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Inspiring a New World
with the CJ Spirit

The “ONLYONE” spirit of CJ is the underlying principle that guides us as we offer our customers

differentiated value through the finest products and services in the industry. It is this principle that

inspires CJ employees to use their integrity, passion and creativity to truly make CJ the “ONLYONE.”
As we move forward, such commitments will enable CJ to evolve into a leading company in the world
while strengthening its core competencies and thus to ultimately become “Global Great CJ.”
Inspiring innovation at all levels and consistently creating greater value,

ONLYONE CJ is bringing a better world to its customers and society on the whole.
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FINANCIAL HIGHLIGHTS
INTRODUCTION

(Non-Consolidated)

We will carry the momentum of 2010 into 2011
to reinforce our global competencies.

Financial Highlights
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In a bid to reinforce the core competencies and improve its corporate governance of the Entertainment & Media business, the company
merged its subsidiaries in this sector to establish the CJ E&M. It is expected that the expanded size and the organic growth achieved through
the mergers will enable the new subsidiary to become Asia’s number one content provider. The subsidiaries of the Food & Food Service
business also moved into the same building, creating the basis for greater synergies among the subsidiaries. Each of CJ’s businesses also
made steps to expand in global markets over the year, bringing closer to fruition the Group’s vision of creating a second CJ Corporation in
China. CJ Foodville, CJ GLS and CJ CheilJedang also expedited their penetration of Southeast Asian markets.

CJ Group - Top of the industry in all businesses and expand into Asian markets
- Increase investment (domestic investment of KRW 1.5 trillion, overseas investment of KRW 500 billion with new employment of 4,700)
- Promote Group’s integrated Membership Card (CJ One Card)
- Improve business results (KRW 20 trillion in sales, KRW 1.3 trillion in operating profit, KRW 1 trillion pre-tax income)
CJ E&M Launch - Grow as Asia’s top cultural contents provider in entertainment and media sector
Strengthening the Bio business - Achieving a dominant position in the global marketplace through multifaceted investments 		
				 in green Bio businesses, including nucleotides, lysine, threonine, and tryptophan
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Reinforcing the Brand Image and Global Competencies of Great CJ
In 2010, CJ Corporation continued its efforts to raise its brand recognition among global customers as the creator of a new lifestyle providing
healthier and more convenient products and services. In addition to the CJ Group’s advertising campaign to increase brand awareness, the
company issued a CJ Membership Card, which attracted two million subscribers in only three months, evidence of CJ Corp.’s number one
position and strong branding in the markets.
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In the aftermath of the global financial crisis, the CJ Corp.’s performance was outstanding in 2010. Customers responded well to CJ
CheilJedang’s renewal brands “Baeksol” and “Freshian” as well as the flagship brands “Dashida” and “Haechandeul,” pushing to 24 the
number of company products dominating the market. In particular, the Entertainment & Media business achieved great success in the past
year. For instance, CJ Entertainment released blockbusters such as “The Man From Nowhere,” “Jeonwoochi: The Taoist Wizard” and “Moss,”
which attracted box office attendance of 6.2 million, 6.2 million and 3.37 million, respectively. M.Net Media channel’s audition program
“Super Star K2” recorded the highest rate of viewings in the industry for its time slot, an unprecedented achievement by a cable channel
program. The program also ranked second in the industry’s awards for greatest top-selling products of the year. Other strong performances
included the Bio Pharma business, which grew rapidly this year. Bio Pharma now claims the largest share of the market for nucleotides, and
has expanded its lysine production line, helping to solidify CJ Corp.’s overall leadership of the markets.
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Taking Another Leap Towards Becoming “Great CJ”

2009

2,781.1

In 2010, CJ achieved excellent results in all areas of its business, thereby elevating its brand image and corporate value to new heights. For
instance, the Food & Food Service and Media Entertainment businesses further solidified their dominance of their respective domestic markets,
while the Home Shopping & Logistics business created new shopping trends for Korean consumers. At the same time, the Bio Pharma business
has become the main driver of the company in its preparation for the future. Furthermore, in introducing innovative and unique products and
services to the market based on its unique “ONLYONE” philosophy, CJ Corporation continues to sharpen its competitive edge.
In 2011, CJ Corporation is preparing for another leap forward as it moves into a new phase of development. While securing growth engines
through stronger profit structures and reinforcing core competencies and R&D activities to take advantage of future business opportunities,
we will continue to build our unique “strong and flexible” corporate culture while recruiting competent and resourceful candidates for the
organization. Furthermore, we will expedite the establishment of a subsidiary of CJ Corp. in China, and make forays into Southeast Asian
markets, while pursuing new opportunities in global markets including India and other Asian countries.
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INTRODUCTION

CHAIRMAN & CEO OF
CJ CORPORATION

Kyung Shik Sohn

CHAIRMAN & CEO OF
CJ CORPORATION

Jay Hyun Lee

Dear customers and shareholders of CJ Corporation,

A global leading lifestyle
creator for health,
happiness and convenience

CJ MISSION

To create premium value for customers,
shareholders and employees by providing the
best products and services through
the “ONLYONE” spirit
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CJ VISION

In 2010, unfavorable external factors such as sluggishness in the economies of the U.S. and European
countries and skyrocketing international grain prices posed a number of challenges for firms around
the world. Despite these circumstances, however, CJ Corporation garnered tangible results in its
efforts to bolster its core business competencies and explore overseas markets. We also revealed the
company’s new goal, to become what we call “Global CJ” by 2013 and “Great CJ” by 2020. We
define Great CJ as being the point when the CJ Group reaches KRW 100 trillion in sales and KRW
10 trillion in operating profit with more than 70% of sales coming from global markets, which we
believe we can achieve by 2020.

Generating Steady Profits amid Adverse Business Environments

Acceleratingly the second leap towards Global CJ
Laying the foundation to take market leadership in all areas
Expediting globalization strategy in the Asian markets

CJ Corporation aims to be a trustworthy company for its customers as well as a global leading company that earns the respect of the global
community in addition to becoming a lifestyle creator that enriches human life.

2010 was the beginning of our efforts to become “Global CJ.”

2010 Performances

2011 MANAGEMENT GOALS

Another Leap Towards
Becoming Global CJ

On behalf of everyone at CJ Corporation, I would like to express our gratitude for your support and
encouragement of the company and its “ONLYONE” spirit. Since our launch as the holding
company of the CJ Group in September 2007, CJ Corporation has made strenuous efforts to
reinforce its core business competencies. Through these endeavors, we are laying a foundation for
attaining our ultimate goal of becoming “Global Great CJ.”
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Despite rising international commodity prices and languid domestic consumption in 2010, CJ
Corporation realized KRW 17 trillion in group sales as well as considerable improvements in
operating profit and pre-tax income. More specifically, each sector of the CJ Group’s business
generated remarkable performances. For instance, the Food and Food Service business maintained its
dominance of the domestic market, while seeing rapid growth in overseas markets, especially in
China. The flagship brands of the food business, “Dashida (seasoning),” “Baekseol (sugar),”
“Haechandeul (sauces),” and “Spam (canned ham)” maintained their positions in terms of market
share in their respective markets. The company’s dumpling and tofu brands also showed gains in
market share. Several of the products of CJ CheilJedang’s Bio Pharma business also claimed the top
spots worldwide as the company’s on-going commitment to R&D continued to bear fruit. Bio
Pharma plans to invest more in facilities to increase production.
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The Home Shopping & Logistics business achieved great successes in both the domestic and overseas
markets thanks to the effectiveness of its aggressive marketing strategies and activities. At the same
time, CJ GLS achieved cost competitiveness in its domestic door-to-door delivery service, while
gaining a foothold in the global logistics business through an M&A with a Singaporean logistics
company, Accord. CJ O’Shopping parlayed the success of DongBang CJ and Chun-Chun CJ in China
into a successful advance in the Indian market with the establishment of India Star CJ. Building on
these accomplishments, CJ O’Shopping seeks to become a global leader in home shopping.

marketing, while continuing to pour resources into new technologies such as in the Bio and foods
sectors. In addition, with the integration of the company’s Entertainment & Media subsidiaries into
one company, CJ E&M, a total content provider, the new entity is expected to maximize synergies
and strengthen the profitability of the Group overall.
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The Entertainment & Media business brought to market a diversity of content suited to the company’s
“ONLYONE” concept, further enhancing CJ Corp.’s stature. In particular, its film and media content
business overwhelmed competitors and with the success of such films as “The Man From Nowhere”
and “Jeonwoochi: The Taoist Wizard,” CJ Entertainment sustained its market leadership, gained from
the release of “Haeundae” last year. With the acquisition of the On Media, CJ Media generated new
synergies, further strengthening its dominance in the entertainment content business. M.Net emerged
as a new trendsetter in Korean pop culture, backed by the success of “Super Star K-2,” a talent search
television program. While reinforcing its global competences and generating synergies among
subsidiaries, the Entertainment & Media business is continuing its drive to become Asia’s top provider
of cultural content.

Making the First Step Towards Becoming Great CJ

First, CJ Corporation will lay the groundwork for achieving the top position in each sector of its
business. We will do this through ceaseless restructuring so as to secure an advantageous position in
terms of all competitive indicators and strengthen our profit structure to secure our engines of growth.
We will also pursue market leadership in our core competencies such as technology, branding and

All the while, as we adhere to our fundamental responsibilities of generating value and jobs, we at CJ
Corporation will also remain vigilant in fulfilling our corporate social responsibilities. In answer to
rising calls for a greater focus on corporate social responsibilities, CJ Corporation will expand on its
sustainable management practices while increasing its commitment to sharing with stakeholders so as
to build a healthier and happier society for all.
In 2011, CJ Corporation will take yet another step closer to its goals of becoming “Global CJ” by
2013 and “Great CJ” by 2020, and as we progress towards these goals, customers and investors will be
able to enjoy the fruits of our relationship. All of us at CJ Corporation appreciate your unwavering
support and encouragement as we strive for ever better results despite adverse market conditions. In
adhering to strong principles, a focus on performance and a commitment to sustainability, CJ
Corporation will continue to make headway on the road to a brighter future.

2011 Business Plan

As we enter 2011, it appears that the global economy has finally weathered the worst of the global
financial crisis. Nonetheless, the effects of the crisis remain as unpredictability in world economies and
political issues suggest a challenging year ahead for business. In particular, fluctuating international oil
and commodity prices and Korea’s domestic pricing policies signify a continuation of unfavorable
market developments for most Korean companies. However, CJ Corporation will take advantage of
opportunities arising from such risks, as explained below.

Second, CJ Corporation will step up its plans for globalization as we continue to expand into Asian
markets. We will also expedite the creation of a second CJ in China and make new forays into
Southeast Asian markets. Furthermore, the Company will continue to seek more opportunities in
India, the U.S.A., Japan and Europe so as to secure strategic locations in overseas markets. At the same
time, we will continue to recruit and retain high quality individuals from around the world, invest in
new opportunities and develop new products through research and development.

Thank you.
0
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CHAIRMAN & CEO OF
CJ CORPORATION

CHAIRMAN & CEO OF
CJ CORPORATION

Kyung Shik Sohn

Jay Hyun Lee

Advanced Corporate Governance Enhances
Efficiency and Transparency.

INTRODUCTION

INTRODUCTION

BOD,
CORPORATE GOVERNANCE

CJ Corporation’s subsidiaries are autonomous, yet operate under strict conditions of transparency, which translate to greater efficiency in
management and increased profitability. The setting of Group-wide policies and strategies facilitates an integrated approach to management
in all of the Group’s subsidiaries, thereby maximizing synergies and efficiency while minimizing risk. CJ Corporation also prepares feasibility
studies of potential new businesses, as we seek new engines of growth to contribute to the sustainable growth of the Group.

In 2010, the BOD deliberated and made resolutions on material issues concerning the Company’s management activities. It also prepared and
received reports on the Company’s performances and internal accounting control practices.
CJ Corporation has two subcommittees that operate under the direction of the board of directors: the Audit Committee and the Nonstanding Director Nominating Committee. The Audit Committee is a standing committee of the board of directors. All Audit Committee
members are designated at shareholder general meetings. The Audit Committee conducts audits of the accounting and general
management practices of CJ Corporation, receives management reports from directors and inspects the financial status of CJ Corporation.
The Committee makes resolutions regarding three major items under Audit Committee Regulations; matters concerning the holding of the
shareholders’ general meeting, matters concerning the directors and board of directors, and matters related to financial audits. In 2010,
the Committee reported on the audit and evaluation of the Company’s internal accounting management systems. The Non-standing
Director Nominating Committee, comprised of four non-standing directors, recommends qualified candidates for non-standing director
positions prior to shareholder general meetings.
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The Board of Directors of CJ Corporation oversees the management and the Company’s advanced corporate governance practices of the
Company. Committed to high ethical standards and transparency in all management practices, CJ Corporation discloses information regarding
its operations and business practices in a timely and transparent manner. The BOD is responsible for ensuring the integrity of executive
management and utilizes independent advisors and audits to deliver greater value for all stakeholders including customers, shareholders,
investors, employees and the community. CJ Corporation’s board of directors is comprised of three standing directors and four non-standing
directors. Collectively, all seven directors oversee all aspects of the company’s management.

Executive
Directors

Kyung Shik Sohn

Jay Hyun Lee

Kwan Hoon Lee

Incumbent Chairman
& CEO of CJ Corporation

Incumbent Chairman
& CEO of CJ Corporation

Incumbent CEO
of CJ Corporation

Incumbent Chairman
of Korea Chamber
of Commerce & Industry

Former Director of
Samsung Electronics

Former CEO of CJ Media

Former Clerk at Citibank

Former Vice Chairman of
Samsung Fire
& Marine Insurance Co

Former CEO
of CJ Hellovision
(newly appointed in 2011)

Non-Executive
Directors
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Sang Goo Shin

Sang Don Lee

Je Chan Park

Dae-Shick Oh

Incumbent Professor at
Medical School of Seoul
National University

IIncumbent Professor of
Law at Korea University

Incumbent Non-standing
advisor to POSRI

Incumbent Outside
Director of Doosan

Incumbent Director of
Basic Law Research Center
at Korea University

Former Chief researcher
at POSRI

Former advisor to the Law
Firm Bae, Kim & Lee

Former Chief secretary to
the Director of
the National Intelligence
Service

Former Commissioner
to the Seoul Regional Tax
Office

Incumbent Chairman of
Korean Society for Clinical
Clinical Pharmacology
and Therapeutics
Incumbent President of
Korea National Enterprise
for Clinical Trials

Incumbent Member of
Prosecution System
Reform Comittee

(newly appointed in 2011)

Former director of the
Investigation Department
of National Tax Service
(Newly appointed in 2011)
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Global Great CJ
Delivering Health, Happiness and Convenience to the World
CJ NETHERLANDS
Logistics
CJ GERMANY
Sales

Over the last 40 years, CJ Corporation has consistently provided value to global customers while
building its global competencies through ceaseless innovation. With these accumulated
competencies, the Company is accelerating its globalization strategies by aggressively
advancing into overseas markets. Taking advantage of a paradigm shift in the global economy
toward Asian countries, CJ Corporation has strategically advanced into such emerging markets
as China and India ahead of the pack, gaining a good reputation as a global brand. Going
forward, CJ Corporation will continue to aggressively embrace the Chinese markets as it
becomes established as a favored creator of new lifestyle choices for Chinese consumers.
In 2011, CJ Corporation will expedite its globalization strategies, aggressively expanding further
into Asian markets. While stepping up efforts to make the Chinese market a second home for the
Company, CJ Corporation will make forays into Southeast Asian markets. Moreover, the
Company will continue to seek new business opportunities in new markets in India, the U.S.A.,
Japan and Europe, while securing strategic locations in overseas markets. By 2013, and
concurrently with the 60th anniversary of the founding of CJ, the Company aims to increase sales
to KRW 38 trillion and operating profits to KRW 4 trillion. Of these totals, CJ Corporation plans to
increase by up to 35% the contributions of its overseas subsidiaries to overall sales. As for its
longer term goal of becoming “Great CJ,” the Company aims to grow into a global leading
company by making two or three of its business sectors global leaders by 2020.

