemi in
2003 that heavily affected
the population in the Samchuk area
in Kangwon province. CJ also
provided food relief during the
Yongchon in North Korea disaster
in 2004 and contributed food
products manufactured by CJ to
victims of the Tsunami disaster
in Southeast Asia in 2005.

MECENAT ACTIVITIES
(KOREAN BUSINESS
COUNCIL FOR THE ARTS)
By sponsoring the establishment
of the Harmony Chamber Orchestra
in 1996 and the Eurasia Philharmonic
Orchestra in 2002, CJ in effect
formally initiated Mecenat Activities.
The Mecenat activities were
integrated into a brand called
CJ Classic in 2003, paving the way
for CJ to expand its activities.

CJ has also supported Koreans living
in China through its Yonbyun
Haerangang Literature Award and
Writing Concorde for Middle School
Students of Korean descent in China,
since 1993 and 2002, respectively.
This has played a key role in helping
students maintain and increase their
knowledge of the Korean language
and of Korean culture among
people of Korean descent living
in China. These awards are also
a successful example of CJ’s
overseas contributions.

OTHER SOCIAL
CONTRIBUTION ACTIVITIES
Utilizing the infrastructures of its
affiliates, CJ actively carries out
activities to help out the needy
through various projects. Since
2002, every April on Disability Day,
CJ provides free admissions to its
CGV theaters for the disabled. CGV
invited 9,000 in 2002, 12,000 in
2003, and 13,000 in 2004.
CJ also initiated the “One Account
Love” program where employees
and management can voluntarily
contribute a portion of their salary
to the needy. This program
significantly encourages the culture
of giving within CJ.
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Research & Development

RESEARCH &
DEVELOPMENT
Research & Development is critical
to the development of CJ and will
continue to be an integral part of
our future direction in the pursuit
of health, joy, and convenience to
society. CJ’s R&D network consists
of these main research facilities: the
Bio R&D Center, the Pharmaceutical
R&D Center, the Food R&D Center,
and the Animal Feeds Technology
R&D Center.
CJ will continue to invest in research
and development to develop highlyengineered products that provide
for the well-being of society, while
sustaining the Company’s
leadership position as a responsible
corporate citizen. Over the past
several decades, we have established
partnerships with leading research
institutions and universities in Korea
and abroad to jointly promote
research and establish an atmosphere
of exchange.

FOOD R&D CENTER
The Food R&D Center has
expanded its scope from basic
products such as food raw materials
to processed foods such as Baeksul
cooking oil, Dashida, Baeksul Ham,
Baeksul frozen foods, and Hetbahn,
and the center has contributed
enormously to CJ’s standing as
the number one food company
in Korea. To provide customers with
dietary health, enjoyment,
and convenience, the center has
made extensive efforts to develop
products that are convenient,
healthy, and functional.
Established in 1990 to create a new
food culture, the center has focused
on diverse food product areas and
basic research, to commercialize
new products developed by the
center’s superior research personnel.
The research center operates three
separate research divisions, which
have all contributed successful
products such as Hetbahn, Petitzel,
and Han Ppoori.

ANIMAL FEED TECHNOLOGY
R&D CENTER
The Animal Feed Technology R&D
Center is committed to enhancing
the competitiveness of livestock
farmers by providing farmers with
safe and highly efficient feed and
scientific livestock breeding
technologies, which ultimately
contribute to the improvement of
the health of consumers. The
Center will place its efforts in
helping produce safe livestock,
while developing brand livestock
and environment-friendly animal
feeds.

PHARMACEUTICAL
R&D CENTER
Established in 1978 as the leading
domestic bio-engineering research
center, the Pharmaceutical R&D
Center developed various vaccines
such as Hepaccine-B, other Hepatitis
vaccines, and Alpha Interferon.
The Center was also the first to
develop domestically such products
as EPO, an anti-anemic vaccine;
cytopsin, an anti-biotic injection;
and Simbastatin, a hemostatic
injection.
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In 2004, we obtained a patent for
the sale of Amrodipinero, a high
blood pressure medicine and
initiated commercialization of the
product. We were also the first in
the world to develop and
commercialize a pseudo-vaccine
(pseudomonas aeruginosa vaccine)
that prevents the spread of the
pseudomonas aeruginosa that
causes septicemia. The Center is
also in the process of developing
two new medicines for people
suffering from cirrhosis of the liver,
which is currently under clinical
testing.
The Pharmaceutical R&D Center is
committed to contributing to the
health and welfare of mankind
through speedy development of
new medicines, and to this end,
the Company has devised a
management strategy focused on:
1) developing new drugs that have
large potential; 2) expanding
overseas in biogenerics; 3) occupying

a leading position in generics;
4) entering key future-oriented
biotechnology areas; and
5) establishing a global R&D
network.

BIO R&D CENTER
The Bio R&D center strives to
become the world’s best corporate
research center in the “Industrial
Biotech” research and development
area. CJ also plays a critical role in
the global bio sector with its superior
micro-organic development
technology and fermentation
process technology, and helps to
raise the level of Korea’s bio industry
to advanced international standards.
Separated from the Central
Technology Center in 2004, the Bio
R&D Center has played a critical
role in supporting and leading the
Bio business. Products developed by
the center include food additives
such as nucleic acids (IMP, GMP);
MSG; animal feed additives such as
lysine and threonine; and functional

food materials such as fracto oligo.
The research center also developed
world-leading technologies in high
productivity bacteria and new
processes related to the areas
of amino acids and nucleic acids.
In utilizing various bio engineering
technologies such as Micro Organic
Genomics technology, Metabolic
Engineering, Biotransformation, and
Genome Breeding, CJ strives to
develop future-oriented bio products
such as environment-friendly
materials.
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Sports Marketing

SPORTS MARKETING
CJ initiated its Sports Marketing
sponsorship upon recognition of the
inseparability of sport from health
and enjoyment. Sports can be
a tool and method for achieving
happiness, with the potential to
provide a pleasant global
community, and these concepts
are a part of CJ’s vision to be placed
among the best companies through
the creation of health, enjoyment,
and convenience.
Golf was selected for CJ’s first sports
marketing event, because we
wanted to portray golf as a sport
that can be enjoyed by everyone,
and also because we wished to
emphasize inherent traits of
the sport, such as the constant
personal struggle to perform better,
the tremendous challenge of the
sport as a true skill sport, and the
tenets of respect found in the sport.
Such traits led CJ to pursue
a corporate philosophy based
on integrity as a foremost value.

Over the three years since the
inception of Sports Marketing,
CJ has sponsored such world class
players as Se Ri Park and rising star,
Gloria Park. CJ also sponsored
Ji Min Kang, who participated
in the first LPGA Futures tour
2004 after securing the highest
ranking in terms of prize money
in the LPGA Futures second tour,
as well as Sun Wha Lee and Kyung
Eun Bae, young players who have
shown great potential.

Marketing business. The Nine
Bridge was host to the “World Club
Championship,” involving famous
clubs, in both 2002 and 2004.
2005 will be the third year of the
US LPGA CJ Nine Bridge Classic
Tour, which, in the previous two
years, brought a net advertising
effect of around KRW 40 billion.

Since signing with CJ, Se Ri Park has
enjoyed 22 victories at the LPGA
Championships and was the first
Asian person to qualify for the Golf
‘Hall of Fame’ with her victory in
the Michelob Ultra Open in May
2004. With these astounding
performances, Se Ri Park has played
a pivotal role in advertising
CJ’s new corporate identity.

CJ will continue its strong support
of golfers, by encouraging them to
become the best. Along with Se Ri
Park’s qualification for the Hall of
Fame, we aim to fully support her
efforts to win the grand slam title.
CJ is also committed to searching
out potential young players and
providing financial and other
support, in the hope of contributing
further to the development of
Korean Golf.

With the objective of being selected
as one the world’s 100 best golf
courses, the Nine Bridge course
opened in 2001, paving the way
for the launch of the Sports

We took full advantage of this
opportunity to create a new golf
event marketing frenzy.
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HUMAN RESOURCES
CJ’s value management structure
reflects the Company’s human
resource strategies and culture.
To achieve our vision of a corporate
culture based on health, joy, and
convenience, we place our business
strategy on the same level as our
people strategy. Our people
strategy reflects the importance
we place on our employees. CJ’s
human resources strategy is based
on the philosophy of pursuing the
best, enjoying work, and growing
talent. This acts as the foundation
for creating and molding the type of
employee most suited to CJ and this
philosophy stands as the basis of
our human resources principles. In
order to successfully implement our
human resources strategies, it will
be critical that all parties involved
hold common values.
CJ’s employees hold common
CJ Values, which encompass
flexibility and open-mindedness,
mixed with responsibility.
By establishing the type of talent
pool that the Company strives to
maintain, we are able to search for
and develop those persons who are
the best fit for our organization.
The principles of our human
resource strategies lend support to
our corporate strategy.

In an unpredictable environment,
CJ believes in building professionalism
by supporting each employee’s
drive to better him or herself. The
Company’s management activities
are based on acknowledging the
importance of talent and on
respecting employees.

CJ CULTURE
Since 1999, CJ has pushed for
change through the reestablishment,
restructuring, and reengineering
of its vision and management
strategies. In addition, CJ has strived
to establish a flexible corporate
culture that is creative and
challenging. To overcome past
bureaucratic and conservative
practices, CJ continues to change
rules and improve and increase
communication channels to form
a more open and flexible
organization.
The flexible culture that we seek is
not based on a non-interference
management policy, but rather
emphasizes self-discipline, with a
focus on learning derived from
personal initiatives. The Company’s
emphasis is on establishing a culture
that is flexible but also strong and
demanding. This new emphasis
has allowed us to hire talented
people and allowed for more active
communication within the
organization.

The CJ culture, based on “CJ
Values,” is a “strategic asset” that
is not easily replicated by other
companies. We are committed to
transforming this strategic asset into
a dynamic corporate culture and to
putting it into action. Since the
Company’s culture is based on
CJ Values, it is critical for everyone
in the Company to acknowledge
and practice these values. CJ has
initiated various educational
opportunities to embed these values
in the actions and practices of all
employees and management.
Other initiatives include: 1) calling
each other by name only, without
using a title, which helps to
emphasize horizontal relationships,
while enhancing communications
across all levels of the organization;
2) instituting a flexible work time
approach, which enhances efficiency
and work satisfaction; and
3) allowing casual attire into the
work environment, which provides
for creativity and diversity in the
workforce.
The various initiatives taken by
management are intended to
enhance productivity and efficiency
through a flexible corporate culture,
with a focus on creating a strong
work culture based on Values.
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Board of Directors
Standing Directors

Kyung Shik Sohn

Jay Hyun Lee

Joo Hyung Kim

Chairman & CEO

Chairman & CEO

President

Samsung Fire & Marine
Insurance Co., Ltd.
Vice Chairman & CEO

Citibank
Samsung Electronics Co., Ltd.

CJ Corp.
Executive Vice President

CORPORATE GOVERNANCE
CJ Corp. aspires to the highest standards of ethical conduct,
reporting corporate developments with accuracy, relevance
and clarity on a timely basis, while staying faithful to our
commitments and compliance. The primary mission of our
board of directors (the “Board”) is to govern CJ’s affairs in a
manner that benefits the diverse interests of our constituencies
around the world, from investors and customers to employees
and local communities. Every action reflects the Board’s
sound business judgment and serves CJ’s best interests. In
performing their role, the Board depends on the honesty
and integrity of senior executives, outside advisors and
auditors.

THE BOARD MEMBERS
CJ’s Board is composed of three standing directors and four
non-standing directors who collectively assume ultimate
responsibility for managing CJ’s affairs. All Board member
appointments are made based on each individual’s expertise
and experience in a variety of fields such as finance, economy,
management, law, tax, and accounting, and appointment of
the Board members are implemented within the parameters
of CJ’s Articles of Incorporation.

RESPONSIBILITIES AND PERFORMANCE IN 2004
The Board meets on a monthly basis to discuss and resolve
material corporate matters. Additional extraordinary
meetings may also be convened at the request of the
directors. The Board’s key responsibility is to provide
strategic guidance to drive CJ forward, while reviewing the
performance of CJ for the benefit of investors, customers,
employees and our communities. The Board’s distinctive
responsibilities and authorities are towards such issues as
matters pertaining to the general shareholders’ meeting,
general management, organization and officers, other
matters determined by local laws, and regulations regarding
the Board and committees.
During 2004, the Board held a total of eleven meetings and
reviewed and resolved a number of material corporate
matters. The Board approved a series of acquisition plans
including Shindongbang CP, Hanil Pharmaceuticals and
CJ Internet in the first half of the year. The Board also
resolved to participate in the increase in paid-in-capital of
CJ Media and CJ Entertainment. In the latter half of the
year, the Board approved CJ’s decision to participate in a
debt-equity swap of CJ Investment & Securities and
resolved to divest the Home & Personal Care Business.
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Non-Standing Directors

Kyung Shik Cho
Board Member
DongAh University
Fair Trade Commission, Chairman
Dept. of Agriculture & Fishery,
Environment Minister

In Kie Hong

Kwon Taik Kim

Senior Advisor
Lawyer
Korea Securities Research Institute
Korea Stock Exchange, Director Busan High Court of Justice
Dongsuh Securities, CEO
Senior Judge

In addition, the Board approved various financial transactions
including issuances of debentures and ABCP, and approved
the financial statements of the period.
The Board also reported on the operation and evaluation
of CJ’s internal accounting management system during 2004.

COMMITTEES
CJ’s Board is composed of three committees: Management
Committee, Audit Committee and Non-Standing Director
Nominating Committee.
Management Committee
The Management Committee reviews and resolves the major
corporate management matters that are assigned by the
Board. The Committee is composed of three standing
directors.

Tax Judge
The National Tax Tribunal
Seoul Regional Tax Office, Head

auditors and evaluation of their qualifications, eligibility and
performance. It consists of three non-standing directors.
Non-Standing Director Nominating Committee
The Non-Standing Director Nominating Committee is
responsible for identifying individuals who are qualified to
be Board members at CJ, and recommends nominees for
non-standing director prior to the general shareholders’
meeting. CJ’s non-standing director nominating committee
is composed of three standing and three non-standing
directors. During 2004, the committee recommended two
non-standing directors.

Management
Committee
Kyung Shik Sohn*

Audit Committee
CJ’s Audit Committee is a standing committee of the Board.
Its purposes are manifold: (i) to protect the integrity of the
financial statements and its financial reporting process; (ii)
to oversee systems of internal accounting and financial
controls; (iii) to produce independent annual audits over the
financial statements_including contracts with independent

Byung Woo Hur

Audit
Committee

Chair

Chair

Jay Hyun Lee
Joo Hyung Kim
Kyung Shik Cho
In Kie Hong
Kwon Taik Kim
Byung Woo Hur
* The Chairman of the Board

Non-Executive
Director Nominating
Committee

Chair
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Organization Chart

Organization Chart
Business Support

General Meetings
of Shareholders

Corporate Planning & Develoment
Customer-Centric Management
Finance (Investor Relations)
Global Strategy
Human Resources
Legal Affairs
Public Relations
Real Estate Investment

Foodstuffs BU

Food BU

Board of Directors

Fresh Food BU

Healthy Food Team
Management Committee
Marketing & Planning
Operations Unit
Corporate Audit

Bakery BU

Animal Feed BU

Bio BU

Pharmaceuticals BU

CJ China BU

CJ Asia BU

Strategic Purchasing Unit
*BU: Business Unit
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Selected Financial Data

Selected Financial Data (Non-Consolidated)
(Years ended December 31)

2004

2003

In millions of US$

2002

In billions of KRW

OPERATING RESULTS
Sales

2,438

2,544

2,405

2,232

Cost of sales

1,682

1,755

1,624

1,510

Gross profit

756

789

781

722

Selling, general & administrative expenses

610

637

596

535

Operating profit

146

152

186

187

Non-operating income

223

233

160

120

Non-operating expenses

167

174

132

154

Ordinary profit

202

211

214

153

Net income

148

154

168

107

Cash and cash equivalents

16

16

15

19

Trade receivables

30

31

48

67

FINANCIAL CONDITION

Inventories
Investments
Property, plant and equipment

241

252

279

237

1,298

1,355

1,095

1,176

929

970

975

1,032

2,592

2,706

2,561

2,612

Short-term borrowings

161

168

332

240

Current portion of long-term debt

171

178

137

407

Total Assets

Long-term borrowings (inc. debentures)
Total Liabilities

273

285

317

247

1,035

1,081

1,153

1,322

Capital stock

141

147

139

139

Capital surplus

826

862

807

807

Retained earnings

543

566

460

326

Capital adjustment

48

50

2

18

Total Shareholders’ Equity

1,557

1,625

1,408

1,290

Total Liabilities and Shareholders’ Equity

2,592

2,706

2,561

2,612

FINANCIAL RATIOS
Interest coverage ratio
Return on average equity
Return on average assets
Debt-to-equity ratio

5.6x

5.0x

3.1x

10.1%

12.5%

8.6%

5.9%

6.5%

4.0%

66.5%

81.9%

102.5%

Net gearing ratio

37.8%

55.7%

66.9%

Equity-to-total assets

60.1%

55.0%

49.4%

PER SHARE DATA
Basic EPS (In KRW, US$)

5.25

5,478

6,216

3,902

Diluted EPS (In KRW, US$)

5.14

5,366

6,047

3,777

(1) Korean Won figures are translated, solely for the convenience of readers into U.S. dollars at KRW 1,043.80 : USD 1.00, the rates prevailing as of December
31, 2004.
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Management’s Discussion & Analysis
The financial information and related discussion is presented on
a non-consolidated basis and has been classified in accordance
with accounting principles generally accepted in Korea (Korean
GAAP). Amounts are presented in billions of Korean Won,
except where stated otherwise. The section also contains
forward-looking statements with respect to the financial
condition, results of operations, and business of CJ, and plans
and objectives of the management of CJ’s Statements that are
not historical facts, including statements involving known and
unknown risks, uncertainties, and other factors which may
affect the actual results or performance of CJ may be materially
different from any future results or performance expressed or
implied by such forward-looking statements. CJ does not make
any representation or warranty, expressed or implied, as to the
accuracy or completeness of the information contained in this
section, and nothing contained herein is, or shall be relied upon
as, a promise, whether as to the past or future. Such forwardlooking statements were based on current plans, estimates, and
projections of CJ, and the political and economic environment
in which CJ will operate in the future, and therefore you should
not place undue reliance on them. Forward-looking statements
speak only to conditions as of the date they are made, and CJ
undertakes no obligation to update publicly any of them in
light of new information of future events.

1. EXECUTIVE SUMMARY
The Korean Economy continued its sluggish trend in 2004,
recording a 4.7% GDP growth rate. Although higher than the
previous year’s 3.1% growth rate, private consumption
continued its decline, from 2003, while export growth also
declined, indicating an economy in downturn. Exacerbating
the deteriorating economy, facility and construction
investments continued to slowdown from the second half of
2003, creating concern as to the medium to long-term
prospects of the economy. While large companies continued
to aid in the growth of productivity through continuous
structural restructuring, small-and medium-sized enterprises
experienced a continuous decline in productivity growth. In
addition to the economic stagnation, the food industry,
especially the convenience foods industry, went through a
negative phase. To make matters worse, the frozen food
industry experienced an unprecedented one-time negative
turn in consumer demand, due to the “dumpling” incident. In
the midst of concerns for the overall economy and the
consumer market in particular, CJ was less affected due to its
diverse product base and the leadership position of many of its

products. As a result, the economic stagnation did not impact
CJ’s ability to achieve a positive sales growth rate.
Due to large imports of commodity raw materials required to
produce sugar, flour, and cooking oil, CJ’s operating results were
slightly affected by fluctuations in international commodity prices
and US$/KRW exchange rates. Despite decreases in prices for
required commodity raw materials, with the exception of crude
sugar, during the second half of 2004, the Cost of Goods Sold
(“COGs”) increased by approximately 8.1% due to CJ’s purchase
of commodity inventory in the futures market at a relatively high
price (henceforth referred to as raw material cost increase) in
early 2004. CJ was able to increase the price of its products to
cover for the increase in commodity raw material prices, resulting
in CJ’s gaining excess operating profit margins up until the 3rd
quarter. Although the profitability in the 4th quarter deteriorated
by using expensive raw materials bought in early 2004, CJ clearly
showed that we secured stable profit-generating structure to
achieve target margin apart from the external factors when
annualizing the profits including additional profits made up
until the third quarter. (See Report of Independent Auditors for
Inventory Asset accounting method). CJ was also able to
hedge potential risks from FX volatilities by being able to adjust
product prices. The Company’s dominant market position and
management’s strong commitment to delivering growth,
played a critical role in providing for safety nets in raw material
cost increases and FX volatilities. The expectation of divestiture
of the Home & Personal Care Business played a significant role
in reducing overall revenues by causing a decrease in sales. The
effects of commodity raw material prices and sales at CJ’s Home
& Personal Care Business were one-time factors that affected
2004’s operational results. CJ will be more active in managing
commodity fluctuations through its risk hedging policies and
will prevail in 2005 and onwards.
In terms of FX risk, CJ usually do a hedge with derivatives for
fixing the price volatility of raw grain in operation side.
On the other hand, the strengthening of Korean Won also
played a positive role in non-operating side to CJ°Øs financials
since foreign currency denominated debt amounted to KRW
445 billion in 2004, whereas foreign currency denominated
asset amounted to only KRW41.6 billion.
In light of the economic stagnation and other factors affecting
the overall business environment, CJ recorded sales of KRW
2,544.4 billion in 2004, a 5.8% increase over that of 2003.
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This was mainly due to increasing sales of Foodstuffs, Animal
Feed, and others by 11.4%, 11.9%, and 4.4%, respectively.
Bio Pharma recorded a slight 1.6% increase in sales. Net income
decreased by 8.5% from KRW 168.4 billion in 2003 to KRW
154.1 billion in 2004. Operating profit also decreased by 18.0%
from KRW 185.5 billion in 2003 to KRW 152.1 billion in 2004.
The decrease was mainly due to a decline in consumer spending
stemming from the stagnant economy, the unprecedented
“dumpling” incident, and finally, the divestiture of the Home &
Personal Care Business, which caused an approximate decrease
in total 2004 sales of KRW 12.0 billion. Despite on-going
restructuring efforts at CJ, the sale of its Yongsan property for
KRW 67.3 billion was not enough to offset the decrease in net
income. Total assets stood at KRW 2,706.2 billion as of the end
of 2004, an increase of 5.7% from KRW 2,561.3 billion in 2003.
Total liabilities recorded a decrease of 6.3% from KRW 1,153.6
in 2003 to KRW 1,080.6 billion in 2004. As part of CJ’s
continuous efforts to improve its financial structure through
restructuring and financial management, the debt-to-equity
ratio was lowered from 81.9% in 2003 to 66.5% in 2004.
Despite lower than expected operating results for 2004, CJ is
committed to preparing for the future through a strenuous and
focused restructuring effort in terms of business operations and

management of its affiliates to derive maximum value for its
shareholders. This has led CJ to focus on its four core business
activities, while restructuring its non-core sectors. CJ’s focus on
Food & Food Services, Bio Pharma, Entertainment Media, and
Home Shopping & Logistics has led CJ to acquire Shindongbang
CP, Hanil Pharmaceuticals, and CJ Internet (formerly Plenus) to
focus on establishing a future-oriented competitive platform.
In the non-core business area, CJ was able to divest its holdings
in the Home & Personal Care business to Lion of Japan and
sell-off its Yongsan Property. CJ was also able to eliminate one
of its major concerns, CJ Investment & Trust through a debtto-equity swap made jointly with Prudential Financials.
To further strengthen the competitiveness of its four core
business sectors, CJ will continue to pursue its global strategy,
while enhancing its human resource management to create a
talented pool of individuals capable of enhancing the competitiveness of CJ’s business strategy. To optimize shareholder
value, CJ’s focus on supporting and integrating various synergies
from its affiliates, has led the Company to continue its strategy
based on an operational holding company concept. CJ is committed to maintaining and creating an optimal corporate structure
focused on paving the way to a future-oriented management
concept of its corporate family.

