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THE FACTS

Great products and services . . .

Great vision and corporate culture . . .

Great people . . . “Great CJ”

In its role as a global lifestyle provider, the CJ Group seeks to inspire,
innovate, and create premium values. The term “ONLYONE CJ”
encapsulates our mission of creating a healthier and happier world
by offering customers the very best in products and services.
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The CJ Group’s reputation for integrity, passion, and creativity
flows from its commitment to safe and healthy growth and its
dedication to being a responsible global leader.
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2012 Performance and 2013 Goals

2012 Financial Highlights

CJ’s power and potential shine through the most in times
of crisis. We are creating a brighter future for everyone.
Consolidated Financial Statements

Unit: In billions of KRW

The CJ Group continues to lead the drive for a better tomorrow. True visionaries know that today’s crises are

2011

2012

13,271.1

tomorrow’s opportunities, and that a brave and concentrated mindset can lead to future successes that might seem
beyond reach at present. The CJ Group has this kind of mindset. Our long-term goal is to post KRW 100 trillion in

Sales

sales, KRW 10 trillion in operating profit, and generate 70% of our overall sales overseas by 2020. This is how we

Gross Profit

%

17,628.4

4,357.3

32.8%

4,581.9

5,336.3

754.4

16.5%

900.6

1,063.0

162.4

18.0%

1,033.0

804.4

(228.6)

(22.1%)

Operating Profit

will become “Great CJ.”

Profit before Income Tax
Net Income

Consistent Growth in Core Competencies
Despite the problems engendered by the ongoing worldwide economic recession, the CJ Group produced
outstanding operating results in 2012. CJ CheilJedang dominated the foodstuffs and premium processed food
industry and maintained global leadership in the bio industry. In addition, CJ Korea Express and CJ GLS solidified

Change
Amount

736.1

570.3

(165.8)

(22.5%)

Assets

19,656.1

21,385.0

1,728.9

8.8%

Liabilities

12,092.0

13,001.0

909.0

7.5%

7,564.1

8,384.0

819.9

10.8%

Equity

their positions as global logistics firms, while CJ E&M maintained its role as Asia’s top media and entertainment
provider, surpassing the twelve-million attendance mark for its films and netting Korea’s highest cable TV ratings.

Separate Financial Statements

Unit: In billions of KRW

International Investments and Enhancement of Global Presence

2011

2012

Change
Amount

%

In 2012, the CJ Group took further steps toward realizing its “2020 Great CJ” corporate vision. This included

Operating Revenue

90.3

108.0

17.7

19.6%

breaking ground for the world’s first green bio facilities in Malaysia and the U.S. and opening its first Bibigo

Operating Profit

40.3

66.6

26.3

65.3%

(Bibimbap <mixed rice bowl> restaurant) branch in England. In addition, CJ Food World entered China, CJ O
Shopping and CJ GLS advanced into Thailand, and Turkey, and CJ CGV began operations in Vietnam.

Non-operating Gains and Losses

539.5

63.7

(475.8)

(88.2%)

Profit before Income Tax

579.8

130.3

(449.5)

(77.5%)

442.3

100.1

(342.2)

(77.4%)

3,428.0

3,024.1

(403.9)

(11.8%)

860.2

453.8

(406.4)

(47.2%)

2,567.8

2,570.3

2.5

0.1%

Net Income
Assets

Becoming a Great CJ
The pioneering spirit of the Group’s “Global CJ” mission is the basis of all its recent growth. Going forward, the
path to becoming a truly “Great CJ” will be brought to fruition through the “ONLYONE CJ” spirit of its many

Liabilities
Equity

industry-leading products and services.
2013 Management Goals

2012

 trengthen core competencies for iconic No.1 brands
•S
• Create new business based on trends and synergy

Global CJ
Great CJ

Unit: In billions of KRW

2011

Enhance profitability through business structure innovation

Accelerate global business growth

17,628.4
13,271.1

1,063.0

108.0

900.6

• Establish a global foundation for significant performance
• Recruit and develop global talents

90.3

66.6
40.3

Build a leading corporate culture through the CJ WAY
• Innovate working styles and reinforce performance-driven mindset
• Practice corporate social responsibility with CJ’s Philosophy

04

Sales (Consolidated)

Operating Profit (Consolidated)

Operating Revenue (Separate)
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Operating Profit (Separate)
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Globalization Activities
Committed to making the world a happier and healthier place through
innovation, caring, and sharing.

The CJ Group operates in twenty-one countries and sixty-two cities around the
world. Our “ONLYONE CJ” spirit is the underlying principle that allows the CJ Group
to grow with the rest of the world.

Globalization Activities

|

Global Food&Food Service

GLOBAL FOOD&FOOD SERVICE

Feeding the World

Food&Food Service
Sales in 2012
\

Portion of Global Sales
in Food&Food Service

5,959.1

11

(KRW billion)

%

(KRW 673.3 billion)

The world’s number one brand
People will always need food, but the CJ Group takes the process a step further by always being aware of the
need for high-quality service to back it up. This includes offering our customers the very best products and putting
effective distribution lines in place. At the CJ Group, we believe that Korea’s food culture can be every bit as popular
throughout the world as pizza and hamburgers. We are proving this through the increasing popularity of our many
innovative brands, including Bibigo (Bibimbap <mixed rice bowl> restaurant) and our CJ Food World (one-stop

The CJ Group believes that high-quality food and food services

restaurant complexes). We are committed to providing our customers with the very best in safe and reliable food

can help to make the world a better place. Everywhere that you

and food services as we continue to add to our presence in such places as China, Japan, North America, England,

look, the CJ Group is feeding the world.

Indonesia, Vietnam, and Southeast Asia.

08
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Globalization Activities

|

Global Homeshopping&Logistics

GLOBAL HOMESHOPPING&LOGISTICS

Connecting the World
Homeshopping&Logistics
Sales in 2012
\

Portion of Global Sales
in Homeshopping&Logistics

5,495.3

30

(KRW billion)

%

(KRW 1,642.3 billion)

CJ can be found anywhere in the world
The logistics business has grown far beyond the one-day delivery services offered by bricks and mortar department
stores to embrace the fast-paced convenience of today’s virtual shopping malls. With the ongoing introduction of
faster and more convenient media platforms and people’s increasing desire for more and more convenience, the home
shopping and online shopping industry has evolved into a core distribution channel. The CJ Group is now leveraging
its reputation for exceptional service and its years of experience dealing with the fierce competition of Korea’s online
shopping environment to enter new markets in China, Japan, India, Vietnam, and other Asian countries.
Today’s trend toward globalization is universal. It has accelerated the scale of trade between nations exponentially,

One way that the CJ Group is helping to make the world even more interconnected is by

further reinforcing the importance of and the need for state-of-the-art, global logistics systems. CJ Korea Express,

offering customers the convenience of shopping at home. This includes always delivering

which was brought into the CJ Group in 2011, has worked with CJ GLS to establish and operate the CJ Group’s vast

the items that people have purchased on time and in prime condition. We do this

global network. With locations in over 150 cities around the world, the CJ Group provides consumers with high-quality

because we know that consumers will go elsewhere if they do not experience a reliable

service through such advanced-level services as third-party logistics, forwarding, delivery, cargo handling, and shipping.

and satisfying shopping experience, which can only be provided through state-of-the-art
logistics and distribution channels. This is the sort of service that the CJ Group leads the

In 2012, the CJ Group entered the logistics and home shopping markets in Thailand and Turkey. Our entry into the

industry in providing.

Turkish market, which marked our first step into the European market, represents the beginning of a worldwide
logistics belt stretching between Europe and Asia.

10
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Globalization Activities

GLOBAL BIO&PHARMA

|

Global Bio&Pharma

Adding to our reputation throughout the world
The value of the bio industry is extremely high, with a limitless growth potential. The CJ Group’s entry into
Indonesia in the late 1980s to advance lysine operations marked the birth of our global Bio&Pharma division. Even

Enhancing People’s
Well-being Everywhere

though Korea’s the domestic bio market was in the doldrums at that time, we turned our sights towards the global
marketplace in a very aggressive manner. Since then, we have entered the Chinese and other East Asian markets.
The CJ Group’s bio production and sales successes in China, Indonesia, and other countries have made it the
number one bio company in the world. These globalization activities have also led to major new investments in
such markets as Malaysia and North America. We plan to maintain our global leadership in bio through continued
investments in R&D and the establishment of more overseas production facilities.

Bio&Pharma
Sales in 2012
\

Portion of Global Sales
in Bio&Pharma

3,145.3

73

(KRW billion)

(KRW 2,289.1 billion)

With a product menu that ranges from livestock feed to
food additives to pharmaceutical products, the CJ Group
is committed to making the world a happier and healthier
place for everyone.

12

%
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Globalization Activities

GLOBAL ENTERTAINMENT&MEDIA

|

Global Entertainment&Media

Creating new trends and experiences in entertainment
The world’s media content industry is poised for a dramatic take-off in this age of the Internet and digitization.
Traditional barriers of genre have long since collapsed, giving users an unlimited freedom of choice. Competition

Entertaining the World

among global media providers, network communication operators, and other online service providers is fierce
and constantly rising. This is where the high-quality content and convenient platforms offered to consumers by
the CJ Group come into play. Our production, investment, and distribution operations are centered on a unique
business model and a global network that includes mutually beneficial partnerships with a number of overseas
players. This enables us to adapt to changing markets and trends at lightning speed, resulting in dramatic growth
in a constantly altering marketplace.
The CJ Group helps to bring the world together by overcoming such barriers as language and cultural differences.
This has led to a high degree of success in the Chinese, Japanese, East Asian, and North American markets. It is
also the key to the Group’s future entry into Europe, the Middle East, South America, and other world markets.

Entertainment&Media
Sales in 2012
\

Portion of Global Sales
in Entertainment&Media

2,916.6

8

(KRW billion)

(KRW 223.8 billion)

From movies to music, the CJ Group provides people around the
world with high-quality entertainment that suits everyone’s tastes and
transcends all boundaries.

14

%
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CJ Group’s Sixty-Year History

CJ Group’s Sixty-Year History

The CJ Group’s sixty-year commitment to quality products and
unexcelled service has been reflected in the success of “2013
Global CJ.” Now it is time to take the next step: “2020 Great CJ.”
Since its humble beginnings as a post-Korean War sugar producer in the 1950s to its evolution into a preeminent
industry leader, the CJ Group has been a cornerstone of the Korean food and culture industry. We continue to add
to the quality and competitiveness of our products and services and enhance our global status through the spread
of our unique “ONLYONE CJ” spirit.

Focusing on Core Competencies and
Strengthening the Group

2000~

Advancement as a Global Enterprise

Business diversification continued as the CJ Group centralized itself into
four core business groups.

The CJ Group’s ongoing entry into overseas markets has been helping to
provide the people of the world with healthier and more convenient products
and services.

2000.03 Acquired 39 Shopping (currently, CJ O Shopping)

The Group’s Food&Food Service division develops healthier and more convenient foods while exporting Korea’s
traditional foods to the rest of the world. Our Homeshopping&Logistics division is constantly adding to the quality

2006~

2002.10 Company name changed to CJ Group

2006.02 Mnet entered Japanese market

2002.12 Expanded of U.S. food distribution operations through

2007.01 E
 stablished of CJ GLS America Inc.
Acquisition of Omnifood Inc. (America)

acquisition of Annie Chun’s Inc.
2004.02 CJ Internet (currently CJ E&M) entered Chinese market

2007.03 Established of Tous Les Jours USA, LLC

and quantity of its logistics services and developing new and innovative products and services to cater to every

2004.04 Established of Dongbang CJ in Shanghai, China

2007.04 Established of CJ Bakery Vietnam Co., Ltd.

customer’s needs, while the Bio&Pharma division has become a global industry leader. It is now expanding its

2005.01 Entered into Chinese bakery market

2007.09 Converted into CJ CheilJedang Co., Ltd. holding company

worldwide production facilities for the benefit of people everywhere. At the same time, the Entertainment&Media

2005.06 E
 stablished of CJ Harbin Feed Co., Ltd.,

division’s commitment to constant improvements and investments has made a significant contribution to the

2005.03 Established of Netmarble game portal in Japan
and CJ Tianjin Feed Co., Ltd., a Chinese animal feed companies 

growth of the Korean movie and theater industry.
Performance-Orientated Globalization Activities

The CJ Group has been adding to the quality of people’s lives for the past sixty years. Now that our goal of “Global

2009

Full-Scale Entry into Chinese Market

In 2010, CJ decided to launch a full-scale assault on the Chinese market.
This included developing strategies for setting up local and independently
operating entities there.

2009.04 Established of CJ CGI Holdings in Hong Kong

2010.01 Began construction of two nucleotide factories in Liaocheng,

CJ” has been reached, our next step is to become “Great CJ.”
2009.09 Established of xylose manufacturing plant in the Philippines

Foundation and Beginnings

1950~

Evolution into a General Food Company

1970~

CJ established a sugar production facility at the end of the Korean War.
This helped to improve the lives of the Korean people during a time of severe
hardship.

During this period, CJ developed mass-production technology for nucleotides
and Dashida, establishing itself as the acknowledged leader of the country’s
seasoning industry.

1953.08 Founded

as CheilJedang Co., Ltd.,

1975.11 Began Dashida production

2010.02 Established of Shanghai CJ CGV Media Consulting

takeover of ImaginAsian

2010.09 Established of CJ CGV at Beijing Olympic Park and Binhai, China
2010.10 Launched of Bibigo (Bibimbap <mixed rice bowl> restaurant)
2010.11 Held 2010 MAMA (Mnet Asian Music Awards) in Macau, China

1958.04 Extended operations to include flour manufacturing

2011

Acceleration of Globalization

The creation of a 2nd CJ in China resulted in opportunities for full-scale entry into
Southeast Asian markets. The CJ Group pursued more opportunities in India,
North America, and Europe.

1965.03 Launched Beksul brand

Development of Advanced Technologies

China

2009.12 Entered into U.S. movie and music production market through

Globalization Throughout the Asian Region

1979.09 Launched cooking oil with Beksul brand

and built Korea’s first sugar processing facility

1980~

Independent Operations and Diversification

In response to continuing improvements to Korea’s standard of living and
changes in people’s patterns of food consumption, CJ expanded its range
of product to include processed food items, such as beverages and frozen
foods. It also took advantage of new technological innovations to enter the
pharmaceutical market.

1990~

After announcing that it was beginning independent operations, CJ began
extending its interests beyond being a food company to involving itself in
products and services that would fit in with people’s changing lifestyles.

1984.06 Established of a R&D center

from Samsung Group

1986.11 Established of Incheon Plant 2

1996.05 Launched of the CheilJedang Group

1987.02 Established of Cheil Frozen Foods

1996.12 Established of CJ CGV multiplex theaters

(currently CJ CheilJedang Food BU)

1997.11 Entered bakery market under brand name Tous Les Jours

2012.01 Established of a U.S. bio facility

2011.01 CJ Global bio business recorded KRW 1 trillion in sales

2012.05 Entered Indonesian food and food services market through

2011.03 E
 ntered into Japanese home shopping market through purchase

establishment of CJ CheilJedang Lestari

of CJ Prime Homeshopping

2012.06 Entered U.S. gaming market through establishment of

2011.06 Began construction of green bio factory in Shenyang, China

C
 J Games Global

2011.08 Established of feed market business in Changchun, China

Entered Thai gaming market through purchase of Stand Best Tech
2012.07 E
 ntered Taiwanese gaming market through establishment of

establishment of CJ Food Europe

JoyBomb

2011.10 Purchased of Megastar Media, Vietnam’s largest multiplex

2012.08 Established of a CJ Olive Young (health&beauty store) business

2011.11 Tous Les Jours entered the Philippines and Indonesia

in China

2011.12 Purchase of CJ Korea Express Corporation

2012.10 E
 ntered Turkish distribution market through establishment

2011.12 Began construction of bio facility in Malaysia

of CJ IMC PAZARLAMA VE TICARET

1998.03 Established CJ GLS (logistics business)

16

2012

The CJ Group’s globalization activities in the Asian region continued to spread
into other foreign markets.