World’s Top Bio Company
CJ’s Bio business competes shoulder to shoulder with leading global players. Having
developed the world’s leading technologies in mass fermentation for the production of
nucleotides, lysine, threonine and other food and animal feed additives, the Company has
become a global top-tier company.
The CJ Bio business sector aims to achieve 100% growth in sales over that of 2010 so as to reach
KRW 2 trillion by 2013. The high value-added Bio business maintains annual average growth of
20% and seeks to solidify its dominance in global markets by aggressively embracing China,
Indonesia and other Southeast Asian markets.

CJ CHINA
Entertainment
Animal Feed
Food
Home Shopping
Logistics
Food Service
Sales
Bio

KOREA
CJ CORPORATION HEAD OFFICE
CJ JAPAN
Entertainment
Sales

CJ AMERICA
Food Service
Entertainment
Food
Logistics
Sales

CJ INDIA
Pharma
Animal Feed
CJ INDONESIA
Animal Feed
Bio
Logistics

CJ has now become a familiar brand name with global consumers,
and one that strives be a new lifestyle creator, providing healthy,
joyful and convenient products and services. Delivering healthy and
tasty food to the tables of global citizens; entertaining people with
movies and performances; running shopping channels that offer
better products in a more convenient way to consumers all around
the world; developing the pharmacies and Bio products that enriches
human life, CJ brings the world of fantasy closer to our lives.
The choice of global citizens? Global Great CJ!

CJ VIETNAM
Animal Feed
Food Service
Entertainment
CJ PHILIPPINES
Food
Animal Feed
Logistics
CJ MALAYSIA
Logistics
CJ SINGAPORE
Logistics
Sales

CJ AUSTRAILIA
Food

CJ MEXICO
Logistics
Entertainment
CJ BRAZIL
BIO

Dominant Global Distribution Network
CJ O’Shopping is growing as Asia’s top television channel for home shopping through
DongBang CJ in Shanghai, ChunChun CJ in Tianjin, and Star CJ in India. CJ GLS, a logistics
company, has also acquired Accord, a Singaporean express company, to extend its market
position beyond its current leadership in Southeast Asia to the U.S.A., Mexico and Europe,
laying a foundation for full-scale globalization.

Introducing the Taste of Korean Food to the World
Every year since joining the Er-Shang Group in a joint venture, CJ CheilJedang has realized
considerable sales growth in the tofu business in China, and thus plans to expand into the
fresh and frozen food businesses in China. Having acquired the U.S. food companies, Annie
Chun and Omni, CJ Corporation has brought the taste of traditional Korean food to the world.
In the bakery business, the Company’s TOUS LES JOURS franchise has been a big success in
the U.S. and Chinese markets. At the moment, the Company’s Bibimbap franchise, BiBigo,
plans to advance into the U.S., Japan and European countries, while the café franchise,
Twosome Place, is pursuing entries into the U.S. market.

Fostering Responsible,
Flexible and Open-minded Personnel

Building a Strong but
Flexible Corporate Culture

The development of a company’s human resources is essential to the sustainable growth of a
company. In order to attract and retain high quality staff, companies must offer potential
employees options for career development and assist newcomers in acquiring all necessary
competencies. To this end, CJ Corporation makes ceaseless investments in cultivating the
competences required of a globally competitive staff through generous compensation policies
and diverse opportunities for self-development. Employees, for their part, must take whatever
steps are necessary to realize their full potential, so as to contribute to the growth of the
company as well as their own personal development. Through this virtuous circle, CJ Corporation
seeks to become the market leader in all sectors of its business, while enabling its employees to
grow as highly skilled workers in a highly competitive global company.
In this context, CJ Corporation seeks highly competent people with flexible and open mind-sets
and a strong sense of responsibility. The concept of an ideal CJ talent helps personnel
management set the human resources department’s goals, policies and directions in support of
corporate strategies. Based on this ideal, CJ Corporation develops and implements its personnel
policies. By internalizing its performance-based compensation practices, the Company aims to
create great workplaces, which offer employees opportunities for growth and support for the
enhancement of individual achievements. CJ Corporation offers opportunities and working
conditions that enable employees to discover the joy of working for a leading and progressive
firm and assist in the attainment of goals. The Company does this through a performance-based
compensation scheme that motivates workers to set and achieve higher goals.

INTRODUCTION

CORPORATE
CULTURE
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Currently, CJ CGV is expanding its multiplex business in the Chinese market with an aim of
increasing the number of its multiplexes to 300 in the next ten years. In addition, CJ Internet is
actively engaged in the game publishing business in Japan, the U.S.A. and China. CJ
Entertainment and Media is also moving forward globally as a leading provider of 3D content
as well as the unparalleled leader of the Korean Wave in Southeast Asian countries.

INTRODUCTION

INTRODUCTION

Messenger of the Korean Wave

HUMAN RESOURCES
DEVELOPMENT

CJ Corporation has developed a flexible, yet strong corporate culture in which employees
constantly strive to reach their goals. The unique corporate culture of CJ Corporation can be
summed in two phrases, “determined but flexible high level performers” and “a dynamic and
flexible corporate culture focused on winning.” People who are determined yet flexible, driven
yet humble, do their best to achieve their goals at work while putting the core values of the
Company into action. A dynamic and flexible corporate culture fosters open communication,
which nurtures creativity, teamwork-based harmony and a will to win. CJ’s well-disciplined and
flexible workforce is given high levels of autonomy, which allows individuals to compete more
effectively while bringing an enterprising spirit to bear on the Company’s unique corporate
culture, a culture that will be the foundation for leadership in the global economy.
This unique culture embodies CJ’s “ONLYONE” spirit, which aims “to become a global leader in
pursuit of first, best and differentiated.” The objective of every CJ employee is to find joy in their
work while intently pursuing the fulfillment of their duties to the Company, while the “ONLYONE”
spirit forms the foundation for the practice of core Company values at the management,
organizational and individual levels.

Purpose:
The ultimate goal

VISION

Flexible CJ People

A creator of new and happier lifestyles providing
healthier and more convenient products

MISSION

Flexible CJ People continuously strive to improve their skills through self-learning and other
efforts. Such individuals cultivate the ability to analyze and understand a multitude of situations
arising in business and to promptly adapt to changes through effective problem-solving
strategies.

Mission
Creating greater customer value and
contributing to the nation and society by
providing only-one products and services

Open-Minded CJ People
1
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Open-minded CJ People do not resort to biased thinking and behavioral patterns, and are
capable of embracing diversity and possibility in a broader sense. In addition, such persons
pursue collaboration through openness in their personal relationships. Such individuals are also
proactive in meeting, working with and satisfying the needs of others, thereby contributing to
the attainment of company-wide and individual goals.

Philosophy & Highest Principle
ONLYONE

1
4

By being the first, the best and fully
differentiated in our core competences, we will
truly become a world market leader

1
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Responsible CJ People

In Practice: Core Values

Responsible CJ People are equipped with a strong sense of responsibility, as well as a flexible
and open mindset. With a strong sense of loyalty to the company and of entrepreneurship, such
persons accept full responsibility for their actions and contribute effectively to the continued
growth of the Company and themselves.

Integrity, Passion, Creativity

Integrity

Creativity
Passion

People & Culture :
Strong but flexible, people and culture

Strong, but flexible, people and culture

People who perform at their full potential
A winning corporate culture

CJ Corporation commands the leadership of
the domestic market in its core competencies,
while its profit base is enhanced by synergies
among its affiliates.

Sales of the Bio business

SURPASSING
KRW 1 trillion

OUTSTANDING
PERFORMANCE

Outstanding performances enhance future corporate value
By generating outstanding results in all areas of its business, CJ Corporation has
achieved sustainable growth, thereby enhancing corporate value and thus value
for investors. The Group’s sales grew by more than 19% from 2009 to KRW 17.4
trillion in 2010, with operating profit surpassing KRW 1 trillion—a monumental
record-high achievement for the Company. The Food & Food Service business
maintained its position atop the markets and continued to see success in
overseas markets, including China. The Bio Pharma business is currently
reaping the results of steady investment in R&D over the years as a number of
products have now claimed the top spots in their respective categories within
the markets. In addition, the Entertainment & Media business overwhelmed
competitors in the film and media content sector, while the Home Shopping &
Logistics business achieved significant growth both domestically and overseas
due to effective marketing.

In order to make greater leaps forward,
we announced new goals in 2010;
to become “Global CJ” by 2013 and
“Great CJ” by 2020.

Group sales for 2020

KRW 100 trillion

NEW
LEAP
FORWARD
Preparing for a new leap forward towards a new goal
Not content to rest on its laurels, CJ Corporation has set a new
vision for the future. In 2010, CJ Corporation declared a new goal,
that of taking another leap forward to become “Global CJ” by 2013
and “Great CJ” by 2020., Specifically, this means that by 2020, the
Company seeks to reach KRW 100 trillion in Group sales and KRW
10 trillion in operating profit with an increase in the contribution of
overseas sales to overall sales of up to 70%.
To attain this goal, CJ Corporation has and will continue to
strengthen its global competences. For instance, the Company’s
new integrated membership card attracted more than two million
subscribers in only three months, demonstrating the underlying
strength of its brand in the markets. The Company also integrated
the subsidiaries of its Entertainment & Media business into a
single entity, CJ E&M, to strengthen CJ’s competitiveness in this sector. At the same time, the
Company is pursuing further opportunities in M&As in all sectors, both at home and abroad. Based
on its “ONLYONE” spirit, which values passion, creativity and integrity, CJ Corporation will continue
its endeavors to realize the Company’s corporate vision.

Giving back to society is an important
obligation of a responsible corporate citizen.
It also contributes to a sustainable future for
both the company and society.

ESTEEMED COMPANY

From a trusted company to an esteemed company, we are contributing to social value.
The key to success for a company is a well-developed relationship with the society
in which it operates. Well aware of this, CJ Corporation proactively practices the
tenets of “Sharing Management” as a responsible corporate citizen seeking to be
respected by society. In fact, the Company has taken the lead in spreading the
“practice of sharing” throughout Korean society. Utilizing the Company’s wellestablished infrastructure, CJ’s dedicated employees have actively participated in
various social contribution activities through the CJ Sharing Foundation and the CJ
Cultural Foundation. The highest profile campaigns by the Company include a
“Food Bank,” which has established a social service network in collaboration with
the Korean government, a “Donors Camp,” an online site for sharing that involves
other companies and individuals as well as beneficiaries, and various other social
contribution programs that promote “open sharing” through volunteerism for
people within and outside the Company. In the future, CJ Corporation aims to
become an esteemed company that consistently fulfills its commitments to
sustainability management, while helping to build a healthier and happier society.

Four Core Businesses (Business Portfolios & Results)

HOME SHOPPING
& LOGISTICS

BUSINESS
PERFORMANCE

CJ Corporation has taken the lead in an era of ubiquitous options for shopping through a
steady expansion of its shopping channels as well as television and Internet shopping.
Leveraging its domestic success, the Company has advanced into the Chinese and Indian
markets, where the Company is growing rapidly. Furthermore, in building on its domestic
and global logistics networks, CJ Corporation endeavors to become a leader in logistics in
Asia and beyond.
CJ O’Shopping / CJ GLS / CJ Telenix / CJ Olive Young

Through its holding company, CJ Corporation, the CJ Group operates businesses in four core industrial sectors: Food & Food Services;
Entertainment & Media; Homeshopping & Logistics; and Bio Pharmaceuticals. These four major sectors of its business are backed by the
Infrastructure business which serves to support the synergies between each and every other sectors of the Company.

Sales
Operating Profit

Bio & PHARMA
Through ceaseless investment in R&D and a global production base, CJ Corporation
continues to enhance the cost competitiveness of its Bio business. The Company’s
pharmaceutical sector has also obtained economies of scale and rationalized its product
portfolios in its efforts to reinforce growth potential and profitability.
CJ CheilJedang (Bio) / CJ CheilJedang (Pharmaceutical)
Sales
Operating Profit
KRW

287.6

KRW
bil.

ENTERTAINMENT
& MEDIA
The Entertainment & Media sector of CJ Corporation has generated and harnessed
powerful synergies from collaborations between its Entertainment & Media sector
businesses, which are involved in everything from production and investment to
broadcasting and the distribution of entertainment content, such as movies, music,
dramas and online games. With a focus on becoming Asia’s top entertainment and media
group, CJ Corporation strives to bring joy and dreams to its customers.
CJ E&M / CJ CGV /CJ Hellovision / CJ Powercast
Sales
Operating Profit
KRW

250.6

KRW
bil.

2,339.8

1,489.4

bil.

KRW

4,307.2

The Food & Food Services sector of CJ Corporation commands unparalleled market
leadership thanks to the dominance of its products in the market, its cost competitiveness
in the foodstuffs sector, and its efforts to create an affluent food culture through a number
of top-selling products in the processed food sector, such as Dashida, Hatbahn, Matbahm
and Happy Bean Tofu. All the while, CJ delivers the taste of traditional Korean food to
people around the world through exports of products and services.
CJ CheilJedang / CJ Foodville / CJ Freshway / CJ MD1 / CJ N City
Sales
Operating Profit
KRW

bil.

271.8

(non-consolidate basis)

INFRASTRUCTURE

2
2

CJ Corporation’s infrastructure businesses have
demonstrated remarkable prowess in creating synergies in
conjunction with the Company’s four core businesses.

2
3

bil.

(non-consolidate basis)

bil.

FOOD &
FOOD SERVICES

CJ Systems / CJ Construction
Sales
Operating Profit
KRW

(non-consolidate basis)

176.9

CJ, Find One | CJ Corporation Annual Report 2010

BUSINESS PERFORMANCE

KRW

BUSINESS PERFORMANCE

Providing the Best Brands and Greater Value:
Customer Favorites

13.8

KRW
bil.