2. RESULTS FROM OPERATIONS
Key Financial Ratios
Asset turnover

Operating profit margin

Interest coverage ratio

9.2%

5.0x

Debt-to-equity ratio

5.6x
102.5%

7.7%
81.9%

1.0x
0.9x

6.0%
66.5%

0.8x
3.1x

2002

2003

2004

2002

2003

2004

Despite the lower than expected bottom-line results in 2004,
CJ is confident that it will be able to maintain its leadership
position domestically, while striving to achieve a global
presence to be reckoned with. The restructuring efforts and
the “Select and Focus” strategy that CJ is continuing to focus
on will provide the opportunities to build a strong and
profitable company based on efficiency, growth, and

2002

2003

2004

2002

2003

2004

profitability. Although economic conditions in 2004 and onetime profit depressing factors created an impediment to
achieving better operational results, the 2004 growth rates of
the Food, Bio Pharma, and Feed business sectors provided a
clear illustration of the Company’s future potential as a leading
company in each of its core business areas.
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Domestic Sales & Exports

Sales Breakdown

(In billions of KRW)

(In billions of KRW)

298.1
308.3

1,434.6

307.9

1,298.8

2,243.7
1,923.7

1,537.7

2,094.7

2002
Domestic

2003

Exports

2004

2002

2003

2004

355.9 389.2 395.4

Food

Bio Pharma

280.9 304.9 341.2

Animal Feed

155.0 159.3 147.3

141.0 117.5 122.7

Home & Personal Care*

Others

* Home & Personal Care divested in 2004.

CJ recorded a 5.8% increase in sales from KRW 2,405.5
billion in 2003 to KRW 2,544.4 in 2004. The increase was
mainly due to price increases from cost increase allocations to
product prices in foodstuff business. The lower than
expected sales growth resulted in operating profits
decreasing by 18.0% in 2004 from KRW 185.5 billion in
2003 to KRW 152.1 billion in 2004. This decrease in
operating profits was mainly due to three factors: i) the
economic stagnation, ii) divestiture of the Home & Personal
Care business, and iii) the “Dumpling” incident. While
domestic sales accounted for 88.2% of total sales, an
increase of 1.1% over that of 2003, exports decreased by
3.0%. Gross profit in 2004 amounted to KRW 788.9 billion,
an increase of 0.9% from KRW 781.2 billion in 2003.
Despite the one-time drop in sales from the divestiture of the
Home & Personal Care business, the “Select and Focus”
strategy helped the Company maintain moderate growth in
some of its core business sectors such as Food, bio Pharma,
Feed, and others.

As of the end of 2004, the sales breakdown was as follows:
Food (e.g., sugar, flour, cooking oil, and processed foods) at
60.4%; Bio Pharma (e.g., pharmaceuticals, MSG, and
nucleotides) at 15.5%; Feed at 13.4%; Home & Personal Care
(reduced by divestiture) at 5.8%; and Others (e.g., bakery and
third party sales) at 4.8%.

FOOD (Food Stuffs & Processed Food)

with 10 players, CJ still maintains a market leadership position
with a strong market share.

As the market leader in key necessities such as sugar, flour, and
soybean oil, CJ has had the luxury of being able to reflect cost
increases in raw materials directly into product price increases.
This is possible due to the market leadership position of CJ, the
sustained demand growth of CJ’s quality-focused products and
the low price elasticity of these necessity items. There are
currently only three competitive players in the sugar and oil
products market, which translates to a business environment of
stable earnings potential. This less competitive environment
attests to the maturation of the market for both sugar and oil
products. Although the flour industry faces stiff competition

Sales Breakdown (2004)

Among CJ’s most popular products, Dashida (seasoning),
Hetbahn (ready-to-eat microwavable rice), Petitzel (fruit jelly),
and Fatdown (a low caloric beverage) have shown significant
potential in terms of providing income generating opportunities
and have opened the way to CJ’s establishment as a high
quality foods product manufacturer. “Well-being,” a term used
to represent the desires of the population to enhance their
quality of life through a healthy diet and mind, has prompted
CJ to enter the nutritional and health food market by
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introducing additional nutritional and vitamin products under
the “CJ Nutra” brand name. To strengthen the Company’s
already strong brand mix, CJ launched Chapsal-Yot, Rice Premix, Pure Olive Oil, and Frying Max.
As part of CJ’s strategy to enhance the competitiveness of its
food business, it acquired Shindongbang CP, in April 2004. This
will help boost CJ’s ability to maintain and sustain its highly
competitive base in the Food and Food Services business. CJ
continues to maintain a strong commitment to enhancing its
global presence with direct investments in global markets and
with the establishment of overseas branches so as to strengthen
its brand image and marketing capabilities.
The Food business recorded total sales of KRW 1,537.7 billion
in 2004, a 7.2% increase over that of 2003, despite slower
than expected growth in sales of processed foods. Within the
processed foods group, sales of convenience foods increased by
9.6%, while frozen foods dropped by 24.4% mainly due to the
continued economic recession and the “dumpling” incident that
negatively affected the domestic frozen foods business. In
addition to an increase in demand, raw materials prices
increasingly played a role in the increased sales with the allocation
of raw material costs to product prices of necessities such as
flour, sugar, and cooking oil. The foodstuffs business continues
to play a major role, contributing 60.4% to CJ’s total sales.
CJ’s sugar business maintained a strong lead in the market, which
provided a platform for diversifying its product base into products
such as oligosaccharide, Yori, and other related products. CJ is
committed to enhancing its lead position in the sugar and sugarrelated sweetener product areas by taking its technology and
quality to the next level. By maintaining a strong lead, the sugar
and sugar-related products recorded a growth of 2.0% in 2004.
With the acquisition of Shindongbang CP, CJ is well positioned
to secure a leading position in the domestic sweetener business.
Despite the eight competitors, CJ continues to maintain its
number position in the flour business. To create a sustainable
and competitive business lead, CJ diversified its product base
from being just a flour processor, to producing 100 or more
diversified pre-mix products. By firmly establishing its technolo-

gical lead, while producing diversified flour-related products and
mixtures, CJ will continue to lead in this market. CJ is currently
moving its Busan Plant to Yang San, located in the Gyongnam
Province. Once the new plant starts operations, CJ will be able
to supply quality products more cost effectively, utilizing stateof-the-technology new equipment. The flour and flour-related
business constituted 19.0% of the total food sales in 2004, and
recorded a 6.2% increase over 2003.
CJ also maintained a strong market position in the cooking oil
business by diversifying its product base, which includes soybean
oil, sesame oil, and olive oil. By acquiring Samyang Oil in 2002,
CJ was able to strengthen its position in the market. In taking a
40% market share in the olive oil business in 2003, the business
promises to be a valuable sales generator going forward. The
cooking oil business maintained a strong position with a sales
increase of 24.5%, taking up 25.2% of total sales in the food
business.
By maintaining a balanced portfolio of leading products and by
effectively utilizing hedge techniques to mitigate foreign
exchange risk stemming from imports and foreign currency
loans, CJ was able to maintain a steady growth of 7.2% in the
food business. Commanding either the highest or the secondhighest market share helps stabilize CJ’s profitability since it is
more feasible to increase product prices to offset cost hikes.
CJ’s continuous efforts to enhance its quality and brand image
through products such as ‘Hetbahn’ and other leading products
provide a strong platform for continued growth.
Amongst our new businesses, Fresh food in convenience food
has generated a steady 30% growth rate since being introduced
in 2003, and new products such as Fresh Noodles and desert
products currently provide a strong sales base of KRW 70 billion.
Through strong and effective Brand Equity Management, CJ
will continue the growth of its existing products, while paving
the way for new products to take hold in the minds of
consumers. From the lessons learnt from one-time negative
factors such as the “dumpling” incident, CJ will strengthen its
Risk Management Process to advanced levels in order to fully
counter any unforeseen circumstances that might affect
operations.
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CJ Corp.'s Market Share of No.1 Food Products

Competitive Landscape of CJ’s major Products

(%)

(In billions of KRW)
2002

Seasonings

Seasonings

FOOD

49.0
48.4
48.1

24.1
23.3
24.1
20.6
18.5
15.3

BIO PHARMA (Bio & Pharmaceuticals)
The Bio Pharma business sector includes bio products such as
monosodium glutamate (MSG) and nucleotide, amino acids
and pharmaceutical products such as finished medicines, bulk
pharmaceuticals.
Sales in the Bio Pharma business increased to KRW 395.4 billion
in 2004 from KRW 389.2 billion, a 1.6% increase, with the Bio
sector showing a 6.1% increase in sales volume. As a result, the
Bio Pharma business contributed 15.5% to CJ’s sales in 2004,
compared to 16.2% in 2003.
Bio
Through 35 years of experience in the bio industry, CJ has
achieved significant progress in the local food and feed additives
markets, positioning itself as a leading producer and researchoriented manufacturer of fermented products. MSG and
nucleotide both require a high level of fermentation and
refinement technology, as well as intensive capital investments
into facilities. Exports take up a larger proportion of sales.
Realizing the importance of investing in technology to sustain
a competitive position, CJ initiated the use of the most advanced
microorganism “genomic” technology.
The bio business faced declining sales in 2004 from global
oversupply due to increased global investments in equipment
and facilities and from the strengthening of the Korean Won
compared to the US Dollar during the 4th quarter of 2004.

-10.4% 41.7

Fruit Jelly

-18.2% 23.9

17.7% 35.9

Fresh Noodles

25.2
25.6
24.6

Porridge
MSG
(monosodium glutamate)

Nucleotides
IV Solution

Growth

193.3

2.8%

Ready-to-eat rice

BIO PHARMA

Frozen food

2004

49.5
49.3
49.1

Sugar

Processed meat

2004
82.3
84.0
83.3

Cooking oil

Flour

2003

6.4

241.1%

-1.8%

63.1

-0.1% 55.5

3.6% 39.3

Currency exchange rates had a large effect since most of the
bio business’ raw materials are imported which are recorded in
Korean Won, whereas end-products are exported which are
recorded in US Dollars. Despite the decline in sales for 2004,
2005 is expected to be brighter since the growing demand is
expected to outpace the increased supply, and CJ is prepared
to meet the increased demand with its current highly competitive
production capabilities. The Korean Won is also weakening
against the dollar and is expected to remain at a stable rate,
providing opportunities for exports. CJ’s global marketing
network will continue to play a key role in maintaining the
Company’s market position. To counter the increasingly
competitive environment for MSG, CJ entered into a distribution
and sales agreement with a leading multi-national food
company, which allows CJ to expand its global sales network.
CJ is also building up a strong competitive position in developing
countries such as India, Pakistan, and West Africa. To prepare
for 2005, CJ has continuously focused on developing highmargin products to cater to growing domestic and global
markets.
Pharmaceuticals
The Pharmaceutical business declined 1.3% from KRW 235.1
billion to KRW 232.0 billion, primarily because of a lack of new
competitive products in 2004. However, the Pharmaceuticals
business continues to develop various new products through
acquiring licenses from advanced global pharmaceutical
companies and is expected to show positive results in 2005.
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As part of CJ’s efforts to strengthen the production and sales
of its pharmaceutical products, CJ acquired majority shares of
Hanil Pharmaceuticals. This acquisition will also lend support to
the expansion of its core product line-up. Hanil Pharmaceuticals
has licenses with many Japanese pharmaceutical companies,
which CJ will be able to utilize to create further inroads into the
domestic and global pharmaceutical markets. The acquisition
also lends support to CJ’s ability to expand its production base
through Hanil Pharmaceutical’s manufacturing capabilities.
ANIMAL FEED
Established in 1973 as part of CJ’s efforts to cater to the
government’s objective of developing the livestock industry,
CJ has grown to become one of Korea’s leading animal feed
suppliers. The Feed business also helps maximize CJ’s overall
utilization of its raw materials by using the leftovers from
production of its end-products to produce feed. Expanding
steadily due to an increase in national income and meat
consumption, CJ has been able to play a critical role through
its two feed manufacturing facilities, boasting a total yearly
capacity of one million tons and 120 different kinds of feed.
CJ produces feed for dairy, hog, poultry, and fish farms.
Sales from the Animal Feed business grew by 11.9% to KRW
341.2 billion in 2004 from KRW 304.9 billion in 2003. Despite
the growth in sales, gross profit showed a decline of 27.5%
mainly due to increased raw material costs in late 2003. CJ
increased the price of its end-products in order to compensate
for the raw material price increases, but had to eventually
decrease its end-product price due to pressure from government
institutions, causing negative growth in gross profits. Despite
decreasing corn prices, this was not enough to offset the decline
in product price decreases. The decline in gross profit growth is
viewed by management as a negative one-time event caused
by pressure from government institutions, and is not expected
to be repeated in the following years.

sales due to uncertainties from the customers and from within
the division. The Home & Personal Care business contributed
approximately 5.8% to CJ’s total sales. The divestiture was made
to streamline its business to prepare for the future.

OTHER BUSINESSES
The Bakery business, “Tous les Jours” recorded significant sales
growth of 22.2% to KRW 81.8 billion in 2004 from KRW 66.9
billion in 2003. Despite the significant growth in the Bakery
business, other business areas did not fare as well, which was
reflected in the category of ‘Other Businesses’ sales, which grew
by only 4.4% to KRW 122.7 billion in 2004 from KRW 117.5
billion in 2003.

OPERATING PROFITS
Despite an increase in total sales, CJ’s operating profit declined
by 18.0% to KRW 152.1 billion in 2004 from KRW 185.5 billion
in 2003, mainly due to the sluggish economy, the divestiture
of the Home & Personal Care business and the “Dumpling”
incident. The Frozen Foods business showed a 24.4% decline,
offsetting the 9.6% increase in the convenience food business,
resulting in a mere 0.7% growth in the Processed Food business.
In addition, sales from the Home & Personal Care business
declined by 7.5% during the three month gestation period
between signing the sales contract and actual handover of the
business, resulting in a lower than expected growth rate for CJ
Considering that other factors that negatively affected CJ’s sales
in 2004 were one-time negative factors, the positive signs
surrounding the economy and CJ’s effective management of
its operations are expected to play a critical role in achieving a
6.0% and higher growth in 2005.
While sales increased by only 5.8%, COGS increased by 8.1%
from KRW 1,624.3 billion in 2003 to KRW 1,755.5 billion in
2004. Since sales increase was lower then expected, it was not
enough to cover for the COGS increase, resulting in gross margin
dropping from 32.5% in 2003 to 31.0% in 2004.

HOME & PERSONAL CARE
As part of CJ’s objective to restructure its overall business and
focus on its four main business groups and the lower than
expected operating margin of less than 1.0%, the Home &
Personal Care business was sold off to Lion of Japan. Amidst
the divestiture process, sales decreased by 7.5% to KRW 147.3
billion in 2004, compared to KRW 159.3 billion in 2003.
Although the sales agreement was signed in September 2004,
the actual sale was executed in December 2004. The waiting
period between September and December significantly reduced

Selling, general and administrative (“SG&A”) expenses also
showed an increase of 6.9% from KRW 595.8 billion, or 24.8%
of sales, in 2003 to KRW 636.8 billion, or 25.0% of sales, in
2004. Overall, the increase in SG&A was commensurate with
the increase in CJ’s sales increase, though CJ placed a lot of
emphasis on marketing to recover the loss from decreased
overall sales and increase in raw material costs. On a micro
level, for 2004, direct selling expenses recorded the highest
increase of 6.1% to KRW 202.9 billion reflecting the need to
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strengthen marketing in a period of difficulty during an
economic downturn. In restructuring the organization to
enhance sales & marketing and to better manage CJ as an
operational holding company of its many subsidiaries, while

Operating Profit Margin by Segment in 2004

streamlining its overall organizational structure to enhance
efficiency and profitability, salary and employee benefits were
held to a 0.5% growth level.

Operating Profit Breakdown
82.5%

8.2%
6.0%
17.8%
4.9%

2.2%
1.2%

1.2%
-3.5%
-3.6%

Food

Bio
Pharma

Animal
Feed

Home &
Personal Care*

Others

Food

Bio
Pharma

Animal
Feed

Home &
Personal Care*

Others

* Home & Personal Care divested in 2004.

Selling, General and Administrative Expenses
(In billions of KRW)

Salary and employee benefits
Direct selling expense
Advertisement
Promotion
Transportation
Expendable Expenses
Market Research / Meetings
Commissions & service charges
Research expenses
Depreciation
Others
Total
Percentage of Sales

The Food Business was still the largest profit generator
accounting for 59.3% of gross profits at KRW 468.1 billion,
followed by Bio Pharma, accounting for 20.6% of gross profits
at KRW 162.2 billion. In terms of operating margins, the Food
Business maintained the lead at 8.2%, while Bio Pharma held
second place at 6.0%, followed by the Feed business at 2.2%.
With the decrease in operating margin for the Food, Bio
Pharma, and Feed businesses, the total operating margin fell
from 7.7% in 2003 to 6.0% in 2004, reflecting the sluggish

2004
132.4
202.9
46.1
50.2
106.6
31.6
6.5
146.5
24.9
38.5
53.5
636.8
25.0%

2003
131.7
191.3
42.5
45.8
1,030
28.8
5.8
123.3
26.5
34.6
53.7
595.7
24.8%

Change (%)
0.5%
6.1%
8.5%
9.6%
3.5%
9.7%
12.1%
18.8%
-6.0%
11.3%
-0.4%
6.9%
0.2%pt

economic environment and cost increase factors in the Feed
business.
CJ’s non-operating income for 2004 rose by KRW 72.3 billion,
a 45.1% increase over the previous year’s KRW 160.3 billion,
while non-operating expense also increased by KRW 42.1
billion, a 31.9% increase over the previous year’s KRW 132.0
billion, resulting in a net-operating result of a positive KRW
30.2 billion, a significant increase of 106.7%.
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Non-Operating Income
(In billions of KRW)

Non-operating Income
Interest and dividend income
Foreign exchange gain
Gain on foreign currency translation
Gain on valuation of equity-method investments
Gain on disposal of available-for-sale securities
Gain on disposal of property, plant and equipment
Gain on disposal of business division
Gain on valuation/settlement of derivative instruments
Others

The significant increase in 2004’s non-operating income was
mainly due to the equity method gain, sales of the Yongsan
property and a drop in financing costs due to a drop in debt.
Despite the one-time losses stemming from losses at
Shindongbang’s cooking oil and Animal Feed businesses, and
the F/X loss from PT.CJI’s Arirang bond, which amounted to
approximately KRW 10.0 billion, the equity method gain
amounted to KRW 37.9 billion. Gains from selling holdings of
DreamWorks’ Animation shares also contributed to the

2004
232.6
13.9
37.6
34.3
37.9
0.8
43.5
29.8
34.8

2003
160.3
21.9
13.6
2.3
42.4
19.6
33.7
14.8
12.0

increase. Additional gains were made through F/X related
transactions and F/X translations, amounting to KRW 37.6
billion and KRW 34.3 billion, respectively. The weakened U.S.
Dollar against the Korean Won positively affected CJ as its
foreign currency denominated liabilities of KRW 445.0 billion
significantly exceeded its foreign currency denominated assets
of KRW 41.6 billion. The sale of CJ’s Yongsan real estate
property added KRW 39.0 billion to the gains.

Non-Operating Expenses
(In billions of KRW)

Non-Operating Expenses
Interest expense
Loss on disposal of trade accounts receivable
Loss on valuation of inventories
Loss from inventory obsolescence
Foreign exchange loss
Loss on foreign currency translation
Loss on disposal of available-for-sale securities
Loss on impairment of available-for-sale securities
Loss on disposal of property, plant and equipment
Loss on valuation/settlement of derivative instruments
Others
Ordinary Profit

On the non-operating expense side, the interest expense
dropped by KRW 9.8 billion due to a debt reduction of KRW
152.9 billion, with additional losses of KRW 71.5 billion from

2004
174.1
27.2
12.6
6.3
2.8
1.7
44.6
1.2
28.2
49.7
210.5

2003
132.0
37.0
9.8
1.0
12.2
10.2
11.9
5.0
2.1
0.9
16.5
38.6
213.8

CJ Investment & Securities’ debt-to-equity swap. As results
show, many of CJ’s affiliates had strong results for 2004 and
this is expected to continue.
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Net income decreased by KRW 14.3 billion, an 8.5% decrease
from KRW 168.4 billion. The net profit margin also recorded a

decrease of 0.9% from 7.0% in 2003 to 6.1% in 2004.

Net gain(loss)on equity method

Net Interest expenses

Net FX related gains(losses)

(In billions of KRW)

(In billions of KRW)

(In billions of KRW)
62.8

42.4

44.8

37.9
-16.9

-18.8

-46.1

0.4

2002

-6.2

2003

2004

2002

2003

2004

2002

2003

2004

Net Profit Margin
7.0%

Net Income

6.1%

(In billions of KRW)

Ordinary profit
Income tax expense
Net income

2004
210.5
56.4
154.1

2003
213.8
45.4
168.4

4.8%

2002

2003

2004

3. FINANCIAL CONDITION
Assets
(In billions of KRW)

Current Assets
Trade receivables
Inventories
Other current assets
Non-current Assets
Property, plant& equipment, net of
accumulated depreciation
Investment assets
Intangible assets, net of accumulated
amortization
Total Assets

2004
374.4
31.2
251.7
91.5
2,331.8

2003
481.8
48.3
278.6
153.0
2,079.6

Change
(107.4)
(17.1)
(26.9)
(62.4)
252.2

969.7
1,355.2

974.9
1,094.7

(5.2)
260.5

7.0
2,706.2

9.9
2,561.3

(2.9)
144.9
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In 2004, CJ’s total assets increased by 5.7% to KRW 2,706.2
billion in 2004, while the asset turnover ratio slightly improved
to 0.97x from 0.94x stemming from effective utilization of
assets and disposition of non-core and non-performing assets
such as the Yongsan Property and the Home & Personal Care
business. Trade receivables decreased by 35.5% to KRW 31.2
billion as of the end of 2004. Investment assets increased by
23.8% to KRW 1,355.2 billion in 2004, mainly due to the

acquisitions of Shindongbang CP, Hanil Pharmaceuticals and
the debt-to-equity conversion of CJ Investment & Securities’
debt, as part of CJ’s core business focus and restructuring
efforts. Inventories decreased by 9.7% to KRW 251.7 billion
due to a decrease in raw materials prices during the fourth
quarter of 2004, allowing for a cost reduction in material costs
for 2005.

Liabilities
(In billions of KRW)

2004
762.5
120.4
168.0
178.0
296.1
318.1
285.4
32.7
1,080.6

Current Liabilities
Trade payables
Short-term borrowings
Current portion of long-term debt
Other current liabilities
Non-current Liabilities
Total long-term debt(including debentures)
Other long-term liabilities
Total Liabilities

While total assets increased, total liabilities fell by 6.3% to
KRW 1,080.6 billion as of the end of 2004, mainly from a
reduction in short-term borrowings by 49.4% to KRW 168.0
billion from KRW 331.9 billion in 2003, while the current
portion of long-term debt increased by 29.9% to KRW 178
billion. Trade payables and other current liabilities increased by
12.7% to KRW 120.4 billion and 28.0% to KRW 296.1 billion,

2003
807.1
106.8
331.9
137.0
231.4
346.5
315.4
31.1
1,153.6

Change
(44.6)
13.6
(163.9)
41.0
64.7
(28.4)
(30.0)
1.6
(73.0)

respectively, resulting in a total reduction in current liabilities by
5.5% to KRW 762.5 billion. Long-term debt also fell by 9.5%,
while other long-term liabilities increased by a small absolute
amount, providing for a reduction in non-current liabilities of
8.2%. Using sufficient cash inflows from operating activities,
CJ was able to improve its financial flexibility and lower its debt
ratio to 66.5% in 2004 from 81.9% in 2003.

Net Borrowings & Net Gearing Ratio

Total Borrowings

(In billions of KRW)

(In billions of KRW)
891.8

862.7

784.3

769.5
646.9

615.2

631.4

66.9%
468.8

54.7%

346.0

37.8%

Net Borrowings

Short-term Borrowings

Net Gearing Ratio

Total Borrowings

2002

2003

2004

2002

2003

2004
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Shareholders’ Equity
(In billions of KRW)

Capital Stock
Capital Surplus
Retained Earnings
Capital Adjustment
Total Shareholders’ Equity

CJ’s capital stock increased by 6.0% to KRW 147.2 billion,
stemming from the exercise of warrants amounting to
1,568,871 common shares and 51,665 preferred shares at KRW
38,488 per share and KRW 30,000 per share, respectively.
Portions of the stock options that were issued both in August
2001 and April 2002 were exercised, providing for additional
common stock issuance. The amount in excess of paid-in capital
less the issuance costs were recorded as paid-in capital in excess

2004
147.2
861.9
566.4
50.1
1,625.6

2003
138.9
807.0
459.6
2.2
1,407.7

of par value. The increase in retained earnings was mainly due
to a net income of KRW 154.1 billion in 2004. The equity gain
method of accounting amounted to a significant 2,177.3%
increase due to dispositions of non-core investments as part of
CJ’s restructuring efforts and to the increase in actual valuations
of existing shares held by CJ This increase was recognized as a
capital adjustment.