2011.09 E
 ntered into European food and food service market through
1993.07 Declared beginning of independent operations

2010

The year 2009 featured a more systematic approach to the Group’s overseas
advances through a reorganization of its management priorities.

2012.11 P
 urchased of TMI Trading, a food company in America

17
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Message from the CEO

Message from the CEO

Using innovation and perseverance to meet the challenges of
change and growth

Dear CJ customers and shareholders:
Since we became the holding company of the CJ Group in September 2007, the CJ Corporation has taken many

In Korea itself, we will be confronted with the effects of calls for further economic democratization, price

steps to strengthen its core businesses and become a truly global enterprise. Even though the Korean and world

stabilization policies, and a variety of other political and economic issues. Looking at things positively, however,

economies both presented us with many challenges in 2012, we still managed to post satisfying results in our

we believe that every crisis can be turned into an opportunity. We are determined to do precisely that.

various operations.
In 2013, the CJ Group will continue with its record of consistent growth through innovations to all of its core
Despite the problems of the continuing sovereign debt crisis in Europe and constantly increasing household debt

operations. This will maximize their profitability and allow them to identify even more growth opportunities. We

here in Korea, we were able to operate our core businesses successfully and achieve more than satisfactory

will also accelerate our rate of overseas expansion, leveraging our already-existing global business infrastructure

results from our overseas operations. In 2012, each of our main operations was successful in creating future

to create a foundation for further growth. In addition, the CJ Group will retain its leadership in the areas of job

growth drivers. This meant that the Group was able to enhance its position as a global enterprise even more.

creation and mutually beneficial management with its business partners, cementing its reputation as a trusted

Now I would like to give you a brief rundown of our 2012 results in each of our operating areas.

and well-respected corporate citizen.

Our Food&Food Service sector continued to dominate the Korean market, and also strengthened its presence in

This year marks the 60th anniversary of the GJ Group’s parent company, CJ CheilJedang. With this milestone in

China and Southeast Asia. Our expansion into Southeast Asian markets like Vietnam, Indonesia, Malaysia, and

mind, we are even more committed to reaching our goal of being a “Great CJ.”

Myanmar also served as a catalyst for further global expansion. In addition, our strategy of making substantial
investments in R&D, along with the establishment of an overseas Bio facility, allowed us to become a leader of

All of us at the CJ Corporation appreciate your unwavering support and encouragement. Please accept our best

the world Bio industry.

wishes for your continuing happiness and prosperity.

The Entertainment&Media sector benefited from synergies created by consolidating content from other divisions

Thank you.

in the Group, giving us the potential to become Asia’s number one media content provider. Our blockbuster
movie, “Masquerade: The Man Who Became King” became a huge success with more than twelve million
viewers, while “Reply 1997” boasted Korea’s highest-ever viewer ratings for a cable TV show. In addition,
CJ CGV continued with its strategy of active expansion into overseas markets. This demonstrates that our
Entertainment&Media business is continuing with its drive to become Asia’s leading provider of cultural content.

Gwan Hoon Lee
CEO of CJ Corporation

In the Homeshopping&Logistics sector, CJ Korea Express and CJ GLS combined forces to solidify their positions
as truly global logistics firms. In addition, CJ O Shopping attained excellent results by expanding into Thailand,
Turkey, and other countries.
This year, CJ expects to face many difficult and troubling political and economic issues. On the international front,
these will include the continuing sovereign debt crisis in Europe and rapid increases in the prices of raw materials.
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Vision and Mission

Vision and Mission

CJ VISION
Create a New Culture
for Healthy, Happy and
Convenient Lifestyles

The CJ WAY to becoming
a leading global enterprise
The CJ Group will continue to transcend borders and exceed expectations
by offering consumers around the world the very best in products and services
with the “ONLYONE CJ” spirit.
CJ MISSION

2013 MANAGEMENT GOALS

Contribute to the global community

Innovation Towards Great CJ

by providing the best value to our

• Enhance

customers with ONLYONE products

profitability through

business structure innovation

and services

• Accelerate
• Build

global business growth

a leading corporate culture
through the CJ WAY

20
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Board of Directors and Corporate Governance

Board of Directors and Corporate Governance

Efficient and Responsible Corporate Governance:
The foundation for a “Great CJ”
EXECUTIVE DIRECTORS

The Board of Directors (BOD) of the CJ Corporation oversees all the management and governance aspects of the
company. Committed to the highest possible ethical standards in all its management practices, the CJ Corporation
discloses all relevant information regarding its operations and business practices in a timely and transparent
manner. Although the BOD is responsible for ensuring the integrity of the company’s management, it also utilizes
outside professional services advisors to deliver greater value for all its stakeholders.
As of 2012, the CJ Corporation’s BOD consisted of three standing directors and four non-standing directors.

Jay Hyun Lee

Kyung Shik Sohn

Gwan Hoon Lee

They work collegially and collaboratively to oversee all aspects of the company’s management. In 2012, the BOD

- I ncumbent Chairman

- Incumbent Chairman

- Incumbent CEO of CJ Corporation

considered fourteen resolutions and seven reports. In addition, it prepared and received reports regarding the
company’s performance and internal accounting controls and practices.

& CEO of CJ Corporation
- Former Director of
Samsung Electronics

& CEO of CJ Corporation

- Former CEO of CJ Media

- Incumbent Chairman of

- Former CEO of CJ HelloVision

Korea Chamber of Commerce
& Industry
- Former Vice Chairman

There are three committees that report to the Board of Directors: the Audit Committee, the Non-Standing

of Samsung Fire & Marine
Insurance

Director Nominating Committee, and the Compensation Committee.

NON-EXECUTIVE DIRECTORS

The Audit Committee consists of four knowledgeable and highly experienced non-standing directors who conduct
audits of the accounting and general management practices of the CJ Corporation. It also proposes resolutions
regarding issues that need to be discussed at the general shareholders’ meeting, issues concerning individual
directors and/or the entire Board of Directors, and issues relating to the company’s financial audits.
The Non-Standing Director Nominating Committee recommends qualified candidates for non-standing director
positions at general shareholders’ meetings, while the Compensation Committee has jurisdiction over policies
relating to the executives compensation, including performance assessments.
Sang Goo Shin

Sang Don Lee

Je Chan Park

Dae Sik Oh

- Incumbent Professor of

- Incumbent Professor of

- Incumbent Non-Standing

- Incumbent Non-Standing

Seoul National University

Korea University School

Director of Hyundai Department

College of Medicine

of Law

Store

- Incumbent President of Korea
National Enterprise for Clinical Trials
- Incumbent Advisor of Korean

- Incumbent Member of

- Former Non-Standing

Prosecution System

Advisor to POSRI

Reform Committee

- Former Chief Secretary to

Society for Clinical Pharmacology

the Director of the National

and Therapeutics

Intelligence Service

- Former Chief of Clinical Research

Law Firm Bae, Kim & Lee
- Former Commissioner to the
Seoul Regional Tax Office
- Former Director of the
Investigation Bureau of
National Tax Service

Institute SNU Hospital

22

Director of Doosan
- Incumbent Advisor to the
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Human Resources Development

Human Resources Development

Ideal CJ Employees

CJ employees: The ultimate source of the “ONLYONE CJ” spirit
A company’s human resources are its most important assets. The
CJ Group is committed to the development of a strong and vital

An Industry Leader In Terms Of Human Resources
Development And Carrying Out Its Social Responsibilities

corporate culture that thrives on challenges and competition and
maximizes the possibilities of its workers’ success and growth.

The CJ Group’s generous hiring practices are helping to
alleviate the ongoing problems of unemployment and
underemployment.

Flexible
• Committed to personal growth and self-development
• Forward-looking and possessing enhanced analytical skills
• Skilled at problem-solving and highly adaptable to change

Our human resources policy is predicated on hiring the best and
most talented people we can find, and then developing their
capabilities even further. This maximizes their career advancement

Ranked Among Korea’s Top One Hundred Companies
In Terms of Job Creation For Two Years Running
CJ CGV has been widely lauded for its efforts to increase
its employment of senior citizens and people who are
developmentally challenged. For example, the Ministry
of Labor recently named CJ CGV one of Korea’s top
one hundred companies in terms of job creation for the
second year in a row. In October 2012, CJ CGV and the
Korea Labor Force Development Institute for the Aged, an
affiliate of the Ministry of of Health & Welfare, signed an
agreement called “Helping Hands” to increase the number
of jobs targeting senior citizens.

opportunities and adds to their job satisfaction levels.

Developing Our Workers’ Ability to Work Anywhere in
the World
The CJ Group hires highly talented individuals who are capable of
working comfortably and competently anywhere in the world. We
then help them to add to their expertise in their given fields by
assisting them in developing their communications, leadership,
critical thinking, and global awareness skills through a variety

Customized Training for Bio Experts
CJ CheilJedang recently signed a job-training agreement
with the Bio Campus of Korea Polytechnic University.
The program’s purpose is to train bio experts for the
workplace. Students who complete it will be offered jobs
with CJ CheilJedang.

Open-Minded
• Happy to take on the challenges of variety and change
• Able to work with other people and form new relationships
easily
• Adept at achieving both personal and organizational goals

of training programs. In addition, we offer a wide assortment
of custom-tailored training programs to the 17,322 CJ Group
employees who are working abroad. As our worldwide activities
continue to expand, we will extend these programs to include
overseas workers who are local residents.

Helping University Students Choose A Career Path
CJ Freshway has implemented a pre-internship program
targeting students who are about to graduate from
university. Its goal is to help them select a career path.
After they complete the program, the students will be
given an opportunity to participate in an additional MD
internship training program. The program also offers
scholarships and career opportunities with CJ after the
students graduate.

Performance-Based Culture
The CJ Group operates a performance-based Human Resources
Management system for all its employees. It recognizes and
rewards our top performing employees, and encourages them
to constantly expand their goals. This adds to our workers’
creativity, fosters an environment of more open communications,
and helps them to work together better as a team.

Jobseekers Name CJ One of Korea’s Most Desirable
Workplaces

CJ HumanVille: The “ONLYONE” Training Facility
CJ HumanVille opened in May 2003. Its purpose is to foster the

The results of a 2013 online survey of over 2,600
jobseekers placed CJ as Korea’s fourth most desirable
workplace. We also received high marks in such areas as
“work environment” and “corporate culture.”

development of highly dedicated, flexible, open-minded, and
responsible human resources through a curriculum that is based
on open communications and free debate. In addition to learning
about the Group’s corporate culture and values, participants

Responsible
• Committed to responsible thinking and actions
based on flexibility and open-mindedness
• Highly loyal and intensely professional
• Performance-driven and dedicated to bettering

add to their abilities in such areas as global leadership and

CJ Group to Hire 7,200 More Workers in 2013

adaptability. With an ultimate goal of becoming Asia’s finest

The CJ Group has announced that it will hire 7,200 more
employees in 2013, up 20% from the previous year. In
addition, hiring for CJ’s global sector will encompass 10%
of total hiring.

employee training center, CJ HumanVille is where most of the
Group’s major events, workshops, and seminars take place.
It also offers programs in leadership training, ethics, efficient

both themselves and the organization

24

working methods, global communications, and other subjects.
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The CJ WAY: Laying the foundation for “Great CJ”
The CJ Group’s ongoing success is based on the talents of

Instilling the “ONLYONE CJ” spirit

hard-working individuals who can create results, and the

The CJ Group operates a variety of programs to instill the

development of a responsive and responsible corporate culture.

“ONLYONE CJ” spirit. They include the ONLYONE Fair and the

All the employees of the CJ Group are endowed with integrity,

ONLYONE Showcase programs that outline new business ideas,

passion, and creativity as their most important attributes.

and the ONLYONE Conference that awards employees who

These traits, which also define the “ONLYONE CJ” spirit, mean

have best taken the “ONLYONE CJ” spirit to heart.

being the first, the best, and the most competent.
ONLYONE Fair The ONLYONE Fair is a program for new
employees that helps them to apply the “ONLYONE CJ” spirit
Becoming a leading global enterprise, the CJ WAY

to their work situations. They are divided into teams of six

The term CJ WAY refers to the mindset of the entire CJ Group.

to ten members that partake in a three-week program.

It applies equally to new employees and the CEO. All CJ Group

The program offers the participants opportunities to share

employees share the CJ values of integrity, passion, and

their ideas regarding such topics as product developments,

creativity, which have always been the driving force behind the

service improvements, and new business proposals with the

Group’s fast and amazing growth into a global leader.

company’s Board of Directors and upper management.

The “ONLYONE CJ” spirit of leadership

ONLYONE Showcase Everyone at the CJ Group participates

Quality competitiveness, cost competitiveness, state-of-the-

in this exercise to propose, develop, and apply new ideas in

art work methods, and a strong corporate culture are all core

the “ONLYONE CJ” spirit.

competencies that contribute to the Group’s performance and
success. The CJ Group’s “ONLYONE CJ” spirit will help it to

ONLYONE Award and Conference This combined awards

achieve its goal of being a “Great CJ” and evolve into a leading

ceremony and conference celebrates the best applications of

global enterprise.

the “ONLYONE CJ” spirit to the CJ Group’s business activities.

Vision
Create a New Culture for Healthy, Happy and Convenient
Lifestyles

VISION
MISSION

Mission
Contribute to the global community by providing the
best value to our customers with ONLYONE products
and services
Philosophy & Principle: ONLYONE
Achieving No.1 in core competencies by
being First, Best, Different

Integrity

Passion

Creativity

Core Values
Integrity, Passion, Creativity
People and Culture: Strong & Flexible People
Result-oriented people and winning culture

Strong & Flexible People
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Helping to Develop a Happier and Healthier Society
The CJ Corporation has been carrying out social contribution
activities since the early 1990s in its role as a caring and

CJ Sharing Vision

concerned corporate citizen. In 1999, we founded a Corporate

The goal of the CJ Corporation’s sharing activities is

Social Responsibilities, or CSR, Department to ensure a

to create a happier and healthier society. This goes

more effective and efficient means of dealing with our social

beyond the mere pursuit of profit to include the

responsibilities. The ultimate goal behind our activities is to

creation of a better and more caring society. A better

create a happier and healthier world for people everywhere,

future will only be made if we work at it together.

and we encourage our employees and business partners to
participate in all of them. We have also established the CJ
Sharing Foundation and the CJ Culture Foundation. They
concentrate on making improvements to the educational,
cultural, and health-related aspects of people’s lives, with a
special emphasis on the less fortunate in our society.

Donations from
2012 CSV Activities

Another hallmark of the CJ Corporation’s social contribution
activities is what we call “the creation of shared values,”
or CSV, meaning that our business operations and our
social responsibilities are structured so that they work in

\

55.4

collaboration. CSV goes beyond simply giving people and
organizations money; instead, it means adding to the
sustained and sustainable growth of the company while also
helping to create solutions for our society’s many problems.

(KRW billion)
* Based on consolidated financial statements

THE CJ SHARING FOUNDATION:
MAKING LIFE BETTER FOR OUR PEOPLE AND
OUR SOCIETY
The CJ Sharing Foundation is the backbone of the Group’s
CSR activities. Through its efforts, we help to feed the hungry,
ensure equal educational opportunities for underprivileged
children, and provide access to cultural events for those who
could not afford them otherwise.
The CJ Donors’ Camp:
Helping to Fulfill Children’s Hopes and Dreams
The CJ Donors’ Camp offers a wide variety of educational
programs for underprivileged children. Whenever a teacher
working at an after-school study room, a community center,
or a regional school uploads a study plan onto our homepage
at www.donorscamp.org, individual donors can view them and
contribute to any project they choose.
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When they do this, the CJ Sharing Foundation doubles the

THE CJ CULTURE FOUNDATION:

amount that they have donated. The CJ Donors’ Camp currently

SUPPORTING TOMORROW’S ARTISTS TODAY

sponsors 2,600 children’s study rooms and community centers
nationwide, receiving donations from approximately 260,000

CJ Corporation supports a wide variety of cultural and artistic

people.

initiatives. In 2006, it established the CJ Culture Foundation
to assist it in offering more systematic and organized Mecenat

The CJ Food Bank:

activities. The foundation provides aspiring and professional

Helping the Hungry

artists with a helpful environment for concentrating on their

The CJ Food Bank provides food to underprivileged people.

creative activities.