383.9

bil.

(non-consolidate basis)

KRW
bil.

8,921.7

bil.

(non-consolidate basis)

BIO, PHARMA
& INFRA
From healthy feed for livestock and food additives
to pharmaceutical products,
CJ Corp. is committed to ensuring the sustainable future of mankind.

Realizing a Healthier Future
for Greater Quality of Life

CJ CheilJedang (Bio)/ CJ CheilJedang (Pharmaceutical)
CJ Systems/ CJ E&C

As Korea’s top food producer and
distributor, CJ CheilJedang surpassed
the KRW 1 trillion mark in sales in 2010
in its overseas Bio business, for the
first time in its history. This was also a
first for any company in the Korean Bio
business sector. CJ CheilJedang’s Bio
sector has secured its competitiveness
in terms of technology and achieved
sharp growth, to become established
as the CJ Group’s next-generation
source of revenue.

Sales in the Bio business surpassed KRW 1 trillion in 2010, largely due to remarkable sales growth
of nucleotides and lysine. Nucleotides are a high value-added food seasoning made using
advanced fermentation technologies, CJ’s Bio business being one of only five producers in the
world using such technologies. In 2006, CJ CheilJedang overtook its competitors to secure a
dominant position in world markets for such fermentation-based products. In order to solidify its
global dominance, the Company plans to build a second plant in Liaocheng, China, and to increase
investment in its production line in Indonesia. As for the highly competitive lysine market, the
Company plans to make steady investments with an aim of achieving a total production capacity of
570,000 tons and a market share of 27% by 2013. In addition, the Company aims to further
develop its original eco-friendly technologies in the refining of tryptophan.
CJ CheilJedang’s Bio business has set a goal of becoming the unrivaled global leader in its product
areas. In line with this goal, the Company plans to increase its capital expenditures and expand the
production of new amino acid materials. At the same time, the Company will increase the number of
R&D staff globally so as to expedite the research and development of new foodstuffs and to
enhance production yield. Furthermore, CJ CheilJedang was the world’s first company to develop
Biotector, a safe substitute for antiBiotics used in animal feed, which it has been aggressively
marketing in global markets.
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The CJ Group’s Bio sector is the only
company in the world holding the
technology for extracting methionine,
an amino acid for animal feeds, from
raw sugar and dextrose. Boasting a
global market worth US$ 3.5 billion,
methionine had been extracted from
petroleum using chemical engineering
technologies, but in response to
public repugnance of chemical
substances, many leading global Bio
companies have tried in vain to
develop eco-friendly methods of
extracting methionine. Consequently,
due to its success in extracting
methionine from raw sugar and
dextrose, the CJ Group has been able
to solidify its position as a leading
global company and reinforce its
profitability with this unprecedented
achievement.

20%

Bio Business Performances (Unit: KRW billion)

Sustainability Management,
“Green Bio”

2013Goal

Sales
Operating profit
Operating profit ratio
※ Sales and operating profits by
overseas subsidiaries are included.

BUSINESS PERFORMANCE

The CJ Group’s Next-Generation
Source of Revenue

CJ CheilJedang’s Bio business is a global leader in the production of amino acids for animal feed and
food additives, and aims to gain the largest share of the market in this sector by 2012. Strategically
located in close proximity to raw materials producers in China, Indonesia and Brazil, the Company
produces lysine, nucleotides, threonine and MSG, and continues to develop new strains of drugs
and new types of products. . In the green Biotech market, the Company has several global leading
products such as nucleotides, based on fermentation technologies, in its portfolio.

54.0
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Number One Globally in the Green Bio Industry

BIO, PHARMA
& INFRA

Tryptophan

Bio Feed

(Unit: %)

2009 2010 2011 2012 2013
CJ

Ajinomoto

GBT

※ Internal estimation
※ Major competitors' figures were converted
on a scale of 100%.

Threonine (Unit: %)

Tryptophan
Tryptophan is also an amino acid for animal feeds, in a market worth US$ 100 million, where
Ajinomoto accounts for over 60% of the global market. CJ CheilJedang recently developed an
eco-friendly proprietary technology based on fermentation and purification processes, and has
begun to apply the new technology on the production line at its factory in Pasuruan Indonesia.
When the plant goes into full operation in 2011, 1,500 tons of tryptophan will be produced
annually. The Company aims to sharpen the competitiveness of its products to match those of
Ajinomoto by 2013.

13%

16%

18%

21%

22%

58%

55%

51%

24%

29%

34%

Threonine is another major amino acid for animal feed, claiming a market worth US$0.5 billion
worldwide. Although only a few companies produce threonine on their own, CJ CheilJedang has
successfully developed an original eco-friendly refining technology, further enhancing its
competitiveness. CJ CheilJedang plans to expand its production line in China and elsewhere to a
combined capacity of 100,000 tons, with the aim of taking the top spot globally by 2013.
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※ Internal estimation
※ Major competitors' figures were converted
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Nucleotide (Unit: %)
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6%

27%

29%
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100.0%

79%

31%

33%

36%

37%
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In the US$3.0 billion market for lysine, an amino acid used in animal feeds, China’s GBT,
Ajinomoto and CJ CheilJedang command two thirds of the total market. The market for lysine
products continues to expand and is predicted to reach 1.8 million tons worth US$3.5 billion by
2013. Aiming to take advantage of this growth, CJ CheilJedang plans to expand its existing
production lines in China and other countries to achieve a combined capacity of 100,000 tons so
as to increase its market share.
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80.0%

Glossary

2009 2010 2011 2012 2013
CJ

Ajinomoto

Evonik

※ Internal estimation
※ Major competitors' figures were converted
on a scale of 100%.

42%

20.0%

With growing incomes and the advancement of processed foods, the nucleotides market
continues to grow. Most notably, the Chinese market continues to expand rapidly at an annual
growth rate of over 12%. Against this backdrop, CJ CheilJedang focuses on reinforcing its
leadership in the market as a top global company.
In a bid to take an advantageous position in the Chinese market, which claims 50% of the global
nucleotides supply, CJ CheilJedang is now expanding the capacity of its production lines in
Shenyang by 7,000 tons. In addition, the Company is planing a 4,000 tons of expansion of its
capacity in Indonesia. When the combined investment of US$ 180 million is completed, CJ
CheilJedang will be capable of producing an annual capacity of 24,000 tons of nucleotides by
2013. This will enable the Company to maintain its unmatched position in the market, leading
the second place seller of nucleotides, Ajinomoto.

Global Pharmaceutical Leader Promotes Healthier Living
The pharmaceuticals sector of CJ CheilJedang continues to generate strong profits from highvalue added prescription drugs and functional drinks. With 200 dedicated researchers on staff,
the Company strives to produce innovative drugs for circulatory, metabolic and cancerous
diseases. Because of its accumulated research and development of pharmaceuticals, the
Company collaborates with prominent hospitals in Korea and KAIST, a leading educational
institute in Korea, on joint research projects to develop new plant-based drugs and nano-based
anti-cancer drugs. In a bid to secure future growth engines, the Company continues to invest in
the research and development of stem cell technologies. In 2010, its main products maintained
steady sales growth, the following products in particular, “Basen (a treatment for diabetes),”
“Banan (a treatment for pharyngitis),” and “Kremezin (a treatment for renal failure).” In
December 2010, the Company completed the retrofitting of its pharmaceutical plants so as to
apply international standards of “current Good Manufacturing Practice (cGMP)” at the Osong Bio
Science Industrial Complex, which will enable the Company to secure differentiated production
capacities and operating capabilities. CJ CheilJedang’s pharmaceutical business intends to
capitalize on its accumulated experience and technologies to attain its goal of becoming Korea’s
first global pharmaceutical company. At the same time, the Company is devoted to finding
remedies for patients and their families around the world.

Creating Innovative Value in the Infrastructure Industry

40.0%

38%

Lysine/Threonine : are types of essential amino acids that cannot be synthesized directly in the body, and therefore,
should be ingested as ingredients in food. These facilitate the growth of livestock, thereby improving cost
competitiveness. They also help to prevent environmental pollution as they reduce emissions of nitrogen from livestock
waste. Global demand for amino acids for use in animal feed continues to grow due to the use of advanced technologies
in the development of livestock feed, increasing consumption of meat products and stricter regulations on the disposal of
livestock waste.
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60.0%

35%

Nucleotides : developed using cutting-edge fermentation technologies, necleotides are utilized as a seasoning
component. CJ CheilJedang was Korea’s first and the world’s second company to develop this technology, earning the
Company a reputation as a creator of breakthroughs in fermentation technologies. Among a variety of applications to
various food products in the global market, CJ CheilJedang claims global market leadership for its advanced technologies
in the development of two flavors: inosine (beef flavor) and guanosine (mushroom flavor).

2
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32%

47%

20%
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33%
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Green Biotech : refers to Bio foodstuffs and organic agriculture businesses that produce innovative, yet functional
foodstuffs or seeds, additives using herbs or bacteria as a base. This sector has become more popular as a solution to
potential food crises in the future. CJ CheilJedang’s nucleotides, lysine, threonine and methionine are green Biotech
products.
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100.0%

Bio Food
Nucleotides

Lysine

2009 2010 2011 2012 2013
CJ

Ajinomoto

others

※ Internal estimation
※ Major competitors' figures were converted
on a scale of 100%.

CJ Corp.’s infrastructure business, which ranges from construction to IT, creates remarkable
synergies in collaboration with the Company’s core businesses. CJ E&C is Korea’s leading
hybrid construction engineering company, and has demonstrated remarkable performances,
especially in high-end housing, commercial complexes, re-urbanization, and leisure and
resort development. CJ Systems assists customers in improving management efficiency and
business performance by offering state-of-the-art IT services and technologies. Having
successfully completed an array of IT projects in manufacturing, distribution, logistics,
services and digital media, the Company is growing as a comprehensive IT solutions provider.

BUSINESS PERFORMANCE

Lysine (Unit: %)

ENTERTAINMENT
& MEDIA
From movies, television and the Internet
to theater, concerts, exhibitions and games,
CJ Corp. offers new fantasies in leisure activities.

A leading Asian total culture content provider spearheading
the Korean Wave throughout the world

CJ E&M/CJ CGV/CJ Hellovision/CJ Powercast

2
8
2
9

CJ E&M Center Opened
All E&M subsidiaries of the CJ Group,
CJ E&M, CJ CGV and CJ Hellovision
have now gathered in one building.
Boasting a gross floor size of 69,421
m2 spanning 19 floors above ground
and six floors underground, the new
CJ E&M Center was opened in 2010.
This massive new center reflects the
Company’s position as a leader in its
various sectors and its determination
to become a leading global content
provider. The center will serve as the
hub of the Group’s endeavors to lead
the global cultural industry.

On March 1, 2011, CJ E&M was launched as Korea’s first total content provider from
broadcasting, movies, and music, to live performances and games. The new entity was created
from an integration of the Group’s broadcasting subsidiaries CJ Media and On Media, movie
producer and distributor CJ Entertainment, music channel M.net Media and game company CJ
Internet, and the former O’Media Holdings. The new CJ E&M operates in four major sectors:
broadcasting, movies, music & performances and games. With a vision of becoming Asia’s
number one content provider, CJ E&M seeks to create and globalize its content in step with
trends in the media market, while setting the standards for a new Korean Wave.
This integration and launch was aimed at reinforcing competencies and maximizing synergies
among the Company’s various areas of business so as to be better positioned for global
expansion in the longer run. While developing content suited to global markets, CJ E&M will
focus on building its infrastructure to maximize its global expansion and to capture new
opportunities through a one-source multi-use (OSMU) strategy. Through these efforts, the
Company has strengthened its leverage in the markets, laying a foundation for becoming Asia’s
top total content provider.

BUSINESS PERFORMANCE
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Asia’s No.1 Entertainment Content Provider - CJ E&M

CJ E&M Sales Outlook

736

3,107

2,537

2,060

1,661

1,397

1,076

921
3,500

484

3,000

318

2,500

81

1,500

2,371

2,053

1,742

1,459

1,316

1,076

921

1,000

500

2009 2010 2011 2012 2013 2014 2015
Prior to integration

From Movies to Performances, Asia’s Top Entertainment Studio, CJ E&M

CJ E&M has set a goal of realizing KRW 3.1 trillion in sales by 2015 with KRW 930 billion of this
coming from overseas operations. To this end, the Company will aggressively engage in global
expansion strategies in all four sectors of its business.

In order to maximize synergies in the Entertainment & Media business, the Company integrated
its six Entertainment & Media subsidiaries; CJ Media, CJ Entertainment, CJ Internet, M.net
Media, On Media, and former O’Media Holdings, into a single company called CJ E&M, in March
of 2011. In achieving economies of scale, this merger assists the Company in growing organically
and externally and lays a foundation for becoming Asia’s number one content provider. CJ E&M
operates businesses in four sectors; broadcasting, film, music/performances and games. The
Company aims to create and globalize competitive content in step with rapidly changing trends
in the media business, thereby creating a model for the innovative Korean Wave now sweeping
Asia. In 2010, the Company specifically enjoyed considerable success in the entertainment
media business as CJ Entertainment released several blockbusters including “The Man From
Nowhere,” “Jeonwoochi: The Taoist Wizard” and “Moss,” which attracted audiences of 6.2
million, 6.2 million and 3.37 million people, respectively. In addition, M.net Media’s popular
cable channel program, “Super Star K-2,” again received the highest viewership in its time slot
and was ranked second in the 2010 Top-selling products survey.

CJ E&M’s movie business plans to restructure its portfolio so as to shift its focus from domestic
investment and distribution to increasing its competencies in movie production. By promoting
filmmaking projects that go beyond the borders of Korea, the Company will expand the size of
projects undertaken, while maximizing profitability. In particular, the Company has chosen the
production of animation as its new engine for growth due to its universal popularity regardless
of borders, age or gender.
CJ CheilJedang’s broadcasting sector seeks to expand its platform and diversify its portfolios
based on the competitiveness of its original content. The sector aims to secure unrivaled
leadership in the new media industry, while maximizing profitability. At the same time, the
broadcasting sector plans to expand and launch the tvN Asia channel in 11 Southeast Asian
countries, and is pursuing joint ventures with leading global companies to develop its global
footprint in content for broadcasting, music and performance.

202

2,000

CJ E&M Sales Outlook

Synergy

The games sector has stabilized its profit base through a mega-size online game portal,
NetMarble (www.netmarble.net), which boasts 30 million subscribers. Using its excellent E&M
content to develop new game programs, the games sector seeks to diversify the platforms for
its games developed in-house, from online to mobile and SNG channels, setting a stepping
stone for sustainable growth in the global games market.