Cash Flows: Operating, Investing, Financing Activities
(In billions of KRW)

Cash flow from operating activities
Cash flow from investing activities
Cash flow form financing activities
Increase (Decrease) in cash

The positive impact of KRW 48.8 billion on operating cash
flow from changes in assets and liabilities, and the increase of
non-cash related expense items such as other amortization
expenses, reduction in losses on available-for-sale securities,
loss on disposition of tangible assets, and transaction losses on
derivative transactions more than offset the increase in noncash related income, which caused cash flow from operating
activities to significantly increase during the fiscal year 2004 to
KRW 275.1 billion from KRW 112.7 billion in the fiscal year
2003.
Non-cash items, which were deducted from net income,
increased by KRW 65.8 billion. This was primarily due to a
KRW 32.0 billion increase in profit on foreign exchange, a
KRW 18.8 billion decrease in the gain on disposal of availablefor-sale securities, a KRW 14.2 gain on disposal of securities
adjusted according the equity method, a KRW 16.2 billion
increase in profits from derivative product transactions, and a

2004
275.1
168.9
104.7
1.5

2003
112.7
60.0
(176.6)
(3.9)

KRW 10.7 billion gain on the reduction of income tax
expenses from deferred income tax assets. As a result, a KRW
65.8 billion decrease in deductions meant that CJ’s cash
outflow from operating activities further decreased in 2004.
Non-cash items, which were added to net income also
increased by KRW 51.5 billion, mainly due to a KRW 29.6
billion addition in other amortization expenses, a KRW 42.6
billion increase in loss from deduction of available-for-sale
securities, and a KRW 8.3 billion increase in losses from
derivative product transactions. The increased non-cash
expense items resulted in a positive cash flow impact on CJ in
2004.
There was a KRW 168.6 billion cash net outflow from
investing activities during the fiscal year 2004, whereas 2003
recorded a net inflow of KRW 60.0 billion. Major items in the
cash inflows from investing activities were a reduction in
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payments to short-term financial institutions amounting to
KRW 88.9 billion, disposition of securities using the equity
method of valuation amounting to KRW 36.6 billion, capital
reduction of affiliates using the equity method of valuation
amounting to KRW 14.7 billion, disposition of property
amounting to KRW 68.0 billion, and settlement of derivative
products amounting to KRW 28.8 billion. As for cash outflows,
major items included the acquisition of short-term financial
instruments amounting to KRW 89.6 billion, increases in
construction in-progress assets amounting to KRW 115.3
billion and acquisition of securities using the equity method of
valuation amounting to KRW 185.1 billion.
Net cash outflow from financing activities amounted to KRW
104.7 billion in 2004, whereas 2003 recorded a total of KRW
176.6 billion.
During the fiscal year 2004, CJ continued to improve its
financial structure by reducing the debt ratio to 66.5% from
81.9% in 2003, using cash generated from operations. As a
result of management’s commitment to establishing a
financially strong company, CJ recorded a KRW 1.5 billion gain
in the year-end cash balance with a total balance at KRW 16.2
billion as of the end of fiscal year 2004.

5. MAJOR ISSUES (Acquisitions)
SHINDONGBANG CP
On January 29, 2004, the Consortium, consisting of CJ and
KD Partners, signed a contract to acquire Shindongbang CP.
The Consortium acquired a 56.28% stake in Shindongbang
held by creditors at a total amount of KRW 54.8 billion, in
addition to debt, which amounted to KRW 148.3 billion,
bringing the total acquisition cost to KRW 203.1 billion. From
a total of KRW 203.1 billion, CJ paid KRW 40.0 billion for the
share portion, and KRW 79.9 billion for debt acquisition. After
the acquisition, a capital reduction was carried out on the
existing shares, followed by an injection of new capital of
KRW 50.0 billion for new common shares. Out of the KRW
50.0 billion, CJ contributed KRW 36.5 billion, effectively
making CJ the largest shareholder of Shindongbang with a
69.3% ownership. Since the transferred debt will be repaid
from Shindongbang CP’s operating cash flow, the effective
cash investment by CJ was KRW 76.5 billion.
The CJ consortium acquired the Shindongbang as a whole and
through a swap, CJ acquired Shindongbang CP for starch
business and KD acquired the oil and feed businesses, dissolving
the consortium with CJ ending up with 94.5% ownership of
Shindongbang CP. This was publicly disclosed on November
10, 2004.

4. ACCOUNTING CHANGES
Valuation of Inventory Assets
In accordance with Statements of Korean Financial Accounting
Standards (SKFAS) No. 10, Inventory Assets, CJ adopted a
change in accounting principles for Inventories. Consignment
of the loss incurred during the course of valuation stemming
from the market value of inventory assets falling short of
historical costs and depletion loss incurred during the ordinary
course of business changed from being recognized as part of
SG&A or non-operating expenses to being recognized as costs
of goods sold.
Based on the accounting changes, the cost of goods sold
increased by KRW 17.1 billion, whereas gross profit decreased
by the equivalent amount. In the financial comparison table,
2003 figures have been adjusted to reflect the reallocation of
KRW 13.3 billion from valuation of inventory asset and
depletion loss from SG&A or non-operating expenses to cost
of goods sold. These adjustments do not affect the net asset
value, current income or net income.

The acquisition of Shindongbang CP was made to further
strengthen CJ’s core businesses by enhancing its existing
market dominance as well as to create synergies within the
starch/sugar business. The acquisition further strengthens the
competitive position of CJ in the foodstuffs business, by
allowing CJ to enter into all key markets. Additional synergies
included an expansion of sales for cooking oil.

HANIL PHARMACEUTICALS
As of March 2004, CJ took over management by acquiring
3,968,000 shares, a 45.1% stake, in Hanil Pharmaceuticals, at a
total amount of KRW 19.84 billion. As publicly disclosed on June
23, 2004, CJ acquired additional shares for approximately KRW
3.4 billion, increasing the number of shares by 373,963. This
brought the ownership ratio up to 49.3%. This acquisition
highlights the focus of CJ’s management on the Pharmaceutical
business area and opens the way to CJ taking full advantage of
the licensed-in line that Hanil Pharmaceuticals has with Japanese
pharmaceutical firms and existing manufacturing facilities.
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CJ INTERNET
On March 2004, CJ and CJ Entertainment acquired Plenus, each
taking an aggregate of 10.85% and 9.86% ownership
respectively. Total amount invested by CJ was KRW44.5 billion
(KRW 38 billion, in addition to the previous investment of KRW
6.5 billion).
After the acquisition, Plenus was renamed CJ Internet. The
acquisition will enhance Entertainment Media Business, which is
one of the four core business areas of CJ. It will also maximize CJ
Entertainment’s existing strengths and capabilities in the off-line
sector through maximizing synergies from the online business.

6. OUTLOOK FOR 2005
Based on preliminary market indications for the first month of
2005, signs of economic recovery seem to be around the
corner. Credit card use has increased, auto sales in January
have increased, and oil consumption has increased, suggesting
a turnaround in domestic demand for 2005. Despite the
encouraging signs of recovery, CJ’s management fully
acknowledges the risk factors prevalent in any business
environment, suggesting a cautious outlook. Past experience
calls for a prudent understanding of potential risks such as
financial insolvencies stemming from credit card delinquencies
and the continuing high rates of household debt, the
exchange rate volatility caused by uncontrollable global
economic and political changes, the potential increase in oil
and raw materials prices due to instability in certain regions
around the world, domestic and international political risks,
and the weak domestic financials market.
The management of CJ is prepared to take all necessary
counter-measures to overcome any potential downside risks.
By utilizing a conservative financial management approach,
while taking an aggressive strategic stance in the domestic and
global markets, management will be able to create
opportunities for CJ to advance its brand image globally. The
“Select and Focus” approach to managing investments will
clearly help in enhancing the competitiveness and sustainability
of CJ’s four core business groups.

CJ’s objective going forward is to create an environment
where it will be in a position to lead the industry as the
number one player, rather than be led. This applies to the
domestic and the global market, as CJ is fully committed to
expanding its strategic options overseas. The acquisitions of
Shindongbang CP, Hanil Pharmaceuticals and CJ Internet
attest to this commitment. The focus of management will be
on profitability and maximization of value for shareholders,
while pursuing an aggressive outward expansion strategy, and
maintaining a focus on the core business sectors. The
continuous restructuring efforts will continue until CJ and its
shareholders are fully satisfied with the results. The divestiture
of the Home & Personal Care business unit and the sell-off of
the Yongsan Property are two examples of management’s will
to allocate sufficient resources to core business areas, while
maximizing synergies among the various business groups and
affiliates.
Our target may be ambitious, but our commitment is
steadfast. CJ intends to maintain its number one position in the
Foodstuffs business, while pushing ahead with a continuous
focus on developing new business opportunities. CJ will pursue
a stronger position as an operational holding entity for its
various successful businesses, while focusing on providing the
“Health, Joy and Convenience” factor in all services provided.
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Seven-year Summary (Non-Consolidated)
(As of December 31st)

2004

2003

2002

2001

2000

1999

1998

511.8

568.9

586.8

In billions of KRW
BALANCE SHEETS
Current Assets

374.4

481.8

387.1

409.2

Cash and cash equivalents

21.2

61.9

29.1

33.2

32.5

47.7

65.3

Receivables

76.5

82.1

93.4

112.1

214.1

239.4

261.5

Inventories

251.7

278.6

236.5

241.8

223.7

230.3

191.7

25.0

59.2

28.1

22.1

41.5

51.5

68.3

Other current assets
Non-current Assets

2,331.8

2,079.6

2,225.1

2,307.2

2,413.4

2,052.0

1,777.4

Investments

1,355.2

1,094.7

1,178.9

1,230.0

1,334.5

1,023.0

712.1

969.6

974.9

1,032.2

1,063.3

1,069.5

1,026.0

1,062.8

7.0

9.9

14.0

13.9

9.4

3.0

2.5

2,706.2

2,561.4

2,612.2

2,716.4

2,925.2

2,620.9

2,364.5

Payables

268.5

207.4

205.6

184.1

147.2

200.0

147.4

Borrowings

631.4

784.3

891.7

1,192.3

1,360.4

923.6

1,015.0

Property, plant and equipment
Intangible assets
Total Assets

610.2

722.4

862.6

1,159.1

1,327.9

875.9

949.7

Other liabilities

Net borrowings

180.7

161.9

225.2

117.8

180.0

180.6

148.2

Total Liabilities

1,080.6

1,153.6

1,322.5

1,494.2

1,687.6

1,304.2

1,310.6

147.2

138.9

138.9

137.0

136.3

136.3

99.6

Paid-in capital
Capital surplus

861.9

807.0

807.0

800.9

798.4

781.6

748.2

Retained earnings

566.4

459.6

325.8

239.0

202.5

155.9

163.7

Capital adjustment

50.1

2.2

18.0

45.3

100.4

242.9

42.4

Total Shareholders' Equity

1,625.6

1,407.8

1,289.7

1,222.2

1,237.6

1,316.7

1,053.9

Total Liabilities and Shareholders’ Equity

2,706.2

2,561.3

2,612.2

2,716.4

2,925.2

2,620.9

2,364.5

Outstanding common stocks (2)

23,445

22,404

22,404

22,025

21,882

21,882

16,761

Dividends per share (In KRW)

1,650

1,750

1,250

750

1,000

1,500

500

30.7%

28.1%

32.2%

38.3%

46.4%

32.9%

8.9%

Net gearing ratio

37.8%

55.7%

66.9%

94.8%

107.3%

66.5%

90.1%

Debt-to equity ratio

66.5%

81.9%

102.5%

122.3%

136.4%

98.9%

124.3%

Stock Information (1)

Dividend payout ratio
Financial Ratios

Current ratio

49.1%

57.4%

36.9%

37.4%

54.1%

67.3%

77.8%

ROE

10.2%

12.5%

8.5%

4.4%

4.6%

10.0%

12.3%

ROA

5.9%

6.6%

4.0%

1.9%

2.1%

4.8%

4.6%

Total employees

3,669

3,685

3,506

4,544

4,902

5,952

5,800

R&D employees

344

334

287

252

276

267

247

Other Information

(1) Common stock only
(2) Unit: In thousands of shares
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Seven-year Summary (Non-Consolidated)
(For the years ended December 31st)

2004

2003

2002

2001

2000

1999

1998

2,182.5

2,212.0

2,331.8

In billions of KRW
INCOME STATEMENTS
Sales
Exports

2,544.4

2,405.5

2,231.6

2,310.9

298.1

308.3

307.9

349.9

214.3

261.6

350.4

2,246.3

2,097.2

1,923.7

1,961.0

1,968.2

1,950.4

1,981.4

Foodstuffs

970.8

876.4

807.7

854.2

758.3

824.1

942.3

Processed Food

566.8

566.5

491.1

461.7

438.4

405.5

402.9

Animal Feed

341.3

306.6

280.9

264.0

232.5

221.6

268.4

Bio Pharma

395.6

377.5

355.9

310.4

258.4

270.2

314.1

Home & Personal Care

147.2

160.2

155.0

168.1

155.3

139.8

120.6

Others

122.7

118.3

141.0

252.5

339.6

350.8

283.5

Domestic

Costs of Goods Sold

1,755.5

1,624.3

1,492.2

1,662.4

1,580.9

1,601.2

1,751.9

Gross Profit

788.9

781.2

739.4

648.5

601.6

610.8

579.9

SG&A Expenses

636.8

595.6

739.4

648.5

601.5

610.8

579.9

Salaries and employee benefits

132.4

131.7

145.7

119.9

138.6

129.8

120.5

Direct selling expenses

202.9

191.3

171.1

155.5

152.8

138.8

114.6

Commissions expenses

146.5

123.3

84.3

75.6

64.4

63.5

51.4

38.5

34.6

35.6

23.6

22.2

29.1

23.9

116.5

114.8

98.3

85.3

79.1

72.6

109.5

Operating Profit

152.1

185.5

204.4

188.6

144.4

177.0

160.0

Non-operating income

Depreciation
Others

232.6

160.3

119.9

187.7

228.3

121.6

253.2

Interest and dividend income

13.9

21.9

17.4

16.2

12.4

19.6

31.8

Gains on foreign currency transactions

37.6

13.6

42.5

6.7

9.4

15.3

68.5

Gains on foreign currency translation

34.3

2.3

12.7

1.4

3.7

24.3

67.5

Gains on disposition of available-for-sale securities
Others
Non-operating expenses
Interest expense

0.8

19.6

2.2

122.9

187.9

32.8

60.6

146.1

102.9

45.1

40.5

14.9

29.6

24.8

174.1

132.0

171.4

303.8

291.8

130.1

309.9

27.2

37.0

59.5

98.0

101.0

90.2

156.5

Losses on foreign currency transactions

6.3

10.2

8.5

15.6

4.5

6.8

43.5

Losses on foreign currency translation

2.8

11.9

1.9

19.8

57.2

1.8

0.6

Losses on inventory abandonment

-

12.2

16.7

16.0

13.9

12.8

14.4

137.8

60.7

84.8

154.4

115.2

18.5

94.9

210.5

213.8

152.9

72.5

80.9

168.5

103.3

Extraordinary gains

-

-

-

-

-

-

21.0

Extraordinary losses

-

-

-

-

-

-

5.4

Others
Ordinary Profit

Income taxes expenses
Net Income

56.4

45.4

45.6

18.9

22.5

49.2

13.0

154.1

168.4

107.3

53.6

58.4

119.3

105.9
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Report of Independent Auditors
Samil Accounting Corporation
Kukje Center Building 191 Hangangro 2 ga,
Yongsanku, Seoul 140-702, KOREA
(Yongsan P.O.Box 266, 140-600)

To the Shareholders and Board of Directors of CJ Corp.

We have audited the accompanying non-consolidated balance sheets of CJ Corp. (the “Company”) as of December 31, 2004 and
2003, and the related non-consolidated statements of income, appropriations of retained earnings and cash flows for the years
then ended, expressed in Korean won. These financial statements are the responsibility of the Company’s management. Our
responsibility is to express an opinion on these financial statements based on our audits. We did not audit the financial statements
of CJ Entertainment, Ltd. and certain other subsidiaries, the investments in which are reflected in the accompanying financial statements using the equity method of accounting. The investments in those subsidiaries represent 12% of the Company’s total assets
as of December 31, 2004, and the equity in their net income represent 21% of the Company’s net income before income taxes
for the year the ended. These statements were audited by other auditors whose reports have been furnished us and our opinion,
insofar as it relates to the amounts included for the subsidiaries, is based solely on the reports of the other auditors.
We conducted our audits in accordance with auditing standards generally accepted in the Republic of Korea. Those standards
require that we plan and perform the audit to obtain reasonable assurance about whether the financial statements are free of
material misstatement. An audit includes examining, on a test basis, evidence supporting the amounts and disclosures in the financial statements. An audit also includes assessing the accounting principles used and significant estimates made by management, as
well as evaluating the overall financial statement presentation. We believe that our audits and the reports of other auditors provide
a reasonable basis for our opinion.
In our opinion, based on our audit and the reports of other auditors, the non-consolidated financial statements referred to above
present fairly, in all material respects, the financial position of CJ Corp. as of December 31, 2004 and 2003, and the results of its
operations, the changes in its retained earnings and its cash flows for the years then ended in conformity with accounting principles
generally accepted in the Republic of Korea.
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Without qualifying our opinion, we draw your attention to the following matters.
As discussed in Note 27 to the accompanying non-consolidated financial statements, the Company had sales of ￦225,268 million
to, and purchases of ￦461,418 million from, subsidiaries and affiliated companies within the CJ Group during the year ended
December 31, 2004. Related accounts receivable and accounts payable as of December 31, 2004, amounted to ￦60,684 million
and ￦95,636 million, respectively.
As discussed in Note 34 to the accompanying non-consolidated financial statements, the Company spun off its Home and
Personal Care Division and established the new company, CJ Lion Corporation, a 100% owned subsidiary, on December 1, 2004,
in accordance with the resolution of Board of Directors dated August 10, 2004. On December 31, 2004, the Company sold its 81%
ownership in CJ Lion Corporation to Lion Corporation, a Japanese corporation for ￦36,629 million in accordance with the Share
Purchase Agreement between the Company and CJ Lion Corporation dated September 15, 2004, and consequently recognized
￦11,424 million as gain on disposal of the equity method investments. As of December 31, 2004, the Company owned 19%
ownership in CJ Lion Corporation.
Accounting principles and auditing standards and their application in practice vary among countries. The accompanying non-consolidated financial statements are not intended to present the financial position, results of operations and cash flows in conformity
with accounting principles and practices generally accepted in countries and jurisdictions other than the Republic of Korea. In addition,
the procedures and practices used in the Republic of Korea to audit such financial statements may differ from those generally
accepted and applied in other countries. Accordingly, this report and the accompanying non-consolidated financial statements are
for use by those who are informed about Korean accounting principles or auditing standards and their application in practice.

Seoul, Korea
January 29, 2005

This report is effective as of January 29, 2005, the audit report date. Certain subsequent events or circumstances, which may occur
between the audit report date and the time of reading this report, could have a material impact on the accompanying non-consolidated
financial statements and notes thereto. Accordingly, the readers of the audit report should understand that there is a possibility that the
above audit report may have to be revised to reflect the impact of such subsequent events or circumstances, if any.
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Non-Consolidated Balance Sheets
(December 31, 2004 and 2003)

2004

2003

In thousands of Korean won

ASSETS
Current assets
Cash and cash equivalents (Note 3)

￦

Short-term financial instruments (Note 3)
Short-term available-for-sale securities (Note 4)

16,208,293

￦

14,726,937

4,971,082

4,220,953

263

42,982,983

31,154,864

48,323,308

Trade accounts and notes receivable, net of allowance
for doubtful accounts (Notes 5 and 27)
Other accounts and notes receivable, net of allowance
for doubtful accounts (Note 5)
Inventories, net (Note 6)
Guarantee deposits
Current portion of long-term loans receivable (Note 7)
Prepaid expenses and other current assets
Total current assets

45,280,903

33,762,039

251,713,238

278,635,647

14,993,587

6,406,543

107,070

39,270

9,946,060

52,676,852

374,375,360

481,774,532

969,657,971

974,895,076

Property, plant and equipment, including revalued portion,
net of accumulated depreciation (Note 8)
Long-term available-for-sale securities (Note 12)
Equity-method investments (Note 13)

89,145,201

98,265,920

1,136,311,580

884,564,669

Intangible assets, net of accumulated amortization (Note 9)

7,018,766

9,930,867

Long-term financial instruments and other assets (Note 10)

90,609,173

83,436,033

Deferred income tax assets (Note 25)
Total assets

39,102,486

28,464,722

￦

2,706,220,537

￦

2,561,331,819

￦

120,416,794

￦

106,804,392

LIABILITIES AND SHAREHOLDERS’ EQUITY
Current liabilities
Trade accounts and notes payable (Note 27)
Other accounts and notes payable

148,086,717

100,629,821

Short-term borrowings (Note 14)

167,984,850

331,884,420

Current portion of long-term debt (Note 15)

178,000,293

136,967,474

Accrued expenses

44,474,149

49,368,276

Income taxes payable

52,141,133

6,711,137

Other current liabilities

51,423,474

74,755,548

762,527,410

807,121,068

285,439,589

315,408,442

Total current liabilities
Long-term debts, net of current maturities (Note 15)
Accrued severance benefits, net (Note 16)
Total liabilities

32,676,818
￦

1,080,643,817

31,050,819
￦

1,153,580,329
(Continued)
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2004

2003

In thousands of Korean won

Commitments and contingencies (Note 17)
Shareholders’ equity
Capital stock (Note 1)
Common stock

￦

Preferred stock

119,974,635

￦

112,019,280

27,182,510

26,924,185

Paid-in capital in excess of par value (Note 1)

226,176,360

171,219,323

Other capital surplus (Note 8)

635,706,881

635,768,266

566,412,798

459,648,419

(26,461,996)

(26,461,996)

1,110,716

(3,313,591)

71,027,705

28,878,330

Capital surplus

Retained earnings (Note 19)
(Net income ￦154,058,874 thousand
in 2004 and ￦168,366,871 thousand in 2003)
Capital adjustments
Treasury stock (Note 21)
Gain (Loss) on valuation of available-for-sale
securities, net (Notes 4 and 12)
Gain on valuation of equity-method
investments, net (Note 13)
Loss on valuation of derivative instruments (Note 18)

(122,811)

(193,616)

Stock option compensation (Note 22)

4,569,922

3,262,890

Total shareholders’ equity
Total liabilities and shareholders’ equity
The accompanying notes are an integral part of these non-consolidated financial statements.

1,625,576,720
￦

2,706,220,537

1,407,751,490
￦

2,561,331,819
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Non-Consolidated Statements of Income
(Years ended December 31, 2004 and 2003)

2004

2003

In thousands of Korean won, except per share amounts

SALES (NOTE 27)
Domestic
Export

￦

COST OF SALES (NOTE 27)
Gross profit
SELLING, GENERAL AND ADMINISTRATIVE EXPENSES (NOTE 23)
Operating profit
NON-OPERATING INCOME
Interest and dividend income
Foreign exchange gain
Gain on foreign currency translation (Note 24)
Gain on valuation of equity-method investments (Note 13)
Gain on disposal of equity-method investments (Note 34)
Gain on disposal of available-for-sale securities
Gain on disposal of property, plant and equipment (Note 8)
Gain on settlement of derivative instruments (Note 18)
Gain on valuation of derivative instruments (Note 18)
Gain on valuation of debentures (Note 15)
Others
￦
NON-OPERATING EXPENSES
Interest expense
Loss on disposal of trade accounts receivable (Note 5)
Other bad debt expenses (Note 12)
Foreign exchange loss
Loss on foreign currency translation (Note 24)
Loss on disposal of available-for-sale securities
Loss on impairment of available-for-sale securities (Note 12)
Loss on disposal of property, plant and equipment
Loss on valuation of derivative instruments (Note 18)
Loss on settlement of derivative instruments (Note 18)
Others
Net income before income taxes
Income tax expense (Note 25)
Net income
Basic earnings per share (Note 26) (in Korean won)
Diluted earnings per share (Note 26) (in Korean won)
The accompanying notes are an integral part of these non-consolidated financial statements.