It was the first social services project in Korea to be created
as a result of collaboration between the central government

CJ Tune Up! and the CJ Popular Music Scholarship Plan:

and a private company. CJ CheilJedang, Korea’s largest food

Introducing the New Faces of Popular Music

company, began the program in 1999. Since then, other Group

CJ Azit sponsors new musicians through its “Tune Up!”

subsidiaries, such as CJ Foodville, CJ O Shopping, and CJ GLS

program, which provides aspiring musicians who haven’t

have also become participants.

“made it” yet with equipment and supports in such areas as
networking with professional musicians, marketing activities,

Sharing Knowledge

and booking performance venues. In addition to this, the CJ

The CJ Corporation was the very first Korean company to

Corporation has been offering financial aid to international

pay its employees for participating in volunteer activities

students who have the potential to excel in the field of popular

during their work hours. The company also conducts various

music through the CJ Popular Music Scholarship plan since

programs and activities like cooking classes, clay art classes,

2011.

book-making classes, and mural painting classes. In addition,
part of its new employee training program includes mandatory

CJ Project S & CJ Animation Exhibition:

social contribution work. The CJ Corporation was also

Helping Promising Filmmakers and Actors

Korea’s first company to involve all its employees in a social

“Project S” offers promising new filmmakers and actors

contributions activity group, the CJ Donor’s Club. There are

networking and other forms of support. Since 2011, the CJ

currently nineteen teams participating in knowledge sharing at

Corporation has been operating the CJ Animation Exhibition,

CJ Donors’ Camp study rooms.

producing animated versions of worldwide picture books
through a variety of media. It is also an active supporter of
Korea’s animation market.
CJ Creative Minds:
Supporting the Development of Playwrights
The CJ “Creative Minds” project assists up-and-coming
composers and songwriters with their creative activities. The
assistance that they are offered includes development and
consulting expenses, help booking auditions and locating
practice venues, and the production of demos. Musicals and
plays like “Moby Dick,” “Poongwallju,” and “The Goddess is
Watching” all resulted from this program.
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CSV Highlights
CJ Corporation

I

A Small Library within the Study Room:

Making DIY Furniture

CJ CGV I Operating a Cultureplex Through the “Sharing

CJ GLS I Providing Tuition Assistance to Partnership

Movie Theater” and “Movie Collage”

Employees

CGV also conducts a “Movie Production Staff Training Incentive

movies to enhance the viewing experience of disabled people. CJ

CJ Corporation employees have been participating in volunteer

CJ CGV’s “Toto’s Studio” produces movies that target children living

In 2011, CJ GLS became the first Korean company to operate

Support” program that is charged with the betterment of on-site

activities for the past ten years. One of their signature programs,

in rural and remote areas of Korea. The company also operates a

a program to support delivery people working in the fiercely

conditions for movie production staff members.

called “A Small Library within the Study Room: Making DIY

“Theater Seat Donation” program as part of its social contributions.

competitive logistics market. The support comes in the form of

Furniture,” assists in improving children’s learning environments.

It offers filmmaking classes for children and low-income families

tuition payment for the children of partnership companies’ delivery

CJ E&M (Music Sector) I Discovering New Rock Bands

personnel.

Project

Viewing Day,” during which movie commentaries and subtitles

CJ Korea Express I Helping Multicultural Families

project to discover new rock bands. In November of 2012, the
music sector of CJ E&M, along with CJ CGV and SM Entertainment,

Other programs include mural painting for kids and a New Year’s

from culturally underprivileged areas, and provides them with free

Eve kimchi-making event to help the underprivileged.

movie tickets every month. Another part of the program is a “Special

The music sector of CJ E&M is collaborating with CJ Azit in a

CJ CheilJedang I Creating a Sustainable Business Model

are added to all movies to enhance the viewing experience of the

CJ Korea Express operates a “Rainbow School” for the children

Focusing on Economic, Environmental, and Social Values

disabled. The “Movie Collage” project is the first showing of Korean

of multicultural families. Winners of the “mother-tongue” speech

went to Beijing, China to help repair and remodel schools for

CJ CheilJedang is a leader in the development of green mana-

indie films across CJ CGV theaters that provides audiences with a

contest are given an opportunity to visit their parents’ homeland.

underprivileged children. They also opened a K-Pop music school

gement activities. They include measuring workplace carbon levels,

chance to choose from a variety of quality indie flicks. CJ CGV also

The school also trains immigrant women in becoming language

for Chinese students.

applying for low-carbon certifications, the creation of a green

carries out social contribution activities in Beijing, China and Ho

instructors, and graduates of the program are then hired as

management system, greenhouse gas management, and increased

Chi Min City, Vietnam in the form of movie production training and

mentors for new students. CJ Korea Express also supports an

use of alternative energy. The company also carries out a wide

supports for establishing schools.

electric wheelchair repair program for people with disabilities.

CJ E&M (Concert Sector) I Sharing Everyone’s Talents
The concert sector of CJ E&M operates a “Theater Seat Donation”
program as part of its social contribution activities. It offers

variety of mutually beneficial activities.
CJ Olive Young I Specialized Social Contribution Activities

CJ Systems I Creating a Cleaner and Safer Natural

children a chance to watch musicals, plays, and live performances

CJ Freshway I Making Dinner at Children’s Centers

CJ Olive Young’s employees participate in a wide range of CJ

Environment

at no cost. The concert sector of CJ E&M operates a “Sharing Music

CJ Freshway offers underprivileged youths cooking classes and

Donors’ Camp activities. Money collection boxes are placed at

CJ Systems conducts a wide variety of high-quality computer

Academy” to train musicians, and an “Actors Academy” for up-and-

instruction in maintaining kitchen cleanliness. Its employees

all their shops, with the proceeds going to support children’s

training workshops for children from social assistance centers. They

coming actors.

volunteer at social assistance and children’s centers once a

educational activities. The employees also participate in a variety of

are provided with the assistance of CJ employees and financial

month. They also choose two children’s centers every week for

annual sharing activities like making kimchi, and operate a “Share

support from the CJ Donors’ Camp. CJ Systems also carries out

CJ E&M (Game Sector) I Creating Healthier and More

their “Cooking King and Baking Queen” program, which provides

With Olive” group that carries out social contribution activities

environmental cleanup activities so that children will be able to

Enjoyable Leisure Times

underprivileged children with snacks and meals.

every month.

grow up in a clean and safe environment.

CJ E&M’s Netmarble’s social contribution activities have three

CJ Foodville I Food Etiquette and Dining Out

CJ HelloVision I Eliminating Discrimination Based on

CJ E&M (TV Sector) I CJ Donors’ Camp Donates All

children, and family communications. E-sports competitions are

CJ Foodville supports the healthy growth of children through the

Cultural Differences

“Superstar K” Profits

held for disabled people who have to depend on online games to

various restaurant brands that it operates. This includes a “VIPS

CJ HelloVision’s social contributions program is called “Hello Us.”

In 2012, all of the proceeds from Mnet’s “Superstar K” text

communicate with the rest of the world. To aid in the inclusion

Sharing Day,” which is held the third Wednesday of every month.

Its activities include providing school uniforms for underprivileged

message voting were donated to the CJ Donors’ Camp. The Camp

of disabled persons in the online world, the company has built a

Offered by CJ’s VIPS chain of restaurants, the program involves

students, a cultural inclusion program that raises people’s

then used the proceeds in their “Stage for You” program that offers

pavilion for games and leisure activities where members of the

inviting children from local study rooms to enjoy a happy meal

awareness of cultural diversity and helps eliminate discrimination

cultural supports for children. Along with the expansion of the

public—and especially those with a disability—can participate in

at a family restaurant. In 2012, the program was carried out 297

based on cultural differences, and volunteer activities by employees

Style Icon Awards (SIA), the TV sector of CJ E&M has also been

healthy leisure activities, such as functional and virtual games.

times, with 6,382 children participating. Members of the CJ Donors’

that support children’s health and happiness through various

successful in encouraging increased donor participation through

Camp help their charges with dining etiquette. Another program is

extracurricular activities.

open broadcasts (Music Triangle), movie festivals, and bazaars.

separate aspects: a disability-free world, the future of the

the “VIPS Children’s Health Class,” which gives children advice on

All the proceeds are used to support new artists.

eating more nutritiously.

CJ O Shopping I Community Service Programs
CJ O Shopping operates a “one village, one specialty product”

CJ E&M (Movie Sector) I Supporting the Korean Movie

CJ N CITY I N Seoul Tower, Love-Related Content,

project to benefit local farming communities. It includes assisting

Industry Through Movie Festivals, and Movie Academies

CJ Donors’ Camp Donation

with sales on online malls and in catalogues. Since 2004, CJ

In 2012, the Cinema Digital Seoul Film Festival, or CINDI,

A portion of the proceeds from N Seoul Tower’s “Love’s Padlock,”

O Shopping has also been conducting a monthly fundraising

established the “Butterfly” project to foster the growth and

“Love’s Pond,” and “Heart Coin” sales is combined with donations

broadcast, “Ordering Love,” that tells people about struggling

development of budding new movie directors. In addition, the

from a Christmas collection box to fund youth support projects in

children. Every December, CJ O Shopping broadcasts the “O

Korean Academy of Film Arts supports students in such areas as

China and Vietnam.

Shopping Miracle” fundraising event. It also donates clothing and

film productions, post-production, and movie debuts. Since March

other products to social assistance centers through the CJ Donors’

2012, the program has also featured a “Special Viewing Day,”

Camp.

at which movie commentaries and subtitles are added to all the
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Respected by customers,
loved by the world.
The journey to being a
“Great CJ” has begun.

The CJ Group’s continuing successes in terms of its core business
activities, its efforts toward globalization, and its foreign
investments resulted in healthy growth in 2012. As always, our
mission is to offer people more convenience in their lives and
happier and healthier lifestyles.
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Core Businesses
Composition of 2012 Sales

Food&Food Service

33%

|

Core Businesses / Affiliates

The CJ Group was transformed into a holding company structure in September 2007. In
accordance with Korea’s Fair Trade Act, it is constituted as a pure holding company that
has 196 subsidiaries. Of the subsidiaries, CJ CheilJedang, CJ Korea Express, CJ O Shopping,
CJ CGV, CJ E&M, CJ Freshway, CJ HelloVision, and CJ Seafood are also listed companies.

Holding Company
CJ CORPORATION

Food&Food Service
CJ CHEILJEDANG CORPORATION / CJ FRESHWAY CORPORATION / CJ FOODVILLE CORP. / CJ JAPAN CORP. / CJ SEAFOOD
CORPORATION / WONJI CO., LTD. / CJ N CITY CO., LTD. / YOUNGWOO FROZEN FOODS CO., LTD. / CJ AMERICA INC. / TMI TRADING
CORP. / TWIN MARQUIS INC. / CJ OMNI, INC. / CJ BEIJING BAKERY CO., LTD. / CJ NUTRACON PTY. / CJ QINGDAO FOODS CO.,

m

e
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nt

M
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31%
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Homeshopping&Logistics

LTD. / CJ BEIJING BEVERAGE & FOODS CO., LTD. / CJ MD1 CO., LTD. / CJ ACT PTY LTD. / CJ BAKERY VIETNAM CO., LTD. / CJ-YIHAI
(KUNSHAN) FOODSTUFFS CO., LTD. / CJ BAKERY, INC. / CJ 500 SOUTH STATE COLLEGE, INC. / CJ FOODVILLE JAPAN CO., LTD. / CJ
DCH GUANGDONG FROZEN FOOD CO., LTD. / SHANG HAI BLUE WISH CATERING SERVICE CO., LTD. / CHEF ONE CORPORATION / CJ
FRESHWAY QINGDAO CORPORATION, CJ FOODVILLE ASIA PTE. LTD., ETC.

Homeshopping&Logistics
/ CJ OLIVE YOUNG CORPORATION / JUNG-BU INTEGRATED FREIGHT TERMINAL CO., LTD. / CJ GLS ASIA PTE. LTD. / CJ KOREA

o
Fo

En

te

CJ KOREA EXPRESS CORPORATION / CJ GLS INC. / CJ O SHOPPING CO., LTD. / KOREA INTEGRATED FREIGHT TERMINAL CO., LTD.

d&

EXPRESS BUSAN NEWPORT DISTRIPARK CO., LTD. / PECT NEW CONTAINER TERMINAL CO., LTD. / CJ GLS (THAILAND) CO., LTD. /

18%

S erv

& P har m a

d
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Bio&Pharma

ice

B io

CMI HOLDINGS LIMITED. / KOREA EXPRESS U.S.A. INC. / CJ GLS MALAYSIA SDN. BHD. / CJ IMC CO., LTD. / CJ GLS AMERICA, INC.
/ KOREA EXPRESS JAPAN CO., LTD. / CJ GLS INC. (QINGDAO, CHINA) / PT CJ GLS INDONESIA / CJ PRIME SHOPPING INC. / KOREA
EXPRESS SHANGHAI CO., LTD. / KOREA EXPRESS TIANJIN CO., LTD. / CJ GLS (VN) FREIGHT CO., LTD. / CJ GLS CENTRAL AMERICA, S.A.
DE. CV. / CJ GLS PHILIPPINES INC. / CJ GLS (HONG KONG) LTD., ETC.

Bio&Pharma
CJ CHEILJEDANG CORPORATION / PT CHEILJEDANG INDONESIA / SHENYANG JILONG CORN BIOTECH CO., LTD. / CJ CHINA, LTD. /
CJ LIAOCHENG BIOTECH CO., LTD. / CJ BIO AMERICA INC. / CJ GLOBAL HOLDINGS LTD. / CJ DO BRAZIL IND. COM. PROD. ALIM.
LTDA / CJ EUROPE GMBH. / PT CHEILJEDANG. SUPERFEED / CJ AMERICA INC. / PT CJ FEED JONMBANG / CJ BIO MALAYSIA SDN. BHD.

Entertainment&Media

Ho
me
sh
opp
ing&
Logistics

17%

/ CJ VINA AGRI CO., LTD. / LIAOCHENG LANTIAN CONGENERATION PLANT CO., LTD. / PT SUPER UNGGAS JAYA / CJ PHILIPPINES,
INC. / CJ INTERNATIONAL TRADING CO., LTD. / CJ SHENYANG FEED CO., LTD. / CJ CHANGCHUN FEED CO., LTD. / CJ LIAOCHENG
FEED CO., LTD. / CJ QINGDAO FEED CO., LTD. / CJ TIANJIN FEED CO., LTD. / PT AGROBIS PANCA EKATAMA / CJ VINA FOOD CO., LTD.
/ CJ NANJING FEED CO., LTD. / CJ CHANGSHA FEED CO., LTD. / CJ HARBIN FEED CO., LTD. / CJ ZHENGZHOU FEED CO., LTD. / CJ
CHENGDU FEED CO., LTD., ETC.

Entertainment&Media
CJ E&M CORPORATION / CJ HELLOVISION CO., LTD. / CJ CGV CO., LTD. / ORION CINEMA NETWORK, CO., LTD. / CJ CATV 2ND CO.,
LTD. / CJ CGI HOLDINGS LTD. / CJ GAME LAB CORP. / MEGASTAR MEDIA CO., LTD. / CJ POWERCAST INC. / CJ HELLOVISION ARA

Infrastructure

1%

BROADCASTING CO., LTD. / MEZZOMEDIA INC. / CJ HELLOVISION YOUNGDONG BROADCASTING SYSTEM CO., LTD. / ENVOY MEDIA
PARTNERS LTD. / ANIPARK CO., LTD. / PRIMUS CINEMA INC. / ON GAME NETWORK INC. / UVD ENTERPRISE LTD. / CJ 4DPLEX CO.,
LTD. / CJ E&M JAPAN, INC. / MEDIAWEB INC. / CJ E&M AMERICA INC. / POHANG TOTAL CABLE BROADCASTING CO., LTD. / SHANGHAI
CJ CGV MEDIA CONSULTING CO., LTD. / CJ INTERNET JAPAN CO., LTD. / TURNON GAMES CO., LTD. / SEED9 GAMES CORP. / CJ CGV
AMERICA LA, LLC., ETC.