Super Star K Online launch
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(Unit: KRW billion)

The music/performance sector also aims to generate synergies from an OSMU strategy. By
producing and distributing music content that is linked with broadcasting, movie and game
content, such as the hit television program Super Star K, movie OST and background music for
games, the Company will be able to maximize synergies among all sectors. The distribution of
music content in Asian markets will allow the Company to promote a new Korean Wave and
create more opportunities for growth.
CJ E&M is the only total content provider in Korea capable of producing and distributing an
integrated pool of content in the areas of broadcasting, movies, music, performance and
games. While maximizing profitability through the OSMU of its own content, the Company is
striving to strengthen its leverage in the supply and distribution of integrated product both
domestically and overseas, while creating new synergies by tapping into the global networks
and infrastructure of each sector of CJ E&M’s business. Such an approach is expected to enable
the Company to reach its goal of KRW 3.1 trillion in sales by 2015, while setting a new model for
content for the next Korean Wave.

Korea’s most popular audition
program, Super Star K, has now
been made available as an online
music game, where users can sing
and compete with each other. Using
the popular features of the TV
program, the game offers a judging
mode, a karaoke mode and a dancer
mode using headsets and video
cameras. In particular, the judging
mode invites users to rate
competitors, scoring performances
in real time.

Global Multiplex Brand CJ CGV
CJ CGV commands the nation’s largest network of screens, sporting the leading brand in ticket
sales, profits and customer satisfaction. It also opened Korea’s first 4D plex, which uses
advanced special effects to enhance the viewing experience, and made aggressive in-roads into
global markets as a leading platform for culture and entertainment. In 2010, CJ CGV solidified its
business platform in China and made full-scale efforts to become established in the Vietnamese
market. At the same time, the Company will continue to build new growth engines through the
creative operation of screens and theaters.

Digital Broadcasting Powerhouse

3
0
3
1

At the forefront of the digital broadcasting industry, CJ Hellovision operates a nationwide cable
channel business, having secured 3.4 million subscribers to its broadband and VoIP (Voice over
Internet Protocol) services. In 2010, the Company strengthened its competitiveness in VoIP and
SMB (Server Message Block), as well as in the advertising sector. Its new real-time web
broadcasting service Tving (www.tving.com) achieved success in the market, becoming
established as the Company’s new growth engine by attracting 1,130,000 subscribers in only
three months. CJ Powercast, a digital broadcasting transmission service provider, is growing as
Asia’s number one creative and technical company in this sector, backed by highly competent
broadcasting technicians and extensive experience in the business.

BUSINESS PERFORMANCE

ENTERTAINMENT
& MEDIA

HOME SHOPPING
& LOGISTICS
From online to offline,
CJ Corp. offers high quality products, convenient and economical shopping solutions,
and rapid delivery with the aim of enriching the lives of its customers.

Emerging as a Global Leading Shopping
and Logistics Service Provider
Through Rapid and Convenient Services

CJ O’Shopping / CJ GLS / CJ Telenix / CJ Olive Young

CJ Integrated Membership Service:
CJ One
The six subsidiaries of the CJ Group
including its dining-out, shopping and
entertainment sectors, contributed a
total of 15 brands to the launch of an
integrated membership service, CJ
One. Introduced on the market in
September 2010, CJ One attracted
one million subscribers in ONLYONE
month. Such rapid growth can be
attributed to the uniqueness of, and
the convenience of being able to
enjoy the various lifestyle brands of
the CJ Group, from movies and music
to dining-out, shopping and culture.

CJ O’Shopping is growing as the world’s favorite home shopping brand through its Korean
channel as well as its overseas channels, DongBang CJ and Chun-Chun CJ in China and Star CJ in
India. It offers optimal shopping services through diverse platforms including television, the
Internet, mobiles and catalogues. Furthermore, the Company has introduced numerous
innovative services in the industry. For instance, it was the first in the market to publicize
broadcasting schedules in advance, introduce a pre-ordering service and establish a quality
service center. As CJ O’Shopping continues to develop new and innovative products and services,
the needs of customers continue to be its main priority, thus strengthening customer trust in the
Company. With the establishment of DongBang CJ in Shanghai, China in 2004 and Chun-Chun CJ
in Tianjin, China in 2008, CJ O’Shopping is also planning to open broadcasting stations in
numerous Southeast Asian markets in the future as part of its strategy for global expansion.
CJ Telenix is a home shopping contact center, providing 24/365 customer contact services for all
of the services offered by CJ O’Shopping via television, catalogues and the Internet.

Offering Optimal Global Logistics Services through the Largest Network
CJ GLS offers high quality logistics services through the nation’s largest global network,
spanning 24 local subsidiaries in 11 countries including Asian countries, the U.S., Mexico and the
Netherlands. Providing convenient and rapid door-to-door delivery, the Company’s optimized
SCM-based third-party logistics and international logistics services are enabling the company to
grow as Asia’s leading global logistics service provider.
Along with the nation’s largest market share in terms of the volume of cargo handled, CJ GLS’s
profitability in third-party logistics (3PL) and international logistics has created synergies
between all sectors of its business. As the Company’s Chinese and Vietnamese subsidiaries have
landed orders from large-scale clients, CJ GLS has continued to expand its global network. In
2010, CJ GLS secured future growth engines, while expanding and reinforcing its
competitiveness in the Chinese, Southeast Asian and American markets, laying a foundation for
growth as Asia’s top logistics company by 2013 and the top global logistics provider by 2020.
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Complete Well-Being Store for Healthier and More Beautiful Lifestyles
Korea’s top ‘Health & Beauty’ store, CJ Olive Young, is the trendsetter of the business, offering
beauty care and healthcare products at economical prices. To date, it has continued to grow as a
lifestyle store, especially for young female customers in their 20’s and 30’s. Aggressively embracing
changes in the market and focused on meeting customer needs, the Company has improved its
product line-ups and expanded the floor space of its shops so as to strengthen its retail bases,
especially in bustling downtown areas. As of April 2011, the number of stores had increased to 92
stores across the nation. In particular, the Company introduced exclusively imported “ONLYONE”
items such as Burt’s Bees and Juice Beauty, garnering positive responses from the market. CJ Olive
Young will continue to solidify its dominant market leadership in the future.
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Offering Optimal Home Shopping Services through a Diverse Platform—CJ O’Shopping

FOOD
& FOOD SERVICE
Encompassing every aspect of healthy food, from development to sales,
CJ Corp. is creating a new food culture for everything from family dining
and food services to products and services for corporate clients.

Introducing the Taste of Korean Food to the World,
Leading a Global Food Culture

CJ CheilJedang / CJ Foodville / CJ Freshway / CJ MD1 / CJ N City
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A Taste of Korea Pleasing Palates
and Ears, Bibap
Most foreign tourists visiting Korea
choose Bibimbap as their favorite
among Korea’s traditional foods. In
seeking to expand on this sentiment,
CJ Corporation produced the musical,
Bibap Korea, as part of a nationwide
project to promote Korea’s food
culture around the world.
Participating in the Edinburgh Festival
in Scotland of the United Kingdom in
2010, Bibap received favorable
comments from local media, creating
a new cultural trend in
“eatertainment.” In the future, CJ
Corporation will continue to herald
the introduction of Korean food and
culture to the world through its global
brand, Bibigo, and in conjunction with
the Korean Food Foundation.

CJ CheilJedang commands a dominant position in the food industry with a number of “ONLYONE”
products—top selling brands such as “Baekseol;” a popular type of sugar, “Dashida,” the nation’s
favorite seasoning; “Hatbahn,” a pioneer in the market for microwavable rice; and “Condition,”
Korea’s anti-hangover drink. In 2010, CJ strengthened its global competencies and sought to enhance
its operating profit ratio so as to strengthen the Company’s revenue structure, and made aggressive
forays into new markets in search of new opportunities for growth. As a result, the company’s
renewal brands, “Baekseol” and “Freshian,” as well as flagship brands, “Dashida” and
“Haechandeul,” garnered good receptions in the market, increasing the number of market leading
products to 24 in the same year. In the processed food sector, in particular, changing lifestyles in
proportion to an increasing number of one-person households propped up sales of convenience
food products such as “Hatbahn.” Also enjoying steady sales growth were the fresh food products of
the “Freshian” brand including tofu and noodles as well as processed meat products.
In a bid to expand beyond the limits of the domestic market, CJ CheilJedang has made aggressive
forays into Chinese markets offering the potential of 130 million new customers with the aim of
making China CJ’s second largest market. Adding new products tailored to the tastes of Chinese
customers and increasing investment in R&D, the Company plans to bolster its sales in the
Chinese market by up to KRW 4 trillion by 2013. At the same time, the Company is preparing to
advance into the U.S. and Southeast Asian markets.

Delivering the Taste of Traditional Korean Food to the World—Dining-out and Food Services
CJ Foodville is a total dining-out service provider that operates VIPS (a family restaurant), TOUS
LES JOURS (a bakery franchise) and TWOSOME PLACE (a cafe franchise). With a vision of
becoming “Asia’s Top Dining-Out Service Provider,” CJ Foodville has launched several
differentiated and trendy restaurant brands, while sustaining its leadership in the domestic
dining industry and reaching into global markets.
CJ Freshway commands the leading position in the food service industry as a distributor of food
materials and provider of food services. In supplying 20,000 types of food materials to foodservice
locations, hotels, chain and regular restaurants, the Company is growing as a leading global
distributor of food materials and provider of food services through an advanced infrastructure
including a national logistics center, a Food Safety Center and a training center for chefs.
Furthermore, CJ MD1, a specialized merchandiser employing Korea’s top-level merchandisers,
serves as a marketing promotion agency, providing market intelligence at contact points with
customers and thereby effectively managing CJ brands.

Asia’s Leader in Food & Entertainment uses Creative, Complex Concepts
CJ N City mobilizes advanced competences in developing and operating complex physical and
virtual sites, in creating original concepts and in offering unrivaled capabilities in merchandising
to create commercial cultural spaces. The Company uses organic and sophisticated methods to
integrate a variety of experiences represented by the CJ Group’s businesses in dining-out and
entertainment and media. CJ N City strives to develop innovative and complex cultural
experiences using new cultural content so as to offer customers new and wonderful experiences.

BUSINESS PERFORMANCE
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BUSINESS PERFORMANCE

Total Food Company Leads Global Food Culture with “ONLYONE” Products

Asia Art Awards Forum
The CJ Cultural Foundation sponsors the “Cinema Digital
Seoul Film Festival” and the “Asia Art Awards Forum.” The
“Cinema Digital Seoul Film Festival” is a digital film festival
that aims to discover and foster promising filmmakers and
producers in Asia. The “Asia Art Awards Forum” seeks to
discover and archives modern art artists in Asia.

2,800

Study Rooms

The CJ Donors Camp sponsors 2,800
study rooms and community centers
for children across the nation, and
receives donations from approximately
180,000 individuals and 2,600
organizations.

VIPS Sharing Day
The VIPS Sharing Day is a program
offered by CJ’s VIPS chain of restaurants,
in which 52 VIPS restaurants invite
children from local Study Rooms, every
third Wednesday, to enjoy “a happy meal
at a family restaurant.”

SUBSIDIARIES’ CSR HIGHLIGHTS
CJ Corporation’s social contribution activities are based in the Company’s business
infrastructure and sustained through the volunteerism of its employees. Through its
social commitments to society, CJ Corporation concentrates on narrowing social gaps in
health, education and culture and on improving the quality of life of underprivileged
people. The Company’s main social contribution programs include a food bank, a social
service system operated in cooperation with the Korean government, and a Donors
Camp, an online sharing site where companies, individuals and others make donations.

CJ CheilJedang developed a “Low-protein rice Hatbahn” product for children lacking proteindegrading enzymes, and the product was introduced in a high school textbook as a case of
“Desirable Consumption Behavior.” The Company was also recognized for producing other
essential products for good causes, few of which will ever see a profit. The “Low-protein rice
Hatbahn” was developed exclusively for children suffering from a congenital metabolic
disease, phenyl-ketonuria, which affects approximately 200 Korean children.
CJ’s Social Contribution Philosophy
The CJ Group is involved in various
social contribution activities based on
a philosophy of loving humans, loving
nature and loving culture, as part of
its corporate citizenship. In July 2005,
the Group founded the CJ Sharing
Foundation to institute its
commitment to making organized and
consistent social contributions. In
May 2006, the Group established the
CJ Culture Foundation as a base for
supporting artistic and cultural
endeavors. Based on its founding
philosophy, the CJ Group practices a
spirit of sharing in all of its social
contribution activities.

CJ Hellovision-Hello Us
CJ Hellovision’s social contribution program “Hello Us” involves the Company in various
programs, including the sponsoring of school uniforms for teenagers from low-income
families, “a cultural inclusion program,” which raises awareness of cultural diversity with the
intention of eliminating discrimination based on cultural differences among Korean youth, and
volunteer activities by employees, who support the health and happiness of local children
through various extracurricular activities.

CJ Freshway—“Petit Cook Cooking Class” for children from low-income families

CJ CGV-Film school & seat donation program

At its training center for chefs, CJ Freshway raises awareness of hygiene in children from lowincome families and teaches basics of cooking. Employees also visit charities and community
youth centers every month to give away free meals and snacks to local children.

CJ CGV operates a “Theater Seat Donation” program as part of its social contributions. It offers
filmmaking classes for children and low-income families from culturally underprivileged areas
and provides free tickets to movies every month.

CJ Foodville—Inviting children to dinner and teaching table manners

CJ O’Shopping—Sharing: mutually-beneficial and sustainable social contributions

Designated as “VIPS Sharing Day,” the Company invites students from the CJ Donors Camp
afterschool program to its 50 VIPS restaurants every month to enjoy a free meal while they
learn about hygiene and proper table manners.

Utilizing its distribution channels, CJ O’Shopping raises funds for good causes, putting into
practice a spirit of sharing in all of its business activities. In addition to regular volunteer
activities by its employees, the Company participates in “one village one specialty product”
projects for the benefit of local and farming communities.

CJ E&M Net Marble—e-Sports Competition and pavilion for games and leisure culture
for students with disabilities

3
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CJ E&M Net Marble cares about children and youth with disabilities. Online games can be a
window for disabled people to communicate with the world free from discrimination due to
their disability. Thus, every year, the Company sponsors e-sports games for people with
disabilities to enable them to compete in on-line games with abled persons. To aid in the
inclusion of disabled persons in the online world, the Company has built a pavilion for games
and leisure activities, where the public, especially those with a disability, can enjoy healthy
leisure activities including functional and virtual games.

3
9

CJ Systems—Delivering lunchboxes for low-income families
CJ Systems employees deliver free lunchboxes every week to people in need.

CJ Construction—Purun Afterschool Program
CJ Construction employees visit the community center for children of the CJ Donors Camp every
week to serve as mentors for the children and guides on field trips.

CSR HIGHLIGHT

CSR HIGHLIGHT

CJ CheilJedang—“Low-protein rice Hatbahn” introduced in school textbook

CJ, Find One | CJ Corporation Annual Report 2010

CJ Corporation Sows Seeds in Society for Human,
Natural and Cultural Philanthropy

CSR HIGHLIGHT

The CJ Cultural Foundation Supports Future Cultural Leaders.