￦

￦
￦
￦

2,246,284,737
298,082,387
2,544,367,124
1,755,494,420
788,872,704
636,815,105
152,057,599
13,889,664
37,567,413
34,317,371
37,906,110
14,214,355
796,607
43,516,998
23,688,116
6,117,158
5,502,613
15,060,132
232,576,537
27,222,326
12,642,262
29,594,247
6,291,501
2,751,584
1,738,809
44,606,000
1,160,526
9,669,965
18,312,474
20,117,563
174,107,257
210,526,879
56,468,005
154,058,874
5,478
5,366

￦

￦
￦

￦
￦
￦

2,097,211,894
308,296,297
2,405,508,191
1,624,314,900
781,193,291
595,648,810
185,544,481
21,949,991
13,572,428
2,275,606
42,410,970
19,560,271
33,691,933
7,537,809
7,331,581
11,967,464
160,298,053
37,013,118
9,762,248
10,152,006
11,935,774
4,954,245
2,107,270
959,797
6,460,300
10,027,995
38,647,109
132,019,862
213,822,672
45,455,801
168,366,871
6,216
6,047

81

Non-Consolidated Statements of Appropriations of Retained Earnings
(Date of appropriations:February 28, 2005 and February 27, 2004
for the years ended December 31, 2004 and 2003, respectively)

2004

2003

In thousands of Korean won

Retained earnings before appropriations
Unappropriated retained earnings carried over from prior year

￦

Net income

500,000

￦

500,000

154,058,874

168,366,871

154,558,874

168,866,871

2,766,667

2,600,000

Reserve for export loss

-

1,130,000

Reserve for overseas market development

-

394,000

2,766,667

4,124,000

Transfers from voluntary reserves (Note 19)
Reserve for research and human resource development

Appropriations (Note 19)
Legal reserve
Reserve for losses on sale of treasury stock

4,731,184

4,729,450

-

6,551,913

47,311,841

47,294,495

104,782,516

113,915,013

156,825,541

172,490,871

Cash dividends (Note 20)
(Common stock : 33% in 2004 and 35% in 2003)
(First series preferred stock : 34% in 2004 and 36% in 2003)
(Second series preferred stock : 33% in 2004 and 35% in 2003)
Reserve for research and human resource development
Unappropriated retained earnings carried over to subsequent year
The accompanying notes are an integral part of these non-consolidated financial statements.

￦

500,000

￦

500,000
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Non-Consolidated Statements of Cash Flows
(Years Ended December 31, 2004 and 2003)

2004

2003

In thousands of Korean won

CASH FLOWS FROM OPERATING ACTIVITIES
Net income

￦

154,058,874

￦

168,366,871

Adjustments to reconcile net income to net cash
provided by operating activities
Depreciation and amortization

102,140,546

106,334,235

Provision for severance benefits

21,187,134

20,800,793

Loss (gain) on disposal of available-for-sale securities, net

942,202

Loss on valuation of inventories

963,136

994,580

Loss from inventory obsolescence
Gain (loss) on foreign currency translation, net
Loss on impairment of available-for-sale securities

(14,606,026)

16,127,017

12,213,532

(31,565,787)

9,660,168

44,606,000

2,107,270

Gain on disposal of equity-method investments

(14,214,355)

Gain on valuation of equity-method investments

(37,906,110)

(42,410,970)

Gain on disposal of property, plant and equipment, net

(42,356,472)

(32,732,136)

Gain (loss) on settlement of derivative instruments, net

(5,375,642)

2,490,186

Loss (gain) on valuation of derivative instruments, net

3,552,807

Deferred income taxes

-

(871,281)

(10,699,150)

17,220,404

Gain on valuation of debentures

(5,502,613)

-

Other bad debt expenses

29,594,247

-

720,308

5,316,689

Decrease in trade accounts and notes receivable

26,315,971

19,307,900

Increase in other accounts and notes receivable

(16,184,633)

(5,046,872)

(134,339)

(2,058,828)

Increase in inventories

(2,964,117)

(55,421,514)

Increase in trade accounts and notes payable

19,118,268

Others
Changes in operating assets and liabilities

Increase in guarantee deposits

Increase (decrease) in other accounts and notes payable
Increase (decrease) in withholdings

465,506

47,602,282

(2,031,162)

(30,801,877)

25,687,760

Decrease in accrued expenses

(4,245,278)

(59,893,820)

Increase (decrease) in income taxes payable

45,429,997

(37,407,304)

Payment of severance benefits

(25,256,698)

(21,632,020)

Others

(10,043,725)

(4,200,950)

Net cash provided by operating activities

￦

275,107,993

￦

112,653,011
(Continued)
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2004

2003

In thousands of Korean won

CASH FLOWS FROM INVESTING ACTIVITIES
Proceeds from disposal of available-for-sale securities

￦

Acquisition of available-for-sale securities

17,270,420

￦

(13,914,013)

77,661,932
(7,279,009)

Decrease in financial instruments

89,801,500

202,659,603

Increase in financial instruments

(90,546,130)

(196,351,030)

Proceeds from disposal of equity-method investments
Dividends on equity-method investments

36,628,970

-

7,933,157

9,439,305

Reduction in capital stock of equity-method investments
by payments of cash
Proceeds from disposal of property, plant and equipment
Acquisition of property, plant and equipment
Acquisition of intangible assets
Acquisition of equity-method investments
Settlement of derivative instruments
Others

14,714,017

-

73,464,113

114,547,697

(139,565,284)

(121,537,540)

(819,282)

(5,234,438)

(185,143,398)

(20,471,298)

28,765,486

12,872,138

(7,519,130)

Net cash provided by (used in) investing activities

(6,290,497)

(168,929,574)

60,016,863

CASH FLOWS FROM FINANCING ACTIVITIES
Proceeds from short-term borrowings

409,350,209

548,227,681

Repayment of short-term borrowings

(560,297,922)

(463,728,670)

Proceeds from long-term debt

258,895,065

285,181,618

Repayment of long-term debt

(91,076,384)

(83,291,427)

(137,039,419)

(406,629,834)

(47,294,496)

(34,516,149)

Repayment of current maturities of long-term debt
Payments of dividends
Issuance of common stock through the exercise of stock warrants
Issuance of common stock through the exercise of stock options
Issuance of preferred stock due to exercise of stock warrants

60,274,419

-

944,519

-

1,546,946

Acquisition of treasury stock

-

-

Net cash used in financing activities

(21,839,709)

(104,697,063)

Net increase (decrease) in cash and cash equivalents

(176,596,490)

1,481,356

(3,926,616)

14,726,937

18,653,553

Cash and cash equivalents
Beginning of the year
End of the year
The accompanying notes are an integral part of these non-consolidated financial statements.

￦

16,208,293

￦

14,726,937
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1. THE COMPANY
CJ Corp. (the “Company”) was incorporated in 1953 under the
Commercial Code of the Republic of Korea to manufacture and
sell refined sugar. The Company has subsequently expanded
its business lines and, as of December 31, 2004, the Company
is engaged in manufacturing and selling of refined sugar, wheat
flour, animal feeds, food seasonings, medicines, processed meat
and other household products.
The Company’s stock is publicly traded and all issued and
outstanding shares are listed on the Korean Stock Exchange.
Under its Articles of Incorporation, the Company is authorized
to issue 100 million shares of capital stock with a par value per
share of ￦5,000, which includes 20 million shares of cumulative,
participating preferred stock that are non-voting and entitled to
a minimum cash dividend at 9% of par value. The noncumulative, non-voting preferred stock issued on or before
February 27, 1997 is entitled to an additional cash dividend at
1% of par value over common stock. As of December 31,
2004, 23,994,927 shares of common stock and 5,436,502
shares of preferred stock are issued and outstanding.

During the year ended December 31, 2004, stock options to
purchase 19,000 and 3,200 shares of common stock, granted on
August 14, 2001 and April 27, 2002, respectively, were exercised
at 40,000 per share and 58,000 per share, respectively,
resulting to an additional paid-in capital in excess of par value of
1,238 million, net of stock issuance cost.
As of December 31, 2004, warrants to purchase 615,000 shares
of preferred stock at 30,000 per share were vested and
outstanding.
The Company has a stock option plan under which options to
purchase shares of common stock may be granted to key
employees up to a maximum of 15% of issued shares by the
approval of shareholders, of which up to 10% of issued shares
may be granted by the resolution of the Board of Directors. On
August 14, 2001, April 27, 2002, March 11, 2003 and April 8,
2004 stock options were granted to 56, 59, 65 and 63 employees
and directors, respectively (Note 22).

2.SUMMARY OF SIGNIFICANT ACCOUNTING
POLICIES

As of December 31, 2004, the major shareholders of the
Company, including preferred shareholders, and their respective
shareholdings are as follows :

The significant accounting policies followed by the Company in
the preparation of its non-consolidated financial statements are
summarized below.

Number of
Shares Owned
5,263,184
160,091

Basis of Financial Statement Presentation
The Company maintains its accounting records in Korean won
and prepares statutory financial statements in the Korean
language in conformity with accounting principles generally
accepted in the Republic of Korea. Certain accounting
principles applied by the Company that conform with financial
accounting standards and accounting principles in the Republic
of Korea may not conform with generally accepted accounting
principles in other countries. Accordingly, these financial
statements are intended for use by those who are informed
about Korean accounting principles and practices. The
accompanying non-consolidated financial statements have
been condensed, restructured and translated into English from
the Korean language non-consolidated financial statements.

Shareholder
Lee, Jay-Hyun
CJ GLS Co., Ltd.

Percentage of
Ownership
17.88%
0.54%

In addition, the Company is authorized to issue convertible
debentures and debentures with stock purchase options free from
any preemptive rights of shareholders up to 500,000 million
each. The Company is authorized to issue depository receipts free
from any preemptive rights of shareholders up to 25% of shares
of capital stock issued. Also, the Company is authorized to issue
capital stock through the exercise of stock options, or general
public subscription, or through the sale to domestic and foreign
financial institutions for urgent fund raising. Such issuance is also
free from any preemptive rights of shareholders.
During the year ended December 31, 2004, warrants to purchase
1,568,871 shares of common stock and 51,665 shares of preferred
stock were exercised at 38,448 per share and 30,000 per
share, respectively, resulting to an additional paid-in capital in
excess of par value of 53,719 million, net of stock issuance cost.

Certain information attached to the Korean language financial
statements, but not required for a fair presentation of the
Company’s financial position, results of operations, or cash
flows, is not presented in the accompanying non-consolidated
financial statements.
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Application of the Statements of Korean Financial Accounting
Standards
The Korean Accounting Standards Board has published a series
of Statements of Korean Financial Accounting Standards
(“SKFAS”), which will gradually replace the existing financial
accounting standards established by the Korean Financial and
Supervisory Board. SKFAS No. 2 through No. 9 became
effective on January 1, 2003 and the Company adopted these
standards in its financial statements covering periods beginning
on or after this date. And as SKFAS No. 10, No. 12 and 13
became applicable to the Company in January 1, 2004, the
Company adopted these statements in its financial statements
as of and for the year ended December 31, 2004.
Accounting Estimates
The preparation of the non-consolidated financial statements
requires management to make estimates and assumptions that
affect amounts reported therein. Although these estimates are
based on management’s best knowledge of current events and
actions that the Company may undertake in the future, actual
results may differ from those estimates.
Cash and Cash Equivalents and Short-term Financial Instruments
Cash and cash equivalents include cash on hand and in bank
accounts, with original maturities of three months or less.
Investments which are readily convertible into cash within four
to 12 months of purchase are classified in the balance sheet as
short-term financial instruments. The cost of these investments
approximates fair value.
Allowance for Doubtful Accounts
The Company provides an allowance for doubtful accounts
and notes receivable based on historical collection experience
and the aggregate estimated collectibility of the receivables.
Inventory Valuation
Inventories are stated at the lower of cost or market value.
Cost is determined using the moving - average method, except
for materials in transit which are stated at actual cost as
determined by the specific identification method. If the net
realizable value of inventory is less than its cost, a contra
inventory account representing the valuation loss, is presented
to reduce the inventory to its net realizable value. The said
valuation loss ceased to exist, causing the market value to rise
above the carrying amount, the valuation loss is reserved
limited to the original carrying amount before valuation. The
said reversal is a deduction from cost of sales.

During 2004, the Company changed its method of accounting
for loss from inventory valuation and obsolescence from
recording them in selling, general and administrative expenses
to cost of sales, to conform to the SKFAS No. 10. The effect of
this change was an increase in the cost of sales for 2004 by
17,110 million. The financial statements as of and for the
year ended December 31, 2003 have been retroactively
restated for the change, which resulted in an increase in cost of
sales for 2003 of 13,292 million. This retroactive application
of the new accounting method has no effect on the previously
reported shareholders’ equity, ordinary profit and net income.
Property, Plant and Equipment and Related Depreciation
The cost of property plant, and equipment includes purchase
costs or manufacturing costs, incidental costs directly related to
preparing the premises and equipment for use. Property plant,
and equipment are stated at cost, net of accumulated
depreciation. Depreciation is computed using the straight-line
method, based on the estimated useful lives of the assets as
described below.

Buildings and structures
Machinery and equipment
Vehicles
Tools, furniture and others
Garden

Estimated useful Lives
8-30 years
4-8 years
4 years
3-6 years
4-30 years

The Company assesses the potential impairment of property
plant, and equipment when there is evidence that events or
changes in circumstances have made the recovery of an asset’s
carrying value to be unlikely. The carrying value of the assets is
reduced to the estimated realizable value by recording an
impairment loss charged to current operations and presenting it
as a reduction from the said carrying value. However, any
recovery of the impaired assets is recorded in current operations
up to the carrying amount of the asset before impairment.
Maintenance and Repairs
Routine maintenance and repairs are charged to expense in the
year when they are incurred. Expenditures, which enhance the
value or materially extend the useful life of the related assets,
are capitalized.
Intangible Assets
Intangible assets are stated at cost, net of amortization
calculated using the straight-line method based on the
estimated useful lives of the assets, as follows.
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Goodwill
Intellectual property rights
Capitalized development costs

Estimated useful Lives
5 years
5-10 years
1 years

Research costs are charged to expense as incurred.
Development costs incurred for new products or technologies,
which can be clearly identified and measured and which have
probable future economic benefits, are capitalized. Other
development costs are recognized in the period incurred as
normal development expenses. Capitalized development costs
are amortized using the straight-line method within one year
from the initial commercial sales of the new product or
utilization of such technology.
The Company assesses the potential impairment of intangible
assets when there is evidence that events or changes in
circumstances have made the recovery of an asset’s carrying
value to be unlikely. The carrying value of the assets is reduced
to the estimated realizable value by recording an impairment loss
charged to current operations and presenting it as a reduction
from the said carrying value. However, any recovery of the
impaired assets is recorded in current operations up to should
not exceed the carrying amount of the asset before impairment.
Securities
Investments in equity securities or debt securities are classified
into trading securities, available-for-sale securities and held-tomaturity securities, depending on the acquisition and holding
purpose. Investments in business entities in which the Company
has a control or the ability to exercise a significant influence over
the operating and financial policies are classified as equitymethod investments. Trading securities are classified as current
assets; while available-for-sale securities and held-to-maturity
securities are classified as long-term investments, except those
securities that will mature or are certain to be disposed of within
one year which are then classified as current assets.
Cost is measured at the market value upon acquisition,
including incidental costs, and is determined using the average
cost method.
Available-for-sale securities are stated at fair value, while nonmarketable equity securities are stated at cost. Non-marketable
debt securities are stated at fair value, as evaluated by
independent credit assessment institutions. Unrealized holding
gains and losses on available-for-sale securities are reported in
a separate component of shareholders’ equity as capital

adjustments, which are to be included in current operations
upon the disposal or impairment of the securities. In the case of
available-for-sale debt securities, the difference between the
acquisition cost after amortization using the effective interest
rate method and the fair value is reported in capital
adjustments.
Impairment resulting from the decline in realizable value below
the acquisition cost net of amortization is changed to current
operations.
Equity-Method Investments
In the stand-alone financial statements of the Company,
investments in business entities in which the Company has a
control or the ability to exercise a significant influence over the
operating and financial policies are accounted for using the
equity method of accounting.
Under the equity method, the original investment is recorded
at cost and adjusted by the Company’s share in the net book
value of the investee with a corresponding charge to current
operations, a separate component of shareholders’ equity, or
retained earnings, depending on the nature of the underlying
change in the net book value. All significant unrealized profits
resulting from intercompany transactions of inventories and
property, plant and equipment are fully eliminated.
Differences between the investment account and
corresponding capital account of the investee at the date of
acquisition of the investment are recorded as part of
investments and are amortized over five to 20 years using the
straight-line method. However, differences which occur from
additional investments made after the Company obtains
control in its subsidiaries are reported in a separate component
of shareholders’ equity, and are not included in the
determination of the results of operations.
Assets and liabilities of the Company’s foreign investees are
translated at current exchange rates, while income and
expenses are translated at average rates for the period.
Adjustments resulting from the translation process are reported
in a separate component of shareholders’ equity, and are not
included in the determination of the results of operations.
Some of the equity-method investments are accounted for
based on the unaudited or unreviewed financial statements of
the investee since audit or review procedures for these investee
are not yet completed as of the date of this audit report.
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Stock and Debenture Issuance Cost
Stock issuance costs are charged directly to paid-in capital in
excess of par value. Debenture issuance costs are recorded as a
reduction of the proceeds from the issuance of debentures.
Discounts and Premiums on Debentures
Discounts and premiums on debentures represent the
difference between the issue price and par value of
debentures. Discounts and premiums on debentures are
amortized over the redemption period of the related
debentures using the effective interest rate method. The
amortization of discount on debentures is recorded as interest
expense and the amortization of premiums on debentures is
deducted from interest expense.
Long-Term Receivables and Payables
Long-term receivables and payables that have no stated interest
rate or whose interest rate is different from the market rate are
recorded at their present values. The difference between the
nominal value and present value of the long-term receivables
and payables is amortized using the effective interest rate
method with interest income or expenses adjusted accordingly.
Income Tax Expense
The Company has adopted the deferred method of accounting
for income taxes. Under this method, the future tax effects of
temporary differences between the financial and tax bases of
assets and liabilities are reflected in the balance sheet.
Foreign Currency Translation
Monetary assets and liabilities denominated in foreign
currencies are translated into Korean won at the rates prevailing
at the balance sheet date and resulting translation losses and
gains are recognized in current operations. As of December 31,
2004, exchange was for U.S. dollar is US$1:￦1,043.8.
Accrued Severance Benefits
Employees and directors with at least one year of service are
entitled to receive a lump-sum payment upon termination of
their employment with the Company, based on their length of
service and rate of pay at the time of termination. Accrued
severance benefits represent the amount which would be
payable assuming all eligible employees and directors were to
terminate their employment as of the balance sheet date.
As of December 31, 2004, approximately 55% of the accrued
severance benefits are funded through an employee severance
insurance plan with life insurance companies to guarantee the
retirement grants of employees. The amounts funded under

this insurance plan are classified as a deduction from accrued
severance benefits liability. Subsequent accruals are to be
funded at the discretion of the Company.
In accordance with the National Pension Act, a certain portion
of the accrued severance benefits is deposited with the
National Pension Fund and deducted from the accrued
severance benefits liability. The contributed amount shall be
refunded from the National Pension Fund to employees on
their retirement.
Earnings Per Share
Basic earnings per share are calculated by dividing net income
available to common shareholders by the weighted-average
number of common shares outstanding during the period.
Diluted earnings per share is calculated using the weightedaverage number of common shares outstanding adjusted to
include the potentially dilutive effect of convertible preferred
stock, stock warrants and stock options.
Derivative Instruments
The Company utilizes derivative instruments to reduce its
exposure to fluctuations in the purchase price of raw materials
and foreign currency exchange rates. Rights or obligations arising
from derivative instruments are recorded as assets or liabilities at
fair value on an accrual basis. Gains or losses on valuation of
derivative instruments are recognized in current operations. In
case of cash flow hedges, unrealized holding gains and losses are
recorded as capital adjustments in the balance sheet.
Government Grants
The Company recognizes government grants or customers’
donations, which are to be redeemed, as liabilities. The
government grants or customers’ donations, which are
intended to be used for the acquisition of certain assets, are
deducted from the cost of the acquired assets. Before the
acquisition of the assets specified by the grant or donation, the
amounts are recognized as a deduction from the account
under which the asset to be acquired is to be recorded, or from
the other assets acquired as a temporary investment of the
grant or donation received.
The government grants or customers’ donations, contributed
to compensate for specific expenses, are offset against the
related expenses. Other government grants or customers’
donations, for which the use or purpose is not specified, are
recorded as gains from assets contributed, and are recognized
in current operations.
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3. CASH AND CASH EQUIVALENTS AND SHORT-TERM FINANCIAL INSTRUMENTS
Cash and cash equivalents and short-term financial instruments as of December 31, 2004 and 2003, consist of the following:
(in thousands of Korean won)

Annual Interest
Rates (%)
2004
Cash and cash equivalents
Cash on hand and in banks
Passbook accounts

0 - 0.1

2004
￦
￦

Short-term financial instruments
Passbook accounts
Installment and time deposits
Other financial instruments

1.0
4.7
-

￦

Less : Portions classified as non-current (Note 10)
￦

2003

16,208,293
16,208,293

￦

4,971,082
100,000
21,000
5,092,082
(121,000)
4,971,082

￦

￦

￦

1,000
14,725,937
14,726,937

4,120,953
200,000
26,500
4,347,453
(126,500)
4,220,953

As of December 31, 2004, bank deposits amounting to ￦4,992,082 thousand are subject to withdrawal restrictions in relation to
government-sponsored research and development projects and checking account. As of December 31, 2003, bank deposits
amounting to ￦4,147,453 thousand were pledged as collateral with various bank loans.

4. SHORT-TERM AVAILABLE-FOR-SALE SECURITIES
Short-term available-for-sale securities as of December 31, 2004 and 2003, consist of the following:
(in thousands of Korean won)

2004
￦

Subordinated beneficiary certificate
Government and public bonds

￦

263
263

￦
￦

2003
42,982,759
224
42,982,983

For the year ended December 31, 2004, the changes in valuation loss on short-term available-for-sale securities included in capital
adjustments are as follows:
(in thousands of Korean won)

Government and public bonds

Balance as of
December 31, 2003
￦
26

Amount Included in
Balance as of
Valuation Amount Current Operations December 31, 2004
￦
7
￦
26
￦
7
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5. ACCOUNTS AND NOTES RECEIVABLE
Accounts and notes receivable and their allowance for doubtful accounts as of December 31, 2004 and 2003, are as follows:
(in thousands of Korean won)

Trade accounts and notes receivable
Less: Allowance for doubtful accounts

￦
￦

Other accounts and notes receivable
Less : Allowance for doubtful accounts

￦
￦

2004
32,113,907
959,043
31,154,864
47,562,264
2,281,361
45,280,903

￦
￦
￦
￦

2003
50,198,069
1,874,761
48,323,308
33,785,871
23,832
33,762,039

The Company regularly sells to several financial institutions certain accounts receivable primarily from product sales to foreign
countries, subject to limited recourse. Amounts which are excluded from the balance sheets under these arrangements and still
outstanding as of December 31, 2004 and 2003, are 20,562 million and 18,756 million, respectively.
On December 6, 2001, the Company entered into an agreement with Kookmin Bank to sell trade accounts receivable from certain
selected 2,805 customers amounting to 172,956 million outstanding as of October 31, 2001 for asset securitization pursuant to
the Asset Securitization Law in Korea. The above trade accounts receivable sold initially were be replaced with trade accounts
receivable from the above certain selected customers at every subsequent month end on an ongoing basis through November
2004. In November 2004, the said trust agreement was terminated. As a result of the above asset securitization, the Company
recorded 7,871 million of loss on disposal of trade accounts receivable as non-operating expense for the year ended December
31, 2004.
On December 31, 2003 the Company entered into a trust agreement with Woori Bank to trust trade accounts receivable
amounting to 80,254 million, outstanding as of December 20, 2003, for asset securitization, and sold trade accounts receivable
of 76,000 million. The Company received cash and subordinated beneficiary certificates in return. In June 2004, the said trust
agreement was terminated. As a result of the above asset securitization, the Company recorded 73 million of loss on disposal of
trade accounts receivable as non-operating expense for the year ended December 31, 2004.
On March 24, 2004, the Company entered into an agreement with Kookmin Bank to sell trade accounts receivable from certain
selected 1,574 customers amounting to 53,299 million, outstanding as of February 29, 2004, for asset securitization pursuant to
the Asset Securitization Law in Korea. The above trade accounts receivable sold initially were replaced with trade accounts
receivable from the above certain selected customers at every subsequent month end on an ongoing basis through October 2004.
In August 2004, the said agreement was terminated. As a result of the above asset securitization, the Company recorded 532
million of loss on disposal of trade accounts receivable as non-operating expense for the year ended December 31, 2004.
On November 29, 2004, the Company entered into an agreement with Kookmin Bank to sell trade accounts receivable from
244,436 million, outstanding as of October 31, 2004, for asset securitization
certain selected 4,041 customers amounting to
pursuant to the Asset Securitization Law in Korea. The above trade accounts receivable sold initially shall be replaced with trade
accounts receivable from the above certain selected customers at every subsequent month end on an ongoing basis through
October 2007. As of December 31, 2004, the Company has sold trade accounts receivable of 234,151 million from certain
selected 1,574 customers, and in return, received 210,000 million in cash and subordinated beneficiary certificates amounting to
22,891 million, which are recorded as long-term available-for-sale securities (Note 12). As a result of the above asset
securitization, the Company recorded 4,134 million of loss on disposal of trade accounts receivable as non-operating expense for
the year ended December 31, 2004.
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6. INVENTORIES
Inventories as of December 31, 2004 and 2003, consist of the following:
(in thousands of Korean won)

2004
￦ 100,469,040
24,311,441
69,650,481
58,245,412
(963,136)
￦ 251,713,238

Finished goods and merchandise
Semi-finished goods and work in-process
Raw materials and supplies
Materials in-transit
Allowances for inventory valuation

Inventories are insured against fire and other casualty losses up to
31, 2004.