Synergy&Infrastructure
CJ ENGINEERING & CONSTRUCTION CORP. / CJ SYSTEMS CO., LTD. / CJ E&C (M) SDN. BHD., ETC.
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Food&Food Service

The K-WAVE in Food&Food Service
Encompassing every aspect of healthy and nutritious foods from development to sales, the CJ Group is creating a
new food culture for everything from family dining and food services to corporate clients. The CJ Group’s value chain
extends from the production of goods to their final consumption. This especially applies to the Food&Food Service
division and its related business sectors. In 2012, the Food&Food Service division posted KRW 5,959.1 billion in sales
and KRW 210.4 billion in operating profit. After achieving over KRW 5 trillion in sales in 2011, the Group added to its
control of the Korean market and began making even more inroads into the global one. After having served the needs
of Koreans for over sixty years, the Group has set a goal of creating a “Korean Wave” in the food and food service
industry, helping to bring Korea’s traditional food culture to people around the world.
CJ CheilJedang Food BU:
The CJ Group’s Signature Brand

FOOD&
FOOD SERVICE

CJ CheilJedang
Food
www.cj.co.kr

CJ Freshway

CJ CheilJedang has led its market in Korea for the past

www.cjfreshway.com

sixty years. Its products include Beksul (Korea’s first
sugar brand), Dashida (its favorite seasoning), the
Hetbahn (instant rice brand), the Freshian (fresh food
brand), and many others.

CJ Foodville

CJ N City

www.cjfoodville.co.kr

www.cjncity.com

CJ CheilJedang posted KRW 4 trillion in sales and KRW
206.2 billion in operating profit in 2012. Much of this
success was due to its launches of a variety of functional
and high-quality products, as well as a low-calorie,

We deliver healthy and nutritious food to
people around the world.

easy to digest sweetener that was developed to satisfy
the changing nature of the market. The company’s
processed foods enjoyed a 10% increase YoY, largely due
to promotional strategies emphasizing their healthiness
and convenience. In 2013, CJ CheilJedang will continue
to dominate the market by offering products that are
healthy, convenient, and tasty.

CJ Freshway:
A Global Food Network Creator

Food&Food Service
Sales in 2012
\

CJ Freshway supplies over 20,000 different types of food.
It does this through thirteen distribution outlets, direct

5,959.1

Korean production, creating its own brands, and adding
to its global sourcing channels. It is also developing
an increasing number of global producers and a larger
purchasing network.

(KRW billion)
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Food&Food Service

In March 2012, it became the first company to be
designated as an Authorized Economic Operator through
its efforts to improve safety and hygiene in all of its
products. It has also entered the market in China,
Vietnam, Thailand, and North America as a provider of
catering services.
In 2012, it posted over KRW 1.8 trillion in sales and
enjoyed a yearly rate of growth of 29%. Operating
profit was KRW 26.7 billion. In 2013, the company will
concentrate on expanding its scale of operations and
sourcing its materials more efficiently. It will also carry
out a variety of cost-cutting activities to increase its

Asia-Pacific

profitability.

Korea / China / Japan / Vietnam / Indonesia
Philippines / Singapore / Cambodia / Australia

CJ Foodville:
A Korean Food Leader with an Unblemished
Reputation for Good Taste and Efficient Service
CJ Foodville, Korea’s number one away-from-home

FOOD&
FOOD SERVICE

service provider, combines tasty and healthy food
with unparalleled service. Currently operating fourteen
different restaurants and franchise brands, and 1,745
restaurants, it posted KRW 903.3 billion in sales in 2012.
The company has also been very successful in exporting
North, Central and South America

Korea’s food culture to other countries. The trend started

U.S.A. / Mexico

with the 2004 entry of Tous Les Jours into North America.
The brand then expanded into China, Vietnam, the
Philippines, Indonesia, Cambodia, and Malaysia. Vietnam’s
twenty-ninth Tous Les Jours location was opened in
December 2012, quickly becoming the country’s number
one bakery in terms of sales. In addition, the company’s
Bibigo (global Korean restaurant) continued to add to
its success in North America, China, Singapore, Japan,
Vietnam, and England. Korea’s first food culture exhibition
space, CJ Food World, opened in 2011. In September
2012, another CJ Food World featuring Tous Les Jours,
Bibigo, VIPS, and Twosome Coffee opened in Beijing.

Europe
United Kingdom

40

41

CJ CORPORATION ANNUAL REPORT 2012

Business Review

|

Homeshopping&Logistics

Rewriting the Business of Logistics
In 2012, CJ’s Homeshopping&Logistics division posted KRW 5,495.3 billion in sales, up 130% from the previous year.
Operating profit was KRW 303.6 billion. The continuing collaboration between CJ Korea Express and CJ GLS resulted in
unparalleled growth, making the combined entity the fifth-largest logistics company in the world. CJ O Shopping and CJ
Olive Young continued to offer consumers premium-quality products and uncompromisingly reliable service to become
a dependable steppingstone for the Group’s ultimate “Great CJ” goal.

CJ O Shopping:

HOMESHOPPING
&LOGISTICS

CJ O Shopping
www.cjmall.com

The Heart of a Global Home Shopping Belt

CJ Korea Express,
CJ GLS

Despite a slowdown in Korea’s home shopping market

www.cjkoreaexpress.
co.kr

in 2012, CJ O Shopping was still able to record KRW
4.2 trillion in volume handled. After becoming the firstever Korean home shopping company to launch both an
iPhone app and an Android app, its number of monthly
unique visitors went on to exceed the three million mark.
CJ’s “O’clock” social commerce service experienced similar

CJ Olive Young

success in pinpointing consumer needs and providing

www.oliveyoung.co.kr

consumers with optimized shopping solutions.

We are standing at the center of the global
logistics and home shopping industry.

The company was also aggressive in entering overseas
markets. As a result of the original success of Dongbang
CJ in Shanghai, it expanded its operations to include other
regions within China as well as India, Vietnam, and Japan.
GCJ Thailand and MCJ Turkey began operations in June
and December of 2012 respectively, creating a global
home shopping belt that bridges Europe and Asia.

CJ Korea Express / CJ GLS:

Homeshopping&Logistics
Sales in 2012
\

One of the World’s Leading Logistics Providers
In 2012, CJ Korea Express and CJ GLS combined forces

5,495.3

to solidify their position as global logistics firms. This
collaborative venture has resulted in the creation of a
global network that has no equal.

(KRW billion)
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Homeshopping&Logistics

CJ GLS, which boasts the largest global network in the
entire Korean logistics market, provides logistics services
to both Korean and global companies. With more than one
hundred global partners and twenty-two overseas-based
companies, CJ GLS provides unparalleled air and sea
freight forwarding services around the world. In addition,
CJ Korea Express boasts Korea’s largest infrastructure
network, and is Korea’s market share leader.
CJ Korea Express and CJ GLS merged in April 2013,
resulting in extraordinary synergy benefits. In addition, CJ
will continue to grow as a stable and reliable global SCM
solutions provider. Its goal is to generate over 50% of its

Asia-Pacific

sales overseas, and it is aiming for a total sales volume

Korea / China / Hong Kong / Japan / Vietnam / Philippines
Indonesia / Malaysia / Singapore / India / Thailand

of KRW 25 trillion by 2020. This will make it one of the
world’s leading logistics companies.

CJ Olive Young:
Boasting 270 Health and Beauty Stores Nationwide

HOMESHOPPING
&LOGISTICS

CJ Olive Young (Health and Beauty store) offers discerning
customers a wide menu of beauty care, healthcare, and
personal care products at economical prices. The chain is
experiencing extremely rapid growth due to the influence
of the “well-being” trend and consumer demands for
healthier, more beautiful, and more convenient lifestyles.
North, Central and South America
U.S.A. / Mexico

CJ Olive Young’s expansion efforts, combined with its
development of PB products and direct global sourcing,
has added to its market competitiveness dramatically,
increasing consumer value and providing excellent
revenue generation. As of the end of 2012, the company’s
270 Olive Young shops had generated KRW 307.5 billion
in sales, giving it a Korean market share of 57.1% in the
Health & Beauty market. Because of this success, the CJ
Olive Young (Shanghai) Corporation was established at
the end of 2012 as a stepping-stone for further global
expansion.

Europe & Middle East
Germany / Netherlands / Turkey / Libya
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Bio&Pharma

Helping People Lead Healthier Lives
CJ’s Bio&Pharma division posted KRW 3,145.3 billion in sales and KRW 276.6 billion in operating profit in 2012. It
enjoyed sales of KRW 1 trillion in 2010, the first time that mark had been reached by a Korean player. Since then, the
company has been working hard to maintain its position as the world’s top bio enterprise. In addition to these efforts,
the pharmaceutical sector as a whole has witnessed dramatic advances in the development of new and innovative
medicines that make the global pharmaceutical market even more attractive. This means that the CJ Group stands at
the forefront of providing the world with an increasingly higher standard of living.

CJ CheilJedang Bio BU:
Beyond Bio, Renew the Earth

CJ CheilJedang
Bio

CJ CheilJedang
Feed&Livestock

CJ CheilJedang Bio is a world leader in the production of

www.cjbio.net

www.cj.co.kr

amino acids for food and food additives, including lysine,
nucleotides, threonine, and MSG. Since it first began

BIO&PHARMA

production at its Gimpo factory in 1964, the company has
grown to become a leader of the CJ Group’s globalization
efforts, with major production sites in China, Indonesia,
and Brazil. The company experienced especially dramatic

CJ CheilJedang
Pharma

increases in production, growth, and sales with the

www.cjp.co.kr

establishment of a corporate entity in China in 2005.
In 2012, it retained its leadership of the global market

We are committed to using creativity
and innovation to make the world an even
healthier place to live in.

for nucleotides. Further expansion into China and North
America remains one of its top priorities.
One of the main reasons for the company’s continuing
success is its rapidly expanding product portfolio, including
tryptophane for animals and methionine for chickens.
In addition, the company broke ground for a green bio
factory in Malaysia. When it is completed in 2013, the
facility will produce methionine, lysine, threonine, and
tryptophane.

Bio&Pharma
Sales in 2012
\

CJ CheilJedang posted total sales of KRW 2.3 trillion. It
also increased its cost competiveness by 12.5% over the
2011 figure. This was accomplished through technological

3,145.3

advances, enhancements to its productivity, and the
continuous expansion of its worldwide production
facilities.

(KRW billion)
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Bio&Pharma

CJ CheilJedang Feed&Livestock BU:
Global Livestock Farming
CJ CheilJedang is leading the development of the
livestock farming industry in Korea, and entered the
Indonesian market in 1996. It acquired an overseas
feed company called Global Holdings Ltd. in 2010 in a
bid to enhance its distribution network in Korea, China,
Vietnam, the Philippines, Indonesia, and India. In addition
to the development and sale of meat products like pork,
poultry, and fish, the company makes investments in
pig breeding, chicken breeding, and other new growth
generators.

Asia-Pacific
Korea / China / Hong Kong / Japan / Vietnam
Philippines / Malaysia / Indonesia / India

The company’s research center conducts R&D into
each species of animal, with a special focus on the
development of functional feeds, new feed materials, and
technological advances. It also develops and assesses
feed ingredients to ensure that their quality is consistent.
An R&D center was built in the city of Syenyan, China, in
May 2012, and another one is scheduled for construction
in Vietnam in 2013.

BIO&PHARMA

CJ CheilJedang Pharma BU:
One of the World’s Most Innovative Healthcare
Enterprises
North, Central and South America
U.S.A. / Brazil

CJ CheilJedang Pharma has been making a name for
itself through its prescription drugs and over-the-counter
pharmaceuticals. In 2010, the company strengthened
its position in the overseas pharmaceutical market by
building the Osong Bio Science Industrial Complex, a
facility of such high standards that it immediately earned
a Good Manufacturing Practices designation.
Given the reality of a constantly-aging world population,
the global pharmaceutical market is expected to enjoy
continued high growth. In line with this, CJ CheilJedang
Pharma plans to reorganize its product portfolio so that it
focuses on the development and sale of high-value-added
products. In addition, it will explore alternative methods

Europe

for accelerating its growth.

Germany
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Entertainment&Media

Providing Unparalleled Leadership in the Fields of
Culture and Entertainment
In 2012, CJ’s Entertainment&Media division posted KRW 2,916.6 billion in sales and KRW 255.3 billion in operating
profit. Creative ideas incorporating the latest trends in TV, the movies, music, the theater, and games resulted in
double-digit sales growth for every category except games. Thanks to the development of the CJ Group’s One Source
Multi-Use business strategy, CJ E&M has risen to become Asia’s premier entertainment provider.

CJ E&M:
Opening New Cultural Vistas

ENTERTAINMENT
&MEDIA

CJ E&M

CJ CGV

www.cjenm.com

www.cgv.co.kr

The CJ Group has experienced substantial growth since
it consolidated its TV, movie, music, performance, and
game sectors into CJ E&M in 2011.
The TV division operates nineteen cable TV channels and
has a market share at 22.8%. Its offerings include toprated programs like “Superstar K4” and “Reply 1997.”

CJ HelloVision
www.cjhellovision.com

The movie division has maintained a dominant market
share of the Korean movie industry for the past several

We are leading the Korean Wave with
content that transcends all boundaries.

years. In 2012, Masquerade, a CJ-produced film, was
the fourth most viewed movie in the country, setting a
new box office record for the company with 12.31 million
viewers.
In the game division, the company’s Netmarble online
game portal offers users a variety of games, like
“MaguMagu” and “Special Forces 2.” It will continue to
develop more online and mobile games for both the
domestic and overseas gaming market.

Entertainment&Media
Sales in 2012
\

2,916.6
(KRW billion)
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Entertainment&Media

CJ CGV:
One of the World’s Leading Global Entertainment
Platforms
CJ CGV, Korea’s largest multiplex theater operator, owns
fifty-six directly-operated sites and 458 directly-operated
screens inside of Korea, and twenty sites outside of it.
In 2012, it led the Korean movie industry with a market
share of 43%. A sharp increase in the number of Korean
moviegoers meant that sales increased dramatically
from the previous year to KRW 779.3 billion. Operating
profit was KRW 55.2 billion. Its success in the Korean
market provided it with a launching pad for its overseas

Asia-Pacific

expansion. It currently operates eleven movie theaters in

Korea / China / Hong Kong / Japan / Vietnam /
Indonesia / Taiwan / Thailand

China and another nine in Vietnam.
CJ CGV’s position as Korea’s number one movie theater
brand is largely due to such technological innovations
as 4D-Plex, Starium, and 3D Surround Sound. We are
committed to providing our viewers with premium
services in our role as Korea’s leading platform for culture

ENTERTAINMENT
&MEDIA

and entertainment.

CJ HelloVision:
A Well-Respected Information and Content
Provider
North, Central and South America
U.S.A.

CJ HelloVision is a broadcasting service whose offerings
include cable TV, high-speed Internet, ads, N Screen,
and MVNO mobile communications. It operates a
nationwide cable channel business that boasts 3.5
million subscribers, making it the number one cable
TV provider in Korea. It is also the country’s number
two Internet service, and boasts over four million
subscribers to its “tving” broadcast service. Although
“hello mobile” was only launched in 2012, it has already
exceeded the 150,000 subscriber mark, and shows
great potential for even greater success.
Thanks to its rapid growth in terms of both sales and
operating profit, CJ HelloVision was able to post KRW
891.0 billion in sales. Net income was KRW 104.4 billion.
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Infrastructure

Growth Through Group Synergy Infrastructure
In 2012, CJ’s Infrastructure division posted KRW 112.1 billion in sales and KRW 17.1 billion in operating profit. Its IT
services provider, CJ Systems, makes a dramatic contribution to the entire operation’s management efficiency and
performance, while CJ E&C excels in its role as a construction and engineering company. Its areas of interest include
high-end housing, commercial complexes, re-urbanization projects, and resort developments. In addition, the
Infrastructure division has been highly successful in creating synergies within the entire CJ Group.