The CJ Sharing Foundation was founded in 2005 to make the Company’s social contribution activities more systematic. Dedicated to promoting the
practice of sharing within society, the foundation feeds the underprivileged through its food bank, ensures equal opportunities in education for
underprivileged children through a Donors Camp and gives the underprivileged access to cultural events. At the same time, the employees heed the
needs of the needy through volunteer activities, sharing hope and love.

CJ Corporation has been involved in a variety of cultural and artistic initiatives over a long
period of time. In May of 2006, the Company established the CJ Cultural Foundation to offer
more systematic and organized mecenat activities. The CJ Cultural Foundation provides
aspiring and professional artists with an environment conducive to concentrating on creative
activities, which in turn nourishes and strengthens the cultural base of society. In 2010, the
foundation built the “CJ azit,” which is an organization that provides aspiring artists with
performance venues and the equipment required for the creative pursuit of music, theater and
movies.

Donors Camp
Equal opportunities for education for
underprivileged children
in order to fight poverty

Everyone participates in sharing

Introducing New Faces in Pop Music

Food Bank
Food welfare service
for better health and nutrition
for underprivileged children

CSR HIGHLIGHT

Sharing Hope through Education – CJ Donors Camp

Cultural Sponsorships
The CJ Group provides cultural
sponsorships for artists,
providing environments
conducive to concentrating on
creative activities, thereby
contributing to the expansion of
a cultural base for Korean
culture. The CJ azit project
supports aspiring artists who
have talent, but lack
opportunities, whether in the
music, musical theater, or movie
industries. The organization
helps artists to realize their full
potential, fostering future
generations of workers in the
Korean cultural industry.

Dedicated to educating our future leaders, CJ Corp. conducts various educational programs
through its CJ Donors Camp for underprivileged children. After a teacher from a public study
room, community center or regional school uploads a curricular plan onto the Website,
individual donors can view these and then contribute towards any project they choose. This
program has gained a good reputation as an innovative model allowing
Real-time Donation Tally
since July 2005
for interactive communications between donors and beneficiaries. The
May 11, 2011
CJ Sharing Foundation then matches the donation and donates this total
KRW 6,776,283,248
to those in need.
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A Sharing spirit is the foundation
of the CJ Sharing Foundation.

Tune Up!

The Food Bank is a food-sharing foundation that provides food to people in need. As the first
social service project in Korea to be created as a collaboration of governmental and corporate
efforts, the Food Bank provides food for undernourished citizens. This puts to good use
surplus food in society, which is also better for the environment as less food goes to waste.
Deeply concerned about the social issue of undernourishment, CJ CheilJedang initiated a
campaign in 1999 to deal with this issue. From providing supplies and products and proving
the effectiveness of the Food Bank, to establishing a support system manual, CJ has been a
proactive patron of the campaign. Following CJ CheilJedang’s example, other subsidiaries such
as CJ Foodville, CJ O’Shopping and CJ GLS have recently joined the project.

Supporting Future Leaders of the Korean Movie Industry
Project S

The CJ Donors Camp sponsors 3,000 study rooms and community
centers for children across the nation, and has approximately 180,000
donors. In addition to monetary donations, the CJ Donors Camp also
offers customized educational programs requiring expertise in certain fields. Moreover, the
program also assists teachers in developing new and refreshing programs, thus enhancing the
quality of education for those in low-income brackets. Lately, the CJ Donors Camp initiated a
“Dream Your Dream” program to assist in career planning for underprivileged children.
Consultation with experts in various fields provides direct and current information for career
planning and motivates children to become good citizens.

“Project S” is CJ azit’s program for sponsoring prospective new filmmakers with few
opportunities due to a lack of networking and systematic support. The program provides
mentors, who help the filmmakers upgrade their knowledge and skills, whether artistically or
in a business sense, through a variety of special lectures. In addition, Project S supports the
hiring of needed staff for film projects and subsidizes the technical requirements of projects.
Dedicated to fostering future leaders of the Korean movie industry, the Company continually
strives to expand the base of the movie industry.

Current number of donors:
178,929 persons
Participating organizations:
2,678

Sharing Love by Sharing Food – Food Bank

CJ azit sponsors new musicians through its “Tune Up!” program, which provides aspiring
musicians outside established systems with needed equipment and support in such areas as
networking with professional musicians, marketing activities, and performance venues.
Taking the point of view of the musicians, the organization provides comprehensive
sponsorship of the musical activities of young musicians who lack the connections to enter
the star system, such as through various showcases and human networking opportunities.
Such sponsorships also contribute to the Korean music market as new and competent
musicians enter the market.

4
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Sponsoring Creative Minds
Creative Minds
The “Creative Minds” project sponsors new composers and songwriters, providing them with
practical support and systematic programs to aid in their creative activities. The artists receive
sponsorship in the form of development expenses, consulting expenses, assistance in
auditioning, practice locations as well as the production of demos for auditions with music
producers. In 2011, the scope of sponsorship has expanded to musical theater.

CSR HIGHLIGHT

Volunteerism
Group-wide social contributions:
creating and promoting new
sharing practices

MANAGEMENT’S
DISCUSSION & ANALYSIS

Selected Financial Data
2010

We will become No.1 in the market
and the No.1 choice of
customers and investors.

CJ Corporation aims to create the highest value for its customers and investors by pursuing excellence in
all of its business activities. To this end, the Company has adopted a “selection and focus” strategy at its
core businesses, while strengthening its core competences through restructuring and sharpening its
competitiveness while maximizing synergies among its business sectors. While securing future growth
engines through a strong profit structure, CJ Corporation aims to become the leader in the industry in its
core competences of technology, branding and marketing. The Company continues to change and evolve
to secure new technologies, maximize synergies and enhance profitability. We strive to become “Global
Great CJ” backed by our unique “ONLYONE” spirit.

2009
KRW in billions

Operating Results
Operating Revenue
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No.1

US$ in millions

294.8

335.8

244.8

251.8

286.8

210.2

Royalty Income

29.2

33.2

24.7

Rental Revenue

7.5

8.5

8.6

(144.3)

(164.4)

(53.9)

		

Equity Method Gains

		
		

Operating Expenses
Selling, General & Administrative Expenses
Operating Profit
		

Non-Operating Income

		

Non-Operating Expenses

Net Income

45.5

51.8

30.8

150.4

171.3

190.9

51.2

58.3

84.7

(39.4)

(44.9)

(80.8)

142.2

162.0

172.9

Financial Conditions
		

Current Assets

		

Non-Current Assets

Total Assets

474.4

540.3

578.5

2,882.1

3,282.4

2,213.0

3,356.6

3,822.8

2,791.4

		

Current Liabilities

238.1

271.2

164.0

		

Non-Current Liabilities

570.4

649.6

571.6

808.5

920.8

735.6

137.8

156.9

156.8

1,408.9

1,604.6

1,603.2

Total Liabilities
		

Capital Stock

		

Capital Surplus

		

Retained Earnings

698.8

795.9

656.3

		

Accumulated Other Comprehensive Income

592.0

674.2

(29.2)

		

Capital Adjustments

(289.4)

(329.6)

(331.3)

Total Shareholders’ Equity

2,548.0

2,901.9

2,055.8

Total Liabilities & Shareholders’ Equity

3,356.6

3,822.8

2,791.4

Basic EPS

$5.1

5,800

6,192

Diluted EPS

$5.1

5,797

6,191
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* Korean Won figures are translated solely for the convenience of readers into U.S. dollars at
KRW1,138.90/US$, the prevailing rate as of December 31, 2010.

FINANCIAL SECTION

Per Share Data (US$, KRW)

MANAGEMENT’S
DISCUSSION & ANALYSIS

The financial information and related discussion herein is presented on a non-

1. Overview of Financial Performance

consolidated basis and has been classified in accordance with accounting

Amid adverse business environments due to sluggishness in world economies and surging international
grain prices, CJ Corporation reinforced the core competencies of its core businesses and made
aggressive forays into global markets, realizing tangible results. For instance, the Food & Food Service
business further cemented its dominance in the domestic markets, while continuing to grow rapidly in
its overseas markets, especially in China. The Bio business reaped the fruits of consistent investment in
R&D as several of its products claimed the top market shares in their respective markets. The
Entertainment & Media business created a number of “ONLYONE” products, further enhancing the
Company’s stature in the domestic and global markets. Through a recent integration of its subsidiaries,
the Entertainment & Media sector will further reinforce its global competencies. The Home Shopping &
Logistics business continued to expand in domestic markets and advanced into global markets.

principles generally accepted in Korea (Korean GAAP). This section contains
forward-looking statements with respect to the financial condition, results of
operations, and business of CJ Corporation, as well as the plans and objectives of
including statements involving known and unknown risks, uncertainties and
other factors which may affect the actual results or performance of CJ
Corporation may be materially different from any future results or performance
expressed or implied by such forward-looking statements. CJ Corporation does
not make any representation or warranty, expressed or implied, as to the
accuracy or completeness of the information contained in this section, and
nothing contained herein is, or shall be relied upon, as a promise, whether as to
the past or future. Such forward-looking statements were based on the current
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the management of CJ Corporation. Statements that are not historical facts,

2. Results of Operations
CJ Corporation realized gains of KRW 174.2 billion using the equity method for 2010. Operating revenue
stood at about KRW 33.2 billion due to revenue from royalties. CJ Corporation licenses the use of its
brand name to other companies and charges royalties at a given rate in proportion to the contribution of
the brand name to the overall sales revenue of the licensee. In addition, rental revenue and dividend
revenue contribute to the Company’s stable revenue structure.
Operating Revenue

plans, estimates and projections of CJ Corporation and the political and

(KRW in billions)

2010

economic environment in which CJ Corporation will operate in the future, and

2009

Change

335.8

244.8

37.1%

Equity-method gains

286.8

210.2

36.4%

statements speak only to conditions as of the date they are made, and CJ

Royalty income, etc.

33.2

24.7

34.4%

Corporation undertakes no obligation to update publicly any of them in light of

Rental revenue

8.5

8.6

(0.8%)

Dividend income

7.2

1.3

452.0%

Operating Revenue

therefore undue reliance should not be placed on them. Forward-looking

new information or future events. The term “the Company” used here without
3. Major Affiliates Profit/Loss Review

4
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4
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In 2010, the gains on equity method, including CJ CheilJedang, declined by 6% to KRW 174.2 billion. A
major contribution to CJ Corporation’s gains on the equity method for 2010 was made by CJ CheilJedang,
CJ O’Shopping, CJ CGV and CJ Entertainment.
CJ CheilJedang concentrated its resources on its core businesses of foodstuffs, processed foods,
pharmaceuticals and Bio, realizing 3.2% year-on-year growth in sales to reach KRW 3,962.7 billion for
the year. Extreme weather worldwide caused an abrupt surge in international grain prices, affecting the
company’s operating income, which dropped by 21.0% to KRW 206.9 billion. Nevertheless, net income
improved considerably to KRW 686.5 billion, thanks to gains on the disposition of available-to-sale
securities on equity method.

FINANCIAL SECTION

FINANCIAL SECTION

any other qualifying description will refer to “CJ Corporation.”

MANAGEMENT’S
DISCUSSION & ANALYSIS

4. Financial Condition

CJ Freshway recorded robust 27.2% growth in sales, which rose to KRW 943.9 billion, backed by sales
growth in the distribution of new materials. However, operating income declined by 3.8% from the
previous year, due to rising costs as a result of a price hike in the primary food sector, including
agricultural and livestock products. By sector, the foodstuffs distribution business contributed greatly to
sales, which grew from KRW 597.1 billion in 2009 to KRW 813.6 billion in 2010, while the food service
business maintained its sound performance from the previous year. Gains on the equity method from CJ
Freshway increased considerably from KRW 3.0 billion to KRW 5.9 billion in 2010.

CJ O’Shopping grew in size by 15% through the reinforced competitiveness of its leading products, the
development of various new programs and improvements in customer service. Boosted by a recovery in
consumer sentiment and robust sales of high-margin products, operating revenue and operating
income grew by 10.4% and 15.2%, respectively, from the previous year, to KRW 711.0 billion and KRW
120.8 billion. Net income stood at KRW 92.8 billion, up 18.1% from the previous year, due to a decline in
non-operating expenses. Earnings per share stood at KRW 10,222 considerably improving profitability.
The debt-to-equity ratio increased slightly to 159.2%, while EBITDA posted KRW 136.2 billion with an
EBITDA margin of 19.2%, stabilizing the revenue structure.

FINANCIAL SECTION

Net Income

Equity Gain

3,962.7

613.4

195.6

CJ Freshway

943.9

9.0

5.9

CJ GLS

921.5

16.2

6.1

CJ Foodville

738.2

0.5

-15.2

CJ O’Shopping

711.0

32.1

27.2

CJ CGV

503.2

33.3

13.4

Change

540.3

578.5

Cash & Cash Equivalents

447.7

439.7

1.8%

Short-Term Investments

60.7

105.1

(42.3%)

3,282.4

2,213.0

48.3%

3,207.0

2,122.0

51.1%

63.1

78.8

(19.9%)

0.6

0.4

49.5%

3,822.8

2,791.4

36.9%

Current Assets

Non-Current Assets
Investment Assets
Property, Plant and Equipment, net 		

(6.6%)

Accumulated Amortization
Intangible Assets
Total Assets

Liabilities
As of the end of 2010, the total liabilities of CJ Corporation increased 65.4%, or KRW 185.2 billion, to
KRW 920.8 billion, mainly due to growth in the current portion of long-term debt and deferred
income tax debt. Long-term borrowings, including debentures, declined 21.6% to KRW 436.8 billion
due to a reduction in long-term borrowings. The debt-to-equity ratio was 31.7%, 4.1%p lower than
the previous year.
Liabilities
Current Liabilities

(KRW in billions)

Sales

* Figures adjusted to the changed Accounting Principles

2009

(KRW in billions)

2010

Affiliates Applicable with the Equity Methods
CJ CheilJedang

(KRW in billions)

2010

Trade Payables
Income Tax Payables
Current Portion of Long-Term Debts

4
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Non-Current Liabilities
Debentures
Long-Term Borrowings
Total Liabilities

2009

Change

271.2

164.0

65.4%

7.8

1.2

579.2%

27.0

-

46,606.7%

221.8

140.0

58.5%

649.6

571.6

13.6%

436.8

432.3

1.0%

-

124.9

100%

920.8

735.6

25.2%

FINANCIAL SECTION

CJ CGV recorded 19.3% year-on-year growth in sales, which reached KRW 503.2 billion for the year,
backed by increases in the number of audience members for the growing 3D and 4D movie businesses,
which pushed up ticket prices. Operating income advanced 12.7% to KRW 67.0 billion, and a correction
on the company’s income tax payment realized an 18.0% year-on-year decline in net income, to KRW
33.3 billion.