173,819 million (2003 :

2003
￦ 103,715,527
21,995,919
77,799,143
76,119,638
(994,580)
￦ 278,635,647

187,050 million) as of December

7. LONG-TERM AND SHORT-TERM LOANS RECEIVABLE
Long-term and short-term loans receivable as of December 31, 2004 and 2003, consist of the following:
(in thousands of Korean won)

Loans to employee stock ownership association
Others

Annual Interest
Rates (%)
2004
0.0 - 9.0

￦

Current portion of long-term loans receivable
￦

2004
38,865,062
1,604,564
40,469,626
(107,070)
40,362,556

￦

￦

2003
38,859,987
2,011,678
40,871,665
(39,270)
40,832,395

8. PROPERTY, PLANT AND EQUIPMENT
Property, plant and equipment as of December 31, 2004 and 2003, and the changes in the account for the years then ended,
consist of the following:
(in thousands of Korean won)

Balance at
December 31, 2003
Acquisition
Transfer
Disposal
Depreciation
Balance at
December 31, 2004

Land

Buildings

2004
Structures

￦ 479,032,878
4,159,911
14,945,842
(24,720,018)
-

￦ 263,516,557
3,426,286
9,863,678
(12,919,610)
(19,309,186)

￦ 27,311,886
238,876
2,920,709
(1,318,835)
(3,329,460)

￦ 116,551,160
694,631
39,761,527
(3,821,439)
(38,409,093)

￦

1,356,485
578,105
39,938
(20,115)
(803,983)

￦ 473,418,613

￦ 244,577,725

￦ 25,823,176

￦ 114,776,786

￦

1,150,430

Machinery

Vehicles
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(in thousands of Korean won)

Equipment
Balance at
December 31, 2003
Acquisition
Transfer
Disposal
Depreciation
Balance at
December 31, 2004

Others

2004
Construction
in-progress

Machinery
in transit

Total

￦ 71,632,392
14,263,399
9,603,602
(2,298,165)
(36,380,574)

￦

2,862,609
302,935
13,312
(93,465)
(188,867)

￦ 12,631,109
115,313,853
(77,148,608)
(602,291)
-

￦

587,288
(587,288)
-

￦ 974,895,076
139,565,284
(46,381,226)
(98,421,163)

￦ 56,820,654

￦

2,896,524

￦ 50,194,063

￦

-

￦ 969,657,971

(in thousands of Korean won)

Balance at
December 31, 2003
Acquisition
Transfer
Disposal
Depreciation
Balance at
December 31, 2004

2003
Structures

Land

Buildings

Machinery

Vehicles

￦ 531,902,410
1,032,778
16,363,405
(70,265,715)
-

￦ 257,741,690
1,406,030
29,503,901
(6,230,719)
(18,904,345)

￦ 29,660,620
499,878
1,884,988
(1,395,092)
(3,338,508)

￦ 101,568,925
3,015,179
54,899,136
(3,127,918)
(39,804,162)

￦

1,047,629
944,800
80,687
(3,260)
(713,371)

￦ 479,032,878

￦ 263,516,557

￦ 27,311,886

￦ 116,551,160

￦

1,356,485

Others

2003
Construction
in-progress

(in thousands of Korean won)

Equipment
Balance at
December 31, 2003
Acquisition
Transfer
Disposal
Depreciation
Balance at
December 31, 2004

Machinery
in transit

Total

￦ 78,694,595
15,615,034
12,052,141
(698,360)
(34,031,018)

￦

2,804,125
151,519
201,815
(94,497)
(200,353)

￦ 28,274,905
98,817,221
(114,461,017)
-

￦

469,955
55,101
(525,056)
-

￦1,032,164,854
121,537,540
(81,815,561)
(96,991,757)

￦ 71,632,392

￦

2,862,609

￦ 12,631,109

￦

-

￦ 974,895,076

In 2004, the Company sold its land in Yongsan with a book value of 24,103 million to Sunjin C.M.C. Co., Ltd. at
million, resulting in a gain on disposal 43,177 million, which is reported as non-operating income.

67,280

As of December 31, 2004, certain portions of the Company’s property, plant and equipment are pledged as collateral for various
bank loans up to a maximum of 23,000 million (Notes 14 and 15).
As of December 31, 2004, depreciable assets are insured against fire and other casualty losses, and business interruption losses up
to 1,056,705 million and 191,296 million, respectively.
As of December 31, 2004, the value of land based on the posted price issued by the Korean tax authority amounted to
million (2003 : 475,345 million).

531,179
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In accordance with the Asset Revaluation Law, several dates including January 1, 1978, 1980, 1982, 1995 and October 1, 1998,
the Company revalued a substantial portion of its property, plant and equipment. As of December 31, 2004, the remaining
revaluation increment of 615,816 million, net of revaluation tax, credits to deferred foreign currency translation losses and
transfer to capital stock, was credited to other capital surplus, a component of shareholders’ equity.
As of December 31, 2004, construction in-progress consists mainly of costs incurred in the transfer of the Company’s Pusan the
first factory to Yangsanugok industrial complex.

9. INTANGIBLE ASSETS
The details of the changes in intangible assets for the years ended December 31, 2004 and 2003, are as follows:
(in thousands of Korean won)

2004
Goodwill
Balance at
December 31, 2003
Acquisition
Disposal
Amortization
Balance at
December 31, 2004
Accumulated amortization
Accumulated impairment

Intellectual
Property Rights

Development
Costs

￦

1,553,693
(12,000)
(621,154)

￦

2,700,118
819,199
(878,892)

￦

￦
￦
￦

920,539
2,340,237
-

￦
￦
￦

2,640,425
6,371,251
-

￦ 3,457,802
￦ 12,647,317
￦ 7,067,863

Total

5,677,056
83
(2,219,337)

￦

9,930,867
819,282
(12,000)
(3,719,383)

￦ 7,018,766
￦ 21,358,805
￦ 7,067,863
(in thousands of Korean won)

2003
Goodwill
Balance at
December 31, 2003
Acquisition 1
Disposal
Amortization
Balance at
December 31, 2004
Accumulated amortization
Accumulated impairment
1

Intellectual
Property Rights

Development
Costs

Total

￦

1,590,832
503,000
(540,139)

￦

3,068,572
477,893
(4,755)
(841,592)

￦

9,384,258
4,253,545
(7,960,747)

￦ 14,043,662
5,234,438
(4,755)
(9,342,478)

￦
￦
￦

1,553,693
1,727,083
-

￦
￦
￦

2,700,118
5,492,359
-

￦ 5,677,056
￦ 10,427,980
￦ 7,067,863

￦ 9,930,867
￦ 17,647,422
￦ 7,067,863

The amount of acquisition includes the amount transferred from other accounts such as construction-in-progress.

The amortization expense of intangible assets for the years ended December 31, 2004 and 2003 is allocated to the following
accounts:
(in thousands of Korean won)

Account
Selling, general and administrative expenses
The Company expensed research and development costs of
December 31, 2004.

￦

2004
3,719,383

48,169 thousand (2003 :

￦

2003
9,342,478

39,254 thousand) for the year ended
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10. LONG-TERM FINANCIAL INSTRUMENTS AND OTHER ASSETS
Long-term financial instruments and other assets as of December 31, 2004 and 2003, consist of the following:
(in thousands of Korean won)

￦

Long-term financial instruments (Note 3)
Long-term trade receivables (Note 11)
Long-term loans receivable (Note 7)
Long-term guarantee deposits
Less: Allowance for doubtful accounts

￦

2004
121,000
131,280
40,362,556
50,025,986
(31,649)
90,609,173

2003
126,500
420,732
40,832,395
42,161,683
(105,277)
83,436,033

￦

￦

11. LONG-TERM RECEIVABLES AND PAYABLES, AND VALUATION AT PRESENT VALUE
As of December 31, 2004, accounts, including current maturities, which are valued at present value under rescheduled payment
plans and long-term installment transactions are as follows:
(in thousands of Korean won)

Accounts
Long-term trade
receivables (Note 10)

Rescheduled payment
plans

Face value
￦

131,280

Discount
￦

8,000

Present value
￦

123,280

12. LONG-TERM AVAILABLE-FOR-SALE SECURITIES
Long-term available-for-sale securities as of December 31, 2004 and 2003, consist of the following:
(in thousands of Korean won)

Marketable investments
Non-marketable Investments
Other investments

Detail
(1)
(2)
(3)

2004
2003
Market Value or
Recorded
Recorded
Acquisition Cost Net Book Value
Book Value
Book Value
￦ 18,133,441 ￦ 20,368,128 ￦ 20,368,128 ￦ 11,404,872
46,398,338
831,637,501
43,662,843
32,498,018
25,558,763
25,706,003
25,114,230
54,363,030
￦ 90,090,542 ￦ 877,711,632 ￦ 89,145,201 ￦ 98,265,920

(1) Marketable investments
Marketable investments as of December 31, 2004 and 2003, consist of the following:
(in thousands of Korean won)

2004

Samsung Corporation
Hotel Shilla Co., Ltd.
Shin DongBang Corp.

Number of
Shares
Owned
1,124,280
50,000
903,000

2003
Percentage
of
Acquisition
Market Value or
Recorded
Recorded
Ownership
Cost
Net book Value
Book Value
Book Value
0.01
￦ 13,944,006 ￦ 14,446,998 ￦ 14,446,998 ￦ 11,130,372
0.13
430,004
313,500
313,500
274,500
12.61
3,759,431
5,607,630
5,607,630
￦ 18,133,441 ￦ 20,368,128 ￦ 20,368,128 ￦ 11,404,872

As of December 31, 2004, 60,000 shares of Samsung Corporation were provided as collateral for the guarantee of the fulfillment
of certain construction contracts.
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(2) Non-marketable investments
Non-marketable investments as of December 31, 2004 and 2003 consist of the following:
(in thousands of Korean won, except number of shares owned and percentage of ownership)

2004
Number of
Shares
Owned
Samsung Everland
Co., Ltd.
58,823
Samsung Life
Insurance Co., Ltd. 1,902,800
Samsung Lions Co., Ltd.
29,999
JoongAng Ilbo
382,519
Unicham Co., Ltd.
140,000
Enbiogenesis Co., Ltd.
31,840
A Brain Co., Ltd.
179,290
Julynet Co., Ltd.
28,014
Bioholdings Co., Ltd. 1
9,286
Naturobiotech Co., Ltd. 1
24,537
Dream CIS Co., Ltd.
3,120
Pharmtechholdings
Co., Ltd.
68,640
Ligen Biotech Inc.
(Eugen Bio Inc.)
46,726
Ginseng Science Inc.
1,990
Ace Biotech Inc. 1
5,652
Ezmedicom Inc.
(Ezhospital Inc.) 1
80,000
Gen Exel Inc. 1
165,000
Korea CATV Yong- Dong
Broadcast 1
95,500
e-Farm Co., Ltd.
5,161
Incheon Development
Co., Ltd. 1
685
The Korea Economic D
Daily Co., Ltd.
5,744
Jebun Industry Co., Ltd.
39,792
Korea Alcohol Sales
Co., Ltd.
2,172
PPI Co., Ltd.
(Pyong-hwa Plastic
Industrial Co., Ltd.)
2
New Core Co., Ltd.
1
CJ Lion Corp.
190,000
Myanmar Cheil
Jedang Co., Ltd.
CJ Entertainment, Ltd.
399
CJ Pacific Corp.
5
CJ Japan Corp.
CJ Chengdu Feed
-

Percentage
of
Ownership
(%)
2.35

Acquisition
Cost
￦

2003

Market Value or
Net book Value

Recorded
Book Value

5,180,472 ￦ 35,146,457 ￦

5,180,472 ￦

Recorded
Book Value
5,180,472

9.51
15.00
14.71
10.00
15.86
14.29
15.30
3.57
7.92
4.05

1,540,386
149,995
12,152,182
1,400,000
159,200
1,237,500
1,333,350
250,000
144,004
100,050

759,324,428
13,732,958
1,039,861
154,369
926,230
68,073
28,768
21,994

1,540,386
12,152,182
1,033,105
159,200
926,230
250,000
144,004
-

1,540,386
12,152,182
1,033,105
159,200
926,230
250,000
144,004
-

1.99

200,000

35,998

35,998

35,998

0.45
0.49
1.23

200,001
9,950
100,000

27,062
24,886
38,998

27,062
9,950
100,000

27,062
9,950
100,000

0.35
1.63

200,000
495,000

13,264
102,972

200,000
495,000

200,000
495,000

2.82
1.99

1,671,250
150,000

537,699
13,006

1,671,250
13,006

1,671,250
13,006

2.85

14,800

2,534

14,800

14,800

0.05
18.88

40,600
227,215

15,109
520,160

40,600
227,215

40,600
227,215

0.6

11,553

42,990

11,553

11,553

1,889
11
5,912,327

1,889
11
5,912,327

1,889
11
5,912,327

1,889
-

258,100
56,620
1,798,440 ￦

216,902
750,133
1,534,980 ￦

258,100
56,620
1,798,440 ￦

19.00
99.75
100.00
100.00

￦

2,415,408
258,100
56,620
405,048
1,568,840
(Continued)
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(in thousands of Korean won, except number of shares owned and percentage of ownership)

2004

CJ Shenyang Feed
Co., Ltd.
CJ Qingdao Feed
Co., Ltd.
CJ Zhengzhou Feed
Co., Ltd.
CJ Guiyang Feed
Co., Ltd.
CJ Nanjing Feed Co., Ltd.
CJ Tur Yem VE Ticaret
Anonim Sirketi

1

Number of
Shares
Owned

Percentage
of
Ownership
(%)

-

100.00

-

2003

Acquisition
Cost
￦

Market Value or
Net book Value

Recorded
Book Value

Recorded
Book Value

1,791,000 ￦

1,791,000 ￦

1,791,000 ￦

1,791,000

100.00

1,769,100

1,769,100

1,769,100

1,769,100

-

100.00

1,916,208

1,916,208

1,916,208

-

-

100.00
100.00

1,385,880
2,324,200

1,385,880
2,324,200

1,385,880
2,324,200

-

-

99.99

2,217,055
￦ 46,398,338

2,217,055
￦ 831,637,501

2,217,055
￦ 43,662,843

￦ 32,498,018

As of December 31, 2004, the net asset values of certain investments, including Bioholdings Co., Ltd., have declined below their acquisition costs. However
the Company did not adjust their carrying values to their net asset values, as their net asset values are likely to recover in subsequent periods.

As of December 31, 2004, investments in eight affiliated companies over which the Company exercises significant control or
influence, including CJ Pacific Corp., were not valued using the equity method, due to the immateriality of their asset values.
During the year ended December 31, 2004, Myanmar Cheil Jedang Co., Ltd. was liquidated, while CJ Japan Corp., which was
classified as a long-term available-for-sale security in 2003 due to insignificant asset values, was reclassified as an equity-method
investment as its asset value became material.
(3) Other investments
Other investments as of December 31, 2004 and 2003 consist of the following:
(in thousands of Korean won)

2004

Investments in
partnership
Securities market
stabilization fund
Convertible bonds 1
Subordinated beneficiary
certificates
Others
1

2003

Number of
Shares
Owned

Percentage
of
Ownership
(%)

-

-

-

-

-

-

-

1,440,629
50,000,000

-

-

22,891,363
313,400
￦ 25,558,763

22,891,363
328,850
￦ 25,706,003

22,891,363
314,667
￦ 25,114,230

14,201
￦ 54,363,030

Acquisition
Cost
￦

Market Value or
Net book Value

2,354,000 ￦

Recorded
Book Value

2,485,790 ￦

Recorded
Book Value

1,908,200 ￦

2,908,200

For the year ended December 31, 2004, the Company recognized loss on impairment of available-for-sale securities amounting to 44,606 million in
relation to the convertible bonds issued by CJ Investment & Securities Co., Ltd. The Company also recognized bad debt allowance of 26,182 million
for accrued interest income from the above convertible bond amounting to 29,291 million. After the recognition of impairment loss and bad debt
allowance, the remaining balance of 5,394 million of convertible bond and 3,109 million of accrued interest income were converted into preferred
stock and reclassified as an equity-method investment.
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For the years ended December 31, 2004 and 2003, the changes in valuation gain or loss on long-term available-for-sale securities
are as follows:
Valuation Gain on Available-For-Sale Securities
(in millions of Korean won)

2004

Marketable stocks
Other

2003

Balance at
January
Valuation Included in
1, 2004
Amount
Earnings
￦
- ￦ 2,351 ￦
780
780
￦
780 ￦ 2,351 ￦
780

Balance at Balance at
December January
Valuation Included in
31, 2004
1, 2003
Amount
Earnings
￦ 2,351 ￦ 2,112 ￦
- ￦ 2,112
780
￦ 2,351 ￦ 2,112 ￦
780 ￦ 2,112

Balance at
December
31, 2003
￦
780
￦
780

Valuation Loss on Available-For-Sale Securities
(in millions of Korean won)

2004

Marketable stocks
Other

2003

Balance at
January
Valuation Included in
1, 2004
Amount
Earnings
￦ (2,969) ￦ 2,853 ￦
(1,124)
￦ (4,093) ￦ 2,853 ￦
-

Balance at Balance at
December January
Valuation Included in
31, 2004
1, 2003
Amount
Earnings
￦ (116) ￦(16,151) ￦ 3,972 ￦ (9,210)
(1,124)
(1,124)
￦ (1,240) ￦(16,151) ￦ 2,848 ￦ (9,210)

Balance at
December
31, 2003
￦ (2,969)
(1,124)
￦ (4,093)

13. EQUITY-METHOD INVESTMENTS
Equity-method investments as of December 31, 2004 consist of the following:
(in thousands of Korean won, except number of shares owned and percentage of ownership)

CJ MorningWell Co., Ltd.
CJ Food System Co., Ltd.
CJ Foodville Co., Ltd.
Haechandle Co., Ltd.
CJ Development Co., Ltd.
CJ Systems Co., Ltd.
CJ Entertainment Inc.
CJ Media Inc.
CJ Home Shopping Co., Ltd.
CJ Media Line Inc. 1
CJ Investment & Securities Co., Ltd.
Preference share CJ Investment &
Securities Co., Ltd.
CJ Venture Capital Co., Ltd.
Enprari Co., Ltd.
CJ MD1 Co., Ltd.
Samyang Oil Co., Ltd. 1
Superfeed Co., Ltd. 1
CJ Olive Young Co., Ltd.
CJ Internet Co., Ltd.
Hanil Pharmaceutical Ind, Co., Ltd.

Number of
Shares
Owned
1,292,000
5,592,220
3,000,000
228,000
5,287,465
521,333
6,556,101
3,399,181
2,473,171
2,588,640
14,663,718
3,152,696
3,600,000
1,240,209
40,000
3,778,784
1,128,728
1,210,000
2,309,500
4,341,963

Percentage
of
Ownership
Acquisition
Market Value or
Recorded
(%)
Cost
Net book Value
Book Value
62.96
￦ 4,652,141 ￦ 10,266,583 ￦ 9,850,346
59.63
43,038,582
25,836,056
49,296,056
84.83
15,000,000
20,759,386
20,775,185
50.00
52,999,984
30,387,843
47,013,446
99.87
58,259,716
79,423,740
69,051,386
52.13
2,727,562
7,068,609
3,861,461
36.78
39,434,492
108,175,667
66,652,989
58.06
51,404,414
19,485,524
19,155,394
30.00
231,570,000
147,153,675
216,100,497
50.21
6,000,000
1,676,479
1,676,479
31.88
81,038,721
20.64
90.00
27.76
100.00
99.99
99.99
50.00
10.48
49.34

8,502,821
18,000,000
6,201,046
200,000
18,981,276
5,669,733
6,050,000
44,584,112
￦ 23,215,764 ￦

8,502,821
7,637,615
4,668,143
1,784,787
12,337,556
14,866,999
3,730,629
23,903,325
39,077,667 ￦

8,502,821
7,637,615
4,608,918
1,816,091
14,059,387
17,424,074
3,716,451
40,704,007
21,937,437
(Continued)
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(in thousands of Korean won, except number of shares owned and percentage of ownership)

ShinDongBang CP Corporation
CJ America Inc.
CJ China Ltd. (CJ HongKong Ltd.)
CJ Philippines Inc.
P.T. Cheil Jedang Superfeed (P.T. CJS)
P.T. Cheil Jedang Indonesia (P.T. CJI) 1
CJ Qingdao Food Co., Ltd.
CJ Ord River Sugar Pty., Ltd.
CJ Vina Agri Co., Ltd.
CJ Europe GmbH.
Lee Entertainment L.L.C.
CJ Cambodia Co., Ltd.
CJ Japan Corp.
CJ Liaocheng Biotech Co., Ltd.
CJ Beijing beverage & foods Co., Ltd.
Stock Warrants CJ Home Shopping
1

Number of
Shares
Owned
2,847,101
156
299
764,400
2,500
102,224
130,000,020
150,735,911
50
4,000
517,241

Percentage
of
Ownership
Acquisition
Market Value or
Recorded
(%)
Cost
Net book Value
Book Value
94.90
￦ 76,480,000 ￦ 41,282,965 ￦ 59,443,699
100.00
11,573,855
4,434,494
3,719,035
99.67
157,890
3,009,574
2,444,891
70.00
2,477,386
5,671,813
5,667,469
20.83
2,073,500
1,336,946
1,336,946
100.00
97,869,072
182,756,858
178,974,050
85.90
9,652,091
9,269,225
8,828,314
20.00
1,583,920
2,319,816
2,289,632
100.00
5,748,934
4,875,078
4,875,078
100.00
150,338
1,045,228
902,684
99.36
147,862,055
200,394,348
200,394,348
50.00
3,129,288
1,298,327
1,335,881
100.00
405,048
573,293
573,293
100.00
17,232,000
17,232,000
17,232,000
85.90
13,056,834
13,032,143
12,494,111
33,430,000
11,960,109
11,960,109
￦1,140,412,575 ￦1,067,235,321 ￦ 1,136,311,580

During 2004, Samyang Oil & Feed Co., Ltd. was split into Samyang Oil Co., Ltd and Superfeed Co., Ltd., while P.T. Cheil Samsung Indonesia merged
with P.T. Cheil Jedang Indonesia. Also, CJ Music Co., Ltd. merged with CJ Media Line Inc. and Beijing CJ Foods Co., Ltd., was liquidated.

The Company discontinued the equity method of accounting for its investments in CJ Investments & Securities Co., Ltd., an equity
method investee, since the book value of the investments decreased below zero.
Equity-method investments as of December 31, 2003, consist of the following:
(in thousands of Korean won, except number of shares owned and percentage of ownership)

CJ MorningWell Co., Ltd.
CJ Food System Co., Ltd.
CJ Foodvill Co., Ltd.
Haechandle Co., Ltd.
CJ Development Co., Ltd.
CJ Systems Co., Ltd.
CJ Entertainment Inc.
CJ Media Inc.
CJ Home Shopping Co., Ltd.
CJ Music Co., Ltd
CJ Investment &
Securities Co., Ltd.
CJ Venture Capital Co., Ltd.
Enprari Co., Ltd.
MD1 Co., Ltd.
Samyang Oil & Feed Co., Ltd.
CJ Olive Young Co., Ltd.
CJ America Inc.