Group’s visions and goals, including “2013 Global CJ” and
“2020 Great CJ.” It recently completed the introduction

CJ Systems

CJ E&C

www.cjsystems.co.kr

www.cjenc.co.kr

of the Enterprise Resources Planning program for CJ
CheilJedang and CJ Korea Express, and consolidated all
of the Group’s human resource management activities so
that they meet global standards.

INFRASTRUCTURE

Going forward, it will be installing standardized global
systems for all the Group’s subsidiaries to strengthen
their global expansion opportunities. It will also apply its
expertise in IT to outside business opportunities.

We work closely with other members of
the CJ Group to create even more synergies
in their business activities.

Infrastructure
Sales in 2012
\

CJ E&C:
Top-of-the-Line Service in Engineering and
Construction

112.1

Since its founding in 1995, CJ E&C has been offering
customers premium services through its civil engineering,
construction, high-end housing, and specialized projects

(KRW billion)

activities and the development of resorts. It is especially
renowned for its expertise in the construction of Good
Manufacturing Practice and Bio industrial facilities,

CJ Systems:

becoming the motive force in the CJ Group’s drive to

A Complete IT Service for Global “Great CJ″

become a global bio engineering company. It is also

CJ Systems is responsible for Group’s information

Country Club, which opened in 2001, and the Yeoju

the developer and operator of the Jeju Nine Bridges

54

technology activities, and assists in improving its

Haesley Nine Bridges Country Club, which was named

management efficiency and business performance. It has

a “triple crown” architectural award winner in 2010. It

also created valuable synergies with the Group’s other

prides itself on being in the forefront of the CJ Group’s

businesses. It is essential to the realization of the CJ

synergy efforts.
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The CJ Group will continue to offer
value and growth to consumers,
stockholders, and investors.

Despite the recent worldwide economic turmoil, the CJ Group was
still able to realize its mission of “2013 Global CJ” and “2020 Great
CJ.” But this is only the beginning. As always, we will continue to be
a competent and transparent enterprise that maximizes value and
satisfies all its stakeholders.
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Management’s Discussion and Analysis

Overview
The CJ Group is a state-of-the-art lifestyle provider that is steadily making its way onto the international stage.

The processed foods industry experienced significant growth, thanks to continuing increases in the number of

It operates the following four core businesses: Food&Food Service, Homeshopping&Logistics, Bio&Pharma, and

single people, working mothers, and people who are interested in healthy foods, and CJ was able to take advantage

Entertainment&Media.

of their growing demand for products that are healthy, easy to use, and good tasting. It was able to repeat the

CJ CheilJedang, CJ Freshway, and CJ Foodville are all members of the Food&Food Service sector that have “gone

number of premium brands boasting superior taste, quality, and brand recognition.

same success in relation to a growing consumer preference for westernized and sophisticated goods, developing a
global” with great success. The Homeshopping&Logistics sector includes such industry leaders as CJ Korea Express,
CJ GLS, and CJ O Shopping, which is Korea’s biggest home shopping company. Bio&Pharma has evolved into a

Despite fierce competition, CJ products like Dashida, Haechandle (paste), Spam and Hetbahn were able to maintain

leading global bio company, thanks to CJ CheilJedang and CJ’s foreign subsidiaries. The Entertainment&Media sector

their market leadership and produce stable profits. The brand value of fresh goods, like processed meat, also grew,

plans, produces and invests in cultural media content for use in TV, music, concerts, movies, and games. It includes

and the company’s continued launch of new products resulted in similar steady sales growth. The company also

CJ E&M and CJ CGV.

continued with its drive to introduce traditional Korean foods and restaurants to the global stage through a strategy
of advancement and localized production. Our “bibigo” product has become especially popular among people who

The CJ Group is leveraging the stability and profitability of these four sectors to continue with its program of global

want a truly Korean dining experience. CJ’s unique and unmatched menu of services and products has also played

expansion and market dominance. It currently consists of seventy domestic and 126 overseas subsidiaries.

a major role in the development and growth of its food and food services operations in various other overseas
countries.

Management Environment and Economic Trends
In 2012, the world economy was weakened by the continuing sovereign debt crisis in Europe and slowdowns in

World Food Industry

other developed countries. This, of course, had a profoundly negative impact on developing countries like China,
which are especially dependant on imports and exports.
The Korean economy was not able to escape from this domino effect, leading to a dramatic decrease in domestic
consumer demand and the country’s levels of imports and exports.
Fortunately, the global economic outlook for 2013 is showing signs of recovery, which will of course impact
positively on Korea. Despite this, most experts are forecasting continuing minimal growth.

Unit: In trillions of KRW

2008

2009

2010

2011

2012

2013(E)

CAGR

Europe

2,116

2,144

2,191

2,239

2,292

2,348

2.1%

Asia-Pacific

1,436

1,505

1,588

1,679

1,778

1,885

5.6%

North America

920

936

959

984

1,010

1,038

2.4%

Central and South America

492

512

533

555

578

601

4.1%

Middle East, Africa

133

138

145

152

158

165

4.4%

5,097

5,235

5,416

5,609

5,816

6,037

3.4%

Total

Source: Information of Foods Industrial Statistics

Food&Food Service

Domestic Food Industry

Staple foods like sugar, flour, and soy oil maintained their healthy growth rates. CJ’s dominance in the market of

Unit: In billions of KRW

2006

2007

2008

2009

2010

2011

CAGR

such basic food materials allowed it to make constant improvements to their quality to meet the needs of ever-

Food Production Industry

39,797.8

42,414.2

47,319.5

52,598.6

55,574.3

61,157.2

9.0%

more-sophisticated shoppers. In addition, the company was also able to strengthen its position as a leader in the

Restaurants

50,892.3

59,365.4

64,711.9

69,865.2

67,565.8

73,507.0

7.6%

development of new products derived from rice. It also developed sweeteners like oligosaccharides, tagatose, and

Food Distribution
Industry

97,169.7

107,744.1

117,414.5

123,840.6

146,690.4

158,378.3

10.3%

187,859.8

209,523.7

229,445.9

246,304.4

269,830.5

293,042.5

9.3%

xylose. Besides having little or no calories, they also aid in regulating our digesting system and help to maintain
people’s blood sugar levels.

Total

Source: Information of Foods Industrial Statistics
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Homeshopping&Logistics
Home shopping traditionally involves selling a product through a system operator, like cable TV. Viewers watch

Signs of an economic recovery in 2012, combined with rising consumer demand, a dramatic increase in the number

the program, phone in their orders, and receive their goods by delivery. CJ’s home shopping business is superior

of smart device users, and the further expansion of Internet shopping resulted in 6.8% growth in the distribution

to that. Although it was also initially derived from cable TV, it boasts a superior sourcing ability, more systematic

industry over the previous year. Despite growing competition and an increasingly unpredictable market, Korea’s

logistics, and a larger database than its competitors. The company has also been expanding its presence on other

home shopping sector was able to leverage its reputation for reliability and brand power to make a smooth

platforms, such as catalogues, the Internet, and mobile applications. Although it now has six major competitors

transition to Internet-based shopping. This also benefited the companies whose products are offered for sale.

in the domestic home shopping market, CJ O Shopping is outshining them all. It does this by increasing synergies
among its affiliates, adding to its stock of PB products, and enhancing its product purchasing power.

Since the international logistics industry revolves around shippers and carriers, it is easy for companies with very
little capital to enter it. This means that CJ has many competitors in an extremely competitive market with very low

Korea’s home shopping industry has experienced significant annual growth. It is based on the creation of an

profit margins. Some other factors that make logistics a high-cost industry are changes in marine and air shipping

extensive industry infrastructure, as well as a superb ability to adapt to people’s constantly changing lifestyles and

operations, rising fuel prices, and exchange rate fluctuations.

buying preferences. The country’s total number of cable TV subscribers is now 14.93 million, while Internet service
subscribers make up another 18.25 million, making the nation’s Internet penetration rate the highest in the world.

Another factor that makes the industry extremely competitive is the use of M&As to increase our competitors’

Another reason for the overwhelming success of the country’s home shopping industry is the development of its

positions in the global logistics market. Despite this, CJ has the capabilities and the infrastructure needed to

credit card industry, since the majority of home shopping purchases are made with credit cards. The industry’s use

succeed in the market, addressing the need for large-scale shipping solutions by building a state-of-the-art IT

of quick, efficient and professional delivery services is also a distinct advantage.

system and extremely efficient logistics. The company is also accredited by the World Customs Organization as an
Authorized Economic Operator.

The majority of Korea’s home shoppers are housewives. Surveys and studies have shown that although they are
mainly interested in buying efficient and useful products, they also want to be entertained and to learn about ways

Although the logistics market in Korea is also fiercely competitive, the signing of free trade agreements with

to enhance their family’s lifestyle. The number of male viewers has grown exponentially with the addition of a wider

a number of countries and the growth of the home shopping and Internet shopping markets have led to its

product base, just as the advent of easier-to-use mobile Internet platforms has attracted younger consumers.

continuous growth. If shippers are able to reduce their production costs, their distribution costs also fall, leading

Since the number of smartphone users in Korea is always increasing, the home shopping mobile market is expected

to an ever-growing third-party market for logistics. Thanks to various policies of the central government, there are

to grow rapidly.

concerns that third-party logistics providers will overtake the second-party logistics ones. Despite this, the industry
needs a solution to the ongoing delay in the central government’s policy regarding tax exemptions for third-party

Today’s consumers are looking for products that are practical and easy to use. The domestic home shopping

logistics providers. Other factors that are limiting its growth include the increased reinforcement of environmental

market’s rate of growth in 2012 was 22.8%, which was higher than that of the logistics market. Home shopping

regulations, the need for more and better security, the limitations imposed by standardized shipping costs, and the

has a distinct advantage over its competitors, since it is able to eliminate the middleman and deal with consumers

expansion of “green” logistics.

directly. The company’s policy of thirty-day no-questions-asked refunds and returns also impresses people, making
it increasingly liable that they will do their next home shopping at CJ O Shopping.

Market Growth Rate for Korea’s Home Shopping
Growth Rate for Home Shopping

Global Logistics Market
21.1%

21.1%

22.8%

Growth Rate for Distribution Industry

Global Logistics
Market Size

10.1%
8.4%
4.0%

6.8%

Unit: In trillions of KRW

2008

2009

2010

2011

2012

2013(E)

CAGR

3,192

2,919

3,064

3,195

3,372

3,531

2.0%

Source: Ministry of Land, Infrastructure and Transport, Korea

9.5%

Source: The Korea Chamber of Commerce & Industry,
Statistics Korea

2010

2009
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2011

2012
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Bio&Pharma

Entertainment&Media

CJ’s Bio sector leverages world-class refinement technologies and its unparalleled expertise in fermentation to

Demand for new content on various channels and platforms within the broadcast industry has increased greatly,

produce food additives like MSG and nucleotides and animal feed additives like lysine, threonine, and tryptophan.

thanks to the appearance of newer platforms like IPTVs, tablet PCs, smartphones, and smart TVs. Although

Tracing its roots back to a factory in the city of Gimpo in 1964, the sector now operates in various countries around

industry growth used to be based on the platform or platforms being used, it is now becoming content-based. This

the world, including Indonesia, China, and Brazil. Its sterling record of overseas growth and profitability accelerated

means that profits can be made through a number of sources, including advertising on cable TV, enhanced content

the globalization process of the entire CJ Group. Some of its most important achievements include building a

production, and entering the overseas marketplace. With changes in the broadcast market, we expect growth to

nucleotide plant in Indonesia in 1997, a lysine plant and a nucleotide plant in China in 2005, a lysine plant in Brazil

center around program providers with content production capabilities and financial strength.

in 2007, the expansion of the nucleotide plant in china and the start of tryptophan production in Indonesia in 2009.
In 2012, it established the world’s first factory to use the fermentation process in producing L-methionine, an amino

The passage of Korea’s Internet and Multimedia Law in 2007 led to the prompt appearance of IPTV, WiBro, HSDPA,

acid commonly used in the manufacturing of animal feed. It is located in Malaysia. In addition, the CJ biotech plant

and other forms of mobile media in the nation’s TV market. This fusion of broadcasting and telecommunications,

in China has stabilized all production and is generating rapid growth and high sales. In 2012, nucleotides produced

along with the increasing digitization of content, broke down all the barriers that used to exist in the TV market.

by CJ gained the largest share of the world market. Its constantly-increasing innovations in production technology,

This means that the media market in Korea is steadily moving toward providing content only.

and the establishment of new plants in China and North America are expected to make CJ the world’s leading
producer of lysine.

In addition, the country’s pay-TV audience has increased dramatically since 2000, with the total number of
subscribers reaching twenty-three million households in 2010. 63% of them access it through cable TV. This

CJ uses constant R&D to expand its product portfolio. A prime example of this is the start of tryptophan production

constant increase in the number of pay-TV subscribers and the continuous growth of digitized content augurs well

in July 2010. In addition, the manufacture of L-Tryptophan, the third-most-rapidly depleted amino acid in poultry,

for Korea’s providers of pay-TV and TV channels.

will begin in 2014 at its Malaysian plant. The company’s extensive use of overseas production facilities, constantlyincreasing production technology, and extremely competitive pricing have made it the world’s leader in terms of

The most overwhelming trend in the nation’s advertising industry since 1997, including TV and newspapers, is little

nucleotides production, and the second in lysine production. CJ’s long-term goal for the sector is to make it the

or no growth. Before 2000, the market for newspaper ads was larger than that for TV ads. This situation began

world’s number one bio company.

reversing itself in 2010. However, the worldwide economic recession that began in 2008 resulted in negative growth

Consumption of Meat and Feed in China

120,000

(kt)

(kt)

Beef and Calves (Left)

300,000

Size of Advertising Market for Each Type of Media

Fowl (Left)
Pork (Left)

100,000

250,000

Feed (Right)

Broadcast TV

Unit: In billions of KRW

Cable TV

80,000

200,000

2,077.5
1,899.7

60,000

150,000

40,000

1,670.9

100,000

964.9
860.0

20,000

50,000

0

1,930.7

1,930.7

1,174. 1

1,321.8

779.4

0
2004

2006

2008

2010

Source: FAO

2012(E)

2014(E)

2008

2009

2010

Source: CJ Corporation
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for all four traditional types of media advertising the next year. The sole exception to this trend was new media

Domestic Movie Market Size and Audience

and online advertising. Two years later, in 2010, the prospect of an economic recovery resulted in the advertising
market’s growth rate ballooning by 16.5%. New media posted a growth rate of 24.9%, however, showing that

Market Size

many advertisers had transferred their loyalty from the four basic media channels to the online one.

Number of Audience

Unit: Market Size (in billions of KRW) / Number of Audience (in millions)

1,455.1
1,235.8

The decline in the music industry continued in 2012. Despite the appearance of various mobile solutions for the
industry on the smartphone platform, the overall market was stagnant. Fortunately, the explosion of the K-Pop

1,151.7

1,083.2

961.5

195

craze meant that exports of Korean music to Japan and other East Asian nations increased dramatically. This trend
is expected to continue, contributing to healthy growth in the domestic music industry.

147

155

160

148

The industry also saw an increasing interest in theatres that specialize in the production of musicals exclusively,
resulting in rapid growth and high profitability in that particular sector. These musicals attracted a total audience of
235,000 people in 2012, with performances like Wicked garnering KRW 26 billion in sales. The year was also the

2008

2009

2010

2011

2012

twenty-fifth anniversary of The Phantom of the Opera.

Source: Korean Film Council

One of the goals of Korea’s music and performance sector is to generate additional synergies by producing and

Compared to other areas, the game industry does not require a great deal of investment capital or advanced

distributing music content that is linked with broadcasting, movies, and game content. In response to this trend,

technological skills. Since there are also no specific legal regulations governing it, many companies enter and exit

CJ will offer more types of live entertainment, maximizing the production of synergies among all its sectors. In

the industry on a regular basis. In order to generate high profits, a combination of high-quality content and popular

addition, its distribution of music content in Asian markets will allow the company to promote a new Korean Wave,

new game development is needed. Being competitive is a must in this industry, because competition in it gets

creating even more opportunities for growth.

fiercer every day as new companies form and others either disband or merge with other players. Most failures in
this industry occur because its development, marketing, and server investment costs are very high.