Assets
CJ, Find One | CJ Corporation Annual Report 2010

In 2010, CJ GLS realized sales of KRW 921.5 billion, up 22.6% from KRW 751.3 billion in 2009. This
considerable growth can be attributed to growth of 28% in the 3PL logistics and forwarding businesses
as well as stronger profitability in the door-to-door delivery business. Thanks to aggressive efforts to
expand in new markets, timely construction of Korea’s largest mega-hub terminal, and continuing
efforts to reduce costs, operating income grew by 7.7% to KRW 30.8 billion for 2010.

CJ Corporation’s total assets stood at KRW 3,822.8 billion, up 36.9% from the previous year. This
significant growth can be attributed to the growth in equity method investments and available-forsale securities. Non-current assets, including equity method investments, accounted for more than
86% of total assets, up 48.3% from 2009 to KRW 3,282.4 billion.

MANAGEMENT’S
DISCUSSION & ANALYSIS

Net cash outflows from financial activities posted KRW 25.5 billion in 2010. This can be attributed to
the gap between KRW 109.5 billion in cash inflows from the issuance of debentures and KRW 113.6
billion in payments for redemptions of the current portion of long-term debts. In 2010, CJ
Corporation spent a portion of its cash flow from operating activities to reduce the debt-to-equity
ratio from a previous mark of 35.8% to the current 31.7%, stabilizing its financial ratios. As a result
of consistent efforts to build a sound financial structure, the Company holds cash of KRW 447.7

Shareholders’ Equity
Total shareholders’ equity of CJ Corporation surged by 41.2% to KRW 2,901.9 billion in 2010 and
paid-in capital stood at KRW 156.9 billion as of the end of December 2010. During the year, the
conversion of the three types of preferred shares to common shares according to the issuance terms
and conditions, resulted in an increase in the amount of common stocks and a decrease in preferred
stocks.

billion, up KRW 8.0 billion from the previous year, as of the end of 2010.

Capital Stock
Capital Surplus

2009

Change

156.9

156.8

0.1%

1,604.6

1,603.2

0.1%

795.9

656.3

21.3%

Capital Adjustments

(329.6)

(331.3)

0.5%

Accumulated Other

674.2

(29.2)

NA

2,901.9

2,055.8

41.2%

Retained Earnings

Comprehensive Income
Total Shareholders’ Equity

5. Cash Flows
Cash Flows

(KRW in billions)

2010

2009

Cash Flow from Operating Activities

9.8

(80.3)

Cash Flow from Investing Activities

23.6

216.1

Cash Flow from Financial Activities

(25.5)

56.5

8.0

192.3

Increase (Decrease) in Cash
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(KRW in billions)

2010
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In 2011, CJ Corporation will continue to invest in subsidiaries and the systematic management of the
CJ brand, while reinforcing its competences in all of its business sectors, thereby laying a foundation
for growth over the next ten years.
Under a vision of “becoming a Global Food & Bio Company,” CJ CheilJedang set a goal of realizing
“KRW 10 trillion in sales and KRW 1 trillion in operating profit with 50% of sales coming from
overseas markets by 2013.” In line with this goal, the company will continue its endeavors to secure
future growth engines. For instance, it plans to reinforce its core competencies and expand existing
businesses, discover new businesses to secure future growth engines, and continue to improve its
revenue structure. In addition, the company plans to open an integrated R&D Center for food,
pharmaceuticals and foodstuffs. In 2011, CJ CheilJedang will continue to lead the market with its
outstanding competencies and aggressive globalization policies.
Operating various brand franchises, including Bibigo, TOUS LES JOURS, VIPS, Cold Stone Creamery,
TWOSOME PLACE and China Factory, CJ Foodville will continue to establish a platform for the
sustainable growth of its core brands and engage in a globalization plan, while growing as Korea’s
top provider of dining services.
CJ Freshway aims to become the unrivaled number one company in the domestic foodstuffs market
based on its core competencies and to ultimately grow into being Asia’s top food company through
its globalization plan. To this end, it will further reinforce the competitiveness of its primary products
and expand its distribution channels. The company also plans to open advanced distribution
centers in major cities in Korea, including Daejeon, Daegu and Busan.

In 2010, CJ Corporation generated a cash flow of KRW 9.8 billion from operating activities. Of this,
the cash flow from investments was KRW 23.6 billion, while those from financial activities were
minus KRW 25.5 billion.
Major sources of cash inflows from investing activities were comprised of a KRW 80.0 billion
decrease in short-term investment assets and KRW 1.3 billion gains from the disposition of equity
method investment securities. Major cash outflows included the acquisition of equity method
investment securities worth KRW 21.5 billion and growth of KRW 35.0 billion in short-term
investment assets.

6. 2011 Outlook

4
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In order to realize its vision of becoming Asia’s top global logistics service provider by 2013, CJ GLS
has developed a 2011 business plan. Under the plan, the company will reinforce its capabilities in
3PL logistics, lay a foundation for becoming the top door-to-door delivery service provider in Korea
and advance into global markets, especially in China.

FINANCIAL SECTION

Total Shareholders’ Equity

REPORT OF INDEPENDENT AUDITORS
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LS Yongsan Tower, 191, Hangangno 2-ga, Yongsan-gu, Seoul 140-702, Korea
Yongsan P.O Box 266, 140-600

CJ Olive Young plans to aggressively expand its network of stores, develop its own PB products and
introduce new exclusively-imported world famous brands. Through these efforts, the company will
grow as Korea’s top beauty & health distributor.

CJ CGV is accelerating its global business in China and Vietnam, while promoting the globalization of
advanced theatre models such as 3D and 4D theatres. In addition, it will also continue efforts to
establish an integrated membership program, while contributing to group-wide synergies and
maintaining its dominance of the domestic market.
CJ E&M was established in March 2011 through a merger of the six subsidiaries of the Entertainment
& Media business, including CJ Media, CJ Entertainment, M.net Media, CJ Internet, On Media, and
the former O’Media Holdings. In its first year as an integrated company, CJ E&M will strive to
enhance efficiency and create synergies from all areas of its business including movies, games,
music and performances. Through these efforts, the company aims to reach KRW 1,400 billion in
sales, up KRW 300 billion from the previous year.

To the Shareholders and Board of Directors of
CJ Corporation

CJ, Find One | CJ Corporation Annual Report 2010

Offering optimal shopping services to customers, CJ O’Shopping aims to build trust and create
special value for its customers. In 2011, the company plans to secure a differentiated competitive
edge in its core competencies, thereby retaining the top market share in the industry. Moreover, the
company plans to step up its globalization plans by expanding and stabilizing its business in the
Chinese market and launching new businesses in Vietnam. At the same time, it also plans to
promote business through new media, including the mobile sector.

We have audited the accompanying non-consolidated statements of financial position of CJ Corporation (the “Company”) as of December 31, 2010
and 2009, and the related non-consolidated statements of income, appropriations of retained earnings, changes in shareholders’ equity and the cash
flows for the years then ended, expressed in Korean won. These financial statements are the responsibility of the Company's management. Our
responsibility is to express an opinion on these financial statements based on our audits. We did not audit the financial statements of CJ O Shopping
Co., Ltd. (formerly CJ Home Shopping Co., Ltd.) and certain other subsidiaries, the investments in which are reflected in the accompanying financial
statements using the equity method of accounting. The investments in these subsidiaries represent 27% of the Company’s total assets as of
December 31, 2010 (2009:33%) and gain on valuation of equity-method investments amounts to \20,352 million for the year ended December 31,
2010 (2009: gain of \135,069 million). These financial statements were audited by other auditors whose reports have been furnished to us and our
opinion, insofar as it relates to the amounts included for the subsidiaries, is based solely on the reports of the other auditors.
We conducted our audits in accordance with auditing standards generally accepted in the Republic of Korea. Those standards require that we plan
and perform the audits to obtain reasonable assurance about whether the financial statements are free of material misstatement. An audit includes
examining, on a test basis, evidence supporting the amounts and disclosures in the financial statements. An audit also includes assessing the
accounting principles used and significant estimates made by management, as well as evaluating the overall financial statement presentation. We
believe that our audits and the reports of other auditors provide a reasonable basis for our opinion.
In our opinion, based on our audits and the reports of other auditors, the non-consolidated financial statements referred to above present fairly, in all
material respects, the financial position of CJ Corporation as of December 31, 2010 and 2009, and the results of its operations, the changes in its
retained earnings, the changes in its shareholders’ equity and its cash flows for the years then ended in conformity with accounting principles
generally accepted in the Republic of Korea.
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Seoul, Korea
March 10, 2011

This report is effective as of March 10, 2011, the audit report date. Certain subsequent events or circumstances, which may occur between the audit report
date and the time of reading this report, could have a material impact on the accompanying non-consolidated financial statements and notes thereto.
Accordingly, the readers of the audit report should understand that there is a possibility that the above audit report may have to be revised to reflect the
impact of such subsequent events or circumstances, if any.

FINANCIAL SECTION

FINANCIAL SECTION

Accounting principles and auditing standards and their application in practice vary among countries. The accompanying non-consolidated financial
statements are not intended to present the financial position, results of operations, changes in shareholders’ equity and cash flows in conformity with
accounting principles and practices generally accepted in countries and jurisdictions other than the Republic of Korea. In addition, the procedures
and practices used in the Republic of Korea to audit such financial statements may differ from those generally accepted and applied in other
countries. Accordingly, this report and the accompanying non-consolidated financial statements are for use by those who are informed about Korean
accounting principles or auditing standards and their application in practice.

CJ CORPORATION

NON-CONSOLIDATED STATEMENTS OF FINANCIAL POSITION
December 31, 2010 and 2009

(in thousands of Korean won)

2010

(KRW in billions)

2009

2010

Assets

Treasury stock

(206,826,657)

(206,826,657)

439,677,996

Stock option compensation

60,701,000

105,118,000

Capital adjustment on equity-method investments

Other accounts receivable

7,140,184

3,642,033

Other cumulative comprehensive income(loss)

Accrued revenues

3,297,774

3,717,619

Gain on valuation of available-for-sale securities

605,246,845

6,728,066

19,752,047

25,662,500

Gain on valuation of equity-method investments

159,057,089

48,324,262

Loss on valuation of equity-method investments

(77,795,119)

(71,080,652)

Loss on valuation of derivatives

(12,314,861)

(13,136,357)

Short-term investments

Short-term derivative assets
Prepaid expenses and other current assets
Total current assets
Property and equipment, net of accumulated depreciation
Long-term available-for-sale securities
Equity-method investments
Intangible assets, net of accumulated amortization
Long-term derivative assets
Long-term guarantee deposits and other non-current assets
Total assets

1,789,394

670,680

540,347,989

578,488,828

63,088,079

78,754,247

805,589,253

70,084,526

2,372,419,608

1,994,673,138

615,775

411,898

28,912,449

57,173,360

11,799,758

11,855,286

3,822,772,911

2,791,441,283

Liabilities and Shareholders' Equity
Current liabilities
7,835,218

1,153,635

221,804,350

139,974,566

Accrued expenses

11,791,357

12,070,723

Income taxes payable

27,003,038

57,814

223,762

6,854,348

Other accounts payable
Current portion of long-term debts

Short-term deferred income tax liabilities

2,547,373

3,862,044

Total current liabilities

271,205,098

163,973,130

Long-term debts, net of current maturities

436,782,945

557,248,836

Other current liabilities

Accrued severance benefits, net
Long-term deferred income tax liabilities
Long-term accrued expense
Total liabilities

2,814,185

1,870,011

206,954,494

12,518,007

3,088,213

-

920,844,935

735,609,984

Shareholders' equity
Capital stock
Common stock

145,594,860

142,816,935

Preferred stock

11,301,115

13,966,980

Paid-in capital in excess of par value

974,696,756

973,308,062

Other capital surplus

629,900,551

629,900,551

Capital surplus

(Continued)
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447,667,590

Cash and cash equivalents
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6,155,853

4,846,651

(128,964,865)

(129,365,879)

Retained earnings
Legal reserve
Discretionary reserve

79,869,424

79,869,424

633,415,886

491,840,134

162,460,523

164,509,203

Total shareholders' equity

2,901,927,976

2,055,831,299

Total liabilities and shareholders' equity

3,822,772,911

2,791,441,283

Unappropriated retained earnings

FINANCIAL SECTION

Current assets

FINANCIAL SECTION

2009

Capital adjustments

CJ CORPORATION

CJ CORPORATION

NON-CONSOLIDATED STATEMENTS OF INCOME

NON-CONSOLIDATED STATEMENTS
OF APPROPRIATIONS OF RETAINED EARNINGS

Years ended December 31, 2010 and 2009

Years ended December 31, 2010 and 2009
(Dates of Appropriations: March 18, 2011 and March 26, 2010 for the years ended December 31, 2010 and 2009, respectively)

(in thousands of Korean won, except per share amounts)

2010

(in thousands of Korean won)

2009

2010

Operating income
Gain on valuation of

Unappropriated retained earnings carried over from the prior year
286,807,564

210,234,814

Royalty revenue

33,208,164

24,706,493

Rental revenue

8,518,075

8,584,030

Dividend income

7,217,508

1,307,518

335,751,311

244,832,855

equity-method investments

Retirement of treasury stock
Net income

Selling and administrative expenses

Operating profit

112,620,647

23,111,262

51,791,265

30,807,023

164,411,912

53,918,285

171,339,399

190,914,570

Non-operating income
17,538,293

26,081,916

Gain on foreign currency transactions

4,382,257

10,526,487

Gain on foreign currency translation

8,810,900

38,387,300

12,688,638

-

Gain on disposal of equity-method investments

2,157,070

-

Gain on transfer of convertible debentures

7,679,863

-

-

8,967,300

Interest income

Gains on disposal of long-term available-for-sale securities

Gain on derivative transactions
Gain on disposal of Property and equipment

4,118,373

-

Gain on valuation of short-term investments

583,000

118,000

Others

365,507

612,359

58,323,901

84,693,362

31,438,692

30,879,062

1,424

9,883,996
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Loss on valuation of

500,000

500,000

-

(8,854,349)

161,960,523

172,863,552

162,460,523

164,509,203

Appropriations of retained earnings
Cash dividends

Operating expense
equity-method investments

2009

Retained earnings before appropriations

Discretionary reserve

22,451,376

22,433,451

139,509,147

141,575,752

161,960,523

164,009,203

500,000

500,000

Unappropriated retained earnings
carried forward to subsequent year

Interest expenses
Loss on foreign currency transactions

263,588

1,624,806

Loss on valuation of derivatives

8,810,900

38,387,300

Loss on settlement of derivatives

4,380,000

-

FINANCIAL SECTION

Donations

Others

Net income before income tax

9,077

13,142

44,903,681

80,788,306

184,759,619

194,819,626

22,799,096

21,956,074

161,960,523

172,863,552

Basic earnings per share

5,800

6,192

Diluted earnings per share

5,797

6,191

Income tax expense
Net income
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FINANCIAL SECTION