Number of
Shares
Owned
1,292,000
5,592,220
3,000,000
228,000
5,287,465
521,333
5,691,060
1,208,676
2,473,171
1,200,000
14,663,718
3,600,000
1,240,209
40,000
4,907,512
1,210,000
156

Percentage
of
Ownership
Acquisition
Market Value or
Recorded
(%)
Cost
Net book Value
Book Value
62.96
￦ 4,652,141 ￦ 12,718,800 ￦ 12,544,150
59.63
43,038,582
32,714,487
50,044,180
85.30
15,000,000
21,266,430
21,239,275
50.0
52,999,984
27,688,135
47,507,718
99.87
58,259,716
71,143,016
62,436,449
52.13
2,727,562
5,261,565
2,585,118
37.04
28,967,495
112,682,988
43,082,999
54.76
40,451,889
12,318,462
12,318,591
30.00
231,570,000
130,583,429
216,059,286
81.63
6,000,000
3,325,819
3,325,819
31.88
90.00
27.76
100.00
99.99
50.00
100.00

81,038,721
18,000,000
9,927,996
9,927,996
6,201,046
5,130,606
5,071,381
200,000
1,356,192
1,356,192
24,651,010
20,238,100
26,224,586
6,050,000
4,355,043
4,355,043
￦ 11,573,855 ￦ 10,427,489 ￦ 9,779,647
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(in thousands of Korean won, except number of shares owned and percentage of ownership)

CJ HongKong Ltd.
CJ Philippines Inc.
P.T. Cheil Jedang Superfeed
P.T. Cheil Jedang Indonesia
P.T. Cheil Samsung Indonesia
CJ Qingdao Food Co., Ltd.
Beijing CJ Foods Co., Ltd.
CJ Ord River Sugar Pty., Ltd.
CJ Vina Agri Co., Ltd.
CJ Europe GMBH.
Lee Entertainment L.L.C.
CJ Cambodia Co., Ltd.
Stock warrants of
CJ Home shopping

Number of
Shares
Owned
299
764,400
2,500
1,500
1,047,939,950
130,000,020
165,735,911
-

Percentage
of
Ownership
Market Value or
Recorded
(%)
Acquisition Cost Net book Value
Book Value
100.00
￦
157,890 ￦ 2,743,591 ￦ 2,586,551
70.00
2,477,386
5,787,379
5,780,106
20.83
2,073,500
10.00
1,248,450
1,325,210
1,325,210
91.76
96,620,622
224,653,009
219,598,344
85.90
22,708,925
27,331,840
26,031,514
53.36
5,838,497
1,014,749
1,014,749
20.00
1,583,920
2,563,893
2,509,552
100.00
5,748,934
4,638,115
4,638,115
100.00
150,338
689,929
686,695
99.36
162,576,072
74,004,530
74,004,530
50.00
3,129,289
1,834,278
1,890,609

517,241

6.27

33,430,000
￦ 969,125,824

16,640,264
￦ 844,365,344

16,640,264
￦ 884,564,669

Changes in goodwill (negative goodwill) for the year ended December 31, 2004, are as follows:
(in thousands of Korean won)

CJ Food System Co., Ltd.
Haechandle Co., Ltd.
CJ Development Co., Ltd.
CJ Systems Co., Ltd.
CJ Entertainment Inc.
CJ Media Inc.
CJ Home Shopping Co., Ltd.
Samyang Oil Co., Ltd.
Superfeed Co., Ltd.
CJ Internet Co., Ltd.
Hanil Pharmaceutical Ind, Co., Ltd.
P.T.Cheil Samsung Indonesia (P.T.CSI)
CJ Qingdao Food Co., Ltd.
CJ Beijing beverage & foods Co., Ltd.
CJ Ord River Sugar Pty., Ltd.
CJ Europe GmbH.
CJ Cambodia Co., Ltd.
ShinDongBang CP Corporation
Stock Warrants
CJ Home Shopping Co., Ltd.

Balance at
Beginning of Year
￦
24,345
19,897,460
34,790
7,827
1,532,663
(53,849)
164,447,584
5,986,486
(223,090)
(1,076,125)
(54,331)
(3,234)
56,331
16,640,264
￦ 207,217,121

Increase
(Decrease)
(324,089)
(2,983,254)
2,983,254
29,367,191
2,089,975
526,619
(526,619)
70,933,896

Amortization
(Reversal)
￦
12,173
3,214,733
14,218
7,827
1,226,131
(118,667)
9,966,520
1,070,389
426,179
1,468,360
313,496
(223,090)
(171,070)
(64,824)
(24,147)
(1,617)
18,776
5,320,042

Balance at
End of Year
￦
12,172
16,682,727
20,572
306,532
(259,271)
154,481,064
1,932,843
2,557,075
27,898,831
1,776,479
(378,436)
(461,795)
(30,184)
(1,617)
37,555
65,613,854

￦ 102,066,973

4,680,155
￦ 27,135,584

11,960,109
￦ 282,148,510

￦
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Changes in goodwill (negative goodwill) for the year ended December 31, 2003 are as follows:
(in thousands of Korean won)

Morningwell Co., Ltd.
CJ Food System Co., Ltd.
Haechandle Co., Ltd.
CJ Development Co., Ltd.
CJ Systems Co., Ltd.
CJ Entertainment Inc.
CJ Media Inc.
CJ Home Shopping Co., Ltd.
CJ Investment & Securities Co., Ltd.
Samyang Oil & Feed Co., Ltd.
P.T.Cheil Samsung Indonesia (P.T.CSI)
CJ Qingdao Food Co., Ltd.
Beijing CJ Foods Co., Ltd.
CJ Ord River Sugar Pty., Ltd.
CJ Europe GMBH.
Lee Entertainment L.L.C.
CJ Cambodia Co., Ltd.
Stock Warrants of
CJ Home Shopping Co., Ltd.

Balance at
Beginning of Year
￦ (1,949,538)
4,469,897
23,112,193
49,008
15,655
2,758,794
1,630,599
174,414,104
14,994,427
7,483,109
(456,115)
(206,688)
37,509
(78,479)
(1,594)
45,955
75,109
21,307,632
￦ 247,701,577

Increase
(Decrease)
￦

￦

(921,109)
-

Amortization
(Reversal)
￦ (1,949,538)
4,445,552
3,214,733
14,218
7,828
1,226,131
1,684,448
9,966,520
14,994,427
1,496,623
(233,025)
(51,672)
37,509
(24,148)
1,640
45,955
18,778

Balance at
End of Year
￦
24,345
19,897,460
34,790
7,827
1,532,663
(53,849)
164,447,584
5,986,486
(223,090)
(1,076,125)
(54,331)
(3,234)
56,331

(921,109)

4,667,368
￦ 39,563,347

16,640,264
￦ 207,217,121

Information relating to the elimination of unrealized gains and losses arising from transactions with equity-method investees as of
December 31, 2004 and 2003, are as follows:
(in thousands of Korean won)

2004
Property, Plant
and Equipment,
Current
and Intangible
Assets
Assets
￦ (416,237) ￦
- ￦

2003
Property, Plant
and Equipment,
Current
and Intangible
Total
Assets
Assets
(416,237) ￦ (174,650) ￦
- ￦

Morningwell Co., Ltd.
CJ Food System
Co., Ltd.
(1,548,547)
(1,548,547)
CJ Foodville Co., Ltd.
15,799
15,799
Haechandle Co., Ltd.
(57,124)
(57,124)
CJ Development Co., Ltd.
(10,392,926)
(10,392,926)
CJ Systems Co., Ltd.
(3,207,148)
(3,207,148)
CJ Entertainment Inc.
29,364
29,364
CJ Media Inc.
(70,859)
(70,859)
CJ Home Shopping Co., Ltd.
(2,240)
(2,240)
Enprani Co., Ltd.
(59,225)
(59,225)
MD1 Co., Ltd.
31,304
31,304
Samyang Oil Co., Ltd. ￦ (211,012) ￦
- ￦ (211,012) ￦

Total
(174,650)

(448,428)
(448,428)
(27,155)
(27,155)
(77,877)
(77,877)
(8,741,357)
(8,741,357)
(2,684,274)
(2,684,274)
53,978
53,978
(7,954)
(7,954)
(59,225)
(59,225)
- ￦
- ￦
(Continued)
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(in thousands of Korean won)

2004
2003
Property, Plant
Property, Plant
and Equipment,
and Equipment,
Current
and Intangible
Current
and Intangible
Assets
Assets
Total
Assets
Assets
Total
CJ Olive Young Co., Ltd. ￦
(14,178) ￦
- ￦
(14,178) ￦
- ￦
- ￦
CJ America Inc.
(715,459)
(715,459)
(647,842)
(647,842)
CJ China Ltd
(CJ HongKong Ltd.)
(564,683)
(564,683)
(157,040)
(157,040)
CJ Philippines Inc.
(4,344)
(4,344)
(7,273)
(7,273)
P.T. Cheil Samsung
Indonesia (P.T. CSI)
(3,782,808)
(3,782,808)
(4,831,575)
(4,831,575)
CJ Qingdao Food Co., Ltd.
(62,475)
(62,475)
(224,201)
(224,201)
CJ Europe GmbH
(140,927)
(140,927)
CJ Beijing beverage &
foods Co., Ltd.
(76,237)
(76,234)
￦ 7,649,888 ￦(13,600,074) ￦(21,249,962) ￦ (6,609,242) ￦(11,425,631) ￦(18,034,873)
The changes in the book values of equity-method investments for the year ended December 31, 2004, are as follows:
(in thousands of Korean won)

Morningwell Co., Ltd.
CJ Food System Co., Ltd.
CJ Foodville Co., Ltd.
Haechandle Co., Ltd.
CJ Development Co., Ltd.
CJ Systems Co., Ltd.
CJ Entertainment Inc.
CJ Media Inc.
CJ Home Shopping Co., Ltd.
CJ Media Line Inc.
CJ Investment & Securities Co., Ltd.
Preference share CJ Investment &
Securities Co., Ltd.
CJ Venture Capital Co., Ltd.
Enprani Co., Ltd.
MD1 Co., Ltd.
Samyang Oil Co., Ltd.
Superfeed Co., Ltd.
CJ Olive Young Co., Ltd.
CJ Internet Co., Ltd.
Hanil Pharmaceutical Ind, Co., Ltd.
ShinDongBang CP Corporation
CJ Lion Corp.
CJ America Inc.

Balance at
Beginning of Year
￦ 12,544,150
50,044,180
21,239,275
47,507,718
62,436,449
2,585,118
43,082,999
12,318,591
216,059,286
3,325,819
-

Earnings from
Equity-method
Investments
￦ (2,693,804)
216,244
(693,296)
1,504,686
6,614,937
1,276,343
6,185,674
(4,131,370)
3,851,781
(1,625,532)
-

Other Increase
(Decrease)
￦
(964,368)
229,206
(1,998,958)
17,384,316
10,968,173
(3,810,570)
(23,808)
-

Balance at
End of Year
￦ 9,850,346
49,296,056
20,775,185
47,013,446
69,051,386
3,861,461
66,652,989
19,155,394
216,100,497
1,676,479
-

9,927,996
5,071,381
1,356,192
26,224,586
4,355,043
￦ 9,779,647

(2,278,054)
(462,463)
459,899
4,360,257
(147,208)
(638,592)
(2,994,942)
(1,278,327)
(16,961,693)
291,234
￦ (5,287,111)

8,502,821
(12,327)
(16,525,456)
17,571,282
43,698,949
23,215,764
76,405,392
(291,234)
￦
(773,501)

8,502,821
7,637,615
4,608,918
1,816,091
14,059,387
17,424,074
3,716,451
40,704,007
21,937,437
59,443,699
￦ 3,719,035
(Continued)
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(in thousands of Korean won)

CJ China Ltd. (CJ HongKong Ltd.)
CJ Philippines Inc.
P.T. Cheil Jedang Superfeed (P.T. CJS)
P.T. Cheil Jedang Indonesia (P.T. CJI)
CJ Qingdao Food Co., Ltd.
Beijing CJ Foods Co., Ltd.
CJ Ord River Sugar Pty., Ltd.
CJ Vina Agri Co., Ltd.
CJ Europe GmbH.
Lee Entertainment L.L.C.
CJ Cambodia Co., Ltd.
CJ Japan Corp.
CJ Liaocheng Biotech Co., Ltd.
CJ Beijing beverage & foods Co., Ltd.
Stock Warrants of
CJ Home Shopping Co., Ltd.

Balance at
Beginning of Year
￦ 2,586,551
5,780,106
220,923,554
26,031,514
1,014,749
2,509,552
4,638,115
686,695
74,004,530
1,890,609
-

Earnings from
Equity-method
Investments
￦
273,932
1,307,311
1,882,223
40,027,883
(1,437,820)
20,048
854,308
251,656
13,899,118
(349,243)
190,454
97,732

Other Increase
(Decrease)
￦
(415,592)
(1,419,948)
(545,277)
(81,977,387)
(15,765,380)
(1,014,749)
(239,968)
(617,345)
(35,667)
112,490,700
(205,485)
382,839
17,232,000
12,396,379

Balance at
End of Year
￦ 2,444,891
5,667,469
1,336,946
178,974,050
8,828,314
2,289,632
4,875,078
902,684
200,394,348
1,335,881
573,293
17,232,000
12,494,111

16,640,264
￦ 884,564,669

(4,680,155)
￦ 37,906,110

￦ 213,840,801

11,960,109
￦1,136,311,580

The changes in the book values of equity-method investments for the year ended December 31, 2003 are as follows:
(in thousands of Korean won)

Morningwell Co., Ltd.
CJ Food System Co., Ltd.
CJ Foodville Co., Ltd.
Haechandle Co., Ltd.
CJ Development Co., Ltd.
CJ Systems Co., Ltd.
CJ Entertainment Inc.
CJ Media Inc.
CJ Home Shopping Co., Ltd.
CJ Investment & Securities Co., Ltd.
CJ Venture Capital Co., Ltd.
(Dream Discovery Co., Ltd.)
Enprani Co., Ltd.
CJ Music Co., Ltd.
(Dream Music Co., Ltd.)
Samyang Oil & Feed Co., Ltd.
CJ Olive Young Co., Ltd.
MD1 Co., Ltd.
CJ America Inc.
CJ HongKong Ltd.
CJ Philippines Inc.
P.T Cheil Jadang Uperfeed
P.T. Cheil Jedang Indonesia (P.T. CJI)

Earnings from
Equity-method
Investments
￦ 4,658,600
(3,508,903)
694,664
(69,191)
4,228,535
1,271,961
4,989,452
(2,935,565)
206,773
(16,467,515)

Other Increase
(Decrease)
￦ (7,989,905)
(1,317,606)
(2,001,388)
(3,016,054)
2,095,335
(4,682,807)
(2,904,215)

Balance at
End of Year
￦ 12,544,150
50,044,180
21,239,275
47,507,718
62,436,449
2,585,118
43,082,999
12,318,591
216,059,286
-

13,414,882
5,199,541

(3,565,331)
(128,160)

78,445
-

9,927,996
5,071,381

4,849,082
24,650,886
6,050,000
10,676,780
1,912,309
4,878,924
￦ 1,406,701

(1,523,263)
3,226,710
(2,604,957)
1,156,192
(882,917)
666,152
1,312,172
121,280

(1,653,010)
910,000
200,000
(14,216)
8,090
(410,990)
(202,771)

3,325,819
26,224,586
4,355,043
1,356,192
9,779,647
2,586,551
5,780,106
￦ 1,325,210

Balance at
Beginning of Year
￦ 15,875,455
54,870,689
20,544,611
49,578,297
58,207,914
1,313,157
41,109,601
13,158,821
220,535,320
19,371,730

￦

￦
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(in thousands of Korean won)

P.T. Cheil Samsung
Indonesia (P.T.CSI)
CJ Qingdao Food Co., Ltd.
Beijing CJ Foods Co., Ltd.
CJ Ord River Sugar Pty., Ltd.
CJ Vina Agri Co., Ltd.
CJ Europe GMBH.
Lee Entertainment L.L.C.
CJ Cambodia Co., Ltd.
Stock Warrants of
CJ Home Shopping Co., Ltd.

Balance at
Beginning of Year

Earnings from
Equity-method
Investments

￦ 158,141,022
8,561,397
962,626
1,898,684
2,796,967
375,643
73,627,429
2,238,434

￦ 55,117,020
160,488
(335,499)
(7,346)
829,591
220,150
589,376
(342,131)

21,307,632
￦ 837,514,534

(4,667,368)
￦ 42,410,970

Other Increase
(Decrease)
￦

￦

Balance at
End of Year

6,340,302
17,309,629
387,622
618,214
1,011,557
90,902
(212,275)
(5,694)

￦ 219,598,344
26,031,514
1,014,749
2,509,552
4,638,115
686,695
74,004,530
1,890,609

4,639,165

16,640,264
￦ 884,564,669

Gain or loss on equity-method investments recorded in capital adjustments as of December 31, 2004 and 2003, are as follows:
(in millions of Korean won)

2004
Balance at
January
1, 2004

2003

Balance at Balance at
Valuation Included in December
January
Amount
Earnings
31, 2004
1, 2003

Balance at
Valuation Included in December
Amount
Earnings
31, 2003

Gains on valuation of
investment securities
using equity method ￦ 46,927 ￦122,693 ￦ 3,805 ￦165,815 ￦ 44,280 ￦ 2,647 ￦
Losses on valuation of
investment securities
using equity method
(18,049)
(76,738)
(94,787)
(8,855)
(9,194)
￦ 28,878 ￦ 45,955 ￦ 3,805 ￦ 71,028 ￦ 35,425 ￦ (6,547) ￦

-

￦ 46,927

-

(18,049)
￦ 28,878

The following equity-method investments as of December 31, 2004 were accounted for based on the unaudited or unreviewed
financial statements of the investees.
(in thousands of Korean won)

Enprari Co., Ltd.
Hanil Pharmaceutical
Ind, Co., Ltd.
CJ Development Co., Ltd.
CJ Philippines Inc.
CJ America Inc.
CJ Qingdao Food Co., Ltd.
CJ Beijing beverage & foods Co., Ltd.
CJ Ord River Sugar Pty., Ltd.
CJ Vina Agri Co., Ltd.
CJ Cambodia Co., Ltd.
CJ Liaocheng Biotech Co., Ltd.

Expected Closing
Date
March 15, 2005

Net Book Value
Before Adjustment
￦ 16,815,148

March 15, 2005
March 15, 2005
March 15, 2005
March 15, 2005
March 15, 2005
March 15, 2005
March 15, 2005
March 15, 2005
March 15, 2005
March 15, 2005

40,860,880
79,527,055
8,108,713
4,434,494
11,030,751
15,794,300
11,599,081
5,114,442
2,596,653
17,232,000
￦ 213,113,517

Adjustment
￦
-

Net Book Value
After Adjustment
￦ 16,815,148

(406,123)
(240,470)
(239,364)
(885,957)

40,860,880
79,527,055
7,702,590
4,434,494
10,790,281
15,794,300
11,599,081
4,875,078
2,596,653
17,232,000
￦ 212,227,560
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The following equity-method investments as of December 31, 2003 were accounted for based on the unaudited or unreviewed
financial statements of the investees.
(in thousands of Korean won)

Expected Closing
Date
CJ Music Co., Ltd.
(Dream Music Co., Ltd.)
CJ America Inc.
CJ Philippines Inc.
CJ Qingdo Food Co., Ltd.
Beijing CJ Food Co., Ltd.
CJ Vina Agri Co., Ltd.
CJ Cambodia Co., Ltd.

March 15, 2004
March 15, 2004
March 15, 2004
March 15, 2004
March 15, 2004
March 15, 2004
March 15, 2004

Net Book Value
Before Adjustment
￦

4,929,128
10,427,489
9,120,184
32,282,123
2,647,024
4,638,115
3,668,556
￦ 67,712,619

Net Book Value
After Adjustment

Adjustment
￦

￦

(855,000)
(852,499)
(465,196)
(745,249)
(2,917,944)

￦

4,074,128
10,427,489
8,267,685
31,816,927
1,901,775
4,638,115
3,668,556
￦ 64,794,675

14. SHORT-TERM BORROWINGS
Short-term borrowings as of December 31, 2004 and 2003 consist of the following:
(in thousands of Korean won)

Bank overdraft facilities
General term loans
Usance financing
Notes discounted

Annual Interest
Rates (%)
2004
5.93 - 7.55
2.13 - 3.055
3.6

2004
1,751,314
154,233,536
12,000,000
￦ 167,984,850

￦

As of December 31, 2004, the Company has bank overdraft agreements up to a miximum of
Korean banks.

2003
1,969,904
131,491,000
150,423,516
48,000,000
￦ 331,884,420

￦

76,000 million with several

15. LONG-TERM DEBT
Long-term debts as of December 31, 2004 and 2003, consists of the following:
(in thousands of Korean won)

2004
￦

Won currency loans 1
Foreign currency loans (Won equivalent) 2
Debentures 3

171,179,908
292,259,974
463,439,882
(178,000,293)
￦ 285,439,589

Less: Current maturities

1

2003
1,198,841
253,289,914
197,887,161
452,375,916
(136,967,474)
￦ 315,408,442

￦

Won currency loans as of December 31, 2004 and 2003, consist of the following :
(in thousands of Korean won)

Bank of America

Annual Interest
Rates (%)
2004
-

2004
￦

-

￦

2003
1,198,841
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2

Long-term debts denominated in foreign currencies as of December 31, 2004 and 2003, consist of the following:
(in thousands of Korean won)

ABN AMRO
Korea Development Bank
Woori Bank
Kookmin Bank
Shinhan Bank
Hana Bank and others

3

Annual Interest
Rates (%)
2004
1.18 - 1.90
1.21 - 1.95
1.19 - 1.34

2004
￦

111,210,510
54,125,458
5,843,940
￦ 171,179,908

2003
55,980,000
563,511
105,572,681
3,624,250
50,069,207
37,480,265
￦ 253,289,914

￦

Debentures outstanding as of December 31, 2004 and 2003, consist of the following :
(in thousands of Korean won)

Public bonds, payable through
Private bonds
Bonds payable in foreign currency 1
Less : Unamortized discounts
Add : Long-term accrued interests
1

Annual Interest
Rates (%)
2004
4.86 - 5.58
7.30
2.41

2004
￦ 144,497,387
50,000,000
97,728,000
(1,424,328)
1,458,915
￦ 292,259,974

2003
50,000,000
50,000,000
98,805,825
(1,794,099)
875,435
￦ 197,887,161

￦

On June 7, 2002, the Company has entrusted 304,222 shares of Samsung Life Insurance Co., Ltd. to Woori Bank and has issued foreign notes to a
foreign Special Purpose Vehicle (the “SPV”), which has been granted the exchange option to buy the entrusted shares of Samsung Life Insurance Co.,
Ltd. from the trust bank. The SPV has issued bonds with rights to exchange them for the entrusted shares of Samsung Life Insurance Co., Ltd. to
foreign investors based on its exchange option.

The terms of the foreign notes and foreign bonds are as follows:
Foreign Notes
- Issuer : CJ Corp.
- Investor : Foreign Special Purpose Vehicle
- Face Value : US$ 80,000,000
- Issue Price : US$ 79,200,000 (1% discount)
- Maturity : June 7, 2006
- Interest : 2.41% per year in arrears
- Repayment : Repayment at 102.38% of face value on June 7, 2006. The investor may call for early repayment with prior notice
on June 7, 2005.
Foreign Bonds
- Issuer : Foreign Special Purpose Vehicle
- Investor : Foreign Investors
- Face Value : US$ 80,000,000
- Issue Price : US$ 80,000,000
- Maturity : June 7, 2006
- Interest : 2.41% per year in arrears
- Repayment : Repayment at 102.38% of face value on June 7, 2006. The investor may call for early repayment with prior notice
on June 7, 2005.
- Exchange Exercise Price : One Samsung Life Insurance share/￦325,000 of face value
- Exchange Exercise Period : On or after September 7, 2003 through May 23, 2006.
- Exchange Rate : ￦1,235.9 / US$ 1.00
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The Company has recognized the issuance of the foreign bonds to foreign investors by the SPV as the Company’s accounts.
Interest expense is calculated using the effective interest method and the interest for the redemption premium is recognized as
long-term accrued interest payable which is added to debentures. Interest expenses of 583,480 thousand were recognized as
long-term accrued interest payable for the year ended December 31, 2004.
In order to hedge the impact of fluctuations in interest rates with regard to the above foreign bonds, the Company has entered
into interest rate swap contracts with two foreign banks and recorded 5,503 million of valuation gain on interest rate swap in
non-operating income for the year ended December 31, 2004 (Note 18).
Certain property, plant and equipment are pledged as collateral for the above long-term debts (Notes 8).
Maturities of long-term debt outstanding as of December 31, 2004, excluding discounts and long-term accrued interests on
debentures are as follows:
(in thousands of Korean won)

Year of maturity
2006
2007

Foreign Currency Loans
￦ 43,179,615
￦ 43,179,615

Debentures
￦ 147,728,000
94,497,387
￦ 242,225,387

Total
￦ 190,907,615
94,497,387
￦ 285,405,002

16. ACCRUED SEVERANCE BENEFITS
Changes in accrued severance benefits for the years ended December 31, 2004 and 2003 consist of the following:
(in thousands of Korean won)

Accrued severance benefits
Less : Funded portion
Severance insurance fund
National Pension Fund
Unfunded portion

￦

2004
76,960,884

(42,546,842)
(1,737,224)
￦ 32,676,818

￦

2003
79,829,143

(46,362,451)
(2,415,873)
￦ 31,050,819

17. COMMITMENTS AND CONTINGENCIES
As of December 31, 2004, the Company is contingently liable for guarantees of indebtedness of related companies amounting to
approximately 469,623 million. In addition, as of December 31, 2004, the Company provided guarantees of contract fulfillment
for related companies in the amount of 4,175 million (Note 27).
As of December 31, 2004, the Company has credit agreements with Shinhan bank and other financial institutions to pay for goods
and services provided by its suppliers with its exclusive purchase card up to a maximum of 120,000 million.
As of December 31, 2004, the Company is a party to various legal claims and proceedings amounting to 1,174 million as
plaintiff and 13,494 million as defendant, all of which are pending as of December 31, 2004. The Company’s management
believes that, although the outcome of these matters is uncertain, the ultimate resolution of these matters will not have a material
adverse effect on the operations or financial position of the Company.
In 2002, the Company became a defendant in a lawsuit in a U.S. district court for an alleged violation of U.S. Anti-Trust Laws
regarding the Company’s sale of MSG and Hexane in the United States of America. This lawsuit was settled on July 10, 2003 in the
amount of US$ 42 million, of which 42,014 million and 8,096 million were recorded in non-operating expenses for the year
ended December 31, 2002 and 2003, respectively. Moreover, the Company recognized a loss of 12,593 million arising from the
partial settlement of the law suit filed by other parties in 2003 and made a provision for further potential losses of 2,515 million and
7,498 million, which were recorded in non-operating expenses for the year ended December 31, 2004 and 2003, respectively.
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As of December 31, 2004, the Company has technical assistance agreements with certain companies. Total royalty fees incurred
for the year ended December 31, 2004 with respect to these agreements amounted to approximately 4,452 million (2003 :
4,096 million).
As of December 31, 2004, the Company has banker’s usance borrowing agreements up to a maximum of
several Korean banks.