Movies can be repackaged and resold in the form of DVDs and videos, as well as theater, TV, cable TV, and satellite
TV viewings. Tremendous synergies can be generated by using a “one source, multi-use” strategy that involves

At the beginning of the past decade, Korea’s online game market was growing by 30% annually. It then leveled

producing and distributing content that can be repackaged and resold and reused on a variety of platforms. This

off to a steady 20% annually from 2008 on. In 2012, KRW 6.2 trillion was earned, representing over 70% of the

strategy reduces the level of risk, because content that has been popular on one platform will probably be popular

entire domestic game industry. The huge scale and rapid rise of the market has resulted in the development of a

on other ones.

large pool of programmers searching for trustworthy publishers and platforms to work with. Given the continuing
popularity of both mobile and online games, the industry is expected to continue to grow and become even more

Movie ticket prices in Korea had stayed the same from 2001 to 2009. They were KRW 7,000 for weekdays, and

competitive.

KRW 8,000 for weekends. In 2009, prices increased to KRW 8,000 on weekdays and KRW 9,000 on weekends.
In 2013, some movie theaters may change their prices again, but this will probably not spread to the entire. The
number of movie viewers has increased rapidly since the mid-2000s, with a large number of movies drawing
audiences in excess of ten million. However, movie theater costs have increased with the advent of IMAX, 3D, and
4D content and technologies. The Korean movie industry experienced downturns in 2007 and 2008, but started to
experience a recovery, with the total number of movie viewers surpassing the 100 million mark, in 2012.
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Financial Status and Business Results

Sales by Business

Sales of the CJ Group in 2012 were 32.8% higher than in 2011, totaling KRW 17.63 trillion. The addition of CJ
Korea Express had a dramatic effect in terms of both sales and operating profit. Despite this, increased costs at

Unit: In billions of KRW

2011

2012

Change
Amount

%

CJ O Shopping, CJ E&M, and CJ HelloVision created a slight decrease in operating margin. Excluding the sales

Food&Food Service

5,465.4

5,959.1

493.7

9.0%

of CJ Korea Express totaling KRW 2.71 trillion, sales increased by 12.5%. Although operating profit rose over

Homeshopping&Logistics

2,390.3

5,495.3

3,105.0

129.9%

the previous year, the Group’s net income fell by KRW 165.8 billion to KRW 570.3 billion. One-time gains on the

Bio&Pharma

2,794.5

3,145.3

350.8

12.6%

disposition of available-for-sale financial assets were reduced, but interest and financial costs were both higher

Entertainment&Media

2,491.9

2,916.6

424.7

17.0%

than in 2011. EBITDA increased by KRW 472.3 billion to KRW 2.1 trillion.

Infrastructure
Total

Key Operating Results

129.0

112.1

-16.9

-13.1%

13,271.1

17,628.4

4,357.3

32.8%

Unit: In billions of KRW

Sales
Gross Profit

2011

2012

13,271.1
4,581.9

Change
Amount

%

CJ CheilJedang and CJ Freshway experienced the largest growth in sales, while CJ HelloVision and CJ CGV led in

17,628.4

4,357.3

32.8%

terms of improved results. CJ CheilJedang’s sales expanded by KRW 538.3 billion (or 8.8%) over the previous year

5,336.3

754.4

16.5%

to KRW 6.63 trillion, mainly due to an increase in sales of premium processed foods and feed. Sales at CJ Freshway

(34.5%)

(30.3%)

(-4.2%p)

N/A

were up KRW 243.9 billion over 2011, totaling KRW 1.51 trillion. All sectors, with the expection of CJ E&M game

3,681.3

4,273.3

592.0

16.1%

division, had increases over the previous year, making total overall growth 6.3% (or KRW 1.26 trillion). A rise in

(27.7%)

(24.2%)

(-3.5%p)

N/A

the number of moviegoers helped CJ CGV’s ticket and theater sales to go up by 24.5% over the previous year to

900.6

1,063.0

162.4

18.0%

KRW 772.1 billion. CJ HelloVision saw a 30.8% surge in its sales over the previous year to KRW 845.7 billion. Most

(Rate of Operating Profit)

(6.8%)

(6.0%)

(-0.8%p)

N/A

of this resulted from the startup of its MVNO (Mobile Virtual Network Operator) business and its home shopping

EBITDA

1,626.8

2,099.1

472.3

29.0%

Net Income Before Income Taxes

1,033.0

804.4

-228.6

-22.1%

736.1

570.3

-165.8

-22.5%

(Growth Profit Ratio)
Selling and Administrative Expenses
(Cost-to-Income Ratio)
Operating Profit

Net Income

advertisements.

Sales by Subsidiaries

Sales by the Food&Food Service sector increased by 9% to KRW 5.96 trillion. The inclusion of CJ Korea Express in

(Based on Consolidated Financial Statements) Unit: In billions of KRW

2011

2012

Change
Amount

%

the Homeshopping&Logistics sector resulted in an over 200% sales increase over the previous year. Bio&Pharma

CJ CheilJedang Corporation

6,087.1

6,625.4

538.3

8.8%

saw a 12.6% rise from the previous year at KRW 3.15 trillion, while sales at Entertainment&Media ballooned by

CJ Freshway Corporation

1,265.2

1,509.1

243.9

19.3%

17% from 2011 to KRW 2.92 trillion.

CJ Foodville Corp.

809.1

876.1

67.0

8.3%

-

2,700.5

2,700.5

N/A

CJ GLS Inc.

1,182.7

1,323.4

140.7

11.9%

CJ O Shopping Co., Ltd.

1,003.7

1,171.5

167.8

16.7%

CJ Korea Express Corporation

Food&Food Service
41.2%

2011
Infrastructure
0.9%

Sales

13,271.1

Infrastructure
0.6%

Homeshopping&Logistics
18.0%

Entertainment&Media
16.6%

(KRW billion)
Entertainment&Media
18.8%

Food&Food Service
33.8%

2012
Sales

17,628.4
(KRW billion)

Bio&Pharma
17.8%

Bio&Pharma
21.1%

66

Homeshopping
&Logistics
31.2%

CJ Olive Young Corporation

203.9

299.9

96.0

47.1%

1,183.1

1,258.2

75.1

6.3%

CJ CGV Co., Ltd.

620.3

772.1

151.8

24.5%

CJ HelloVision Co., Ltd.

646.6

845.7

199.1

30.8%

CJ E&M Corporation

Others
Total

269.4

246.5

-22.9

-8.5%

13,271.1

17,628.4

4,357.3

32.8%
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Operating profit edged up by KRW 162.4 billion (or 18%) over the previous year to KRW 1.06 trillion. Despite this,

CJ CheilJedang had the largest increase in operating profit. CJ Foodville’s operating loss continued, but the amount

the high ratio of sales costs at CJ Korea Express and increased costs resulting from CJ E&M and CJ HelloVision’s

was down appreciably. The increase in operating profit from CJ GLS was comparatively large. CJ E&M’s operating

entry into new markets created a 0.8%p decrease in operating profit, making the overall 6.0%.

profit fell, while CJ CGV recorded similar figures to the previous year.

Operating profit in the Food&Food Service sector advanced by 52.4% over 2011 to KRW 217.1 billion. Profit at

CJ CheilJedang increased its operating profit by KRW 59.3 billion over the previous year to KRW 507 billion. Even

the Homeshopping&Logistics sector rose by KRW 143.8 billion over 2011 to total KRW 303.6 billion. A temporary

though CJ Foodville recorded a KRW 3.2 billion operating loss, it was still a healthy decrease from its KRW 32.7

decline of the sales price of lysine in China resulted, an overall increase in sales for the Bio&Pharma sector to KRW

billion operating loss in 2011. The improvement resulted from reduced production and sales management costs.

316.0 billion. The Entertainment&Media sector saw its profit fall by 13.6% to KRW 256.5 billion, mostly due to slow

CJ GLS’s operating profit was up by KRW 23 billion, a 67.4%, over the year. CJ E&M’s operating profit declined

growth in the game market and costs incurred by the new MVNO business.

from 2011 to KRW 38.5 billion. The main reason for this decrease was weaker sales in the game market due to
new government rules and regulations that resulted in delayed product releases. Although sales by CJ CGV rose
healthily, higher operating costs at its directly-owned theaters resulted in a fall in its operating profit to KRW 55.2

Operating Profit by Business

Unit: In billions of KRW

higher commission payments resulted in an operating profit of KRW 154.2 billion, the same as the previous year.

Change

2011

2012

Amount

%

Food&Food Service

142.5

217.1

74.6

52.4%

Homeshopping&Logistics

159.8

303.6

143.8

90.0%

Bio&Pharma

300.3

316.0

15.7

5.2%

Entertainment&Media

296.9

256.5

-40.4

-13.6%

26.7

26.2

-0.5

-1.9%

Consolidated Adjustment

-25.6

-56.4

-30.8

N/A

Total

900.6

1,063.0

162.4

18.0%

Rate of Operating Profit

6.8%

6.0%

-0.8%p

N/A

Infrastructure

billion. The same situation applied to CJ HelloVision, where the additional costs of creating MVNO business and

Operating Profit by Subsidiaries

CJ CheilJedang Corporation
CJ Freshway Corporation
CJ Foodville Corp.
CJ Korea Express Corporation

2011

2012

447.7

507.0

Change
Amount

%

59.3

13.2%

24.5

27.1

2.6

10.6%

-32.7

-3.2

29.5

N/A

-

118.0

118.0

N/A

34.1

57.1

23.0

67.4%

118.7

128.1

9.4

7.9%

6.9

0.4

-6.5

-94.2%

CJ E&M Corporation

74.4

38.5

-35.9

-48.3%

CJ CGV Co., Ltd.

54.0

55.2

1.2

2.2%

159.0

154.2

-4.8

-3.0%

14.0

-19.4

-33.4

N/A

900.6

1,063.0

162.4

18.0%

CJ GLS Inc.
CJ O Shopping Co., Ltd.
CJ Olive Young Corporation

CJ HelloVision Co., Ltd.
Others
Total
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As of the end of 2012, the value of the CJ Group’s assets had increased by KRW 1.73 trillion over the previous year

Current Status of Samsung Life Insurance Shares Held

Unit: In billions of KRW

to KRW 21.39 trillion. Its debt rose by KRW 909.0 billion from 2011 to KRW 13.0 trillion. Equity capital was up by

Book Value

Shares

KRW 819.9 billion from last year at KRW 8.38 trillion, while the debt ratio decreased by 4.8% points.
This increase in assets was mainly due to new investments and an increase in the value of the Group’s availablefor-sale financial assets. The company made KRW 1.52 trillion in investments in tangible assets. These included
putting KRW 536.8 billion into the CJ CheilJedang bio business, KRW 125 billion into ships and distribution centers

Change in Value

2011

2012

484.3

564.5

80.2

CJ CheilJedang Corporation

5,985,850

CJ O Shopping Co., Ltd.

1,000,000

80.9

94.3

13.4

Total

6,985,850

565.2

658.8

93.6

for CJ Korea Express, KRW 168.6 billion into cell phone devices and a communications network for CJ HelloVision,
and KRW 377.7 billion into CJ E&M’s publication rights. Most of its available-for-sale financial assets consisted of
shares in Samsung Life Insurance. Their value rose from KRW 80,900 per unit in 2011 to KRW 94,300 in 2012,

The Group’s cash flow from its operating activities in 2012 totaled KRW 1.56 trillion. Of this, KRW 2.46 trillion was

resulting in a KRW 93.6 billion increase. Cash holdings rose by KRW 45.1 billion, while accounts receivable and

used for investment activities. The difference in the two figures arose from KRW 688.2 billion worth of financial

inventory assets were up by KRW 221.1 billion and KRW 142.9 billion, respectively.

activities that reduced the gross amount of cash by KRW 206.9 billion. The Group’s cash flow from operating
activities was larger than its net income over the year due to the depreciation and amortization expenses. KRW 1.52

The Group’s level of debt increased to KRW 528.1 billion. Most of this was due to investments in overseas bio

trillion in cash was used to acquire tangible assets, including capital expenditures, while KRW 725.2 billion went

operations and new equipment. For example, debt at American Bio and Shenyang Bio rose by KRW 234.4 billion

towards buying intangible assets. A further KRW 145.7 billion was used for the acquisition of subsidiaries.

and KRW 193.2 billion, respectively, with both rises resulting from the purchase of new equipment. CJ Freshway’s
debt increased by KRW 145.7 billion, due to the investment in an advanced distribution system. Trade payable
increased by KRW 333 billion - mainly from CJ CheilJedang.

Cash Flows

The increase in the amount of the Group’s equity capital resulted from a KRW 570.3 billion, net income during the term
and KRW 18 billion of available-for-sale financial assets. Payment of dividends saw KRW 18.5 billion in reduced effects.

Summary of Financial Position

Unit: In billions of KRW

2011

2012

19,656.1

Current Assets
Cash and Cash Equivalents

Assets

Non-Current Assets

Change
%

21,385.0

1,728.9

8.8%

5,805.3

6,255.0

449.7

7.7%

1,673.7

1,718.8

45.1

2.7%

13,850.8

15,130.0

1,279.2

9.2%

12,092.0

13,001.0

909.0

7.5%

Current Liabilities

6,882.7

6,664.4

-218.3

-3.2%

Non-Current Liabilities

5,209.3

6,336.6

1,127.3

21.6%

Borrowings

7,790.2

8,318.3

528.1

6.8%

Liabilities

Equity

7,564.1

8,384.0

819.9

10.8%

Capital Stock

157.0

157.1

0.1

0.1%

Paid-in Capital in Excess of Par Value

975.8

977.5

1.7

0.2%

33.1

-30.1

-63.2

N/A

Retained Earnings

1,895.3

2,074.0

178.7

9.4%

Non-Controlling Interest

4,502.9

5,205.5

702.6

15.6%

159.9%

155.1%

-4.8%p

N/A

Other Components of Equity

Debt-to-Equity Ratio

70

Change

2011

2012

Amount

%

Cash Flows from Operating Activities

569.7

1,563.0

993.3

174.4%

Cash Flows from Investing Activities

-2,620.8

-2,458.1

162.7

6.2%

Cash Flows from Financing Activities

2,281.8

688.2

-1,593.6

-69.8%

230.7

-206.9

-437.6

-189.7%

Net Increase in Cash and Cash Equivalents

Amount

Unit: In billions of KRW
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Risk Management

Future Outlook

Two of the main issues currently facing the CJ Group are fluctuating exchange rates and rising international

The CJ Group is committed to adding to the value of all of the businesses in each of its operating sectors. Its aim is

prices for raw materials. The exchange rate issue, which also affects the importation of raw materials, can result

to become a global lifestyle creator that provides healthiness, happiness, and convenience to people the world over.

in significant foreign-exchange losses. As a major player in the global logistics industry, CJ Korea Express is
particularly exposed to fluctuating exchange rates in terms of the U.S. dollar and the euro, especially in the areas

Since the Food&Food Service sector’s operations are based on a stable demand for food and food materials, the

of marine shipping sales, overseas sales, and delivery-related sales.