Non-operating expenses

CJ CORPORATION

CJ CORPORATION

NON-CONSOLIDATED STATEMENTS
OF CHANGES IN SHAREHOLDERS' EQUITY 				

NON-CONSOLIDATED STATEMENTS OF CASH FLOWS
Years ended December 31, 2010 and 2009

		
Years ended December 31, 2010 and 2009

(KRW in billions)

				
Other cumulative
Capital stock
Capital surplus Capital adjustments comprehensive Retained earnings
				
income(loss)
Balances as of January 1, 2009
Cash dividends
Retained earnings after

(in thousands of Korean won)

2010

Total

156,777,615

1,603,141,135

(328,273,239)

14,062,330

535,000,047

1,980,707,888

-

-

-

-

(42,659,913)

(42,659,913)

156,777,615

1,603,141,135

(328,273,239)

14,062,330

492,340,134

1,938,047,975

6,300

67,478

(23,649)

-

-

50,129

-

(3,011,736)

-

-

(3,011,736)

-

-

1,710,505

-

-

1,710,505

Retirement of treasury stock

-

-

8,854,349

-

(8,854,349)

-

Capital adjustment on investments

-

-

(10,602,115)

-

-

(10,602,115)

Gain on valuation of available-for-		

-

-

-

6,514,445

-

6,514,445

sale securities, net
Loss on valuation of equity-method

-

-

-

(56,678,675)

-

(56,678,675)

investments, net
Loss on valuation of derivatives

-

-

-

6,937,219

-

6,937,219

-

-

-

-

172,863,552

172,863,552

Balances as of December 31, 2009

156,783,915

1,603,208,613

(331,345,885)

(29,164,681)

656,349,337

2,055,831,299

Balances as of January 1, 2010

156,783,915

1,603,208,613

(331,345,885)

(29,164,681)

656,349,337

2,055,831,299

-

-

-

-

(22,433,451)

(22,433,451)

156,783,915

1,603,208,613

(331,345,885)

(29,164,681)

633,915,886

2,033,397,848

Net income

Cash dividends
Retained earnings after
appropriations

112,060

1,388,694

(401,302)

-

-

1,099,452

Stock compensation expenses

-

-

1,710,505

-

-

1,710,505

Capital adjustment on investments

-

-

401,013

-

-

401,013

Issuance of common stock due to 		
exercise of stock options

Gain on valuation of available-for-		

-

-

-

598,518,779

-

3,187,406

3,193,149

Provision for severance benefits

5,834,518

1,629,749

Stock compensation expenses

4,798,718

1,710,505

Loss(gain) on valuation of derivatives, net

8,810,900

38,387,300

Loss(gain) on foreign currency transactions, net

598,518,779

-

-

104,018,360

-

Gain on valuation of derivatives

-

-

-

821,496

-

821,496

Net income

-

-

-

-

161,960,523

161,960,523

156,895,975

1,604,597,307

(329,635,669)

674,193,954

795,876,409

2,901,927,976

-

(4,380,000)

(664,889)

(8,810,900)

(38,387,300)
(187,123,552)

Loss(gain) on disposal of equity-method investments

(2,157,070)

-

Loss(gain) on disposal of property and equipment, net

(4,118,373)

-

4,380,000

(8,967,300)

Deferred income taxes

(7,056,882)

16,479,798

Gain on transfer of convertible debentures

(7,679,863)

-

230,951

520,096

Loss (gain) on valuation of equity-method investments, net

Loss (gain) on settlement of derivative instruments, net

Others
Changes in operating assets and liabilities

(3,498,151)

142,137

419,845

4,461,641

Increase(Decrease) in other accounts payable

6,681,583

(11,412,620)

Increase(Decrease) in accrued expenses

(279,366)

2,404,589

Increase(Decrease) in income taxes payable

26,945,224

(89,263,760)

Payment of severance benefits

(2,187,010)

(1,347,166)

Increase in Pension Plan Assets

(4,170,053)

Dividends from equity-method investments

18,764,125

Decrease (increase) in other accounts receivable
Decrease (Increase) in accrued revenues

		
-

(12,688,638)

(174,186,917)

Loss(gain) on foreign currency translations, net

Others

sale securities, net
Gain on valuation of equity-method

Depreciation and amortization

Loss(gain) on disposal of available-for-sale securities, net
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-

Stock compensation expenses

172,863,552

Adjustments to reconcile net income to net cash used in operating activities

exercise of stock options
Payment of long-term incentive

161,960,523

Net income

appropriations
Issuance of common stock due to 		

2009

Cash flows from operating activities

Net cash used in operating activities

(966,666)

15,341,229
(234,465)
(80,267,307)

104,018,360

Balances as of December 31, 2010

(Continued)
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investments, net

CJ CORPORATION

NON-CONSOLIDATED STATEMENTS OF CASH FLOWS

REPORT OF INDEPENDENT AUDITORS

Years ended December 31, 2010 and 2009

LS Yongsan Tower, 191, Hangangno 2-ga, Yongsan-gu, Seoul 140-702, Korea
Yongsan P.O Box 266, 140-600

(in thousands of Korean won)

2010

2009

Cash flows from investing activities
(24,366,207)

80,000,000

245,095,009

Increase in short-term investments

(35,000,000)

-

1,348,938

52,282,928

(21,542,668)

(52,541,567)

Acquisition of property and equipment

(384,844)

(1,058,306)

Acquisition of intangible assets

(245,243)

-

74,448

(3,353,214)

23,626,989

216,058,643

Proceeds from disposal of equity-method investments
Acquisition of equity-method investments

Others
		

Net cash used in investing activities

Cash flows from financing activities
Proceeds from long-term debts
Repayment of current maturities of long-term debts
Payment of dividends

109,475,700

199,119,300

(113,613,000)

(100,000,000)

(22,433,451)

(42,659,901)

1,099,452

50,129

(25,471,299)

56,509,528

7,989,594

192,300,864

Beginning of the year

439,677,996

247,377,132

End of the year

447,667,590

439,677,996

Issuance of common stock due to exercise of stock options
		

Net cash provided by financing activities

		

Net increase in cash and cash equivalents

To the Shareholders and Board of Directors of
CJ Corporation
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(623,642)

Decrease in short-term investments

Acquisition of available-for-sale securities

Cash and cash equivalents

We have audited the accompanying consolidated statements of financial position of CJ Corporation and its subsidiaries (collectively the “Company”) as
of December 31, 2010 and 2009, and the related consolidated statements of income, changes in shareholders’ equity and cash flows for the years then
ended, expressed in Korean won. These consolidated financial statements are the responsibility of the Company's management. Our responsibility is to
express an opinion on these consolidated financial statements based on our audit. We did not audit the financial statements of CJ O Shopping Co., Ltd.
(formerly CJ Home Shopping Co., Ltd.) and certain other 50 subsidiaries (2008:47), whose financial statements represent 59% of the Company’s
consolidated total assets as of December 31, 2009(2008:42%), and 61% of the Company’s consolidated total sales for the year then ended(2008:50%).
These statements were audited by other auditors whose reports have been furnished to us and our opinion, insofar as it relates to the amounts included
for those companies, is based solely on the reports of the other auditors.
We conducted our audits in accordance with auditing standards generally accepted in the Republic of Korea. Those standards require that we plan and
perform the audit to obtain reasonable assurance about whether the consolidated financial statements are free of material misstatement. An audit
includes examining, on a test basis, evidence supporting the amounts and disclosures in the financial statements. An audit also includes assessing the
accounting principles used and significant estimates made by management, as well as evaluating the overall financial statement presentation. We
believe that our audit and the reports of other auditors provide a reasonable basis for our opinion.
In our opinion, based on our audit and the reports of other auditors, the consolidated financial statements referred to above present fairly, in all material
respects, the financial position of CJ Corporation and its subsidiaries as of December 31, 2009 and 2008, and the results of its operations, the changes in
its shareholders’ equity and its cash flows for the years then ended in conformity with accounting principles generally accepted in the Republic of Korea.
Without qualifying our opinion, we draw your attention to the following matters.
As discussed in Note 1, as of and for the year ended December 31, 2009, the Company included two additional domestic companies, including CJ GLS Co.,
Ltd., and eight foreign companies, including CJ GLS Asia Pte., Ltd. in the consolidated financial statements and excluded twelve domestic companies,
including Samyang Oil Co., Ltd., from the consolidated financial statements.
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Seoul, Korea
March 31, 2011

This report is effective as of March 31, 2011, the audit report date. Certain subsequent events or circumstances, which may occur between the audit report
date and the time of reading this report, could have a material impact on the accompanying consolidated financial statements and notes thereto.
Accordingly, the readers of the audit report should understand that there is a possibility that the above audit report may have to be revised to reflect the
impact of such subsequent events or circumstances, if any.

FINANCIAL SECTION

FINANCIAL SECTION

Accounting principles and auditing standards and their application in practice vary among countries. The accompanying consolidated financial
statements are not intended to present the financial position, results of operations, changes in shareholders’ equity and cash flows in conformity with
accounting principles and practices generally accepted in countries and jurisdictions other than the Republic of Korea. In addition, the procedures and
practices used in the Republic of Korea to audit such consolidated financial statements may differ from those generally accepted and applied in other
countries. Accordingly, this report and the accompanying consolidated financial statements are for use by those who are informed about Korean
accounting principles or auditing standards and their application in practice.

CJ CORPORATION AND SUBSIDIARIES

CONSOLIDATED STATEMENTS OF FINANCIAL POSITIONS
December 31, 2010 and 2009

(in thousands of Korean won)

2010

(in thousands of Korean won)

2009

2010

Assets

Total current liabilities

Current assets
Cash and cash equivalents
Short-term financial instruments
Short-term available for sale securities
Trade accounts and notes receivable, net

Long-term debts, net
1,194,600,788

1,226,315,235

423,985,324

756,693,860

40,963,990

32,774,410

1,164,105,058

787,388,004
46,186,653
125,123,029

Prepaid taxes

53,255,655

65,193,344

Prepaid expenses

36,689,139

39,267,861

106,998,210

107,159,215

Short-term derivative assets

70,952,974

58,613,060

Short-term deferred income tax assets

33,127,066

46,051,651

1,054,602,866

811,177,040

Advance payments, net

Other accounts and notes receivable, net

Inventories, net
Others
Total current assets
Equity-method investments
Long-term available-for-sale securities

37,428,768

22,092,787

4,399,513,248

4,124,036,149

333,990,293

271,226,169

1,445,359,962

189,982,025

Deposits received for initiation fee
Long-term derivative liabilities
Long-term deferred income tax liabilities

4,024,553,327

1,828,460,083

2,230,073,555

68,661,334

81,125,513

266,272,782

338,765,420

7,331,635

7,705,695

401,232,072

55,579,301

58,692,467

47,020,212

7,177,687,884

6,784,823,023

Common stock

145,594,860

142,816,935

Preferred stock

11,301,115

13,966,980

Capital surplus

1,599,855,789

1,598,467,095

(206,826,657)

(206,826,657)

Other long-term liabilities
Total liabilities
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37,432,689
145,370,721

Current portion of long-term loans receivable, net

Accrued severance benefits, net

2009

4,547,037,511

Shareholders' equity
Capital stock

Capital adjustments
Treasury stock
Stock option compensation
Other capital adjustments

6,155,853

4,846,651

(142,504,244)

(129,365,880)

5,062,975

3,717,955

48,215,267

61,720,715

Gain on valuation of equity-method investments

5,857,640

10,382,331

Property, plant and equipment, net

4,367,832,051

4,031,899,047

Loss on valuation of equity-method investments

(3,678,356)

(4,951,571)

Intangible assets, net

1,553,677,209

1,312,711,967

Gain on valuation of available-for-sale securities

730,565,761

7,759,169

448,025,098

478,595,826

Loss on valuation of available-for-sale securities

(13,824,446)

(4,475,483)

Long-term held-to-maturity securities
Long-term loans receivable, net

Guarantee deposits
Long-term deferred income tax assets
Other non-current assets
Total assets

Accumulated other comprehensive income and expense

70,763,894

41,584,636

Gain on valuation of derivative instruments

-

134,231

198,421,361

173,563,329

Loss on valuation of derivative instruments

(14,617,526)

(15,849,774)

12,870,861,358

10,689,037,818

(4,271,824)

(21,631,606)

Translation of foreign currency financial statements

Liabilities and Shareholders' Equity

Legal reserve

Current liabilities

Discretionary reserve
588,264,746

434,876,123

1,426,719,876

1,374,578,506

Other accounts and notes payable

487,437,131

502,472,119

Total shareholders' equity

Withholdings

240,627,714

253,390,564

Total liabilities and shareholders' equity

Accrued expenses

292,455,349

270,498,655

Trade accounts and notes payable

FINANCIAL STATEMENTS

Short-term borrowings, net

Income taxes payable
Current portion of long-term debts
Guarantee deposits received
Short-term derivative liabilities
Short-term deferred income tax liabilities
Others

225,043,154

46,589,006

1,023,542,073

927,596,802

7,876,694

33,387,233

30,442,329

24,870,475

265,456

10,156,807

224,362,989

146,137,037

(Continued)

Unappropriated retained earnings
Minority interests
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79,869,424

79,869,424

553,546,462

411,970,710

166,201,831

156,484,999

2,779,947,792

1,860,617,241

5,693,173,474

3,904,214,795

12,870,861,358

10,689,037,818

FINANCIAL STATEMENTS

Retained earnings

CJ CORPORATION AND SUBSIDIARIES

CONSOLIDATED STATEMENTS OF INCOME
Years ended December 31, 2010 and 2009

(in thousands of Korean won)

2010
Sales

(in thousands of Korean won)

2009

2010

2009

11,015,581,445

9,457,511,595

Loss on valuation of derivative instruments

32,907,887

74,970,922

7,062,841,740

5,957,706,677

Other bad debts expense

27,167,882

10,809,247

3,952,739,705

3,499,804,918

Donations

58,290,887

30,169,819

3,164,886,322

2,762,030,726

Others

30,241,698

35,017,457

787,853,383

737,774,192

749,149,932

790,075,105

1,073,172,019

715,604,166

Interest and dividend income

87,712,513

70,085,134

303,462,712

167,841,332

Foreign exchange gain

98,251,360

169,072,464

Gain on foreign currency translation

95,261,944

151,901,615

Cost of sales
Gross profit
Selling and administrative expenses
Operating profit
Non-operating income

Net income before income tax from continued operations

7,315,013

28,466,001

25,393,625

Gain on disposal of equity-method investments

1,752,705

10,514,153

Gain on disposal of interest of subsidiaries

4,713,991

9,084,214

543,967,166

82,503,983

Gain on disposal of investment assets

1,117,016

1,717,104

Gain on disposal of property, plant and equipment

3,303,836

8,844,047

Gain on retirement of bonds

3,652,135

-

Gain on derivative transactions

76,873,544

170,614,226

Gain on valuation of derivative instruments

33,434,647

15,623,746

Gain on disposal of available-for-sale securities

Others

49,333,116

45,235,755

1,034,468,568

767,905,079

197,192,473

236,247,490
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6,628,594

Gain on valuation of equity-method investments

Reversal of allowance for doubtful accounts

Income tax expenses from continued operations
Net income of subsidiaries before the date of acquisition
Net income from continued operations