788,576 million with

As of December 31, 2004, a promissory note and a check totaling 3,188 million, and two blank notes were provided to financial
institutions as collateral for bank loans and for the fulfillment of certain contracts.
In 2001, the Company disposed of 200,000 common shares of Samsung Electronics Co., Ltd. with a call option spread agreement
with two financial institutions. The agreement entitles the Company to receive from counter parties, on the expiration date, the
excess amounts, if any, of the settlement price over the strike price in exchange for the risk premium paid on the date of trade. The
settlement price is determined based on the average monthly closing price of Samsung Electronics Co., Ltd. common share for the
six or 12 months before and including the expiration date, but is less than the upper strike price. This agreement was settled on
April 12, 2004, the expiration date, and gain on settlement of derivative instrument of 36 million was recorded as non-operating
income for the year ended December 31, 2004.

18. DERIVATIVE INSTRUMENTS
Derivative instruments as of December 31, 2004 and 2003, consist of the following:
(in thousands of Korean won)

Commodity Futures

Balance Sheet
Statements Income

Currency Forward

Balance Sheet
Statements Income

Currency swap

Balance Sheet
Statements Income

Call option

Balance Sheet
Statements Income

Interest rate swap

Balance Sheet
Statements Income

Total
Balance Sheet
Statements Income

Account
Other accounts and notes receivable ￦
Other accounts and notes payable
Gain (loss) on settlement
Gain (loss) on valuation
Derivative instruments assets
Gain (loss) on settlement
Gain (loss) on valuation
Derivative instruments liabilities
Gain (loss) on settlement
Gain (loss) on valuation
Derivative instruments assets
Gain (loss) on settlement
Gain (loss) on valuation
Derivative instruments assets
Derivative instruments liabilities
Gain (loss) on settlement
Gain (loss) on valuation
Other accounts and notes receivable
Derivative instruments assets
Other accounts and notes payable
Derivative instruments liabilities
Gain (loss) on settlement
Gain (loss) on valuation

2004
681,662
15,800
681,662
8,929,935
28,387
36,346
11,083,456
(3,634,826)
(4,234,469)
681,662
11,083,456
5,375,642
(3,552,807)

2003
￦

1,789,145
(3,500)
(1,789,145)
715,987
(2,055,451)
373,839
2,212,580
(833,708)
(1,386,387)
18,806,554
227,473
3,275,336
253,716
175,000
397,638
19,776,257
1,789,145
2,212,580
(2,490,186)
871,281
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As of December 31, 2004, the Company has 3,779 futures contracts to hedge the fluctuation of the purchase price of raw
materials. For the year ended December 31, 2004, the Company recognized a gain of 2,094 million and loss of 1,412 million
from the valuation of futures contracts. As of December 31, 2004, the Company is provided with guarantees of payment of
$17,000 thousand of guarantee deposits for futures trading from three financial institutions in relation to the above futures
contracts.
The Company has entered into five interest rate swap contracts with financial institutions to hedge against the impact of
fluctuations in interest rates with regard to long-term debt. Swap contracts outstanding as of December 31, 2004, are as follows:
(in millions of Korean won)

Counterparty
Deutsche
Woori Bank
CSFB and other
BOA
ABN AMRO

Outstanding
contract amount
Trading
Hedging
￦
- ￦
50,604
308,760
100,000
104,380
104,380
￦ 517,520 ￦ 150,604

Gain (loss) on
Gain (loss) on valuation
valuation charged to
charged to current operations
shareholders' equity
Trading
Hedging
Trading
Hedging
￦
- ￦
- ￦
- ￦
(123)
(1,122)
(5,503)
1,355
1,036
￦
1,269 ￦
(5,503) ￦
- ￦
(123)

19. RETAINED EARNINGS
Retained earnings as of December 31, 2004 and 2003, consist of the following:
(in thousands of Korean won)

Legal reserve 1
Reserve for improvement of financial structure 2
Reserve for business rationalization 3
Reserve for research and human resource development 3
Reserve for export losses 3
Reserve for overseas market development 3
Reserve for loss on disposal of treasury stock
Retained earnings before appropriations

2004
￦ 66,794,782
6,709,860
54,804,727
275,172,642
720,000
1,100,000
6,551,913
411,853,924
154,558,874
￦ 566,412,798

2003
62,065,332
6,709,860
54,804,727
163,857,629
1,850,000
1,494,000
290,781,548
168,866,871
￦ 459,648,419

￦

1

The Korean Commercial Code requires the Company to appropriate as a legal reserve, an amount equal to a minimum of 10% of annual cash dividends
declared, until the reserve equals 50% of capital stock. This reserve is not available for the payment of cash dividends, but may be transferred to capital
stock or used to reduce accumulated deficit, if any.

2

The Regulation for Securities Issuance and Disclosure requires the Company to appropriate as a reserve for improvement of financial structure an amount
equal to at least 50% of the net extraordinary gain on disposal of property, plant and equipment and 10% of net earnings for each year until the
shareholders’ equity equals 30% of total assets. This reserve is not available for the payment of cash dividends, but may be transferred to capital stock or
used to reduce accumulated deficit, if any. As of December 31, 2004, the Company need not appropriate an additional amount as a reserve for
improvement of financial structure because the shareholders’ equity exceeds 30% of total asset as of December 31, 2004.

3

Pursuant to Korean tax laws, the Company is allowed to claim a tax deduction in determining taxable income for the amounts of retained earnings
appropriated as reserves for research and human resource development, export losses and overseas market development. These amounts are not
available for dividends until used for the specified purposes or reversed.
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20. DIVIDENDS
For the year ended December 31, 2004, a cash dividend of ￦47,311,841 thousand (Common stock : 33%, First series preferred
stock : 34%, Second series preferred : 33%) is proposed and shall be approved during the general shareholders’ meeting on
February 28, 2005
Dividend propensity is approximately 30.71% (2003 : 28.09%) as of December 31, 2004.

21. TREASURY STOCK
As of December 31, 2004, the Company has acquired 307,000 shares of its own non-voting preferred stock and 550,000 shares
of its own common stock under the authorization of the Board of Directors. The treasury stock is recorded as a capital adjustment
and will be sold subject to stock market conditions.

22. STOCK OPTION PLAN
The Company has a stock option plan that provides for granting stock purchase options to employees or directors who have
contributed or are expected to contribute to the management and technological innovation of the Company.
A summary of the terms of the stock options granted is as follows:

Options granted
Exercise quantity
Forfeiture quantity
Options outstanding
Exercise price 1
Exercise period from
the date of the grant 2

August 14, 2001
48,000
19,000
1,000
28,000
￦
40,000
2~9 years

Date of the grant
April 27, 2002
March 11, 2003
95,600
134,300
3200
1,300
92,400
133,000
￦
58,000
￦
41,000
2~9 years

2~9 years

April 8, 2004
77,800
800
77,000
￦
69,000
2~9 years

1

The exercise price can be adjusted in case of the issuance of new shares, stock dividends, stock splits, or stock merger.

2

The options can be fully vested in two years from the date of the grant. The compensation expense related to stock options was 1,712 million for the
year ended December 31, 2004. In addition, accumulated compensation expense as of December 31, 2004 and estimated compensation expense for
the years thereafter is 4,975 million and 1,091 million, respectively.

The fair value of each option grant was estimated using the Black-Scholes option-pricing model based on the following
assumptions.

Risk-free interest rates
Expected stock price volatility
Expected life
Expected right extermination rate

August 14, 2001
5.10%
70.60%
3 years
1%

Date of the grant
April 27, 2002
March 11, 2003
6.37%
4.69%
66.18%
54.82%
3 years
3 years
1%
1%

April 8, 2004
4.56%
38.48%
3 years
2%
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23. SELLING, GENERAL AND ADMINISTRATIVE EXPENSES
Selling, general and administrative expenses for the years ended December 31, 2004 and 2003 consist of the following:
(in thousands of Korean won)

2004
￦ 100,634,518
14,354,500
17,420,874
13,405,024
38,458,697
146,532,894
46,101,798
50,165,029
106,622,510
24,891,218
20,868,913
3,719,383
1,592,664
52,047,083
￦ 636,815,105

Salaries
Provision for severance benefits
Employee benefits
Travel expenses
Depreciation expense for tangible assets
Commission & service charge
Advertising expenses
Sales promotion expenses
Transportation expenses
Research expenses
Expenses for Company Events
Amortization expense for intangible assets
Stock compensation expenses
Others

2003
￦ 101,411,553
13,914,268
16,426,816
11,167,604
34,615,290
123,288,863
42,456,390
45,841,058
102,955,910
26,508,489
20,517,523
9,342,478
1,810,298
45,392,270
￦ 595,648,810

24. FOREIGN CURRENCY TRANSLATION
As of December 31, 2004 and 2003, assets and liabilities denominated in foreign currencies and related gains and losses on foreign
currency translation, are as follows:
(in thousands of Korean won)

Account
Assets
Trade accounts and
notes receivable

Other accounts and
notes receivable

Short-term loans
receivable
Others

Foreign Currencies

2004
Korean won
(translated)

Translation
Gain

AUD
454,167 ￦
369,220 ￦
EUR
964,631
1,372,631
GBP
13,656
27,435
JPY 113,270,390
1,146,376
SGD
133,362
85,008
US$
19,258,261
20,101,773
23,102,443
CHF
CNY
EUR
GBP
601
1,208
JPY
US$
17,038,430
17,784,713
17,785,921
JPY
588,800
5,959
US$
96,867
101,111
107,070
EUR
2,899
4,125
JPY
1,917,280
19,404
US$
457,987
478,046
GBP
39,915
80,189
￦
581,764 ￦

1,048 ￦
1,976
1,368
15,594
19,986
3
447
450
85
207
88
380 ￦

Translation
Loss

2003
Korean won
(translated)

9,281 ￦
183,982
12,968
1,851,540
358
72,039
905
381,476
17,890
797,739
23,401,597
821,251
25,908,524
1,108,807
1,172,232
56,411
713
18,510
1,478,030
6,585,372
1,478,030
8,942,045
97
9,270
8,729
8,826
9,270
5
37,040
21,657
565,410
1,341
70,111
23,003 ￦
672,561
(Continued)
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(in thousands of Korean won)

Account
Liabilities
Trade accounts and
notes payable

Foreign Currencies
CHF
EUR
JPY
US$

4,260 ￦
246,088
50,097,839
7,110,666

Short-term borrowings

EUR
JPY
US$ 147,761,579

Other accounts and
notes payable

CNY
1,700
EUR
59,023
GBP
14,500
JPY 66,273,514
US$
3,073,894

Accrued expenses

EUR
JPY
US$

Current portion of
long-term debt
Long-term debt

US$ 122,629,137
JPY
US$

2004
Korean won
(translated)

306
14,587,999
9,088,938

41,367,710

Total

Translation
Gain

2003
Korean won
(translated)

Translation
Loss

3,927 ￦
- ￦
350,173
5,028
507,025
3,736
7,422,113
91,432
8,283,238
100,196
154,233,536
12,912,951
154,233,536
12,912,951
214
26
83,987
349
29,131
379
670,734
2,277
3,208,530
144,700
3,992,596
147,731
435
147,641
9,487,034
1,037,100
9,635,110
1,037,100
128,000,293
15,957,782
128,000,293
15,957,782
43,179,615
4,140,795
43,179,615
4,140,795
￦ 34,317,371 ￦

- ￦
68,514
4,513
478
396,295
7,913
2,298,539
12,904
2,763,348
46,650
89,568,000
16,972
192,299,866
16,972
281,914,516
182,230
844
87,291
791
782,234
710
3,316,807
2,345
4,368,562
90
460
1,520
700,686
386,643
667,408
388,253
1,368,554
135,768,633
135,768,633
55,980,000
61,541,281
117,521,281
2,751,584

25. INCOME TAX EXPENSE
The statutory income tax rate applicable to the Company including resident surcharges, is approximately 29.7% for the year ended
December 31, 2004.
Income tax expense for the years ended December 31, 2004 and 2003, consists of the following:
(in thousands of Korean won, except earnings per share)

Current income taxes
Deferred income taxes
Income taxes charged to other capital surplus
Income tax expense

2004
67,167,155
(10,637,764)
(61,386)
￦ 56,468,005

￦

￦

￦

2003
28,235,397
17,220,404
45,455,801
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The changes in deferred income tax assets for the years ended December 31, 2004 and 2003 are as follows:
(in thousands of Korean won, except earnings per share)

Beginning deferred income tax assets
Increase (decrease) in deferred tax assets
due to temporary differences and tax credits
Ending deferred income tax assets

￦

2004
28,464,722

￦

2003
45,685,126

￦

10,637,764
39,102,486

￦

(17,220,404)
28,464,722

The following table reconciles the expected amounts of income tax expense based on statutory rates to the actual amounts of
taxes recorded by the Company:
(in thousands of Korean won)

2004
￦ 210,526,879
29.7%
62,526,483
(11,750,554)
5,692,076
￦ 56,468,005
26.82%

Income before taxes
Statutory tax rate
Expected taxes at statutory rate
Tax credit
Others, net
Actual taxes
Effective tax rate

2003
￦ 213,822,672
29.7%
63,505,334
(9,006,190)
(9,043,343)
￦ 45,455,801
21.3%

Components of deferred income taxes as of December 31, 2004, are as follows:
(in thousands of Korean won)

Beginning
balance
Deferred income tax assets
Depreciation expenses
Loss on valuation of investments
in equity securities
Allowance for doubtful accounts
Severance benefits
Provision for loss from lawsuits
Loss on impairment of
available-for-sale securities
Others
Total deferred income tax assets
Deferred income tax liabilities
Special reserves appropriated
for tax purposes
Amortization of research and
development expenses
Accrued interest income
Gain on valuation of derivative instruments
Others
Total deferred income tax liabilities
Net deferred income tax assets

￦

2,450,728

Increase
(Decrease)
￦

(2,205,753)

Ending
balance
￦

244,975

43,016,020
405,507
1,192,503
747,068

(10,831,374)
(212,710)
2,006,722

32,184,646
192,797
1,192,503
2,753,790

￦

620,748
1,273,799
49,706,373

￦

12,727,275
(325,032)
1,159,128

￦

13,348,023
948,767
50,865,501

￦

(3,250,867)

￦

(3,300)

￦

(3,254,167)

￦
￦

83,083
6,493,262
3,625,930
(720,339)
9,478,636
10,637,764

(109,287)
(6,582,447)
(3,625,930)
(7,673,170)
￦ (21,241,651)
￦ 28,464,722

(26,154)
(89,185)
(8,393,509)
￦ (11,763,015)
￦ 39,102,486
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The Company periodically assesses its ability to recover deferred income tax assets. In the event of a significant uncertainty
regarding the Company’s ultimate ability to recover such assets, a valuation allowance is recorded to reduce the assets to its
estimated net realizable value.
In 2004 and 2003, the statutory income tax rate applicable to the Company, including resident tax surcharges, was 29.7%.
Effective 2005, the statutory income tax rate applicable to the Company will be reduced to 27.5%, and will be applied to calculate
deferred income taxes for fiscal years beginning on or after January 1, 2005. As a result of this change, deferred income tax assets
as of December 31, 2004, have decreased by 3,128 million.

26. EARNINGS PER SHARE
Earnings per share and diluted earnings per share are calculated as follows :
Basic earnings per share
(in thousands of Korean won, except earning’s per share)

Net income
Adjustments : Dividends for preferred stock
Undeclared participating preferred stock dividend
Net income available for common stock
Weighted average number of shares of common stock
Basic earnings per share (in Korean won)

2004
￦ 154,058,874
(8,627,711)
(19,162,557)
126,268,606
23,052,015
￦
5,478

2003
￦ 168,366,871
(9,050,248)
(22,827,595)
136,489,028
21,957,642
￦
6,216

Diluted earnings per share
(in thousands of Korean won)

Net income available for common stock
Adjustment : Dividends for convertible preferred stock
Net income available for common stock and common equivalent stock
Weighted average number of shares of
common stock and common stock equivalents
Diluted earnings per share (in Korean won)

2004
￦ 126,268,606
9,957,429
136,226,036

￦

25,389,228
5,366

2003
￦ 136,489,028
136,489,028

￦

22,571,570
6,047

27. RELATED PARTY TRANSACTIONS
Significant transactions with related parties for the years ended December 31, 2004 and 2003, and the related receivables and
payables as of December 31, 2004 and 2003, are as follows:
(in thousands of Korean won)

Sales
2004

2003

Purchases
2004
2003

Accounts Receivable
2004
2003

Accounts Payable
2004
2003

Morningwell
￦ 9,984,427 ￦ 9,132,769 ￦47,727,413 ￦61,744,437 ￦ 407,724 ￦ 651,221 ￦13,742,845 ￦ 19,315,003
Co., Ltd.
CJ Home
Shopping Co., Ltd. 4,511,693 10,185,146
9,855,758
8,303,131
3,117,783
4,895,952
703,857
441,397
ShinDongBang CP
Corporation
7,301,509
2,733,698
1,843
CJ Systems Co., Ltd.
4,410,702
3,652,857 22,193,216 25,763,121
474,086
67,908
8,355,390 10,343,766
(Continued)
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(in thousands of Korean won)

Sales
2004

2003

Purchases
2004
2003

Accounts Receivable
2004
2003

Accounts Payable
2004
2003

CJ Development
Co., Ltd.
￦ 1,225,101 ￦ 668,196 ￦36,691,926 ￦39,992,013 ￦ 145,282 ￦ 402,068 ￦13,055,841 ￦ 7,213,878
CJ Food System
Co., Ltd.
92,915,579 112,572,244 59,073,426 99,930,383 16,441,646
99,469 20,910,024 11,428,200
CJ Media Inc.
293,142
345,089
1,840,902
1,812,711
84,403
52,552
698,500
588,842
CJ GLS Co., Ltd.
8,105,492
9,599,418 115,684,127 113,228,920
145,045
913,746 18,855,286 17,437,629
CJ Investment &
Securities Co., Ltd.
7,895,809
9,741,697
103,967
23,268 22,396,435
260,613
CJ CGV Co., Ltd.
2,655,194
1,425,590
714,512
311,320
760,154
425,265
173,080
841,169
CJ Media Line Inc.
3,147
1,224
7,210
5,041
366
7,546
601
CJ Entertainment Inc.
701,455
510,935
12,595
6,212
622,576
166,817
2,041
1,798,525
CJ Investment Trust
Management Co., Ltd.
16,030
27,667
2,040
4,209
CJ Foodvill Co., Ltd.
3,756,827
3,611,606
902,914
668,963
3,956,704
961,047
91,184
77,135
Yang-Chon Cable TV
Co., Ltd.
734,080
16,989
18,000
10,000
317,425
Hanil Food Mart
Co., Ltd.
59,397
131,093
1,960
3,845
332
4,459
Joy Rent A Car Inc.
110,715
184,924
660,678
582,097
89
69,768
48,396
Haechandle Co., Ltd.
2,129,177
2,417,405
443,628
179,968
264,435
124,511
104,141
28,940
Samyang Oil Co., Ltd.
4,762,719
8,691,878 67,224,730 36,500,807
25,724
374,351
8,109,977
5,410,288
Superfeed Co., Ltd.
2,354,467
- 11,426,107
723,672
3,619,169
MD1 Co., Ltd
225,890
144,223 42,479,119 41,474,904
8,974
3,872
3,546,488
3,579,122
CJ Olive Young
Co., Ltd.
535,726
304,938
1,539
56,038
47,827
1,693
CJ Telenix Co., Ltd.
162,234
139,824
256,996
41,428
22,741
25,721
1,267
CJ Philippines Inc.
481,814
621,080
426,187
633,151
CJ China Ltd.
(CJ Hong Kong Ltd.) 5,935,860
4,875,960 10,848,066
8,666,534
3,465,105
3,109,914
1,208,649
1,210,499
P.T. Cheil Samsung
Indonesia (P.T. CSI)
16,267,681
7,909,859
11,489,469
852,614
P.T. Cheil Jedang
Superfeed (P.T. CJS)
1,507,072
1,509,164
912,268
63,731
P.T. Cheil Jedang
Indonesia (P.T. CJI) 30,909,539
9,086,548 24,319,974 22,867,840 17,476,276
2,823,922
1,079,594
1,396,635
P.T. Super Unggas Jaya
73,066
35,934
73,066
35,934
CJ Liao Cheng Biotech
36,750
36,750
CJ America Inc.
22,000,282 22,529,130
1,336,407
1,170,937
6,835,541
6,114,225
469,287
1,075
CJ Nutracon Inc.
6,993
9,675,763
6,993
59,583
74,570
CJ Qingdao Food
Co., Ltd.
1,769,413
5,087,196
425,078
1,566,800
1,822,800
CJ Europe GMBH.
5,711,756
4,773,849
1,850,558
1,532,997
1,784,811
2,176,551
434,255
380,431
CJ Vina Agri Co., Ltd.
725,583
713,281
317,938
CJ Japan Corp.
1,036,681
41,618
2,615,285
1,686,920
154,272
15,003
64,435
195,544
Others
222,282
527,853
71,875
150,616
5,517
374,519
12,801
34,145
￦225,267,603 ￦239,575,006 ￦461,417,697 ￦484,324,734 ￦ 60,683,874 ￦ 60,212,918 ￦ 95,636,047 ￦ 82,763,402
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The Company provided guarantees for the indebtedness of related parties as of December 31, 2004 and 2003, as follows:
(in thousands of Korean won)

Guarantee
PT Cheil Samsung Indonesia
PT Cheil Jedang Indonesia
CJ China Ltd.
(CJ HongKong Ltd.)
CJ Chengdu Feed Co., Ltd.
CJ Shenyang Feed Co., Ltd.
CJ Qingdao Feed Co., Ltd.
CJ Zhengzhou Feed Co., Ltd.
CJ Liaocheng Biotech
Co., Ltd.
CJ Philippines Inc.
CJ Cambodia Co., Ltd.
CJ Vina Agri Co., Ltd.
CJ Japan Corp.
CJ America Inc.
CJ Nutracon Inc.
CJ Europe Gmbh
CJ Ord River Sugar Pty., Ltd.
ShinDongBang CP
Corporation

Financial institutions
2004
Korea Development
Bank & Others
Export-Import Bank
of Korea
BOA & Other
Hana Bank
Woori Bank
Woori Bank
Woori Bank
Export-Import Bank
of Korea
BOA & Other
Export-Import Bank
of Korea & Other
CITI Bank & Others
Shinhan Bank & Other
Korea Exchange Bank
Woori Bank
Korea Exchange
Bank & Other
Korea Exchange Bank
Woori Bank & Other

Loan amounts
2004
2003
￦

-

Guarantee amounts
2004
2003

￦130,099,516 ￦

-

￦179,653,700

162,812,753

14,313,710

224,890,670

14,313,710

70,798,866
730,660
626,280
521,900
741,098

76,120,190
838,460
359,340
-

88,723,000
730,660
626,280
521,900
741,098

83,846,000
838,460
718,680
-

26,095,000
3,868,323

4,224,641

26,095,000
3,966,440

4,551,640

4,801,480
3,359,992
25,301,789
8,215,750
5,740,900

5,509,880
6,081,231
11,195,962
4,024,608
5,390,100

4,801,480
5,323,380
25,301,789
10,438,000
6,262,800

5,509,880
6,108,780
11,195,962
11,978,000
7,186,800

2,438,891

32,101,124
2,690,917

14,229,604
4,471,300

46,579,986
4,933,349

40,000,000
￦356,053,682

￦292,949,679

52,500,000
￦469,623,401

￦377,414,947

In addition to the above guarantees, as of December 31, 2004, the Company provided guarantees of fulfillment of futures
contracts for CJ OrdRiver Sugar Pty., Ltd. amounting to approximately 4,175 million.