Group expects it to realize consistent profits and enhance the Group’s overall competitiveness in terms of both

Rapidly changing exchange costs are the inevitable result of altering interest rates, which in turn are based on

processed goods. It will also add to its leadership of Korea’s food and food services market through continuing

interest rate returns and their effect on business profits or losses. They can be extremely volatile. Issues involving

investments in R&D and by developing and launching new products.

sales and profitability. In 2013, it will increase its rate of growth in the domestic market by increasing its sales of

international prices particularly affect the food and food services industry, since soybeans, corn, and raw sugar
and wheat must all be imported from other countries. As a result, the CJ Group is sometimes forced to increase its

In the Homeshopping&Logistics sector, CJ O Shopping will continue its policy of growth in and expansion into

sales prices when international prices for any of these commodities are on the rise.

overseas markets. This goal will be achieved by leveraging the company’s experience and expertise and by gaining

The Group has developed a strategy to help it minimize the dangers that might arise from extreme market

deliveries and become a truly global company by introducing a process called Supply Chain Management. It will

alterations. It consists of operating an open and transparent financial structure and adhering to a policy of stable

also introduce a series of new delivery services and add to its reputation for environmental safety.

the support of its partner companies. Its logistics sector will expand beyond simple procurement, sales, and

business management practices. In addition, it ameliorates the effects of fluctuating exchange rate gains and
losses by maximizing its value through a strategy of matching and by minimizing its levels of exposure. Although

It is worth noting that worldwide economic problems have slowed the growth rate of the global logistics market.

the Group is strictly opposed to any foreign exchange management processes that are predominantly based on

The industry’s yearly rate of growth has averaged 6.3% since 2004, and many experts are predicting a total

speculation, it does hedge some commodity futures. It also engages in options trading in an effort to minimize the

market volume of USD 3.3 trillion in 2013. Despite this, its rate of growth is only expected to be a paltry 2%. On

worst effects of fluctuating international corn prices.

the positive side, however, the Asian logistics market, which comprises 62.5% of the world quantity of goods being
transported, is expected to experience significant growth. Another plus for the industry in Korea is the expected
passage of a number of free trade agreements with various countries, which will result in a significant liberalization
of both party’s trade practices. The growth rates of the industry’s marine shipping and air shipping sectors are
expected to be particularly healthy. The industry will also continue investing in emerging markets like BRICs. The
resulting anticipated growth in the company’s volume, quality, expertise, and number of delivery lines will help it to
compete even more aggressively in the global logistics market.
Improvements to the Bio&Pharma sector’s efficiency and productivity will allow it to increase its sales and market
share of lysine. The pharmaceuticals area will concentrate on adding to its sales and lineups of high-profit-yielding
ETC and OTC products.
The TV part of the Group’s Entertainment&Media sector will expand its number of anchored programs to increase its
sales of program packages and advertisements. CJ will also derive substantial profits from the reselling of content
packages. The movie section will add to its production of high-profit, Korea-made films and its selection of quality
international movies. Both of these steps will contribute to its global growth and sales volume. In the gaming
industry, IP-based avenues will be further developed, and the mobile industry will be expanded aggressively. The
sector will also add to its presence abroad. In addition, its production of music, concerts, and online platform
content will be increased, with more emphasis being placed on profitability.
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Report of Independent Auditors (Consolidated)

CJ Corporation and Subsidiaries
(In thousands of Korean won)

December 31, 2012

To the Board of Directors and Shareholders of

December 31, 2011

Assets

CJ Corporation

Current assets

We have audited the accompanying consolidated statements of financial position of CJ Corporation (“the Company”) and its

Cash and cash equivalents

subsidiaries (collectively referred to as “the Group”) as of December 31, 2012 and 2011, and the related statements of income,

Short-term financial instruments

comprehensive income, changes in equity and cash flows for the years ended December 31, 2012 and 2011, expressed in

Short-term loans receivable

Korean won. These financial statements are the responsibility of the Company’s management. Our responsibility is to express

Trade receivables

an opinion on these financial statements based on our audits. We did not audit the financial statements of CJ O Shopping Co.,

1,224,733,061

\

\

494,038,924

1,446,607,500
227,141,182

85,580,818

69,457,854

2,138,531,527

1,917,411,377

Other current financial assets

291,958,147

415,052,739

Ltd. and certain other 36 subsidiaries (December 31, 2011: 64), whose financial statements represent 48% of the Group’s

Advance payments

293,823,860

229,913,409

consolidated total assets as of December 31, 2012 (December 31, 2011: 54%), and 55% of the Group’s consolidated total sales

Inventories

1,481,140,301

1,338,204,012

for the year then ended (2011: 48%). These statements were audited by other auditors whose reports have been furnished to

Biological assets

12,606,346

10,642,741

us and our opinion, insofar as it relates to the amounts included for those companies, is based solely on the reports of the other

Other current assets

232,632,601

150,882,867

6,255,045,585

5,805,313,681

81,133,968

117,686,414

974,091,800

993,170,255

auditors.
We conducted our audits in accordance with auditing standards generally accepted in the Republic of Korea. Those standards
require that we plan and perform the audit to obtain reasonable assurance about whether the financial statements are free

Non-current assets held for sale
and discontinued operations
Non-current assets

of material misstatement. An audit includes examining, on a test basis, evidence supporting the amounts and disclosures in

Non-current available-for-sale financial assets

the financial statements. An audit also includes assessing the accounting principles used and significant estimates made by

Investment in associates and jointly controlled entities

374,255,476

391,949,246

management, as well as evaluating the overall financial statement presentation. We believe that our audits and the reports of

Property, plant and equipment

8,170,125,269

7,359,253,700

other auditors provide a reasonable basis for our opinion.

Intangible assets

3,940,270,531

3,628,098,402

In our opinion, based on our audits and the reports of the other auditors, the consolidated financial statements, referred
to above, present fairly, in all material respects, the financial position of CJ Corporation and its subsidiaries as of December
31, 2012 and 2011, and their financial performance and cash flows for the years ended December 31, 2012 and 2011, in
accordance with International Financial Reporting Standards as adopted by the Republic of Korea (“Korean-IFRS”).

Investment property

441,834,417

395,918,118

Other non-current financial assets

510,733,403

451,035,227

Deferred income tax assets

224,417,952

171,407,227

Other non-current assets

413,132,465

342,242,823

15,048,861,313

Auditing standards and their application in practice vary among countries. The procedures and practices used in the Republic of

Total assets

21,385,040,866

\

Korea to audit such financial statements may differ from those generally accepted and applied in other countries. Accordingly,
this report is for use by those who are informed about Korean auditing standards and their application in practice.

Seoul, Korea
March 14, 2013

※This report is effective as of March 14, 2013, the audit report date. Certain subsequent events or circumstances, which may occur between the
audit report date and the time of reading this report, could have a material impact on the accompanying consolidated financial statements and
notes thereto. Accordingly, the readers of the audit report should understand that there is a possibility that the above audit report may have to be
revised to reflect the impact of such subsequent events or circumstances, if any.
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Consolidated Statements of Income

December 31, 2012 and 2011

Years Ended December 31, 2012 and 2011

CJ Corporation and Subsidiaries

CJ Corporation and Subsidiaries
(In thousands of Korean won)

December 31, 2012

(In thousands of Korean won, except per share amounts)

2012

December 31, 2011

Liabilities

Sales

Current liabilities

Cost of sales

Trade payables

1,190,114,737

\

Short-term borrowings

\

857,107,193

2,487,787,285

2,763,622,287

Current portion of debentures
and non-current borrowings

925,721,953

1,192,993,056

Non-trade payables

749,190,776

661,055,135

Other current financial liabilities

582,747,019

600,995,570

Income taxes payable

106,643,359

264,345,340

6,048,469

10,182,161

Current provisions for liabilities and charges
Other current liabilities

Non-current liabilities held for sale
and discontinued operations

616,126,057

532,378,741

6,664,379,655

6,882,679,483

36,174,138

64,572,766

Non-current borrowings

2,232,181,040

Debentures
Deposits received
Other non-current financial liabilities
Retirement benefit liabilities
Deferred income tax liabilities
Non-current provisions for liabilities and charges
Other non-current liabilities

Total liabilities

1,991,558,085

2,672,622,259

1,842,001,815

126,133,579

90,118,496

52,137,949

31,753,084

167,632,549

Selling and administrative expenses
Operating income
Financial income
Financial expenses
Share of profit of associates and
jointly controlled entities
Other non-operating income
Other non-operating expenses
Profit before income tax
Income tax expense

4,581,850,067
(3,681,258,170)

1,062,972,105

900,591,897

393,967,690

614,286,988

(531,143,013)

(445,882,404)

(11,165,583)

410,574

176,889,386

158,330,112

(287,210,901)

(194,771,159)

804,309,684

1,032,966,008

(234,053,074)

(296,817,363)
\

736,148,645

220,797,205

369,046,965

Non-controlling interests in profit for the year

349,459,405

367,101,680

Earnings per share attributable to the
equity holders of the Company during the year
\

7,801

\

13,147

178,446,572

Diluted earnings per common share

\

7,772

\

13,142

879,279,885

789,853,066

Basic earnings per preferred share

\

7,851

\

13,197

6,982,659

7,322,652

Diluted earnings per preferred share

\

7,822

\

13,192

163,458,964

213,735,515

6,300,428,884

5,144,789,285

13,000,982,677

12,092,041,534

157,105,430

156,990,135

Paid-in capital in excess of par value

977,520,671

975,800,865

Other components of equity

(30,095,287)

33,080,237

Retained earnings

2,074,037,679

1,895,258,230

Non-controlling interest

5,205,489,696

4,502,904,092

8,384,058,189
21,385,040,866

76

5,336,254,432

Basic earnings per common share

Capital stock

\

(8,689,223,324)

Owners of the Company in profit for the year

Equity attributable to owners of the Company

Total liabilities and equity

13,271,073,391

(4,273,282,327)

570,256,610

\

Equity

Total equity

\

(12,292,133,603)

Gross income

Profit for the year

Non-current liabilities

17,628,388,035

\

2011

7,564,033,559
\

19,656,075,093
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Consolidated Statements of Changes in Equity

Years Ended December 31, 2012 and 2011

Years Ended December 31, 2012 and 2011

CJ Corporation and Subsidiaries

CJ Corporation and Subsidiaries

(In thousands of Korean won)

(In thousands of Korean won, except per share amounts)

2012
Profit for the year

570,256,610

\

\

Change in value of available-for-sale financial assets

(18,016,437)

(471,267,321)

Share of other comprehensive loss of associates and
jointly controlled entities

(7,408,028)

(5,918,888)

Translation of foreign currency financial statements

(99,731,379)

34,125,032

2,166,345

1,230,778

(50,640,970)

(26,965,007)

(173,630,469)

(468,795,406)

Actuarial loss on post employment benefit obligations
Other comprehensive loss for the year, net of tax
Comprehensive income for the year

396,626,141

\

\

267,353,239

Attributable to :
Equity holders of the Company
Non-controlling interests

Capital
stock

736,148,645

Other comprehensive income

Gains on valuation of derivative instruments

Attributable to equity holders of the Company

2011

96,034,360

19,734,639

300,591,781

247,618,600

Balances as of
January 1, 2011

Other
components
of equity

Capital
surplus

Retained
earnings

Noncontrolling
interest

Total

Total
equity

\ 156,895,975

\ 974,696,756

\ 432,424,081

\ 1,564,147,493

\ 3,128,164,305

\ 2,883,141,874

\ 6,011,306,179

Profit for the year

-

-

-

369,046,965

369,046,965

367,101,680

736,148,645

Loss on valuation availablefor-sale financial assets

-

-

(346,095,570)

-

(346,095,570)

(125,171,751)

(471,267,321)

Share of other
comprehensive loss of
associates and jointly
controlled entities

-

-

(2,046)

-

(2,046)

(5,916,842)

(5,918,888)

Translation of foreign
currency financial
statements

-

-

11,475,295

-

11,475,295

22,649,737

34,125,032

Gain on valuation of
derivative instruments

-

-

794,847

-

794,847

435,931

1,230,778

Actuarial loss on post
employment benefit
obligations

-

-

-

(15,484,852)

(15,484,852)

(11,480,155)

(26,965,007)

-

-

(333,827,474)

353,562,113

19,734,639

247,618,600

267,353,239

94,160

1,104,109

(289,481)

-

908,788

-

908,788

Share-based payments

-

-

1,710,505

-

1,710,505

-

1,710,505

Disposal of treasury stock

-

-

24,264,200

-

24,264,200

-

24,264,200

Cash dividends

-

-

-

(22,451,376)

(22,451,376)

(44,158,187)

(66,609,563)

Others

-

-

690,293

-

690,293

(751,212)

(60,919)

Non-controlling interest
arising on business
combination

-

-

-

-

-

1,713,909,563

1,713,909,563

Changes in ownership
interests in subsidiaries
without change of control

-

-

(91,891,887)

-

(91,891,887)

(296,856,546)

(388,748,433)

94,160

1,104,109

(65,516,370)

(22,451,376)

(86,769,477)

1,372,143,618

1,285,374,141

\ 156,990,135

\ 975,800,865

\ 33,080,237

\ 1,895,258,230

\ 3,061,129,467

\ 4,502,904,092

\ 7,564,033,559

Comprehensive income

Total comprehensive income
for the year
Transactions with equity
holders of the Group
Issuance of common share
due to exercise of share
options

Total transaction with equity
holders of the Group,
recognized in Equity
Balances as of
December 31, 2011
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Consolidated Statements of Changes in Equity (Continued)

Consolidated Statements of Cash Flows

Years Ended December 31, 2012 and 2011

Years Ended December 31, 2012 and 2011

CJ Corporation and Subsidiaries

CJ Corporation and Subsidiaries
(In thousands of Korean won)

Attributable to equity holders of the Company
Capital
stock
Balances as of
January 1, 2012

Other
components
of equity

Capital
surplus

\ 156,990,135

\ 975,800,865

Retained
earnings

Noncontrolling
interest

Total

Total
equity

\ 1,895,258,230

\ 3,061,129,467

\ 4,502,904,092

\ 7,564,033,559

-

-

-

220,797,205

220,797,205

349,459,405

570,256,610

Gain (loss) on valuation
available-for-sale
financial assets

-

-

(60,000,977)

-

(60,000,977)

41,984,540

(18,016,437)

-

-

(2,649,454)

-

(2,649,454)

(4,758,574)

(7,408,028)

Translation of foreign
currency financial
statements

-

-

(39,185,412)

-

(39,185,412)

(60,545,967)

(99,731,379)

Gain on valuation of
derivative instruments

-

-

596,048

-

596,048

1,570,297

2,166,345

Actuarial loss on post
employment benefit
obligations

-

-

-

-

-

(101,239,795)

(23,523,050)

197,274,155

(23,523,050)

96,034,360

(27,117,920)

300,591,781

(50,640,970)

396,626,141

-

1,422,238

-

1,422,238

Share-based payments

-

-

276,493

-

276,493

-

276,493

Cash dividends

-

-

-

(18,494,706)

(18,494,706)

(36,067,397)

(54,562,103)

Others

-

-

433,384

-

433,384

396,394

829,778

Issuance of hybrid bond

-

-

(1,724,471)

-

(1,724,471)

200,000,000

198,275,529

Balances as of
December 31, 2012

-

-

-

-

20,988,503

20,988,503

115,295

-

1,719,806

39,491,728

38,064,271

-

(18,494,706)

39,491,728

21,404,666

216,676,323

401,993,823

256,168,051

423,398,489

(334,586,738)
569,688,953

(272,705,870)

303,607,191
114,761,663
(91,467,921)

Proceeds from disposal of available-for-sale
financial assets

167,821,479

372,913,790

Purchase of available-for-sale financial assets

(49,372,293)

(14,833,925)

56,190,641

2,978,335

(39,312,103)

(100,137,726)

53,258,803

37,777,717

Purchase of property, plant and equipment

(1,517,558,854)

(1,188,701,685)

Proceeds from disposal of intangible assets

691,982

16,970,471

(725,242,056)

(529,267,758)

20,958,036

10,134,437

(82,617,308)

(41,075,094)

25,075,150

56,125,846

(47,684,355)

(35,757,700)

Proceeds from disposal of associates and jointly
controlled entities
Purchase of associates and jointly controlled entities

Purchase of intangible assets

Decrease in derivative instruments
Increase in derivative instruments
Proceeds from disposal of other financial assets
Purchase of other financial assets
Proceeds from disposal of other assets

Proceeds from disposal of subsidiaries

200,168,659

116,015,142

(112,496,526)

(70,325,061)

1,029,497

530,202

(3,344,755)

(24,473,464)

6,668,124

1,330,276

(145,657,540)

(1,636,707,511)

Interest received

64,449,743

51,286,634

Dividends received

18,136,613

27,520,716

(2,458,136,341)

(2,620,795,425)