1,000,042

7,554,545

768,709,265

540,208,289

914,003

(10,909,687)

Net income

769,623,268

529,298,602

Parent interest in net income

173,726,035

189,208,951

Minority interests in net income

595,897,233

340,089,651

Basic earnings from continued operations per share

6,193

6,859

Basic earnings per share

6,222

6,778

Diluted earnings from continued operations per share

6,189

6,897

Diluted earnings per share

6,218

6,777

Net income from discontinued operations

Interest expenses
Loss on disposal of trade accounts receivable

10,714,117

18,412,768

Foreign exchange loss

70,222,116

154,823,607

Loss on foreign currency translation

74,523,892

12,785,555

Loss on valuation of equity-method investments

59,694,408

32,453,105

Loss on disposal of equity-method investments

-

2,365,987

Loss on impairment of equity-method investments

-

1,141,562

833,579

1,465,528

33,576,792

1,089,905

Loss on disposal of available-for-sale securities

FINANCIAL STATEMENTS

Loss on impairment of available-for-sale securities

7,484,032

2,459,198

Loss on disposal of property, plant and equipment

24,836,188

21,334,373

Loss on impairment of property, plant and equipment

17,343,990

6,724,617

5,001,167

11,913,536

Loss on impairment of intangible assets

13,746,614

9,642,439

Loss on derivative transactions

85,372,210

126,247,990

Loss on disposal of investment assets

Loss on disposal of intangible assets

(Continued)
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Non-operating expenses

CJ CORPORATION AND SUBSIDIARIES

CJ CORPORATION

CONSOLIDATED STATEMENTS OF CHANGES IN
SHAREHOLDERS’ EQUITY

CONSOLIDATED STATEMENTS OF CASH FLOWS
Years ended December 31, 2010 and 2009

Years ended December 31, 2010 and 2009

(in thousands of Korean won)

				
Accumulated other
Capital
Capital stock
Capital surplus
comprehensive
adjustments income and expense
			
Shareholders’ equity, 		

156,777,615

1,601,875,087

(323,002,196)

(572,066)

(in thousands of Korean won)

2010

Retained
earnings

Minority interests

Total

510,630,444

1,326,910,080

3,272,618,964

Net income

Retained earnings after

-

-

-

-

(42,659,913)

-

(42,659,913)

to net cash provided by operating activities

-

-

-

-

467,970,531

-

467,970,531

Depreciation and amortization
Provision for severance benefits

appropriations
Exercise of stock options

6,300

67,478

(23,649)

-

-

-

50,129

-

(3,475,470)

(15,873,159)

-

-

143,243,827

123,895,198

including new stock issues by
consolidated subsidiaries
Payment of long-term

-

-

(3,011,736)

-

-

-

(3,011,736)

incentives
Stock compensation expense

-

-

1,710,505

-

-

-

1,710,505

Retirement of treasury stock

-

-

8,854,349

-

(8,854,349)

-

-

Changes in accumulated

-

-

-

(28,060,637)

-

(43,044,343)

(71,104,980)

other comprehensive income
and expense
Net income

-

-

-

-

189,208,951

340,089,651

529,298,602

Change in scope of 		

-

-

-

-

-

93,418,026

93,418,026

consolidation

Bad debts expense
Loss(gain) on foreign currency translation, net
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Changes in interests,

769,623,268

529,298,602

690,407,024

576,128,737

100,236,176

71,647,988

Adjustments to reconcile net income

January 1, 2009
Dividends

2009

Cash flows from operating activities

7,743,799

17,172,188

(19,566,556)

(139,121,472)

Loss(gain) on valuation of equity-method investments, net

31,228,407

7,059,480

Loss(gain) on disposal of equity-method investments, net

(1,752,705)

(8,148,166)

Loss(gain) on disposal of interest of subsidiary

(4,713,991)

(9,084,214)

-

1,141,562

(543,133,587)

(81,038,455)

Loss(gain) on impairment of available-for-sale securities

33,555,576

1,089,905

Loss(gain) on valuation of inventories

10,174,771

-

Loss(gain) on disposal of property, plant and equipment, net

21,532,352

12,490,326

Loss(gain) on impairment of property, plant and equipment

17,343,990

6,724,617

Loss(gain) on impairment of intangible assets

13,746,614

9,642,439

Loss(gain) on retirement of bonds

(3,652,135)

-

8,498,666

(44,366,236)

Loss(gain) on impairment of equity-method investments
Loss(gain) on disposal of available-for-sale securities, net

Loss(gain) on derivative transactions, net

(526,760)

62,572,893

December 31, 2009

Loss from inventory obsolescence

19,838,987

21,452,318

Shareholders’ equity, 		

Deferred income taxes

10,197,808

75,437,976

Other bad debts expense

27,167,882

10,809,247

Others

21,724,243

28,099,682

440,050,561

619,710,815

(668,103,107)

(123,463,567)

(19,479,525)

(21,892,600)

Shareholders' equity,

156,783,915
156,783,915

1,598,467,095
1,598,467,095

(331,345,886)
331,345,886

(28,632,703)
(28,632,703)

648,325,133
648,325,133

1,860,617,241
1,860,617,241

Loss(gain) on valuation of derivative instruments, net

3,904,214,795
4,566,906,567

January 1, 2010
Dividends
Retained earnings after

-

-

-

-

(22,433,451)

(38,385,059)

(22,433,451)

-

-

-

-

625,891,682

-

625,891,682

112,060

1,388,694

(401,302)

-

-

-

1,099,452

-

-

(13,138,365)

-

-

39,088,925

25,950,560

appropriations
Changes in interests,

Changes in operating assets and liabilities
Decrease (increase) in trade accounts and notes receivable
Increase in advance payments

including new stock issues by

Decrease (increase) in prepaid taxes
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consolidated subsidiaries
Stock compensation expense

-

-

1,710,505

-

-

-

1,710,505

Changes in accumulated

-

-

-

728,663,952

-

174,614,094

903,278,046

other comprehensive income
and expense
Net income

-

-

-

-

173,726,035

595,897,233

769,623,268

Change in scope of 		

-

-

-

-

-

148,115,358

148,115,358

consolidation
Shareholders' equity,
December 31, 2010

156,895,975

1,599,855,789

(343,175,048)

700,031,249

799,617,717

2,779,947,792

5,693,173,474

Decrease in prepaid expenses

6
4
6
5

Decrease in other accounts and notes receivable
Decrease (increase) in inventories
Decrease in long-term prepaid expenses

11,144,394

442,299

8,333,500

37,366,158

(66,679,826)

43,793,302

(223,250,504)

228,182,023

(43,436,450)

(10,315,591)

(5,641,871)

5,006,016

Decrease (increase) in trade accounts and notes payable

544,471,516

96,370,286

Increase (decrease) in other accounts and notes payable

(38,367,787)

(53,177,673)

Increase (decrease) in withholdings

(19,646,371)

75,671,349

30,567,073

61,348,139

Decrease (increase) in guarantee deposits

Increase (decrease) in accrued expenses

(Continued)
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Exercise of share option

CJ CORPORATION

CONSOLIDATED STATEMENTS OF CASH FLOWS
Years ended December 31, 2010 and 2009

(in thousands of Korean won)

Increase in guarantee deposits received
Payment of severance benefits
Others
		

Net cash provided by operating activities

2009

173,897,035

2010

(29,249,160)

8,646,649

(120,033,427)

(63,859,243)

(7,928,946)

23,853,614

(473,403,456)

181,247,573

736,270,373

1,330,256,990

Cash flows from financing activities

Cash flows from investing activities
Decrease in short-term financial instruments
Proceeds from disposal of equity-method investments

67,973,969

1,250,072,620

883,313,714

15,558,696

14,037,595

1,513,617

4,045,400

Proceeds from disposal of long-term available-for-sale securities

565,460,052

150,066,889

Collection of long-term loans

125,654,319

61,606,170

23,032,383

48,091,580

Proceeds from disposal of interest of subsidiaries

Proceeds from disposal of property, plant and equipment
Proceeds from disposal of intangible assets
Decrease in guarantee deposits
Settlement of derivative instruments
Acquisition of short-term available-for-sale securities

2,008,121

4,746,334

86,152,145

29,045,495

6,262,250

37,190,295

(1,109,315)

-

Short-term loans granted

(109,535,001)

(73,378,373)

Increase in short-term financial instruments

(841,594,732)

(1,110,491,659)

Proceeds from short-term borrowings

639,160,908

680,082,168

Issuance of debentures

450,534,100

953,223,400

Proceeds from long-term borrowings

313,145,300

415,261,353

Increase in initiation fee

155,229,090

74,335,000

Repayment of short-term borrowings

(737,493,532)

(1,060,860,348)

Repayment of current maturities of long-term debts

(767,540,754)

(649,551,734)

(55,153,901)

(216,520,360)

Repayment of long-term borrowings
Repayment of long-term debts
Repayment of debentures
Payment of dividends

(7,289,739)

-

(53,938,800)

(32,438,800)

(22,433,451)

(42,659,913)

Decrease in minority interests

(582,985,349)

(36,664,228)

Decrease in initiation fee

(142,959,090)

-

1,099,452

232,991

(810,625,766)

84,439,529

Effect of exchange rate changes on cash and cash equivalents

(482,659)

(4,499,184)

Increase in cash due to merger

3,057,854

3,645,383

63,517,818

10,788,615

(31,714,447)

598,972,871

Others
		

Net cash provided by financing activities

(9,000)

(3,143,500)

(107,997,757)

(49,863,129)

(7,290,870)

(16,474,309)

(10,000)

(13,899,758)

		

(5,169,321)

(54,214,565)

Cash and cash equivalents

Acquisition of property, plant and equipment

(726,311,976)

(575,915,748)

Beginning of the year

1,226,315,235

627,342,364

Acquisition of intangible assets

(207,988,555)

(125,465,712)

End of the year

1,194,600,788

1,226,315,235

Increase in guarantee deposits

(60,038,845)

(87,294,330)

Others

(36,184,799)

(15,634,820)

(23,452,067)

(825,658,462)

Increase in long-term financial instruments
Acquisition of equity-method investments
Acquisition of long-term available-for-sale securities
Acquisition of long-term held-to-maturity securities
Long-term loans granted
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4,073,901

CJ, Find One | CJ Corporation Annual Report 2010

Collection of short-term loans

2009

(126,723,588)

Net cash provided by (used in) investing activities

Net increase in cash and cash equivalents
from the effect of change in scope of consolidation

6
6
(Continued)
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Net increase in cash and cash equivalents
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2010
Increase (decrease) in income taxes payable

(in thousands of Korean won)

REPORT OF
INDEPENDENT ACCOUNTANTS REVIEW
OF INTERNAL ACCOUNTING
CONTROL SYSTEM

INDEPENDENT ACCOUNTANTS REVIEW
OF INTERNAL ACCOUNTING
CONTROL SYSTEM
LS Yongsan Tower, 191, Hangangno 2-ga, Yongsan-gu, Seoul 140-702, Korea
Yongsan P.O Box 266, 140-600

To the President of CJ Corporation

CJ주식회사

내부회계관리제도 검토보고서는 CJ주식회사의 2010년 12월 31일자로 종료되는 회계연도의 재무제표에 대한 감사업무를 수행하고 회사

첨부 :

1. 내부회계관리제도 검토보고서
2. 회사의 내부회계관리제도 운영실태 평가보고서
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의 내부회계관리제도를 검토한 결과 주식회사의 외부감사에관한법률 제2조의3에 따라 첨부하는 것입니다.

We have reviewed the accompanying management’s report on the operations of the Internal Accounting Control System (“IACS”) of CJ Corporation (the
“Company”) as of December 31, 2010. The Company’s management is responsible for designing and operating IACS and for its assessment of the
effectiveness of IACS. Our responsibility is to review the management’s report on the operations of the IACS and issue a report based on our review. The
management’s report on the operations of the IACS of the Company states that “based on its assessment of the operations of the IACS as of December
31, 2009, the Company’s IACS has been designed and is operating effectively as of December 31, 2009 in all material respects, in accordance with the
IACS standards established by the Internal Accounting Control System Operations Committee (IACSOC) of the Korea Listed Companies Association.”
Our review was conducted in accordance with the IACS review standards established by the Korean Institute of Certified Public Accountants. Those
standards require that we plan and perform, in all material respects, the review of management’s report on the operations of the IACS to obtain a lower
level of assurance than an audit. A review is to obtain an understanding of a company’s IACS and consists principally of inquiries of management and,
when deemed necessary, a limited inspection of underlying documents, which is substantially less in scope than an audit.
A company’s IACS is a system to monitor and operate those policies and procedures designed to provide reasonable assurance regarding the reliability of
financial reporting and the preparation of financial statements for external purposes in accordance with accounting principles generally accepted in the
Republic of Korea. Because of its inherent limitations, IACS may not prevent or detect a material misstatement of the financial statements. Also,
projections of any evaluation of effectiveness to future periods are subject to the risk that controls may become inadequate because of changes in
conditions, or that the degree of compliance with the policies or procedures may deteriorate.
Based on our review, nothing has come to our attention that causes us to believe that management’s report on the operations of the IACS, referred to
above, is not presented fairly, in all material respects, in accordance with the IACS standards established by IACSOC.
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Samil PricewaterhouseCoopers
March 10, 2011
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Our review is based on the Company’s IACS as of December 31, 2010, and we did not review management’s assessment of its IACS subsequent to
December 31, 2010. This report has been prepared pursuant to the Acts on External Audit for Stock Companies in Korea and may not be appropriate for
other purposes or for other users.

REPORT ON THE OPERATIONS
OF THE INTERNAL ACCOUUTING
CONTROL SYSTEM
LS Yongsan Tower, 191, Hangangno 2-ga, Yongsan-gu, Seoul 140-702, Korea
Yongsan P.O Box 266, 140-600

To The Board of Directors
and Audit Commottee of CJ Corporation
I, as the Internal Accounting Control Officer (“IACO”) of CJ Corporation (“the Company”), assessed the status of the design and operations of the
Company’s internal accounting control system (“IACS”) for the year ended December 31, 2010.
The Company’s management including the IACO is responsible for designing and operating the IACS. I, as the IACO, assessed whether the IACS has been
effectively designed and is operating to prevent and detect any error or fraud which may cause misstatements to the financial statement, for the purpose
of establishing the reliability of financial reporting and the preparation of financial statements for external purpose. I, as the IACO, applied the IACS
standards to assess the design and operations of the IACS.
Based on the assessment on the operations of the IACS, in all material respects, the design and operations of the Company’s IACS were effective as of
December 31, 2010, in accordance with the IACS standards.

February 10, 2011
Seong Yong-Jun
Internal Accounting Control System Officer
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Ha Dae-Joong
Chief Effective Officer and President