28. SUPPLEMENTARY INFORMATION FOR COMPUTATION OF VALUE ADDED
The accounts and amounts included in cost of sales and selling, general and administrative expenses, and in others, which are
needed for the computation of value added for the years ended December 31, 2004 and 2003, are as follows:
(In thousands of Korean won)

Cost of Sales
2004
2003

Selling, general and
administrative expenses
2004
2003

Wage and salaries
￦ 47,948,002 ￦ 44,480,677 ￦100,634,518 ￦101,411,553 ￦
Provision for
severances benefits
6,784,494
6,677,692
14,354,500
13,914,268
Employee benefits
14,083,324
13,623,006
17,420,874
16,426,816
Rent
5,789,775
5,116,982
5,908,942
4,000,277
Depreciation and
Amortization
59,961,437
61,776,398
42,178,080
43,957,768
Taxes and dues
4,779,363
5,031,097
8,018,247
7,559,067
￦139,346,395 ￦136,705,852 ￦188,515,161 ￦187,269,749 ￦

Others
2004

Total
2003

2004

2003

332,592 ￦ 1,651,321 ￦148,915,112 ￦147,543,551
48,140
72,264
-

208,833
378,615
71,568

21,187,134
31,576,462
11,698,717

20,800,793
30,428,437
9,188,827

1,029
600,069 102,140,546 106,334,235
15,622
83,045
12,813,232
12,673,209
469,647 ￦ 2,993,451 ￦328,331,203 ￦326,969,052
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29. SUPPLEMENTAL CASH INFORMATION
Significant transactions not affecting cash flows for the years ended December 31, 2004 and 2003, are as follows:
(in thousands of Korean won)

Transfer to property, plant and equipment from construction in-progress
Reclassification of current maturities of long-term debts
Transfer to short-term available-for-sale
securities from long-term available-for-sale securities
Changes in capital adjustments from the valuation
of available-for-sale securities and equity-method investments
Spin-off of Home and Personal Care Division
Conversion of investment of convertible bond and accrued revenue

2004
￦ 77,148,608
178,000,293

2003
￦ 114,986,073
136,967,474

-

40,201,284

46,573,683
28,614,274
8,502,821

4,178,997
-

30. EMPLOYEE BENEFITS
Building on its philosophy off “Only One,” the Company provides a specific benefit policy for employees in addition to the basic
employee benefits.
The details of the Company’s employee benefits are as follows:
Items
ㆍSupport for employees’ personal
property accumulation
ㆍLiving support

Description
ㆍAllots preferably a portion of newly issued shares
to the employee stock ownership association.
ㆍIndividual pension plans to support a comfortable life upon retirement.
ㆍSupport for tuition fees

31. ENVIRONMENTAL STANDARDS AND POLICIES
The Company takes the lead in environment protection and preservation in all aspects of its corporate activities. It also makes an
effort to be an ‘environment-friendly corporation’ through an environment-friendly management as embodied in its Environment
Report which contains its environmental preservation activities which include recycling, pollution elimination, and research and
development on environmental management.
Also, the Company is KOSHA 18001-certified which means it has implemented excellent health and safety policies and measures.

32. CULTIVATION OF PROFESSIONAL HUMAN RESOURCES AND PROFESSIONAL TRAINING
The Company has various programs for employee development and training.
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The details of the various programs are as follows :
Type of Program
ㆍLeadership Development
ㆍIT basic course
ㆍMBA course
ㆍExecutive manager development
ㆍNext-generation manager development
ㆍCJ-Management Academy

Description
ㆍImprovement of leadership
ㆍImprovement of information technology ability
ㆍDeveloping specialists
ㆍImprovement of managerial ability

Total expenses incurred during the year ended December 31, 2004, with respect to such programs amounted to approximately
8,697 million.

33. SEGMENT INFORMATION
A summary of information on the Company’s operations by business segment at December 31, 2004 and 2003, and for the years
then ended, is as follows:
Financial Data by Business Segment
(in millions of Korean won)

2004
Processed
Foods
Sales
Sales to unaffiliated
customers
Inter-segment sales
Operating profit
Property plant and
equipment &
intangible assets
Depreciation and
amortization

￦

Food
Stuffs

Animal
Feeds

Fine
Chemistries

Others

Total

￦
￦

728,950 ￦
728,950 ￦
43,564 ￦

975,041 ￦
7,100
982,141 ￦
58,695 ￦

332,196 ￦
332,196 ￦
19,853 ￦

365,039 ￦
365,039 ￦
21,816 ￦

143,141 ￦ 2,544,396
7,100
143,141 ￦ 2,551,467
8,544 ￦ 152,482

￦

384,366 ￦

367,138 ￦

74,884 ￦

116,383 ￦

33,906 ￦

976,677

￦

35,370 ￦

32,827 ￦

7,744 ￦

22,098 ￦

4,402 ￦

102,141

(in millions of Korean won)

2003
Processed
Foods
Sales
Sales to unaffiliated
customers
Inter-segment sales
Operating profit
Property plant and
equipment &
intangible assets
Depreciation and
amortization

￦

Food
Stuffs

Animal
Feeds

Fine
Chemistries

Others

Total

￦
￦

712,343 ￦
712,343 ￦
58,857 ￦

877,860 ￦
6,454
884,314 ￦
73,065 ￦

293,823 ￦
293,823 ￦
24,277 ￦

387,326 ￦
387,326 ￦
32,002 ￦

134,156 ￦ 2,405,508
6,454
134,156 ￦ 2,411,962
11,085 ￦ 199,286

￦

399,274 ￦

342,638 ￦

63,785 ￦

144,013 ￦

35,116 ￦

984,826

￦

37,385 ￦

34,432 ￦

7,836 ￦

22,696 ￦

3,985 ￦

106,334
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Reconciliation of Operating profit
(in millions of Korean won)

￦

Business segment operating profit
Inter-segment revenues
Operating profit per statements of income

￦

2004
152,482
424
152,058

￦
￦

2003
199,286
533
198,753

34. SPIN OFF HOME AND PERSONAL CARE DIVISION AND DISPOSAL OF THE SHARES
On December 1, 2004, the Company spun off its Home and Personal Care Division and established the new company, CJ Lion
Corporation, a 100% owned subsidiary, in accordance with the resolution of Board of Directors dated August 10, 2004. On
December 31, 2004, the Company sold its 81% ownership in CJ Lion Corporation to Lion Corporation, a Japanese corporation for
36,629 million in accordance with the Share Purchase Agreement between the Company and CJ Lion Corporation dated
September 15, 2004, and consequently recognized 11,424 million as gain on disposal of the equity method investments. As of
December 31, 2004, the Company has 19% ownership in CJ Lion Corporation.
CJ Lion Corporation has a paid in capital of
detergent, soap and toothpaste products.

5,000 million and 1 million shares issued and outstanding. It manufactures and sells

Selected information of the Home and Personal Care Division as of November 30, 2004 and December 31, 2003, and for the
eleven-month period ended November 30, 2004 and the year ended December 31, 2003, follows:
(in millions of Korean won)

Assets
Sales
Operation profit

As of November 30, 2004
￦
41,514
142,505
2,031

As of December 31, 2003
￦
48,763
162,708
2,665

35. THREE-MONTH PERIOD INFORMATION
Financial information for the three-month periods ended December 31, 2004 and 2003, are as follows:
(in millions of Korean won, except for per share amounts which are in Korean won)

Sales
Operating profit
Net income
Basic earnings per share
Diluted earnings per share

Three-Month Period
Ended December 31, 2004
586,236
1,997
15,697
548
540

Three-Month Period
Ended December 31, 2003
569,487
36,434
335
11
11

36. APPROVAL OF FINANCIAL STATEMENT
The financial statements as of and for the year ended December 31, 2004 will be approved by the Board of Directors on February 3, 2005.

37. RECLASSIFICATION OF PRIOR YEAR FINANCIAL STATEMENT PRESENTATION
Certain amounts in the financial statements as of and for the year ended December 31, 2003 have been reclassified to conform to
the December 31, 2004 financial statement presentation. These reclassifications had no effect on previously reported net income
or shareholders’ equity.
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Overseas Network (Domestic 47 and Overseas 32 affiliates)
MAJOR AFFILIATES
CJ Corp. Head Office
CJ Bldg., 500 Namdeamunno-5ga, Jung-gu,
Seoul, Korea
Tel: 82-2-726-8114 / CPO Box: 1155 Seoul
CJ Corp. Seoul Office (Sales & Marketing)
KED Bldg., 441 Jungnim-dong, Chung-gu,
Seoul, Korea
Tel: 82-2-6740-114
CJ MorningWell
51, 3-ga, Sinheung-dong, Chung-gu,
Incheon, Korea
Tel: 82-32-881-2777 / Fax: 82-32-881-2720
CJ MD1
13th fl., Sangjin Bldg., 159-1, Donggyo-dong,
Mapo-gu, Seoul, Korea
Tel: 82-2-1566-6390 / Fax: 82-2-6390-8881
Samyang Oil
45, 7-ga, Hang-dong, Jung-gu, Incheon, Korea
Tel: 82-32-880-8888 / Fax: 82-32-880-8881
Shindongbang CP
7th fl., Sangjin Bldg., 159-1 Donggyo-dong,
Mapo-gu, Seoul, Korea
Tel: 82-2-2007-2114 / Fax: 82-2-2007-2115
CJ Food System
8th fl,CJ Seocho Bldg., 1603-54, Seochodong, Seocho-gu, Seoul, korea
Tel: 82-2-2149-6114 / Fax: 82-2-2149-6098
CJ Foodville
3th fl., Jungsan Bldg., 984-8, Daechi-dong,
Gangnam-gu, Seoul, Korea
Tel: 82-2-2105-5799 / Fax: 82-2-2105-5791
Hanil Pharmaceuticals
West-wing 3th fl., Posco center, 892 Daechi
4-dong, Kangnam-gu, Seoul, Korea
Tel: 82-2-2050-5500
CJ Entertainment
26th fl., Star Tower, 737 Yeoksam-dong,
Kangnam-gu, Seoul, Korea
Tel: 82-2-2112-6500 / Fax: 82-2-2112-6599

CJ CGV
13th fl., Star Tower, 737 Yeoksam-dong,
Kangnam-gu, Seoul, Korea
Tel: 82-2-2112-6600 / Fax: 82-2-2112-6666
CJ Internet
28th fl., Star Tower, 737 Yeoksam-dong,
Kangnam-gu, Seoul, Korea
Tel: 82-2-2193-8800 / Fax: 82-2-2193-8700
CJ Media
97-1, Chongdam-dong, Kangnam-gu,
Seoul, Korea
Tel: 82-2-3440-4400 / Fax: 82-2-3440-4488
CJ CableNet
1254, Sintree Technotown 907, Sinjeong
3-dong, Yangchon-gu, Seoul 158-073, Korea
Tel: 82-2-2600-2700 / Fax: 82-2-2600-2701
CJ Home Shopping
2724 Bangbae-dong, Seocho-gu, Seoul, Korea
Tel: 82-2-2107-0114 / Fax: 82-2-2107-0563
CJ Olive Young
10th fl., KED Bldg., 441 Jungnim-dong,
Seoul, Korea
Tel: 82-2-6740-0901 / Fax: 82-2-6740-1026
CJ GLS
7th/8th Fl., Booyoung Bldg., 120-23,
Seosomun-dong, Jung-gu, Seoul, Korea
Tel: 82-2-316-0114 / Fax: 82-2-316-0115
CJ Investment & Securities
Janggyo Bldg., 1 Janggyo-dong, Chung-gu,
Seoul, Korea
Tel: 82-2-318-9111 / Fax: 82-2-2122-9030
CJ Development
22th fl., Younsei Severance Bldg., 84-11,
Namdaemunro 5ga, Jung-gu, Seoul, Korea
Tel: 82-2-2259-3114 / Fax: 82-2-2259-3219
CJ Systems
CJ Seocho Bldg., 1603-54, Seocho-dong,
Seocho-gu, Seoul, Korea
Tel: 82-2-6003-3114 / Fax: 82-2-6003-3399

OVERSEAS
CJ America, Inc.
3470 Wilshire Blvd., Suite 930,
Los Angeles, CA 90010, U.S.A.
Tel : 1-213-427-5566
Fax : 1-213-380-5433 1-213-427-7878
CJ America, Inc. NJ Branch
One Executive Dr., Suite 245, Fort Lee, NJ
07024, U.S.A.
Tel : 1-201-461-7407
Fax : 1-201-461-9926/9905
CJ Bakery, Inc.
3470 Wilshire Blvd., Suite 930,
Los Angeles, CA 90010, U.S.A.
Tel : 1-213-427-5566
Fax : 1-213-380-5433 1-213-427-7878

CJ Corp. Portland Office
10300 S.W.Greenburg Road, Suite 420
Portland, OR 97223, U.S.A.
Tel : 1-503-227-4893
Fax : 1-503-223-1461
CJ Europe GmbH
OBER DER ROETH 4, 65824 SCHWALBACH,
65825 SCHWALBACH, Germany
Tel : 49-6196-590126
Fax : 49-6196-45418
CJ Europe GmbH, Moscow Post
OFFICE 213, D. 9/13 1st Str. Yamskogo Polya,
Moscow, 125124, Russian Federation
Tel : 7-095-937-3457
Fax : 7-095-101-7669
CJ Europe GmbH, Paris Post

CJ Nutracon Inc.
P.O Box 1041, 2901 Tumbleweed Dr., Guymon,
OK 73942, U.S.A
Tel : 1-580-468-3800
Fax : 1-580-468-3809

CJ Corp. Frankfurt Office
OBER DER ROETH 4, 65824 SCHWALBACH,
65825 SCHWALBACH, Germany
Tel : 49-6196-590126
Fax : 49-6196-45418

CJ Pacific Corp.
S.W Salmon St. Suite 1490, Portland
OR 97204-2925, U.S.A.
Tel : 1-503-223-6555
Fax : 1-503-223-1461

CJ Corp. London Office
107 Highland House, 165 The Broadway,
Wimbledon, London SW19 1NE, England
Tel : 44-0-208-544-8066
Fax : 44-0-208-544-8036

CJ Corp. LA Office
1801 Century Park East, Suite 1900, LA,
CA 90067, U.S.A
Tel : 1-310-277-3610
FAX : 1-310-277-3723

CJ Tru Yem Sanayi ve Ticaret Anonim
Sirketi (CJ Turkey)
Uludag Yolu, Camlica Sokak
Topalogluevleri No : 39, Bursa, Turkey
ZIP CODE : 16190
Tel : 90-224-239-7650
Fax : 90-224-239-7650

CJ Corp. New York Office
One Executive Dr., Suite 245, Fort Lee,
NJ 07024, U.S.A
Tel : 1-201-363-9975
FAX : 1-201-461-9926/9905
CJ Corp. Chicago Office
141 W.JACKSON BLVD., SUITE 2194,
CHICAGO, IL 60604, U.S.A.
Tel : 1-312-212-1359
Fax : 1-312-212-1385

CJ China Ltd.
Suite 3003, 30/Fl., Central Plaza,
18 Harbour Rd., Wanchai, Hongkong
Tel : 852-2802-9909, 2585-0022
Fax : 852-2866-1351
CJ China, Ltd. Beijing Branch
Rm. 1907~1908, Building B, Yingjia Center
No.2 Dongsanhuan, South Road, Chaoyang
District, Beijing, China
Tel : 86-10-6566-1492
Fax : 86-10-6566-1496
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CJ China, Ltd. Shanghai Branch
RM. 609-612 Mando Center, No.8 Xing Yi
Road Hongqiao Development Zone,
Shanghai, China
Tel : 86-21-5208-0280~0291
Fax : 86-21-5208-0290

CJ ChengDu Feed Co., Ltd.
Zhong guo Si chuan sheng Cheng du shi wen
Jiang gu Liu, Cheng Zhen Hong Da lu Hai Xia
liang an ke ji chan ye kai fa yuan, Dong GU
Tel : 86-288-276-2746
Fax : 86-28-8276-2734

PT.Cheil Jedang Indonesia
Menara Jamsostek, 21st Floor, Jl. Jend
Gatot Subroto Kav.38, Jakarta 12710,
Indonesia
Tel : 62-21-5299-5000
Fax : 62-21-526-8279

CJ China, Ltd. Taipei Office
9FL-5, President Tower, No.51, Sec.2,
Keelung-Rd, Taipei, Taiwan
Tel : 886-2-2736-7017
Fax : 886-2-2736-7974

CJ Shen Yang Feed Co., Ltd.
Zhong Guo Liaoning Sheng Shen Yang Shi
Kun Shan Dong Lu 28 Hao
Guo Yuan Da Sha 1602 Shi Xijie (Shen Yang)
Siliao Youxian Gongsi, China
Tel : 86-248-804-3983
Fax : 86-2462-112168-100

PT.Cheil Jedang Indonesia (Pasuruan Site)
Desa Arjosari-Kecamatan Rejoso, Kabupaten
Pasuruan 67181, Indonesia
P.O.Box 20 / PS - Pasuruan 67101
Tel : 62-343-482333
Fax : 62-343-482768, 482788

CJ China, Ltd. Chengdu Post
Unit D-2, 17/F, Chuanxin Mansion, 18#,
Section 2, Renmin S. Road, Chengdu, China
Tel : 86-28-8619-9820
Fax : 86-28-8619-9828
CJ China, Ltd. Guangzhou Post
RM.2606, YI AN Plaza, NO.33,
Jiansheliou Road, Guangzhou, China
Tel : 86-20-8363-4507
Fax : 86-20-8363-4445
CJ China, Ltd. Dalian Post
Room 2206B, Hongye Tower,
NO.68 Renmin Road,
Zhongshan District, Dalian, China
Tel : 86-411-8271-8324
Fax : 86-411-8271-9347
CJ Phama (SH) Consulting Co., Ltd.
RM. 609-612 Mando Center, No.8 Xing Yi Road
Hongqiao Development Zone, Shanghai, China
Tel : 86-21-5208-0280~0291
Fax : 86-21-5208-0290
CJ Beijing Foods Co., Ltd.
Songlanpu, Shahe Town, Changping District, Beijing
P.C.102206
Tel : 010-8072-3171
Fax : 010-8072-2994
CJ Beijing Bakery Co., Ltd.
Songlanpu, Shahe Town, Changping District, Beijing
P.C.102206
Tel : 010-8072-3171
Fax : 010-8072-2994
CJ Qingdao Foods Co., Ltd.
Laixi Economic & Technical Development Zone
266601, Qingdao, China
Tel : 86-532-8491140
Fax : 86-532-8491142

CJ Zhengzhou Feed Co., Ltd.
No.3 Hehuan west street, Administration
committee of zhengzhou
High-New technology Industries development
zone, Zhengzhou, Henan, China
Tel : 86-371-784-8498
Fax : 86-371-784-8499 (8023)

PT.Cheil Jadang Indonesia
Jl.Raya Brantas KM 3, 5, Desa Jatigedong,
Kec. Ploso, (Jombang Site)
Kab. Jombang 61453, Jawa Timur, Indonesia
Tel : 62-321-887700
Fax : 62-321-887711

CJ Corp. Bangkok Office
Room A2, 15th Fl., 50 Gmm Brammy Place,
Sukhumvit 21Rd.
Klongtoey-Nue, Wattana, Bangkok 10110,
Thailand
Tel : 66-2-665-9933
Fax : 66-2-665-9935
CJ Corp. Vietnam Office
Saigon Trade Center 19th Fl.,Unit 1909,
37 Ton Duc Thang Street, District 1,
Hochiminh City, Vietnam
Tel : 84-8-910-0720
Fax : 84-8-910-0722
CJ VINA AGRI Co., Ltd.
National Highway No.1, My Yen Village,
Ben Luc District LongAn Province, Vietnam
Tel : 84-72-641-114
Fax : 84-72-870-366

PT.Cheil Jedang Superfeed
Lt.21 Menara Jamsostek Jendr.Suditman.
Jalan Gatot Subroto,
Kav.38, Jakarta 12710, Indonesia
Tel : 62-21-5299-5152
Fax : 62-21-5296-2335

CJ Cambodia Co., Ltd.
No.279, Norodom Boulevards, Sangkat, Tonle
Bassac, Khan Chamcarmorn, Phnompenh,
Kingdom of Cambodia
Tel : 855-23-218-729
Fax : 855-23-218-730

CJ Gui Yang Feed Co., Ltd.
Ganping Road,Xiaohe District, Guiyang City,
Guizhou Province, China Post Code: 550006
Tel : 86-851-381-1923
Fax : 86-851-371-6995

PT.Super Unggas Jaya
Lt.21 Menara Jamsostek Jendr.Suditman.
Jalan Gatot Subroto,
Kav.38, Jakarta 12710, Indonesia
Tel : 62-21-5299-5152
Fax : 62-21-5296-2335

CJ Philippines Inc.
Barangay Sampaioc, San Rafael, Bulacan,
Philippines
Tel : 63-44-766-6235
Fax : 63-44-766-6231

CJ Liao Cheng Biotech Co., Ltd.
Economic & Development Zone, Liaocheng
City, 252022 Shangdong Province, China
Tel : 86-635-218-8888
Fax : 86-635-218-9696

CJ Japan Corp.
2-7-4, Nishishinbashi, Minato-Ku,
Tokyo, 105-0003, Japan
Tel : 81-3-3580-1050
Fax : 81-3-3580-1055

CJ GLS Qingdao Office
Flagship Tower New World Cyber Port 23F
No.40, Xianggang Zhong Road Qingdao,
China
Tel : 86-532-667-9901
Fax : 86-532-667-9902

CJ Japan Corp. Osaka Branch
Crystal Tower 6TH FL., 2-27
1 Chome, Shiromi, Chou-Ku, Osaka
540-6006, Japan
Tel : 81-6-6949-3563
Fax : 81-6-6949-3044

Shanghai SMG-CJ Home Shopping
Co., Ltd.
Room 108, No.487, Luochuan (E) Road,
Shanghai, China
Tel : 86-21-5111-9900
Fax : 86-21-5638-5272

CJ Corp. Tokyo Office
2-7-4, Nishishinbashi, Minato-Ku,
Tokyo, 105-0003, Japan
Tel : 81-3-3580-1050
Fax : 81-3-3580-1055

CJ QINGDAO Feed Co., Ltd.
Laixi Economic & Technical Development Zone
Shandong Province, China
Tel : 86-532-849-3851
Fax : 86-532-849-3850

CJ Philippines Inc. Manila Office
Unit 2509 Jollibee Plaza, Emerald Avenue,
Ortigas Center
Pasig City, Metro Manila Philippines 1605
Tel : 63-2-638-7937
Fax : 63-2-638-7917
CJ Ord River Sugar Pty Ltd.
Weaber Plains Road PMB 16 Kununurra
WA 6743, Australia
Tel : 618-9166-4608
Fax : 618-9166-4611
CJ India Office
612, Merchantile House, 15 Kasturba Gandhi
Marg, New Delhi - 110 001, India
TEL : 91-98-1855-0916

120

Investor Relations

Investor Relations
Head Office
CJ Corp.
CJ Bldg, 500 Namdaemunno-5 ga, Jung-gu, Seoul, Korea (100-095)
Tel : +82-2-726-8114
Homepage : www.cj.net
www.cj.co.kr/eng

Investor Relations (IR)
CJ Corp.
CJ Bldg, 500 Namdaemunno-5 ga, Jung-gu, Seoul, Korea (100-095)
Tel : +82-2-726-8593/8
Fax : +82-2-726-8219
e-mail : ir@cj.net
Homepage : www.cj.co.kr/eng

IR

Annual Report, Fact Book, IR Presentation Material, and Monthly Newsletter are available
on line as a PDF file at www.cj.co.kr/eng

IR in English

Important Dates in 2005 *
January 13

Announcement of 4th Quarter (FY 2004) Earnings

February 28

Annual Meeting of Shareholders

March 7

Announcement of 2005 Earnings Guidance

March 16

Publication of Fact Book

March 25

Payment of the dividend

March 25

Participation in Hyundai Corporate Day, Hyundai Securities, Tokyo

April 28

Announcement of 1st Quarter Earnings

May 11

Participation in CJ Corporate Day, CJ Investment & Securities, Seoul

May 13

Publication of Annual Report

June 23

Participation in UBS Corporate Day, UBS Securities, Seoul

July 28

Announcement of 2nd Quarter Earnings

October 27

Announcement of 3rd Quarter Earnings

* Participation in other conferences and road shows are expected.
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“

We are really happy to live in CJ Town.
We can be anybody we want like a cook,
a pharmacist, a movie director, ...
We want to grow up and enjoy our special dreams.
By that time, what will CJ Town be like?
I think it will be the best place in the whole world and
everybody will want to come and live in beautiful,
happy CJ Town with us.

”

Tel: +82-2-726-8114 Homepage: www.cj.net

www.cj.co.kr/eng
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