6,602,567,332

8,362,218,210

Acquisition of subsidiaries, net of cash acquired
-

(356,315,303)
1,562,979,394

84,474,712

Purchase of other assets
-

904,275,691

(161,068,120)

Purchase of investment property
(412,863)

Total transaction with
equity holders of the Group,
recognized in Equity

Decrease in loans receivable

Proceeds from disposal of investment property

1,719,806

\

Cash flows from investing activities

Proceeds from disposal of property, plant and
equipment

115,295

Changes in ownership
interests in subsidiaries
without change of control

Income tax paid

Increase in loans receivable

Transactions with equity
holders of the Group

Non-controlling interest
arising on business
combination

1,919,294,697

\

Decrease (increase) in financial instruments, net

Share of other
comprehensive loss of
associates and jointly
controlled entities

2011

Cash flows from operating activities

Net cash generated from operating activities

Profit for the year

Issuance of common share
due to exercise of share
options

2012

Cash generated from operations

\ 33,080,237

Comprehensive income

Total comprehensive income
for the year

(In thousands of Korean won)

Net cash used in investing activities
Cash flows from financing activities

\ 157,105,430

\ 977,520,671

\ (30,095,287)

\ 2,074,037,679

\ 3,178,568,493

\ 5,205,489,696

\ 8,384,058,189

Proceeds from issuance of short-term borrowings
Repayment of short-term borrowings

80

(7,400,151,037)

(8,113,289,810)

Proceeds from issuance of non-current borrowings

1,282,167,605

1,562,210,869

Repayment of non-current borrowings

(466,110,490)

(146,856,996)
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Consolidated Statements of Cash Flows (Continued)
Years Ended December 31, 2012 and 2011

CJ Corporation and Subsidiaries
(In thousands of Korean won)

2012
Proceeds from issuance of debentures

1,122,365,367

\

Repayment of debentures

2011
\

(514,706,238)

Increase in deposits received for initiation fee
Decrease in deposits received for initiation fee
Decrease in derivative instruments
Proceeds from exercise of share options

1,285,273,067

Report of Independent Auditors (Separate)
To the Shareholders and Board of Directors of
CJ Corporation

(312,180,600)

21,960,000

4,620,000

(21,526,270)

(16,000,570)

-

(475,400)

1,422,239

908,788

We have audited the accompanying separate statements of financial position of CJ Corporation (the Company) as of December
31, 2012 and 2011, and the related separate statements of income, comprehensive income, changes in equity and cash flows
for the years ended December 31, 2012 and 2011, expressed in Korean won. These financial statements are the responsibility
of the Company’s management. Our responsibility is to express an opinion on these financial statements based on our audits.

Increase in non-controlling interests

481,065,695

72,970,005

Decrease in non-controlling interests

(69,163,495)

(188,040,988)

We conducted our audits in accordance with auditing standards generally accepted in the Republic of Korea. Those standards

Dividends paid to non-controlling interests

(36,067,397)

(44,158,187)

require that we plan and perform the audit to obtain reasonable assurance about whether the financial statements are free

(294,835,696)

(161,923,040)

of material misstatement. An audit includes examining, on a test basis, evidence supporting the amounts and disclosures in

(18,494,706)

(22,451,376)

the financial statements. An audit also includes assessing the accounting principles used and significant estimates made by

Change from other financing activities

(2,334,952)

(983,986)

management, as well as evaluating the overall financial statement presentation. We believe that our audits provide a reasonable

Net cash provided by financing activities

688,157,957

2,281,839,986

Net increase (decrease) in cash and cash equivalents

(206,998,990)

230,733,514

Cash and cash equivalents at the beginning of year

1,446,607,500

1,207,683,096

In our opinion, the separate financial statements, referred to above, present fairly, in all material respects, the financial position

(39,630,184)

8,562,001

of CJ Corporation as of December 31, 2012 and 2011, and its financial performance and cash flows for the years ended

1,199,978,326

1,446,978,611

Interest paid
Dividends paid

Exchange losses on cash and cash equivalents
Cash and cash equivalents at the end of year
Net increase (decrease) in cash and cash equivalents
classified as disposal groups as held for sale
Cash and cash equivalents on the consolidated
statement of financial position at the end of year

24,754,735
1,224,733,061

\

(371,111)
\

1,446,607,500

basis for our opinion.

December 31, 2012 and 2011, in accordance with International Financial Reporting Standards as adopted by the Republic of
Korea (“Korean-IFRS”).
Auditing standards and their application in practice vary among countries. The procedures and practices used in the Republic of
Korea to audit such financial statements may differ from those generally accepted and applied in other countries. Accordingly,
this report is for use by those who are informed about Korean auditing standards and their application in practice.

Seoul, Korea
March 14, 2013

※This report is effective as of March 14, 2013, the audit report date. Certain subsequent events or circumstances, which may occur between the
audit report date and the time of reading this report, could have a material impact on the accompanying separate financial statements and notes
thereto. Accordingly, the readers of the audit report should understand that there is a possibility that the above audit report may have to be
revised to reflect the impact of such subsequent events or circumstances, if any.
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Separate Statements of Financial Position

Separate Statements of Income

December 31, 2012 and 2011

Years Ended December 31, 2012 and 2011

CJ Corporation

CJ Corporation
(In thousands of Korean won)

December 31, 2012

December 31, 2011

Assets

Dividend income
78,504,917

\

Short-term financial instruments
Other current financial assets
Other current assets

\

509,091,026

232,000,000

10,000,000

10,940,133

48,303,341

216,181

355,666

321,661,231

567,750,033

19,677,408

136,251,983

2,606,832,111

2,651,562,893

9,160,510

12,053,526

Non-current assets
Available-for-sale financial assets
Investments in subsidiaries
Property and equipment, net
Intangible assets, net

12,970,652

12,501,125

Investment property

48,211,336

47,858,825

Deferred income tax assets
Other non-current financial assets

Total assets

5,572,527

-

6,952

54,581

2,702,431,496

2,860,282,933

3,024,092,727

\

\

3,428,032,966

Liabilities
Current liabilities
Non-trade payables

3,122,762

\

Income taxes payable
Current portion of debentures

\

2011

48,305,520

\

Royalty income and others
Rental income

Operating expenses
Operating income

\

37,950,373

51,987,746

44,777,805

7,658,608

7,547,314

107,951,874

90,275,492

41,362,147

50,008,576

66,589,727

40,266,916

Other gains (losses), net

(34,019,370)

(2,109,962)

Financial income

124,553,604

583,081,164

Financial expenses
Profit before income tax
Income tax expense

26,815,702

41,399,329

130,308,259

579,838,789

30,254,810

137,513,138

\

100,053,449

\

442,325,651

Basic earnings per common share

\

3,533

\

15,758

Diluted earnings per common share

\

3,520

\

15,752

Basic earnings per preferred share

\

3,583

\

15,808

Diluted earnings per preferred share

\

3,570

\

15,802

Profit for the year
Earnings per share

2,558,619

22,911,469

130,468,216

159,896,978

280,513,494

Other current financial liabilities

9,202,452

13,253,842

Other current liabilities

1,489,853

1,308,626

196,623,514

428,102,797

249,235,808

408,594,729

1,879,276

2,677,409

-

15,121,304

Separate Statements of Comprehensive Income

Non-current liabilities
Debentures
Retirement benefit liabilities
Deferred income tax liabilities
Other non-current liabilities

6,083,766

5,694,197

257,198,850

432,087,639

453,822,364

860,190,436

Capital stock

157,105,430

156,990,135

Paid-in capital in excess of par value

977,520,671

975,800,865

Other components of equity

(162,476,230)

(81,594,983)

Retained earnings

1,598,120,492

1,516,646,513

Total liabilities
Equity

Years Ended December 31, 2012 and 2011

CJ Corporation
(In thousands of Korean won, except per share amounts)

2012
Profit for the year

2,570,270,363

Total equity
Total liabilities and equity

2012
Operating revenue

Current assets
Cash and cash equivalents

(In thousands of Korean won, except per share amounts)

3,024,092,727

\

84

2,567,842,530
\

100,053,449

\

2011
\

442,325,651

Other comprehensive income (loss)
for the year, net of tax
Change in value of available-for-sale financial assets

(80,744,877)

Actuarial loss on post employment benefit obligations
Total comprehensive income (loss) for the year

(525,940,652)

(84,764)
19,223,808

\

3,428,032,966
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(1,073,836)
\

(84,688,837)
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Separate Statements of Changes in Equity

Separate Statements of Cash Flows

Years Ended December 31, 2012 and 2011

Years Ended December 31, 2012 and 2011

CJ Corporation

CJ Corporation
(In thousands of Korean won)

Balances as of January 1, 2011

Capital stock

Paid-in capital
in excess of
par value

Other
components of
equity

Retained
earnings

Total

\ 156,895,975

\ 974,696,756

\ 418,660,445

\ 1,097,846,074

\ 2,648,099,250

-

-

-

442,325,651

442,325,651

-

-

(525,940,652)

-

(525,940,652)

-

-

-

(1,073,836)

(1,073,836)

-

-

(525,940,652)

441,251,815

(84,688,837)

Comprehensive income
Profit for the year
Change in value of available-for-sale
financial assets
Actuarial loss on post employment
benefit obligations
Total comprehensive income (loss)
for the year
Transactions with equity holders
of the Company
Disposal of treasury stock
Issuance of common shares due to
exercise of share options

-

-

24,264,200

-

24,264,200

94,160

1,104,109

(289,481)

-

908,788

Share-based payments

-

-

1,710,505

-

1,710,505

Cash dividends

-

-

-

(22,451,376)

(22,451,376)

Total transactions with equity holders
of the Company
Balances as of December 31, 2011

94,160

1,104,109

25,685,224

(22,451,376)

4,432,117

\ 156,990,135

\ 975,800,865

\ (81,594,983)

\ 1,516,646,513

\ 2,567,842,530

(In thousands of Korean won)

2012
Cash flows from operating activities
Cash generated from operations

16,707,055

\

Dividends received
Income tax paid
Net cash generated from operating activities

\ 156,990,135

\ 975,800,865

\ (81,594,983)

\ 1,516,646,513

\ 2,567,842,530

Comprehensive income
Profit for the year
Change in value of available-for-sale
financial assets
Actuarial loss on post employment
benefit obligations
Total comprehensive income (loss)
for the year
Transactions with equity holders of
the company
Issuance of common shares due to
exercise of share options
Share-based payments
Cash dividends
Total transactions with equity holders
of the Company
Balances as of December 31, 2012

-

-

-

100,053,449

Interest received

-

(80,744,877)

-

-

-

(84,764)

(84,764)

-

-

(80,744,877)

99,968,685

19,223,808

115,295

1,719,806

(412,863)

-

1,422,238

-

-

276,493

-

276,493

37,950,373
(32,273,770)

(67,687,043)

8,318,548

11,276,968

21,422,918
51,008,000

Purchase of available-for-sale financial assets

(1,307,756)

(2,512,285)

111,581,196

541,855,732

Acquisition of subsidiaries

(4,011,103)

(569,393,697)

Proceeds from disposal of subsidiaries

15,287,932

12,354,387

-

51,641

(164,964)

(643,916)

10,020

204,748

Purchase of intangible assets

(701,371)

(226,284)

Purchase of investment property

(203,342)

(34,167)

Proceeds from disposal of available-for-sale
financial assets

Proceeds from disposal of jointly controlled entities
Purchase of property and equipment

Decrease in other non-current financial assets

(80,744,877)

48,305,520
(132,699,618)

(222,000,000)

Proceeds from disposal of investment property

-

2,641,945

Decrease (increase) in short-term investments

100,053,449

-

\

Cash flows from investing activities

Proceeds from disposal of property and equipment
Balances as of January 1, 2012

2011

Net cash provided by investing activities

-

21,900

47,627

-

(90,184,793)

54,108,977

(20,511,806)

(28,303,583)

(235,130,000)

(200,000,000)

-

248,853,200

Cash flows from financing activities
Interest paid
Repayment of current portion of long-term debts

-

-

-

(18,494,706)

(18,494,706)

115,295

1,719,806

(136,370)

(18,494,706)

(16,795,975)

\ 157,105,430

\ 977,520,671

\ (162,476,230)

\ 1,598,120,492

\ 2,570,270,363

Proceeds from issuance of debentures
Proceeds from exercise of share options
Dividends paid

908,788
(22,451,376)

Net cash used in financing activities

(272,714,273)

(992,971)

Net increase in cash and cash equivalents

(430,586,109)

61,434,554

509,091,026

447,667,590

Cash and cash equivalents at the beginning of year
Exchange gains on cash and cash equivalents
Cash and cash equivalents at the end of year
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1,422,239
(18,494,706)

78,504,917

\
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(11,118)
\

509,091,026
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Financial Review

Separate Statements of Appropriation of Retained Earnings
Years Ended December 31, 2012 and 2011

CJ Corporation
(In thousands of Korean won)

2012

2011

Retained earnings before appropriation
Unappropriated retained earnings carried over
from prior year

To the President of
CJ Corporation

500,000

\

Net income
Actuarial losses

\

500,000

100,053,449

442,325,651

We have reviewed the accompanying management’s report on the operations of the Internal Accounting Control System (“IACS”)

(84,764)

(1,073,836)

of CJ Corporation (the “Company”) as of December 31, 2012. The Company’s management is responsible for designing and

100,468,685

441,751,815

operating IACS and for its assessment of the effectiveness of IACS. Our responsibility is to review the management’s report on
the operations of the IACS and issue a report based on our review. The management’s report on the operations of the IACS

Appropriation of retained earnings
Dividends

18,509,692

18,494,706

of the Company states that “based on its assessment of the operations of the IACS as of December 31, 2012, the Company’s
IACS has been designed and is operating effectively as of December 31, 2012, in all material respects, in accordance with the

Cash dividends (ratio) per share:

IACS standards established by the Internal Accounting Control System Operations Committee (IACSOC) of the Korea Listed

Common Share - \650 (13%) in 2012

Companies Association.”

\650 (13%) in 2011
Preferred Share -\700 (14%) in 2012

Our review was conducted in accordance with the IACS review standards established by the Korean Institute of Certified Public

\700 (14%) in 2011
Discretionary reserves

Unappropriated retained earnings carried forward
to subsequent year

Report on Review of Internal Accounting Control System

81,458,993

422,757,109

99,968,685

441,251,815

500,000

\

\

500,000

Accountants. Those standards require that we plan and perform, in all material respects, the review of management’s report
on the operations of the IACS to obtain a lower level of assurance than an audit. A review is to obtain an understanding of
a company’s IACS and consists principally of inquiries of management and, when deemed necessary, a limited inspection of
underlying documents, which is substantially less in scope than an audit.
A company’s IACS is a system to monitor and operate those policies and procedures designed to provide reasonable assurance
regarding the reliability of financial reporting and the preparation of financial statements for external purposes in accordance
with the International Financial Reporting Standards as adopted by the Republic of Korea. Because of its inherent limitations,
IACS may not prevent or detect a material misstatement of the financial statements. Also, projections of any evaluation of
effectiveness to future periods are subject to the risk that controls may become inadequate because of changes in conditions,
or that the degree of compliance with the policies or procedures may deteriorate.
Based on our review, nothing has come to our attention that causes us to believe that management’s report on the operations
of the IACS, referred to above, is not presented fairly, in all material respects, in accordance with the IACS standards
established by IACSOC.
Our review is based on the Company’s IACS as of December 31, 2012, and we did not review management’s assessment of
its IACS subsequent to December 31, 2012. This report has been prepared pursuant to the Acts on External Audit for Stock
Companies in Korea and may not be appropriate for other purposes or for other users.

Samil PricewaterhouseCoopers
March 14, 2013
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KRW 100 trillion in Group sales, KRW 10 trillion in operating profit.
70% of Group sales come from overseas.

The CJ Group adds convenience to people’s lifestyles and helps to
make the world a happier and healthier place. We do this by quickly
adapting to the global market’s needs and constantly adjusting to
the lifestyles of consumers around the world.

By transcending boundaries and overcoming limitations through
innovation and creativity, the CJ Group is taking further steps
toward a better future.

